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W H AT’S NEW
NEW HEALT H C A R E - R E L ATED 
PRODUCTS, SERVICES, AND
C O M PANIES 

Og i l vy PR and 
Sh i re Health Group 

Launch FAST4WD OGILVY 
Og i l vy Public Re l ations Wo rl dwide and Sh i re Health Group have jointly estab-

lished Fast4wD Og i l vy, a clinica l - t rial re c ru i t m e nt and re te ntion firm devo ted to
a d d ressing the pharm a ce u t i cal industry’s need for global clinica l - t rial suppo rt.

Fast4wD Og i l vy brings together the ex pe rtise in health co m m u n i cations and
p at i e nt advoca cy of Og i l vy PR’s Wa s h i n g to n , D. C . ,o f f i ce with the exte n s i ve clinica l -
t rial suppo rt ca p a b i l i ty in Eu ro pe and Asia of Sh i re’s existing spe c i a l ty co m p a ny,
Fa s t 4 w D, U K .

“The result is the first marketing co m p a ny able to offer spe c i a l i zed pat i e nt - re c ru i t-
m e nt and re te ntion suppo rt for clinical trials wo rl dw i d e,” s ays Ma rcia Si l ve rm a n ,C E O
of Og i l vy PR.

Fast4wD Og i l vy serves pharm a ce u t i cal companies that need global suppo rt fo r
their wo rl dwide clinical tri a l s.

“Th e re is a rapidly growing need for a seamless global appro a c h ,”s ays Sh i re He a l t h
Group CEO Gl o ria Gi b bo n s.“Seve ral years ago, the Sh i re Health Gro u p, which is part of
the Og i l vy Wo rl dwide netwo rk , c re ated Fa s t 4 w D, a spe c i a l i zed pat i e nt - re c ru i t m e nt
and re te ntion clinical co m m u n i cations agency with ca p a b i l i ty in Eu ro pe and As i a .
Be cause of the success we have been ex pe riencing in those marke t s, m a ny of our
c l i e nts have been asking for additional U.S. solutions to meet their global needs.”

M s. Si l ve rman says the joint ve nt u re allows Fast4wD Og i l vy to draw on the ex pe r-
tise and in-co u nt ry ca p a b i l i ty of Og i l vy PR’s global netwo rk to help pharm a ce u t i ca l
companies reach their re c ru i t m e nt goals across the wo rl d.

Fast4wD Og i l vy has offices in Wa s h i n g to n , D. C . ,and Ox fo rd,Un i ted Ki n g d o m . Ch ri s
Sh re eve, Og i l vy senior V P, leads the Wa s h i n g to n , D. C . ,o f f i ce. Michelle Arg u m e nt heads the Eu ro pe / Asia office
f rom Ox fo rd.

Through the Ogilvy PR 
healthcare worldwide 
network, we are uniquely
positioned to help 
pharmaceutical companies
move rapidly through the
patient-recruitment bottleneck
and retain participants in 
their studies, says Marcia 
Silverman, CEO of Ogilvy PR.

Un d e rw ri ters 
La bo rato ri e s

I n i t i ates 
R E G U LATO RY
COMPLIANCE 

S E RV I C E
Un d e rw ri ters La bo rato ries Inc.

has launched Co m p l e te Re g u l a-
to ry Co m p l i a n ce So l u t i o n , a po rt-
folio of services for medical-
d ev i ce co m p a n i e s.

I n d e pe n d e nt third part i e s, o r
notified bodies (NB), f re q u e nt l y
assess and doc u m e nt a manufac-
t u re r’s claim of co m p l i a n ce. U L’s
a f f i l i ate NB is the first established
by a U.S. co m p a ny.This allows the
co m p a ny to provide all of the ser-
v i ces nece s s a ry for manufact u re r s
to secure access to the Eu ro pe a n
Un i o n , No rth Am e ri ca , As i a , a n d
Latin Am e ri ca .

Included in the solution: F D A
510(k) rev i ews for the Un i te d
St ates Notified Body serv i ce for CE
m a rki n g, C M D CAS serv i ce fo r
Ca n a d a , the INMETRO Ma rk fo r
Bra z i l , testing and ce rt i f i cation fo r
Ja p a n ,and ISO 13485 ce rt i f i cat i o n .

A key fe at u re includes combined audits for EU
m a rket acce s s, fo l l ow-up U.S. s a fe ty inspe ct i o n s, a n d
m a n a g e m e nt sys tem ce rt i f i cation delive red by a
l ocal dedicated pro j e ct te a m .

With the launch of the
Complete Regulatory
Compliance Solution,
manufacturers can more
quickly gain clearance of their
products for market entry, says
Harvey Rudolph, Ph.D.,
Program Manager of Medical
Devices, Underwriters
Laboratories. 

i n Ch o rd La u n c h e s S TO N E F LY 
CO M M U N I CATIONS GRO U P

New agency will use custo m e r - ce nt ric business mod e l .

i n Ch o rd Co m m u n i cat i o n s
I n c. has launched a new full-ser-
v i ce adve rtising agency: Sto n e f l y
Co m m u n i cations Gro u p, w h i c h
will focus on marketing and
a dve rtising for pharm a ce u t i ca l
and biote c h n o l ogy bra n d s
wo rl dw i d e.

“inChord is fortunate to
h ave established many gre at
relationships with leading
companies in the healthca re
and pharm a ce u t i cal industry,”

s ays Blane Wa l te r, c h a i rman and
CEO of inCh o rd.“The opening of

Stonefly Co m m u n i cations Gro u p
provides yet another way for
c l i e nts to tap into our marke t i n g
and cre at i ve re s o u rces and acce s s
i n n ovat i ve, c u s to m i zed solutions.”

Stonefly is led by John Ra c i k ,
who joined inCh o rd two years ago to oversee Bl u e
Di e s e l ,i n Ch o rd’s inte ra ct i ve agency.In his new role as
g roup pre s i d e nt of inCh o rd, M r. Racik co ntinues to
p rovide strategic and new business ove r s i g ht fo r

Blue Di e s e l , while also leading all
a s pe cts of ope rations and busi-
ness deve l o p m e nt at Sto n e f l y.

Stonefly is stru ct u red aro u n d
a unique custo m e r - ce nt ric busi-
ness model. For each major
a c co u nt, the agency will assign a
senior-level key customer
account (KCA) representative,
who will lead the acco u nt and, i n
most ca s e s, wo rk on site at the
c l i e nt’s office.

Ac co rding to co m p a ny lead-
e r s, the name Stonefly re p re s e nt s
the agency's novel stru ct u re and
business philosophy.

“A stonefly is a fly-fishing lure
that allows its users to get
be n e ath the surf a ce of the wate r
and at t ra ct specific va rieties of
f i s h ,” M r. Racik says.

“We chose the name to re f l e ct the deep talent
and ex pe ri e n ce the agency will offer and its unique
a b i l i ty to help like-minded clients segment, t a rg e t,
and reel in new custo m e r s.”

The key customer account model
supports our vision by ensuring
that Stonefly's clients will 
always have access to smart, 
experienced professionals 
who are intimately familiar 
with their business, says 
John Racik.



W H AT ’ S n e w

THE T RA N S P L ANT MASTERFILE — a database of tra n s p l a nt pro fe s s i o n a l s.

Published by Me d i cal Ma rketing Se rv i ce Inc. ( M M S ) , this co m p re h e n s i ve file

includes more than 1,200 re co rds of tra n s p l a nt pro fe s s i o n a l s, including administrators and

p rog ram dire ctors of U.S. t ra n s p l a nt ce nte r s / p rog rams and subscri bers to Tra n s p l a nt News.

The Ma s te rf i l e, which is upd ated tw i ce annually, is available for one-time dire ct marke t i n g

use (dire ct mail, te l e m a rke t i n g, fax) and unlimited annual use. E-mail bro a d cast serv i ce is

also available for select re co rd s. For more info rm at i o n ,visit mmslists. co m .

N AV I G ATING GOOD CLINICAL PRA C T I C E S — F D A’s Guidelines for Cl i n i cal Tri a l s,

Volumes I and II — guidelines for be t ter management of clinical tri a l s.

Published by FDA News, this two - volume set will help pro fe s s i o n a l s :e n s u re adequate

m o n i to ring of clinical inve s t i g at i o n s ;p re p a re for pre - i nve s t i g ation visits; co n d u ct re s e a rc h

in emerg e n cy settings; handle clinical holds and co m b i n ation prod u ct s ; co l l e ct ra ce and

e t h n i c i ty info rm at i o n ;manage accurate,co m p l e te and curre nt subject re co rd s ;i d e ntify and

s e l e ct co nt rol gro u p s ; co n d u ct safe ty assessments of medical imaging agent s ; and spe e d

n ew prod u cts to market by effe ct i vely designing and managing clinical tri a l s. For more

i n fo rm at i o n , visit fd a n ews. co m / w b i / boo k s to re / .

W H AT’S NEW ON T H E S H E LV E S
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Ve ntiv He a l t h
E X PANDS SUITE 

OF SERV I C E S
T H ROUGH 

ACQUISITION 
Ventiv Health Inc., a

p rovider of co m p re h e n s i ve
marketing and sales solu-
tions to the pharm a ce u t i ca l
and life - s c i e n ces industri e s,
has co m p l e ted the acquisi-
tion of Fra n klin Group Inc. , a
p rovider of pharm a ce u t i ca l
compliance services and
i n n ovat i ve pat i e nt - a s s i s t a n ce
p rog ra m s.

“The co m b i n ation of Ve n-
tiv and Fra n klin establishes an
expanded suite of offe ri n g s
with an unpre ce d e nted leve l
of integrated compliance
oversight embedded into
these services,” says Eran
Bro s hy, CEO of Ve ntiv He a l t h .
“ It also provides new oppo r-

tunities for growth and suppo rts our goal of prov i d-
ing full-serv i ce prog rams to companies in the phar-
m a ce u t i cal and biote c h n o l ogy are a s.”

Fra n klin ope rates as a division of Ve ntiv Ph a rm a
Se rv i ce s.

“Adding the capabilities of Fra n klin to Ve nt i v’s
broad offerings is highly complementary and
re s ponds to our client s’ n e e d s,” s ays Te rrell He rri n g,
p re s i d e nt and chief ope rating officer of Ve ntiv Ph a r-
ma Se rv i ce s.

The Franklin Group has a
strong eight-year operating
history and a brand name 
that is well-recognized
throughout the 
pharmaceutical industry, 
says Terrell Herring, 
President and Chief 
Operating Officer of Ve n t i v
Pharma Services.
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Stinson - Bra n d
I n n ovation 

o f fers B RAND 
CO N S U LT I N G

Ma rk St i n s o n , a healthca re branding exe c u t i ve,
has fo rmed Stinson - Brand Innovation Inc. to offe r
l i fe - s c i e n ces companies a new level of access to tal-
e nt and ideas with unique financial acco u nt a b i l i ty.

Cl i e nts can benefit from custo m i zed delive ry of:
b rand strate gy, b rand expansion idea deve l o p m e nt,
b rand-building cre at i ve ca m p a i g n s, and brand te a m
m o t i vat i o n ,s ays Mr. St i n s o n .

“Over the past six mont h s, I have wo rked to
o rg a n i ze a group of wo rld-class industry pro fe s s i o n-
als from eve ry marketing discipline,”M r. Stinson says.

Services are complemented by proprietary
m e t h od o l ogies and approaches in market re s e a rc h ,
te c h n o l ogy,and pat i e nt / consumer loya l ty prog ra m s.

W H AT ’ S n e w

Follow up
C L I N I CAL PROVIDERS CO N S O RT I U M,

Bo s to n , is an industry assoc i ation of

p roviders that serv i ce and suppo rt 

p h a rm a ce u t i ca l ,b i o te c h n o l ogy, and 

m e d i ca l - d ev i ce companies in bri n g i n g

their prod u cts to marke t. For more 

i n fo rm at i o n , co nt a ct Ave rion Inc. ,

at 508-416-2638.

F RANKLIN GRO U P, So m e rv i l l e, N . J . , is a

p h a rm a ce u t i ca l - s pecific consulting firm .

For more info rm at i o n , visit 

f ra n kl i n g ro u p i n c. co m .

KENDLE INTERNATIONAL INC., Ci n c i n n at i ,

is one of the wo rl d’s largest global clinica l

re s e a rch org a n i z at i o n s, d e l i ve ring 

i n n ovat i ve and robust clinica l -

d eve l o p m e nt solutions. For more 

i n fo rm at i o n , visit ke n d l e. co m .

O G I LVY PUBLIC RELATIONS 

WO R L DW I D E,Wa s h i n g to n , D. C . , is a 

global marketing co m m u n i cations firm

with offices in more than 60 cities aro u n d

the wo rl d. For more info rm at i o n ,v i s i t

og i l vy p r. co m .

P RA INTERNATIONAL INC., Mc Le a n ,Va . ,i s

a clinica l - d eve l o p m e nt org a n i z ation with

m o re than 2,500 employees wo rking fro m

o f f i ces in No rth Am e ri ca , Eu ro pe, So u t h

Am e ri ca , Af ri ca ,and Au s t ra l i a . For more

i n fo rm at i o n , visit pra i nte rn at i o n a l . co m .

THE SHIRE HEALTH GRO U P, Lo n d o n , is a 

s pe c i a l i zed healthca re co m m u n i cat i o n s

g roup of co m p a n i e s. For more info rm at i o n ,

visit shire h e a l t h . co m .

STINSON - BRAND INNOVATION INC.,

Ch i ca g o,is a life - s c i e n ces brand co n s u l t a n cy

t h at offers four serv i ce s :s t rategic 

ex p re s s i o n , idea facilitat i o n ,b rand 

co n s t ru ct i o n ,and team motivat i o n .For more

i n fo rm at i o n ,call 312-953-3586.

S TO N E F LY CO M M U N I CATIONS GRO U P,

Co l u m b u s, Oh i o, is a unit of inCh o rd 

Co m m u n i cations Inc. , a global group of

co m m u n i cations companies providing 

c u s to m i zed marketing solutions with a 

single po i nt of acco u nt a b i l i ty. For more

i n fo rm at i o n ,visit inchord. co m .

U N D E RWRITERS LA B O RATORIES INC.,

No rt h b roo k , Il l . , is an indepe n d e nt,

n o n p rofit prod u ct safe ty ce rt i f i cation 

o rg a n i z ation that has been testing 

p rod u cts for more than 110 ye a r s. For 

m o re info rm at i o n , visit ul.co m .

VENTIV HEALTH INC., So m e r s e t, N . J . , is a

p rovider of outsourced sales and 

m a rketing solutions to leading 

p h a rm a ce u t i cal co m p a n i e s, as well as to

e m e rging and spe c i a l ty pharm a ce u t i ca l

and biotech org a n i z at i o n s. Fo r

m o re info rm at i o n ,visit ve nt i v. co m .

N EW ASSOCIAT I O N
S E TTLES ON NAME

and Bo a rd of 
Di re ctors 

The Cl i n i cal Providers Co n s o rtium is the name of
a re ce ntly fo rmed assoc i ation that will focus on
enhancing sponsor-provider relationships to
i m p rove clinical deve l o p m e nt. The co n s o rtium also
a n n o u n ced the selection of its pro posed office r s.
Of f i cers include: Brian La n g i n , coc h a i rm a n , s e n i o r
manager of business deve l o p m e nt and strate g i c
a l l i a n ce s, Ave ri o n ; Ma rk Lev i n e, coc h a i rm a n , d i re cto r
of business deve l o p m e nt, Ave ri o n ; Gillian Ma rl e t te,
s e c re t a ry, co m m u n i cations spe c i a l i s t, Ave ri o n .

The pro posed bo a rd of dire ctors includes: Jo h n
Cl i n e, C E O, e t ri a l s ; La n ce Co nve r s e, C E O, e Ph a rm a-
Learning; Scott Freedman, president, Monitor-
Fo r H i re. co m ; Sh a ron Godw i n , d i re ctor of strate g i c
d eve l o p m e nt, Ph a rm a Tech So l u t i o n s ; Bru ce Ma l o f f,
chief clinical office r, L i fe t re e ; John Sh i l l i n gfo rd, m a n-
aging dire cto r, I M F O R M ; and Ma rk We i n s te n , p re s i-
d e nt and CEO, Bi o I m a g i n g.

Ke n d l e
O pe n s

Of f i ces in
C E N T RA L
E A S T E R N
E U RO P E

Kendle International
I n c. has opened offices in
Bu c h a re s t, Ro m a n i a , a n d
So f i a , Bu l g a ri a , expanding the co m p a ny’s grow i n g
p re s e n ce in Ce nt ral Ea s te rn Eu ro pe. Kendle ente re d
this region in De ce m ber 2000 with the establish-
m e nt of an office in Wa r s aw, Po l a n d. The two new
o f f i ces further enhance the co m p a ny’s ability to co n-
d u ct regional and global dru g - d eve l o p m e nt pro-
g rams for its biopharm a ce u t i cal custo m e r s.

P RA Inte rn at i o n a l
La u n c h e s
P ROJECT 

A S S U RANCE 
CA M PA I G N

P RA Inte rn ational Inc. has initi-
ated Pro j e ct As s u ra n ce — Th e
Project Assurance Difference,
which is PRA’s co m m i t m e nt to
co n s i s te ntly plan and co n d u ct
fast and dependable clinical tri a l s
while delive ring the ri g ht eco-
nomic solution.

“Project Assurance is a
p romise to our clients that PRA
will commit all of its re s o u rces to
the success of eve ry single tri a l
we undert a ke,” s ays Pat Do n n e l l y,
p re s i d e nt and CEO.“We’ve fo u n d
that our companywide, inter-
o f f i ce focus on individual pro j e ct
s u c cess has cre ated a re l i a b i l i ty
t h at our clients va l u e.”

The backbone of Project
Assurance is a global, unified
communications infrastructure

and a dri ve to co ntinuously measure, re f i n e, a n d
l eve rage best pra ct i ce s.

We have created a structure
that prioritizes the role of our
project managers and provides
them with unprecedented
access to every PRA resource,
says David Dockhorn, 
Executive VP of Global 
Operations, PRA International.

In addition to lowering the
overall costs to conduct 
clinical trials, expansion into
Central Eastern Europe also
provides access to well-
qualified investigators and
highly motivated patients, says 
Candace Kendle, Pharm.D.,
Chairman and CEO. 


