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NEW HEALT H C A R E - R E L ATED  
PRODUCTS, SERVICES, AND
C O M PANIES 

The OmniLog ID Mi c robial Ident i f i cation Sys te m ,
which includes pro p ri e t a ry softwa re and sophisticat-
ed hardwa re, is designed to auto m ate and simplify

the process of chara cte rizing and identifying a wide
range of aerobic bacte ri a .

The OmniLog ID Sys tem provides micro b i o l o-
gists with the most ve r s atile and powe rful micro b i a l
i d e nt i f i cation prod u cts ava i l a b l e.

Bi o l og’s ident i f i cat i o n / c h a ra cte ri z ation test is
based in pate nted ca r bon source utilization test pan-
els called Mi c ro Pl ate s. Un l i ke other auto m ated sys-
te m s, Bi o l og Mi c ro Pl ate test panels are based on 95
re a ctions from six to eight diffe re nt classes of ca r bo n
s o u rce s. The sco pe of these re a ctions coupled with

interpretation software, delivers
u n p a ralleled pre c i s i o n . This sensi-
t i v i ty allows for the ident i f i cat i o n
of difficult env i ro n m e ntal and fas-

tidious organisms and the dete c-
tion of mixed or co nt a m i n ated culture s. It also has
a l l owed Bi o l og to build databases that include env i-
ro n m e nt a l , ve te ri n a ry, p l a nt pat h og e n i c, and human
p at h ogenic organisms that are absent in other co m-
peting sys te m s.

In to t a l , the sys tem is able to identify more than
700 Gra m - n e g at i ve and Gra m - po s i t i ve org a n i s m s
and provides rapid test results in an easy to use, f u l l y
a u to m ated fo rm at.

Up to 50 Mi c ro Pl ates can be incubated and
i nte rp re ted at once. The sys tem begins reading the
p l ates and calling ident i f i cations in as little as fo u r
h o u r s. Wo rk is easily batched and the results tra c ke d
using the Wi n d ows-based OmniLog softwa re.

The OmniLog databases are expandable and
c u s tomizable by the user. This allows for each user to
add organisms that are outside of the Bi o l og
Database or to track specific org a n i s m s. The sys te m
itself is also expandable with the addition of the
O m n i Log Pl u s.

The OmniLog Plus sys tem has the ca p a b i l i ty of
i d e ntifying ye a s t, a n a e robic bacte ri a , and filamen-
tous fungi spe c i e s, b ringing the OmniLog’s ident i f i-
cation capabilities to almost 2,000 spe c i e s.

Be cause the OmniLog Sys tem is used in highly
re g u l ated env i ro n m e nt s, Bi o l og provides tools to
assist co nt rol and va l i d ation of the sys te m .

With the release of the OmniLog sys te m ,
Bi o l og also unveils its OmniLog Va l i d ation soft-

wa re packa g e. The package provides the
framework to perform the Installation

Qu a l i f i cation and the Ope ration Qu a l i f i-
cation of each of the sys te m’s ele-

m e nt s.
Ad d i t i o n a l l y, the softwa re pro-

vides fe at u res assisting labo rato-
ries with co m p l i a n ce to Fe d e ra l

Re g u l ation 21 CFR Pa rt 11. The re g-
u l at i o n’s purpose is to ensure the inte g ri-

ty of elect ronic re co rd s, and to gove rn the cre-
ation and use of these re co rds generated by
a n a l y t i cal instru m e nts in use in FDA re g u l ated labs.

I m p rov i n g PATIENT co m p l i a n ce
Pat i e nt nonco m p l i a n ce is a $100 billion challenge plaguing the Am e ri can eco n o my. Message Te c h n o l og i e s

I n c.’s Ad h e re a , an inte ra ct i ve pat i e nt co m p l i a n ce prog ra m , is based on the co m p a ny’s suite of leading-edge,
s peech re cognition te c h n o l ogy. Ad h e rea is designed to act as a reminder notification sys tem and to enco u r-
age pat i e nts to take co nt rol of their own tre at m e nt prog ra m s.

When pat i e nts do not take their medications co rre ct l y, the co n s e q u e n ces hurt all parties invo l ved in the
m e d i cal proce s s. Pat i e nt s, d octo r s, p h a rm a ce u t i cal co m p a n i e s, and the managed-ca re industry must handle
issues and costs re l ated to lost days at wo rk ,p rolonged hospital stays, re pe at physician visits, s pecialist co n s u l-
t at i o n s, and billions of dollars in lost drug sales. Ad h e rea addresses all of these issues with one co m p re h e n s i ve
p rog ra m .

Pat i e nts opt into the Ad h e rea sys tem using the telephone or Inte rnet access and choose a method of noti-
f i cation that will remind them to take their medicat i o n s, as well as to refill and pick up pre s c ri p t i o n s. Pe r s o n a l-
i zed messages can be accessed via e-mail,p a g e r,cell phone,te l e p h o n e,or wireless dev i ce,PDA or WA P - e n a b l e d
p h o n e. The sys tem can tie into the auto m ate d - refill process that is available through numerous drug sto re
chains and on-line serv i ce s, s t reamlining the process for pat i e nt s. In addition, e m bedded e-mail links in text -
based notification messages lead pat i e nts to We b s i tes re l eva nt to their co n d i t i o n s, p roviding tips and info rm a-
tion about pro per management and personal ca re. The co nve rg e n ce of tod ay’s adva n ced te c h n o l ogies pro-
vides pat i e nts with an infallible prog ram that fits easily into their act i ve life s ty l e s.

For members of the medical industry, Ad h e rea also can provide access to beneficial info rm at i o n .The inte r-
a ct i ve nat u re of the sys tem allows phys i c i a n s, p h a rm a ce u t i cal co m p a n i e s, and managed-ca re companies to
re t ri eve daily co m p l i a n ce data for specific drug use eva l u at i o n ,i n fo rm ation about pat i e nt inte rests and co n-
ce rn s, and timely survey re s po n s e s.

Cu s to m i zed prog rams using the co m p l e te plat fo rm of MTI’s innovat i ve te c h n o l ogy solutions for co n s i s te nt
p at i e nt co m m u n i cation are available for all medical industry pro fe s s i o n a l s.

New P LATFORM 
i d e nt i f i e s a e robic bacte ri a

O m n i Log ID Mi c robial sys tem identifies more than 700 Gra m - n e g at i ve and Gra m - po s i t i ve 
o rganisms providing test results in an auto m ated fo rm at

The OmniLog databases
are expandable and can
be customized by the 
user to track specific
o r g a n i s m s .

Ph a rm a Di re ct dire ct mail to 
p h a rm a c i s t s, N OW MONTHLY
De l i ve red to more than 92,000 pharmacists in the Un i ted St ate s,

Ph a rm Di re ct is now distri b u ted mont h l y, i n s tead of quarte rl y. Ph a rm a-
ce u t i cal Di re ct Inc.’s co-op mailing, s po n s o red by dozens of major phar-
m a ce u t i cal companies includes lite rat u re and info rm ation about new
p rod u ct s,n ew fo rm u l at i o n s, and other info rm ation cri t-
i cal to U.S.p h a rm a c i s t s.The dire ct-mail piece is sent fre e
of charge to pharmacists by name and by title. In addi-
t i o n , Ph a rm Di re ct now ca rries info rm ation re l ated to
n ew Food and Drug Ad m i n i s t ration drug approvals to
keep pharmacists curre nt.

P h a r m a c e u t i c a l
D i r e c t ’s monthly
direct-mail piece is
distributed to more than
92,000 pharmacists in the
United States.
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A DVERSE DRUG INTERAC T I O N S ava i l a b l e
t h rough Fra n kl i n’s te c h n o l ogy

The Me d i cal Le t ter Ha n d book of Adverse Drug Inte ra ctions is available from Fra n kl i n
El e ct ronic Publishers Inc. , a wo rl dwide provider of handheld eBooks and medical re fe r-
e n ce prod u ct s, for use on the co m p a ny’s eBoo k Man multimedia co nte nt dev i ce. Th e
e Boo k Man puts cri t i cal drug re fe re n ce info rm ation — along with address boo k s, s c h e d-
u l e s,n o te s,and other personal info rm ation — in a po rt a b l e,poc ke t - s i zed dev i ce, ideal fo r
busy docto r s, h e a l t h ca re pro fe s s i o n a l s, and medical student s.

With a few taps of the sty l u s, users have access to accurate, u p - to - d ate drug info r-
m ation in a mat ter of seco n d s. Mo re impo rt a nt l y, p re s c ri bers can easily find po s s i b l e
a dverse drug inte ra ctions be tween as many as 30 drugs at a time.

Available for $249.95, the Me d i cal eBoo k Man comes with a leather ca rry i n g
ca s e,s te reo ear-buds,and an ext ra stylus for co nve n i e n ce.The Me d i cal Le t ter Ha n d-
book of Adverse Drug Inte ra ctions can be downloaded to eBoo k Man for $59.95.

PD-Rx launches
RXW E B PA D to 

p reve nt script erro r s
Ac co rding to an Institute of Me d i c i n e’s study, a s

m a ny as 7,000 Am e ri cans die each year be cause of
e rrors in pre s c ribing medicine. One of the gre ate s t
causes identified was fulfillment mistakes due to
illegible handw ri t i n g. PD-Rx Ph a rm a ce u t i cals Inc.’s
e l e ct ronic pre s c ribing dev i ce called RxWe b Pad is
i ntended to eliminate pre s c ribing erro r s.

Michael Co h e n ,p re s i d e nt of the Institute of Sa fe
Medication Practices, a nonprofit organization
focused on reducing medical errors says,“Mo re than
25% of the errors identified through studies and
p a pers are re l ated to drug name mix ups caused by
poor physician handw ri t i n g. Within the next five
ye a r s,eve ry pre s c ription should be cre ated and ro u t-
ed elect ro n i ca l l y.”

The RxWe b Pa d, is a handheld PC wireless elec-
t ronic pre s c ribing dev i ce that uses the Wi n d ows CE
o pe rating sys tem as a po rtable tool for healthca re
p roviders to elect ro n i cally pre s c ri be and co m m u n i-
cate with other ca re g i ve r s. P D - R x’s pro p ri e t a ry soft-
wa re sys tem was deve l o ped to inte ra ct with the
p rod u cts designed by Hew l e t t - Pa c ka rd Co. , N E C
Co rp. , and other handheld PCs. The PD-Rx-Net Sys-
tem is a softwa re / h a rdwa re netwo rk that prov i d e s
p hysicians with the ca p a b i l i ty to
e l e ct ro n i cally co m m u n i cate and
network with traditional and
n o nt raditional pharm a cy deliv-
e ry sys te m s.

Handheld e-book provides critical
drug reference information, 
including adverse interactions.

Physicians can use the 
R x WebPad to generate electronic 
prescriptions and interface with
pharmacy delivery systems.

B I O LOG INC. is a biote c h n o l ogy co m p a ny

based in Haywa rd, Ca l i f. For more 

i n fo rm at i o n , visit biolog. co m .

F RANKLIN ELECTRONIC PUBLISHERS

I N C ., Bu rl i n g to n ,N . J . , is a market leader in

handheld elect ronic boo k s. For more 

i n fo rm at i o n , visit fra n kl i n . co m .

H E A LTHINFO DIRECT LLC is a dire ct 

m a rketing co m p a ny based in Schaum-

b u rg, Il l . For more info rm at i o n , call 847-

995-0085 or visit healthinfod i re ct. co m .

M E S S AGE T E C H N O LOGIES INC. is a 

p ri vately held co m p a ny based in At l a nt a .

For more info rm at i o n , visit adhere a . co m .

P D - RX PHARMAC E U T I CALS INC. is a

publicly held co m p a ny based in 

Oklahoma Ci ty. For more info rm at i o n ,v i s i t

rxwe b p a d. co m .

P H A R M AC E U T I CAL DIRECT INC. is a

d i re ct marketing co m p a ny based in Dove r,

N . J .For more info rm at i o n ,visit 

Ph a rm Di re ct. co m .

Follow up

H E A LTHINFO DIRECT expands 
m a rketing serv i ce s

To provide clients with broader serv i ces in dire ct marke t i n g, He a l t h I n fo and its sister division, Ge n e rat i o n s
Pu b l i s h i n g, h ave joined fo rces with two other companies to cre ate He a l t h I n fo Di re ct LLC . “Te c h n o l og i ca l
a dva n ce s, co s t - co nt rol pre s s u re s, and the growth of ethnic groups in Am e ri ca are redefining dire ct marke t i n g,”
s ays Ma rita Go m ez ,C E O, He a l t h I n fo. Under the new umbrella name, the dire ct - m a rketing group will prov i d e
c l i e nts with turn - key solutions to dire ct marketing challenges.The companies that fo rm He a l t h I n fo Di re ct LLC are :

• He a l t h I n fo, a marketing co m m u n i cations co m p a ny that assists pharm a ce u t i cal companies and co rpo ra-
tions with their dire ct - m a rketing and public-re l ations initiat i ve s.

• Ad e l a nte Ma rke t i n g, a cro s s - c u l t u ral marke t - re s e a rch and strategic-planning co m p a ny that spe c i a l i zes in
p roviding inte g rated marke t i n g
s t rategies and prog rams for His-
panic marke t s.

• Swanson Di re ct, a full-serv i ce
data-management company
t h at offers data acquisition, d at a
wa re h o u s i n g, d ata hyg i e n e, a n d
d ata inte g rat i o n .

• Generations Publishing, a
publishing co m p a ny that ser-
v i ces assoc i ations with media
buying and ex h i b i tor solicitat i o n
n e e d s.

Marita Gomez, CEO, HealthInfo; 
Norman Swanson, president, 
Swanson Direct; Laura Cruz, 

president,Adelante Marketing; and
Mathew Stone, president, HealthInfo.


