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E - M E D I A
NEW ELECTRONIC AND 
WEB-BASED APPLICATIONS, 
SITES, AND TECHNOLOGIES 

Ra p i d Tri a l s. co m , launched by PCRS Inc. , is the first
Web-based plat fo rm to provide real-time be n c h-
m a rk metrics on trial prog re s s
for re s e a rch ce nte r s. The pro-
g ram helps dri ve reve n u e, s t u dy
programs, and marketing
re s e a rch pro j e cts for healthca re
p rov i d e r s.

Ra p i d Tri a l s. com is an inte r-
active research-performance-
m a n a g e m e nt serv i ce that inte-
g rates te c h n o l ogy with PCRS’
a c cess to thousands of health-
ca re providers nat i o n w i d e.

“ Ra p i d Tri a l s. com is ex pe ct-
ed to cre ate reve n u e - g e n e rat-
ing oppo rtunities for healthca re
p roviders that leve rage their sci-
e ntific ex pe rt i s e, for the be n e f i t
of the deve l o p m e nt of new
p h a rm a ce u t i cal prod u ct s,” s ays
Tra cy Bl u m e n fe l d, p re s i d e nt of
PCRS. “RapidTrials.com inte-
g rates te c h n o l ogy and serv i ce
s o l u t i o n s, which will optimize
the appro p ri ate pat i e nt accru a l
and sponsor rev i ew of re s e a rc h -
ce nter pe rfo rm a n ce.”

By quickly identifying cri t i ca l
“bottlenecks” at individual
re s e a rch sites during the clini-

ca l - t rial process — and allowing PCRS and pro j e ct
managers to prov i d e, in re a l - t i m e, suggestions for fix-

ing any problems — Ra p i d Tri-
a l s. com provides both spo n-
sors and sites powe rful tools to
e n s u re successful trial pe rfo r-
m a n ce.

Th rough real-time be n c h-
m a rking of metrics and dat a
updates, coupled with the
assurance of working with
highly qualified inve s t i g ato r s
and site s, t rial sponsors and
p h a rm a ce u t i cal deve l o pers ca n
co ntinually build kn owledge of
their trials at the site level.
RapidTrials.com then allows
both sponsors and sites to
s h a re dat a ; s po n s o r s, if nece s-
sary, can then use Rapid-
Tri a l s. com to implement and
d i s s e m i n ate changes that will
improve performance at all
p a rt i c i p ating re s e a rch site s.

“ Ra p i d Tri a l s. com appeal to
p h a rma companies and others
who wish to shorten re s e a rc h
timelines — and enhance
i nve s t i g ator re l ationships dur-
ing and after their clinica l - t ri a l
p rog ra m s,”M s. Bl u m e n feld says.

Ph a rma CO M PA N I E S and P H YS I C I A N S Are Bro u g ht 
TO G E T H E R for Re s e a rch Th rough New Online Si te,

RA P I D T R I A L S . CO M

W E B - BA S E D Ma rketing and
Sales Process M A N AG E M E N T

S O F TWARE 

I n d u s t ry Su i te Inc. has launched a new We b -
b a s e d, real-time softwa re solution to optimize man-
a g e m e nt of the ent i re sales and marketing proce s s.

“Co m petition favors the efficient,” s ays Da n
Kra nt z ,I n d u s t ry Su i te CEO and fo u n d e r.“We’re show-
ing companies how they can re d u ce cost and

i n c rease revenue by eliminat-
ing process roadblocks and
i n c reasing the ca p a c i ty, p ro-
d u ct i v i ty and effe ct i veness of
their marketing and sales staff.”

Exe c u t i ve, m a rke t i n g, a n d
sales managers can access
I n d u s t ry Su i te 24/7 for re a l - t i m e
m a i nte n a n ce and co nt rol of

m a rketing strate gy, b u d g e t s, p ro j e ct exe c u t i o n , ca m-
paign and sales promotion ca l e n d a r s, po rt folio man-
a g e m e nt, lead management, and sales pro s pe ct i n g.

• St rategic planning and budgeting ca p a b i l i t i e s
enable marke ters to re a ct immediately to dy n a m i c
m a rket conditions while maintaining precise budget
co nt ro l .

• Pro j e ct management fe at u res — including
a u to m atic e-mail notification to appro p ri ate users of
pe rt i n e nt pro j e ct act i v i ty,m i l e s tone date s, and dead-
lines — improve the spe e d, a c c u ra cy, and efficiency
of pro j e ct wo rk f l ow and enable fewer employees to
handle more pro j e cts with gre ater accura cy and
t i m e l i n e s s.

• Lead management and analysis functions allow
a c c u rate measure m e nt of campaign effe ct i ve n e s s
by pro j e ct, m e d i u m ,a u d i e n ce, and more.

I n d u s t ry Su i te doe s n’t substitute for thought pro-
cesses or human inte ra ct i o n ; rather it facilitates and
m o n i tors the ent i re marketing proce s s, p ro a ct i ve l y
co m m u n i cating with sys tem users acco rding to
rules established by management.

Ed u Ne e ring Inc. , an online co m p l i a n ce and ri s k
m a n a g e m e nt education solutions co m p a ny, in an
a l l i a n ce with the FDA has launched a virtual unive r-
s i ty that provides Web-based training to thousands
of FDA, s t ate, and local inspe ctors nationwide and to
e m p l oyees in re g u l ated companies wo rl dw i d e.

The virtual unive r s i ty co m p rises a robust curri c u-
lum of inte ra ct i ve, s t ate - o f - t h e - a rt co m p l i a n ce tra i n-
ing co u r s e s.The unive r s i ty will ensure that eve ryo n e
in industry and gove rn m e nt has access to the same
tools and co re kn ow l e d g e, with the goal of enhanc-
ing unifo rm i ty in inspe ction pe rfo rm a n ce by FDA
s t a f f, as well as co m p l i a n ce effo rts by re g u l ated co m-
p a n i e s.

A Tour of the FDA, the virtual unive r s i ty’s flagship
co u r s e, is offe red by the agency’s Of f i ce of Re g u l ato-
ry Affairs and can be accessed via the FDA We b s i te at
w w w. fd a . g ov, by selecting “About FDA” and clicki n g
on the “ New Ite m”l i n k .This online course provides an
in-depth and co m p re h e n s i ve ove rv i ew of how the
a g e n cy wo rk s, h ow it is org a n i ze d,h ow each depart-
m e nt ope rate s, and much more. The virtual tour is
useful for new FDA inspe cto r s, as well as new

e m p l oyees in re g u l ated industries needing to kn ow
m o re about the agency.

In addition to A Tour of the FDA, the virtual uni-
ve r s i ty offers curri c u l u m , which includes co re and
a dva n ced Good Ma n u f a ct u ring Pra ct i ces (GMP),
Good Cl i n i cal Pra ct i ces (GCP), Good La bo rato ry Pra c-
t i ces (GLP), and Qu a l i ty Sys tems Re g u l ations (QSR).

The online courses initially will train 3,200 FDA
i n s pe ctors and ORA employe e s, and will expand to
m o re than 50,000 re g u l ators at all levels in distri ct
and local office s, as well as state inspe ctors who co n-
d u ct local inspe ct i o n s.

Some 30 courses in the curriculum address FDA
re g u l at i o n s, and more than 100 courses focus on
co m p l i a n ce. The curriculum will expand with new
f u n ct i o n a l i ty and additional courses on a quarte rl y
b a s i s.

The FDA-Ed u Ne e ring alliance enables the agen-
cy to take adva ntage of the most adva n ced e-learn-
ing te c h n o l ogy. It also allows Ed u Ne e ring to marke t
the same online training courses to companies in
such re g u l ated industries as the pharm a ce u t i ca l ,
b i o te c h ,m e d i cal dev i ce, and food industri e s.

E D U N E E R I N G in Al l i a n ce With FDA Launches a 
V I RT UAL UNIVERSITY for Online Co m p l i a n ce Tra i n i n g

Co m pe t i t i o n
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p ro j e cts provides sponsors with
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On-line targeted marketing-

re s e a rch surveys allow phys i-

cians to log on and re ce i ve pay-

m e nt in a secure env i ro n m e nt 

Se c u re, i nte ra ct i ve info rm at i o n

exchanges directly between

p a rt i c i p ating clinicians and tri a l

s ponsors enhances site / s po n s o r

re l ationships and improves pe r-

fo rm a n ce 

K EY BENEFITS OF 
RA P I D T R I A L S . CO M
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As part of its serv i ce designed to assist clinica l
re s e a rch pro fessionals in finding job ca n d i d ate s,
Ce nte r Watch has launched a searc h-
able online-resume database that
focuses spe c i f i cally on the clinica l - t ri-
als industry. Human re s o u rce pro fe s-
s i o n a l s, business exe c u t i ve s, and pe r-
sonnel re c ru i t m e nt serv i ce prov i d e r s
can search The Jo b Watch Re s u m e
Se rv i ce, which is located in the “Ca reers & Ed u cat i o n”
s e ction on www. ce nte rwatc h . co m .

“The clinica l - t rials industry is growing ra p i d l y,”
s ays Sally Me m m o l o, Jo b Watch manager. “At the
same time, the industry faces high turn over and a
s h o rtage of qualified pe r s o n n e l .We cre ated this ser-
v i ce to give employers and personnel re c ru i t m e nt

companies access to a resume exchange based on
our exte n s i ve reach throughout the clinical re s e a rc h

co m m u n i ty.”
Research professionals and

health professionals looking to
change ca reer paths may post a
resume and curriculum vitae on the
Jo b Watch Resume Se rv i ce. Em p l oy-
ers and personnel re c ru i t m e nt ser-

v i ce providers may then pri vately search and rev i ew
resumes online.

O n ce a po te ntial ca n d i d ate has been ident i f i e d,
e m p l oyers can co nt a ct ca n d i d ates via e-mail. Co m-
panies can search resumes in a va ri e ty of ways,
including geog raphic locat i o n ,position ty pe,d e g re e,
and levels of ex pe ri e n ce.

C E N T E RWATC H Launches Online RESUME SERV I C E
for Cl i n i cal Re s e a rch Pro fe s s i o n a l s

C M Ewe b,the wo rl d’s largest online medical educa-
tion serv i ce, has joined with Me d Cases to jointly mar-
ket and distri b u te case-based co nte nt through the
C M Eweb physician po rt a l . Me d Cases cre ates online
s i m u l ated pat i e nt - e n co u nter medical education sys-
tems for phys i c i a n s, re s i d e nt s, and medical student s.

C M Eweb offers phys i c i a n s, via its site, a c cess to
Me d Ca s e s’ d atabase of simulated pat i e nt enco u n-
ters for CME cre d i t s. The agre e m e nt expands Me d-
Cases growing Ed u cation Pa rtners Prog ra m , a net-
wo rk of health-ori e nted Web org a n i z ations foc u s e d
on providing to p - q u a l i ty pro fessional info rm at i o n
and serv i ces to phys i c i a n s.

O pe rated by Thomson He a l t h ca re,the publishers

of the Phys i c i a n s’Desk Re fe re n ce and seve ral health-
ca re journals and news l e t te r s, C M Eweb has be co m e
a leading prod u cer of online CME with more than
3,000 hours of credit in virtually eve ry medical spe-
c i a l ty.The site offers AMA Cate g o ry 1 CME credits as
well as credits from individual medical spe c i a l ty
a s s oc i at i o n s.C M Eweb offers physicians the option to
p u rchase individual co u r s e s, g roups of courses or a
s u b s c ription serv i ce for as low as $5 per credit hour.
C M Eweb is also available for site licenses to hospitals
and other healthca re facilities as an inte g rated part
of their education prog ra m s. CME tests are sco re d
a u to m at i cally online and ce rt i f i cates e-mailed to the
p hysician instant l y.

C M EW E B and M E D CA S E S Join Fo rces to E X PAND Wo rl d’s
La rgest Me d i cal Ed u cation INTERNET SITE

Building and Implement i n g
P H YSICIAN PRACTICE 

WEBSITES 

The Am e ri can Me d i cal As s oc i ation (AMA) has
released Building and Implementing Ph ysician Pra ct i ce
We b s i te s, a re s o u rce guide explaining how phys i-
cians can launch an effe ct i ve We b s i te.This book ca n
help physicians learn about the te c h n i cal aspe cts of
We b s i te deve l o p m e nt to co m m u n i cate more effi-
c i e ntly with their pat i e nt s.

The book comes at a
time when online phys i c i a n -
p at i e nt and phys i c i a n - b u s i-
ness communication is
becoming commonplace.
Findings from the 2001 AMA
St u dy of Phys i c i a n s’ Use of
the Wo rld Wide Web reve a l
t h at 79% of physicians sur-
veyed used the Web for co m-
munication in 2000. The
re s e a rch study also reveals that 21% of phys i c i a n s
p ra ct i ce marketing on the We b.The AMA co n c l u d e s
t h at the pe rce ntage of online physicians that co n-
sider the Web a useful re s o u rce for drug info rm at i o n ,
b u s i n e s s,and pat i e nt education has increased signif-
i ca ntly since 1997.

The ste p - by - s tep guide was wri t ten by a phys i-
cian who uses a We b s i te for his own medical pra c-
t i ce.The re fe re n ce source provides an ex p l a n ation of
the Inte rn e t, and the te c h n i cal aspe cts of We b - p a g e
d e s i g n .

Good co m m u n i cation and the impo rt a n ce of
t a i l o red We b s i tes to the online phys i c i a n - p at i e nt
re l ationship are ex p l o re d.One focus of the book also
discusses how the value of a good marketing name
can successfully pro m o te a phys i c i a n’s We b s i te.

“I have broadened the sco pe of info rm ation to
cover a wider range of topics re l ated to the design
and deve l o p m e nt of an Inte rnet pre s e n ce for indi-
vidual physicians and medical group pra ct i ce s,”s ays
Michael A. Ro t h s c h i l d, M D, author of Building and
Implementing Ph ysician Pra ct i ce Web Si te s.

The book offers a basic ove rv i ew of marke t i n g
p ra ct i ces as well as the histo ry and functions of the
I nte rn e t. It also rev i ews the roles of online health-
re l ated ent i t i e s, I nte rnet journ a l s, and pri va cy co n-
ce rns as they re l ate to daily pra ct i ce.

The author ex p l o res evolving te c h n i cal aspe ct s
of cre ating a medical We b s i te such as domain re g i s-
t rat i o n ,l i n ka g e, and marketing of the site to searc h
engines and dire cto ri e s.The book also covers quality
a s s u ra n ce of medical co nte nt on the Inte rnet and
the ethical and legal aspe cts of the online docto r -
p at i e nt re l at i o n s h i p.

The AMA Building and Implementing Ph ys i c i a n
Pra ct i ce Web Si te s is the latest in the AMA’s line of
re s o u rce books for phys i c i a n s. Other titles from the
AMA press include Using the Internet for Health Info r -
m a t i o n, Ma r keting the Ph ysician Pra ct i ce, Sm a rt Pra c -
t i ce s :Su c cess in a Changing Env i ro n m e n t, Co m m u n i-
cating with Your Patients, and Physician-Patient
Re l a t i o n s.

A new re s o u rce

guide provides 

i n fo rm ation on how

p hysicians ca n

launch an 

e f fe ct i ve We b s i te.

f rom the AMA

Jo b Watch Re s u m e

Se rv i ce located on

ce nte rwatc h . co m

THE AMERICAN MEDICAL ASSOCIAT I O N

is based in Ch i ca g o. For more info rm at i o n ,

visit ama-assn.org.

C E N T E RWATCH is a Bo s ton-based 

i n fo rm ation serv i ces co m p a ny that 

focuses on the clinical trials industry. Fo r

m o re info rm at i o n , visit ce nte rwatc h . co m .

C M EW E B, based in At l a nt a , is a division of

Thomson He a l t h ca re, which prov i d e s

i n fo rm at i o n ,d rug databases and 

co m m u n i cations to pharm a ce u t i cal 

co m p a n i e s, h o s p i t a l s, p hys i c i a n s, and 

m a n a g e d - ca re org a n i z at i o n s. For more

i n fo rm at i o n , visit cmewe b. co m .

EDUNEERING INC., l ocated in Pri n ce to n ,

N . J . ,o f fers online co m p l i a n ce and ri s k

m a n a g e m e nt education solutions to meet

the growing needs of the wo rl d’s 

re g u l ated industri e s. For more info rm at i o n ,

visit eduneeri n g. co m .

I N D U S T RYSUITE INC. is based in Wa rre n ,

N . J .For more info rm at i o n , call Dan Kra nt z

at 908-226-6738, or e-mail Da n @ I n d u s t ry-

Su i te. co m .

M E D CASES INC., based in Ph i l a d e l p h i a ,

d e l i vers innovat i ve Web-based learn i n g

p rod u cts to the healthca re industry.

For more info rm at i o n , visit 

m e d ca s e s. co m .

PCRS INC. is a national pharm a ce u t i ca l

re s e a rch-solutions firm based in Way n e, Pa .

For more info rm ation visit, ra p i d t ri a l s. co m .

Follow up


