
C R E AT I V E re v i e w

h o n e s ty and inte g ri ty

in the execution that

shies away fro m

n o t h i n g. It is bold and

s t a rk and vivid,

d e m o n s t rating re a l

people co n f ro nt i n g

l i fe - t h re ate n i n g

i n fe ct i o n s. Th e

p h o tog raphs are not

slick or co m p u te r

e n h a n ce d.Th ey are

t i m e l e s s, f ra g i l e, a n d

exq u i s i te ... a n d

t ru t h f u l .

And that is ra re indeed. In an industry 

l i t te red with smiling pat i e nts ro m p i n g

t h rough ve rd a nt va l l eys, it is inspiring to see

c re at i ve that po rt rays the ex pe ri e n ce of illness

with co u ra g e, h o pe, and dignity. After all, we

a d m i re such virtues in

pe o p l e, and in the

wo rk they cre ate.

Todd Ne u h a u s, c h i e f

c re a t i ve officer at Lyo n s

Lavey Nickel Sw i ft,New

Yo r k ,s ays this V fend ad

uses cre a t i ve ori g i n a l i ty

to cre a te brand 

re s o n a n ce and 

i n te g ri ty.

Eve ry so often I come across wo rk that

distinguishes itself by much more than simply its

c re at i ve spark .Rat h e r, it uses its cre at i ve ori g i n a l i ty

to acco m p l i s h

something much

g re ater than mere

s topping power or

i nte rest — and that is

b rand re s o n a n ce and

i nte g ri ty.

The V fend launch

campaign is one 

example of such wo rk .

Th e re is a fundament a l

his month’s creative review was inspired by cre-
ative originality. The ad’s ability to cre a t e
“ real” patients and convey their emotions to
the viewer is what sets this ad series apart. By
d e p a rting from the typical use of smiling
patients in perfect scenery, the Vfend launch
series captures the reality of the condition
it treats, drawing viewers in and grab-
bing their attention.

P h a rmaVOICE urges everyone involved in phar-
maceutical marketing to get their creative juices
flowing by participating in the first-ever live For
A rt ’s Sake Forum at the Pharmaceutical Marketers
C o n g ress September 29, 2003, in Philadelphia. For
m o re information, visit iiru s a . c o m / p h a rmaevent. 
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