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we a knesses of a prod u ct’s message,”
s ays Howa rd Zi m e nt, C E O.“Wh at the
Me s s a g ez approach does is qualify, o r
even eliminate, much of that debate
so prod u ct dire ctors and agencies
can spend more time and energy
being cre at i ve.”

The Me s s a g ez approach invo l ve s
s eve ral phases. Fi r s t, it assures the cre-
at i ve process starts with the larg e s t
set of message elements ava i l a b l e.
Then it diffe re nt i ates among these
e l e m e nts using a paired co m p a ri s o n
technique to establish a pri o ri t i ze d
list of message elements such as
p rod u ct be n e f i t s. Cri t i cal chara cte ri s-
tics of the prod u ct messages, such as
a p pe a l , m o t i vat i o n , u n i q u e n e s s, a n d

be l i eva b i l i ty are separated out using a quant i t at i ve
decision modeling technique to assess all po s s i b l e
message co m b i n at i o n s.

The final phase is execution te s t i n g, a qualitat i ve
m e a s u re to dete rmine the most co m pelling mes-
sage for the marke t, which ensures that brand te a m s
a re wo rking from the strongest possible message.

Zi m e nt, a global pharm a ce u t i-
cal and healthca re marke t i n g

re s e a rch agency,has launched
Me s s a g ez , a market re s e a rc h
a p p roach that pri o ri t i zes the
most be l i eva b l e, u n i q u e, a n d
m o t i vating message ele-
m e nt s. Me s s a g ez is the late s t
addition to Zi m e nt’s suite

o f m a r k e t r e s e a rc h
a p p roaches for prod u ct and busi-

ness deve l o p m e nt managers launch-
ing and re positioning prod u cts in the
p h a rm a ce u t i ca l ,b i o te c h , and medica l -
d ev i ce markets wo rl dw i d e.

The Me s s a g ez approach is the
company’s proprietary method of
building a message plat fo rm for a
p rod u ct that is most motivating to its po te ntial cus-
to m e r s. The inte g rated sys tem of info rm ation gat h-
e ring and sys te m atic testing is designed to prod u ce
optimal message plat fo rm s.

“The messaging process is an area where bra n d
teams and their agency partners have histo ri ca l l y
i nve s ted many hours debating the strengths and

Zi m e nt Ma rket Re s e a rch Tool Prod u ce s
OPTIMAL MESSAGE PLATFORMS 

This new approach to assessing a prod u ct’s message can help to close the gap 
be tween prod u ct positioning and cre at i ve deve l o p m e nt.

We’ve essentially closed the
information gap between
product positioning and 
creative development of the
most motivating product
message — Howard Ziment,
C E O .

W H AT’S NEW
NEW HEALT H C A R E - R E L ATED 
PRODUCTS, SERVICES, AND
C O M PANIES 

J . Kn i p per & Co. re ce ntly has launched its Ad h e re n ce and Pe r s i s te n cy Prog ram (APP), which is designed fo r
use by pharm a ce u t i cal manufact u rers to assist consumers and pat i e nts to more effe ct i vely manage the use of
their pre s c ription medicat i o n s.

The APP, a co m p l i a n ce initiat i ve, has a Pat i e nt Reminder Ki t, which includes a pate nted Pat i e nt Remind Ca p.
Pre l i m i n a ry studies indicate that pat i e nt use of the Pat i e nt Remind Ca p,a key co m po n e nt of the prog ra m ,m ay
i n c rease pat i e nt usage of medications by 15% to 25% for pat i e nts who fo rget or neglect to take their medica-
tions on a timely basis.

The APP sys tem expands J. Kn i p pe r’s curre nt suite of serv i ces that includes PDMA-co m p l i a nt lite rat u re and
sample fulfillment serv i ces exc l u s i vely for the pharm a ce u t i ca l ,b i o te c h , and healthca re industri e s.Their facilities
a re re g i s te red with the FDA and DEA. Other serv i ces include dire ct mail, d atabase management, m u l t i f a ce te d
d i re ct - to - consumer sys te m s, Web-based surveys,and full crisis and re call management serv i ce s.

J . Kn i p per Prog ram 
INCREASES MEDICATION CO M P L I A N C E

Gl o b a l Wo rks Group has launched Hispanic-
Wo rk s, a new division focused on marketing and
a dve rtising to Hispanics.William Ort i z , fo rm e rly VP of
d i verse markets at JP Mo rgan Ch a s e, has be e n
a p po i nted pre s i d e nt of the new division.

Ac co rding to Gl o b a l Wo rks CEO Yu ri Ra d z i evs ky,
the agency’s role in serving the Hispanic marke t-
p l a ce has expanded dra m at i ca l l y, with clients ra n g-

ing from Ba n co Ch a s e. com to Ve ri zon Wi reless to
Fl e e t. The launch of HispanicWo rks re cog n i zes the
co m p a ny’s growing co m m i t m e nt to clients in this
a re n a .

At JP Mo rgan Ch a s e, M r. O rtiz spe a rheaded the
i n s t i t u t i o n’s initiat i ve to develop metrics to tra c k
a c q u i s i t i o n , ex p a n s i o n , and re te ntion of Hispanics in
consumer and business segment s.

Gl o b a l Wo rks Launches 
H I S PANIC DIVISION

PPD Enters 
M E D I CA L - D EVICE 
M A R K E T Th ro u g h

Ac q u i s i t i o n s

PPD Inc. has ente red into agre e-
m e nts to acquire two re l ated co m p a-
n i e s, Em i n e nt Re s e a rch Sys tems Inc. a n d
Cl i n s i g hts Inc. , for $25 million in ca s h .
Both companies provide serv i ces to the
m e d i ca l - d ev i ce industry.

Founded six years ago, Eminent
Re s e a rch Sys tems provides a full ra n g e
of clinical-trial services to medical-
d ev i ce co m p a n i e s, including a numbe r
of ca rd i ovascular dev i ce manufact u re r s
and pharm a ce u t i cal companies deve l-
oping adjunct i ve thera p i e s. Se rv i ce s
include study design, re g u l ato ry co n-
s u l t i n g, global trial management, d at a
m a n a g e m e nt and biostat i s t i c s,and doc-
u m e nt ation deve l o p m e nt.

Cl i n s i g ht s, fo rmed in 2000 by Em i-
nent Research Systems, provides a

range of po s t - m a rketing serv i ces to medical dev i ce
and pharma companies and ope rates We b s i tes fo r
the dissemination of medical info rm at i o n , o n l i n e
m a rket re s e a rc h , and prod u ct marketing serv i ce s.

“We be l i eve the medica l - d ev i ce industry in gen-
e ra l ,and the inte rve ntional ca rd i o l ogy market spe c i f-
i ca l l y,o f fers substantial growth oppo rt u n i t i e s,and we
l ook fo rwa rd to completing the acquisitions and
co ntinuing to build the businesses and prog ra m s
t h ey have established within the medica l - d ev i ce
i n d u s t ry,” s ays Fred Es h e l m a n , CEO of PPD.

Fred Eshelman says the
acquisition of Eminent
Research Systems and
Clinsights expands
P P D ’s portfolio, provides
immediate entry into the
medical-device market,
and strengthens its
existing cardiovascular
f r a n c h i s e .



8 3P h a r m a V O I C E S e p t e m b e r  2 0 0 3

W H AT ’ S n e w

AXIS He a l t h ca re
Co m m u n i cat i o n s

E S TA B L I S H E S
S T RATEGIC 

CO N S U LTA N C Y
AXIS He a l t h ca re

Co m m u n i cations LLC
has cre ated a new co n-
s u l t a n cy to provide strat-
e gy re s e a rc h , va l u at i o n ,
p l a n n i n g, and co m m e r-
c i a l i z ation serv i ces to the
h e a l t h ca re industry.

Prescription for
St rate gy LLC (Rx4S) pro-
vides strategic oppo rt u-
n i ty assessment, m a r-
keting research, and
c o m m e rc i a l i z at i o n
planning services to
pharmaceutical and
b i o te c h n o l ogy co m p a-
n i e s.

“Rx4S provides ke e n
i n s i g hts and eva l u ation serv i ces for new prod u ct s,
l i ce n s i n g, c l i n i cal co m pe t i t i ve n e s s, and co p ro m o t i o n
a s s e s s m e nt s,” s ays Rx4S Pre s i d e nt Bill Ma c ht i g e r. “To
m a x i m i ze the po te ntial of new thera p i e s,we suppo rt
our clients by facilitating their strate gy, po s i t i o n i n g,
and targeting messages for optimal scient i f i c / c l i n i ca l
p rog ra m s.We be l i eve that barriers to success can be
re m oved when a co m m i t m e nt is made to energ i ze
co nve ntional decision making and co m m e rc i a l i z a-
tion processes and to focus effe ct i vely on changing
conditions along the way.”

Th rough its diverse client offe ri n g s, including the
GPS (Global Ph a rm a ce u t i cal St rate gy) Ma p, and with
the suppo rt of its ex pe ri e n ced Ph . D. s, Ph a rm . D. s,
M . D. s, and strate gy definition and brand messaging
te a m , Rx4S offers the analysis and eva l u ation ski l l s
t h at enable clients to be totally focused on co m pe t-
i t i vely conditioning the market for the dru g.

Be fo re establishing Rx4S, M r. Ma c htiger wa s
senior VP of global client co n s u l t a nt serv i ces at IMS
Health and functioned as an advisor for the exe c u-
t i ve decision makers of major pharm a ce u t i cal co m-
p a n i e s.

“With the addition of Rx4S to the AXIS family, we
a re now able to offer clients a co m p l e te range of
i nte g rated strategic co m m e rc i a l i z ation serv i ces that
a re dri ven by an understanding of science and mar-
ke t i n g,” s ays Neil Mat h e s o n , CEO of AXIS He a l t h ca re
Co m m u n i cat i o n s.

“The successful drugs of the future will be
designed to meet not only re g u l ato ry object i ve s,
but also marketing object i ve s,” he says. “ Un d e r-
standing the co m pe t i t i ve env i ro n m e nt at launch,
d eveloping an ideal prod u ct labe l , and driving clini-
cal deve l o p m e nt to deliver that label will ensure
co m pe t i t i ve adva nt a g e.”

Am e ri ca s Docto r, a provider of
c l i n i ca l - t rial sites and pro j e ct - m a n-
agement services, has created
Es s e ntial Pat i e nt Re c ru i t m e nt,a busi-
ness unit fo rmed in re s ponse to the
p h a rm a ce u t i cal industry’s lack of
s u c cess in achieving clinica l - t ri a l
budget and timeline goals.

Es s e ntial Pat i e nt Re c ru i t m e nt is a
c u s to m i ze d, l ow - risk approach that
begins early in the planning and
budget cycle and culminates with
timely ra n d o m i z ation of pat i e nt s.
Es s e ntial Pat i e nt Re c ru i t m e nt draws
u pon more than nine years of ex pe-
ri e n ce in pat i e nt re c ru i t m e nt and in
s i te and pro j e ct management. Th i s
ex pe ri e n ce combined with stro n g,
l ocal re l ationships with physicians and kn owledge of
h ow to at t ra ct and ra n d o m i ze pat i e nts has allowe d
Am e ri ca s Doctor to achieve pat i e nt re c ru i t m e nt suc-
cess 95% of the time on ce nt rally managed ca m-
p a i g n s.

“ If a co m p a ny ca n’t hit re c ru i t m e nt
g o a l s, the clinical trial is in trouble — it’s
t h at simple,”s ays Lee Jo n e s, CEO of Am e r-
i ca s Docto r.“Th at’s why we cre ated Es s e n-
tial Pat i e nt Re c ru i t m e nt. At Am e ri ca s Doc-
to r, we have a long histo ry of be s t - i n - c l a s s
s i te management and some of the most
ex pe ri e n ced pro j e ct managers.As we saw
the challenges in pat i e nt re c ru i t m e nt
evo l ve, we used our ex pe ri e n ce to fix

w h at we kn ew could be fixed and deve l-
o ped Es s e ntial Pat i e nt Re c ru i t m e nt.”

Essential Patient Recruitment
e m p l oys dat a b a s e - m a n a g e m e nt too l s
coupled with predictive forecasting
m odels and cre at i ve marketing strate-
gies and media outreach to help delive r
results with real-time re t u rn on inve s t-

m e nt. The Es s e ntial Pat i e nt Re c ru i t m e nt team has
ex pe ri e n ce in both ce nt rally managed and local pro-
g ra m s, s u c cessfully completing more than 600 to t a l
p ro j e cts and 60 (39 since 2000) ce nt rally managed
p at i e nt - re c ru i t m e nt pro j e cts on clinical tri a l s.

Co m m o n Health has fo rmed So l a ra , a new business unit cre ated to provide strategic marketing serv i ces to
help improve pat i e nt access to pharm a ce u t i cal brands co m peting in
managed marke ts.

With offices in New Yo rk and Pa r s i p p a ny, N . J . , So l a ra wo rks with client s
to understand,ex p a n d,and optimize access by leve raging clinical and eco-
nomic ev i d e n ce to co m m u n i cate the value of a pharm a ce u t i cal bra n d.

Overseeing all So l a ra effo rts are senior V Ps and managing dire cto r s
Pat rick Beers and Ma ry Al i ce Law l e s s. Be fo re joining So l a ra ,M r. Beers and
M s. Lawless founded and managed Cu s tomer Focused St rategies LLC , a
m a n a g e d - ca re marketing group in New Yo rk .

“Managed markets stakeholders re p re s e nt an impo rt a nt co m m u n i ca-
tions channel for pharm a ce u t i cal marke te r s,” M s. Lawless says.“With the
ex p a n s i ve re s o u rces of Co m m o n Health behind So l a ra , we can co n f i d e nt-
ly deliver the innovat i ve and co m p re h e n s i ve solutions our clients need to
a c h i eve access goals.”

Am e ri ca s Doctor Fo rms 
PATIENT RECRU I TMENT Business Unit 

Co m m o n Health Launches S O LA RA

Patrick Beers and Mary Alice Lawless are heading
up CommonHealth’s new business unit, Solara.

According to Lee Jones,
CEO of AmericasDoctor,
Essential Patient
Recruitment was
developed as the
company observed the
challenges in patient
recruitment evolve.

Bill Machtiger, a 
pharmaceutical industry
executive with more than 
20 years experience, heads 
up AXIS Healthcare’s 
strategic consultancy.

The Re d Po i nt Group has added PVA Inte ra ct i ve to its business.The cre at i ve team focuses on helping busi-
nesses deliver the ri g ht message and choose the ri g ht co m b i n ation of plat fo rms and mediums that deliver that
message succe s s f u l l y.

P VA Inte ra ct i ve is an alte rn at i ve to traditional ad agencies and design firm s. P VA stands for Pursuing Vi s u a l
Al te rn at i ves and has been deve l o ped to be t ter meet the needs of tod ay’s marketing co m m u n i cation demands.

“We have been wo rking with PVA for a few months now and the co m p a ny can push co m m u n i cation to its
best po te nt i a l ,” s ays Drew Pat ri c k , co founder and partner with the Re d Po i nt Gro u p.“ P VA offers thre e - d i m e n-
sional modeling and animation that can really assist life - s c i e n ces companies in be t ter telling their sto ries by
d e s c ribing the processes and applications visually.”

The Re d Po i nt Group Adds 3-D MODELING
AND ANIMAT I O N Ca p a b i l i t i e s
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Me d i f a cts Inte rn ational 
and MDACI Fo rm 

D EVICE PA RT N E R S H I P
Me d i f a cts Inte rn ational has initiated a co l l a bo rat i ve effo rt with Me d i ca l

Dev i ce Auditing and Consulting Inc. ( M D ACI) and its affiliate Ca rd i o Med Dev i ce
Co n s u l t a nts LLC to provide one-stop shopping for dev i ce companies loo king fo r
a co m p re h e n s i ve solution for their dev i ce deve l o p m e nt needs — from dev i ce
co n cept to po s t - m a rket suppo rt.

By leve raging its exte n s i ve FDA re g u l ato ry and quality sys tems ex pe ri e n ce,
M D ACI and Ca rd i o Med Dev i ce Co n s u l t a nts provide co m p re h e n s i ve co n s u l t i n g
and auditing serv i ces to the medica l - d ev i ce co m m u n i ty.The part n e r s h i p’s co m-
bined ex pe ri e n ce includes re g u l ato ry strate gy, q u a l i ty sys te m s, design and pro-
cess va l i d at i o n ,c l i n i ca l - t rial deve l o p m e nt and management,and po s t - m a rke t i n g
co m p l i a n ce. Cl i e nts re ce i ve kn owledgeable guidance from a dev i ce deve l o p-
m e nt team that is highly pro a ct i ve,and this enables them to ant i c i p ate FDA and
m a rke t p l a ce re q u i re m e nt s.

Three pharmaceutical marketing executives
h ave launched a new agency. Rich Levy, Bob Ka r-
c zews ki , and Jeff Lipman have launched Inte g ri ty
He a l t h ca re Co m m u n i cat i o n s,which is under the co r-
po rate umbrella of the He a l t h S TAR Co m m u n i cat i o n s
n e two rk .

M r. Levy, fo rmer CEO of Ad a i r - Greene Inc. a n d

H C Pro Ac q u i s i t i o n
Expands 

Po rt folio to Include
NURSE AIDE

T RAINING 
M AT E R I A L S

H C Pro Inc.’s acquisition of
the assets of Ed u cational Pl a n-
ning Se rv i ces Co rp. ( E P S CO )
a l l ows the co m p a ny to
expand into a new marke t —
nursing tra i n i n g.

“Acquiring EPSCO’s out-
standing publications allows
HCPro to expand into the
nursing assistant training mar-
ket and offer more re s o u rce s
for staff tra i n e r s,” s ays Bru ce
Gu zows ki ,p re s i d e nt and CEO
of HCPro. “This acquisition
aligns perfectly with our
a g g re s s i ve growth object i ve s
for the healthcare training
m a rke t.”

E P S CO publishes tra i n i n g
m ate rials and manuals used by nurses, a i d e s, a n d
nurse managers in nursing homes, h o s p i t a l s, a n d
home healthca re agencies. The pri m a ry title pub-
lished by EPSCO is Prog ram Pl a n s, Nursing Ba s i c
Se ri e s, which began in 1979 and is a re cog n i ze d
leader in the industry. Prog ram Pl a n s, Nursing Ba s i c
Se ries is a monthly news l e t ter for staff trainers to
help with nursing assistant tra i n i n g. Melanie Ro be rt s,
c u rre ntly the editor of seve ral of HCPro’s news l e t te r s,
has been named edito r.

V E T E RAN-FORMED STA RT-UP AG E N C Y
Launched Under He a l t h S TAR Ne two rk

p re s i d e nt of its healthca re division,
was bro u g ht into the He a l t h S TA R
n e two rk to head the adve rt i s i n g
g roup and serve as pre s i d e nt of the
a g e n cy.

M r. Ka rc zews ki , who has a 20-ye a r
t rack re co rd in the industry and is a
re g i s te red pharm a c i s t, is exe c u t i ve V P
and general manager of Inte g ri ty.

M r.Lipman is exe c u t i ve VP and cre-
at i ve dire cto r.

“Because of numerous recent
m e rgers and acquisitions, m a ny other
agencies have lost a lot of their senior

t a l e nt,” M r. Levy says.“While Inte g ri ty is a fully staffe d,
f u l l - s e rv i ce agency, we plan to make sure we always
h ave a senior exe c u t i ve on eve ry acco u nt.”

M r. Ka rc zews ki descri bes Inte g ri ty as an agency
with a focus on personal serv i ce and custo m i ze d
ca m p a i g n s. Cl i e nt s, he says, can now mix and matc h
the serv i ces they need to get the best re s u l t s.

According to Bruce
Guzowski, HCPro’s recent
acquisition aligns with 
the company’s growth
objectives for the healthcare
training market.

This is the first time
Medifacts can provide a
total solution to our device
clients. We are confident
that our clients now
receive the expert
guidance they need to
navigate the FDA
regulatory and approval
process. — Vi n c e n t
Lagrotteria, executive
director of sales and
marketing at Medifacts.

DCI Launches 
S E PA RATE HEALT H CARE UNIT 

D C I , a prod u cer of high-tech trade shows, has launched DCI He a l t h , a dedicated healthca re industry co n-
fe re n ce and exhibition co m p a ny. The new division has been fo rmed in re s ponse to the rapid and significa nt
g rowth in market demand for such eve nts during the past few ye a r s.

Led by a ste e ring co m m i t tee of distinguished clinicians, business exe c u t i ve s, a ca d e m i c s, and po l i cy make r s,
DCI Health uses DCI’s exte n s i ve tra d e - s h ow ex pe ri e n ce and kn owledge to design focused eve nts with a mul-
t i d i s c i p l i n a ry approach to address business, m e d i c i n e, l i fe science s, and po l i cy.

El i z a beth Cutler has been named managing dire ctor of DCI Health and oversees the re s e a rc h ,d eve l o p-
m e nt, and prod u ction of eve nts for DCI He a l t h . She fo rm e rly was VP of the National Managed Health Ca re
Co n g ress (NMHCC ) ,g e n e ral manager at Ca m b ridge He a l t htech Institute, and cre ator of the Disease Ma n a g e-
m e nt Co n g ress and the Co n g ress on Me d i caid and Me d i ca re.

MD Net Gu i d e
Launches 

MEN’S HEALT H
P U B L I CAT I O N

I nte l l i s p h e re LLC , publisher of the MD Net Gu i d e
j o u rnal seri e s,has added a new title to its spe c i a l i ze d
“focus edition” po rt folio of publicat i o n s. The multi-
s po n s o red publicat i o n , MD Net Gu i d e :Focus on Men’s
He a l t h , is a quarte rly journal that launched this
m o nt h.

I nte rn ational Soc i e ty for Me n’s Health is the jour-
n a l’s health advoca cy partner and is lending ex pe r-
tise to the edito rial co nte nt of the journ a l . Th e
g ro u p’s pre s i d e nt, Si e gf ried Me ry n , M . D. , has be e n
named as the first member of the publicat i o n’s edi-
to rial bo a rd.

Rich Levy, Bob Karczewski, Jeff Lipman have joined forces to launch
Integrity Healthcare Communications.
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g roup of healthca re pro fessionals who must bring the re s e a rch findings fro m
bench to be d s i d e,” s ays editor-in-chief Dr. Jamie H. Von Roe n n , p ro fessor of
medicine at The Ro be rt H. Lu rie Co m p re h e n s i ve Ca n cer Ce nter of No rt h we s te rn
Un i ve r s i ty.

The Journal of Su p po rt i ve On co l ogy, published six times a ye a r, focuses on
s y m p tom management, co m m u n i cation issues, and end-of-life ca re for pat i e nt s
with ca n ce r.

Each issue pre s e nts pe e r - rev i ewed re s e a rch articles on symptom manage-
m e nt to adva n ce the science, a scient i f i cally based article to understand the
p at h o p hys i o l ogic mechanism of sympto m s, and rev i ews with peer co m m e nt a ry
on suppo rt i ve onco l ogy to p i c s.

Biolink Co m m u n i cations Inc. , which was fo rmed early this ye a r, has launched
its first publicat i o n ,The Journal of Su p po rt i ve On co l ogy. The new journal publishes
a rticles re l ated to pra ct i cal issues in the palliat i ve and suppo rt i ve ca re of pat i e nt s
with neoplastic diseases.

The co nte nt of the journal is re l eva nt to the clinical problems faced by the
p ra cticing onco l ogy pro fe s s i o n a l . It is sent free of charge to more than 28,500
p hysicians and nurses in the onco l ogy spe c i a l t i e s, b ringing impo rt a nt messages
a bout suppo rt i ve ca re to the key onco l ogy audience — physicians and nurses
who are administe ring hands-on ca re to pat i e nts with ca n ce r.

“If we are to truly inte g rate suppo rt i ve and palliat i ve onco l ogy into the ca re
of all onco l ogy pat i e nt s, f rom diagnosis to cure and beyond or deat h , it is this

W H AT ’ S n e w

BIOLINK CO M M U N I CATIONS INC.,

H u nt i n g to n ,N . Y. , is the publisher of Th e

Journal of Su p po rt i ve On co l ogy. For 

m o re info rm at i o n , visit 

s u p po rt i ve o n co l ogy. n e t / g u i d e. ht m l .

C L I N S I G H TS INC., New Yo rk ,o f fers Inte r-

n e t - b a s e d, po s t - m a rket serv i ces to

e n h a n ce the marketing effe ct i veness of

m e d i ca l - d ev i ce co m p a n i e s. For more info r-

m at i o n , visit clinsight s. co m .

DCI HEALT H, An d ove r, Ma s s. , a wholly

owned subsidiary of DCI, is a healthca re

co n fe re n ce and exhibition co m p a ny 

s e rving the pro fessional and co n s u m e r

m a rke t s. For more info rm at i o n ,v i s i t

d c i . co m .

EMINENT RESEARDCH SYSTEMS INC.,

Roc k v i l l e, Md. , helps medica l - d ev i ce 

companies achieve success with their 

p ro j e ct s. For more info rm at i o n , visit 

e m i n e nt re s e a rc h . co m

ESSENTIAL PATIENT RECRU I TM E N T,

Gu rn e e, Il l . , a business unit of Am e ri ca s -

Docto r, is a leading provider of pat i e nt

re c ru i t m e nt and clinical site and pro j e ct

m a n a g e m e nt serv i ce s. For more 

i n fo rm at i o n ,visit essent i a l p at re c. co m .

G LO BA LWO R K S, New Yo rk , is an 

a dve rtising agency focused on 

m u l t i c u l t u ral and mainstream marke t s.

For more info rm at i o n ,v i s i t

g l o b a l wo rk s. co m .

H C P RO INC., Ma r b l e h e a d, Ma s s. , meets the

s pe c i a l i zed info rm at i o n ,a dv i s o ry, and 

e d u cation needs of the healthca re industry

by providing need-to - kn ow info rm at i o n

Follow up
p h a rm a ,b i o te c h , and medica l - d ev i ce 

co m m u n i t i e s. For more info rm at i o n ,v i s i t

m e d i f a ct s. co m .

PPD INC., Wi l m i n g to n ,N . C . , is a global

p rovider of discove ry and deve l o p m e nt

s e rv i ces and prod u cts for pharm a ce u t i ca l

and biote c h n o l ogy co m p a n i e s. For more

i n fo rm at i o n , visit ppd i . co m .

PRESCRIPTION FOR STRATEGY LLC ,

Ya rd l ey, Pa . , is a subsidiary of AXIS 

He a l t h ca re Co m m u n i cations LLC ,w h i c h

p rovides a full spe ct rum of healthca re 

co m m u n i cations serv i ces through its

s t rategic co n s u l t a n cy, m e d i cal 

co m m u n i cat i o n s, m e d i cal educat i o n ,a n d

h e a l t h ca re adve rtising agencies. For 

m o re info rm at i o n , e-mail Bill Ma c htiger at

b i l l . m a c ht i g e r @ rx 4 s. co m .

THE REDPOINT GRO U P, Pi t t s b u rg h ,o f fe r s

c u s to m i zed sales and marketing solutions

for life - s c i e n ces co m p a n i e s. For more 

i n fo rm at i o n , visit there d po i ntg ro u p. co m .

S O LA RA, New Yo rk , Pa ri s p p a ny, N . J . , is a

unit of Co m m o n He a l t h , a healthca re

co m m u n i cations re s o u rce and a W P P

Group co m p a ny. For more info rm at i o n ,

visit co m m o n h e a l t h . co m .

Z I M E N T, New Yo rk , a full-serv i ce 

co n s u l t a n cy offe ring custom marke t i n g

re s e a rch for the healthca re and 

p h a rm a ce u t i cal industries wo rl dw i d e, is 

the global healthca re re s e a rch 

b rand for The Ka ntar Gro u p,

the info rm ation and co n s u l t a n cy division

of WPP Pl c. For more info rm at i o n ,v i s i t

z i m e nt. co m .

p rod u cts to the healthca re industry in a va ri e ty

of fo rm ats and media, including news l e t te r s,

boo k s, v i d e o s, audio co n fe re n ce s,

and online co u r s e s. For more info rm at i o n ,v i s i t

h c p ro. co m .

I N T E G R I TY HEALT H CARE 

CO M M U N I CAT I O N S,Wood b ri d g e, N . J . , is a

h e a l t h ca re co m m u n i cations co m p a ny that

o f fers a unique stru ct u re providing an 

a l l - e n compassing range of media and 

co m m u n i cations ve h i c l e s. I nte g ri ty is 

a unit of The He a l t h S TAR gro u p. Fo r

m o re info rm at i o n , visit inte g ri ty h c c. co m .

INTELLISPHERE LLC, Pl a i n s bo ro, N . J . , is the

publisher of MD Net Gu i d e, O n co l ogy net

g u i d e, and re l ated journ a l s. For more 

i n fo rm at i o n , visit mdnetg u i d e. co m .

J . KNIPPER & CO., La kewood, N . J . , is 

d e d i cated to providing a wide va ri e ty of 

d i re ct - m a i l ,f u l f i l l m e nt, d at a b a s e, te l e s e rv i ce s,

and re call serv i ces for the healthca re 

i n d u s t ry. For more info rm at i o n ,v i s i t

kn i p pe r. co m .

M E D I CAL DEVICE AUDITING AND 

CO N S U LTING INC., Da rn e s tow n ,Md. , and its

a f f i l i ate Ca rd i o Med Dev i ce Co n s u l t a nt s,

Ga m b ri l l s, Md. ,a re indepe n d e nt 

consulting groups staffed by fo rmer Food and

Drug Ad m i n i s t ration employees with 

exte n s i ve pre m a rket and po s t m a rket dev i ce

ex pe ri e n ce. For more info rm at i o n ,v i s i t

m d a c i . com and ca rd i o m e d l l c. co m .

M E D I FAC TS INTERNAT I O N A L, Roc k v i l l e, Md. ,

is a global CRO focused on ca rd i ova s c u l a r,

re n a l ,p u l m o n a ry, s t ro ke, and metabolic 

c l i n i ca l - d eve l o p m e nt prog rams for the 
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