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Hard to believe, but yes 2008
is rapidly coming to a close. We
thought it was an appropriate

time to take inventory of several trends
developing in the industry.

This month’s Forum features a full com-
plement of pharmaceutical leaders who delib-
erate the risks, challenges, and benefits of
marketing targeted products to smaller
physician and patient audiences. In their dis-
cussions with Robin Robinson, they also out-
line and identify the methods the industry is
employing to do more with less, only better.
Online tactics appear to be one of the avenues
that is generating a great deal of interest and
that has the potential for the greatest ROI.
These techniques will become even more
important, if as predicted the blockbuster era
does fade out and is replaced by a more
patient-centric model of drug development.
These are important trends and ones that we
will explore in more depth in coming
months. Please turn to page 8 to read more
about what’s hot in the specialty marketplace.

We may be heading into fall, but we are
still talking about green — green chemistry
that is. Denise Myshko follows up on last
October’s article — Going Green — as she
investigates the industry’s efforts to mini-
mize its environmental footprint.  She was
encouraged to find that in the last few years,
several large pharmaceutical companies have
made significant strides in the area of green
chemistry, also known as sustainable chem-
istry, especially with regard to minimizing
the waste created by current manufacturing
processes and modifying processes to use less
raw material. Companies are also working to
reduce and even eliminate the use of solvents
and reagents, another positive for the envi-
ronment. For a list of the 12 principles of
green chemistry, please turn to page 32.

Having identified safety as a major theme
at the recent 44th DIA Annual Meeting, Ms.
Myshko explores the merging of regulations
and technology. In an enlightening article,
industry experts discuss how pharma compa-
nies are beginning to use advanced pharma-
covigilance technologies to develop new pro-
cesses for the analysis of adverse events in the
postmarketing environment and during
development. Pharmacovigilance efforts con-
tinue to grow in importance, in part because

the FDA has added more teeth to its
RiskMAPs policy; it now requires some
higher-risk drugs to submit a Risk Evalua-
tion and Mitigation Strategy. And in
Europe, new legislation requires companies
to collect, collate, and evaluate information
about suspected adverse reactions. A host of
industry experts discuss why these new reg-
ulations will require new technological tools
in the article that begins on page 22.

While at the DIA conference in
Boston, PharmaVOICE took the oppor-
tunity to reach out to more than three
dozen thought leaders. In short videos,
these experts share their insights on what
they believe are the biggest challenges in
the industry and their sectors, as well
their thoughts on the meeting. For a line-
up of these “industry stars,” please turn
to page 56. To view our Editor’s Take
videos, please log onto www.phar-
mavoice.com/editorstake.

For this issue, I had the great pleasure to
interview one of the industry’s most visible
and active advocates, Michael Pucci. As
VP, external advocacy at GlaxoSmithKline,
Mr. Pucci is fighting the good fight and is
on a mission to change the perception of
the industry. His message is centered on
the value that medicines bring to the
healthcare continuum. His tireless efforts
to improve the industry’s reputation over
the past five years are paying off. Mr. Pucci
has been kind enough to provide us with
several data-rich whitepapers that are defi-
nitely worth checking out. To download
these free supporting documents, go to
pharmavoice.com/whitepapers. We hope
you take a moment to enjoy this issue and
remember an apple a day might just keep
the doctor away.

Taren Grom
Editor

Pharmaceutical business models,green

chemistry,safety and pharmacovigilance,

and the industry’s reputation are just a few

of the trends we are following in this issue.

Taren Grom

Trends to w
atch

PUBLISHER Lisa Banket
EDITOR Taren Grom

CREATIVE DIRECTOR Marah Walsh

MANAGING EDITOR
Denise Myshko

SENIOR EDITOR
Robin Robinson

FEATURES EDITOR
Kim Ribbink

CONTRIBUTING EDITORS 
Cynthia Borda

Carolyn Gretton

DESIGN ASSOCIATE
Cathy Liszewski

NATIONAL ACCOUNT MANAGER
Cathy Tracy

CIRCULATION ASSISTANT
Kathy DeIuliis

Copyright 2008
by PharmaLinx LLC, Titusville, NJ

Printed in the U.S.A.
Volume Eight, Number Eight

PharmaVOICE (ISSN: 1932961X) is published monthly
except August and December, by PharmaLinx LLC, P.O.
Box 327, Titusville, NJ 08560. Periodicals postage paid
at Titusville, NJ 08560 and additional mailing offices. 

Postmaster: Send address changes to PharmaVOICE,
P.O. Box 292345, Kettering, OH 45429-0345.

PharmaVOICE Coverage and Distribution:
Domestic subscriptions are available at $190 for one
year (10 issues). Foreign subscriptions: 10 issues
US$360. Contact PharmaVOICE at P.O. Box 327,
Titusville, NJ 08560. Call us at 609.730.0196 or FAX your
order to 609.730.0197.

Contributions: PharmaVOICE is not responsible for
unsolicited contributions of any type. Unless otherwise
agreed in writing, PharmaVOICE retains all rights on
material published in PharmaVOICE for a period of six
months after publication and reprint rights after that
period expires. E-mail: tgrom@pharmavoice.com.

Change of address: Please allow six weeks for a change
of address. Send your new address along with your sub-
scription label to PharmaVOICE, P.O. Box 292345, Kettering,
OH 45429-0345. Call us at 800.607.4410 or FAX your change
to 937.890.0221. E-mail: mwalsh@pharmavoice.com.

IMPORTANT NOTICE: The post office will not forward
copies of this magazine. PharmaVOICE is not respon-
sible for replacing undelivered copies due to lack of or
late notification of address change.

Advertising in PharmaVOICE: To advertise in Pharma-
VOICE please contact our Advertising Department at
P.O. Box 327, Titusville, NJ 08560, or telephone us at
609.730.0196. E-mail: lbanket@pharmavoice.com.

THE FORUM FOR THE INDUSTRY EXECUTIVE

Volume 8 • Number 8

Send your letters to feedback@pharma-
voice.com. Please include your name, title,
company, and business phone number. Letters
chosen for publication may be edited for
length and clarity. All submissions become the
property of PharmaLinx LLC.

Letters

LETTER from the editor
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