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W H AT’S NEW
NEW HEALT H C A R E - R E L ATED 
PRODUCTS, SERVICES, AND
C O M PANIES 

Tri a l Ca rd’s pate nted “IA Te c h n o l ogy” is designed
to re p l a ce pre p a c kaged drug samples. By using a
d ev i ce similar to a credit ca rd that can be act i vate d
and de-act i vate d, m a n u f a ct u rers can distri b u te their
samples through pharm a c i e s, and can implement
p at i e nt assistance prog ra m s, c l i n i cal tri a l s, and cus-
tomer loya l ty and rewa rd prog ra m s.

The new te c h n o l ogy re d u ces marketing co s t s
and liabilities,a l l ows prog rams to be act i vated or de-
a ct i vated at the manufact u re r s’ d i s c re t i o n , a n d
a l l ows for tra c king pat i e nt pe r s i s te n cy and co m p l i-
a n ce.

“ Half of the U.S. p h a rm a ce u t i cal market is co m-
p rised of chro n i c - condition pat i e nts versus pat i e nt s
needing just one or two tre at m e nt s,”s ays David Cu n-
n i n g h a m ,CEO of Tri a l Ca rd.“Trial or prod u ct purc h a s e

is just the beginning of the
re l ationships with custo m e r s.
Ma rketing strategies need to
ce nter on maximizing the life-
time value of the custo m e r,
with programs focused on
reaching and impacting high
o p po rt u n i ty pat i e nts and co n-
ve rting them into ‘f ra n c h i s e’
c u s to m e r s.”

The te c h n o l ogy is co u n-
te rfe i t - p roo f, easy to use, a n d
p rovides a quality bra n d i n g
p l at fo rm , tangible va l u e, a n d
d ata access from all po i nts of
co nt a ct.

BIO HIGHLIGHTS
SIX PRINCIPLES a s
Co n g ress co nt i n u e s
to debate Me d i ca re 

Two Me d i ca re plans that we re offe red re ce ntly to
the U.S. Se n ate as amendments to generic pharm a-
ce u t i cals legislation failed to generate the 60 vo te s
re q u i red to move to debate, d rawing a disappo i nte d
re s ponse from the Bi o te c h n o l ogy Industry Org a n i z a-
tion (BIO),which descri bed it as “a missed oppo rt u n i ty.”

BIO has deve l o ped a set of six principles for Me d i-
ca re pre s c ription drug cove rage that it be l i eves are
c rucial to ensuring be n e f i c i a ry access to bre a k-
t h rough medications and to enco u raging re s e a rc h
t h at makes these prod u cts po s s i b l e. B I O’s bo a rd of
d i re ctors adopted these six principles in 1999.

Ea rlier this ye a r, the House passed legislation that
met with most of BIO’s pri n c i p l e s, including sto p - l o s s
p ro te ct i o n , and a re l i a n ce on market-based delive ry
s o l u t i o n s.

T R I A LCA R D’S SAMPLE CA R D to re p l a ce
p re p a c kaged samples

For the first time the pharm a ce u t i cal industry has a method to measure 
cause and effe ct re l at i o n s h i p s, by closing the info rm ation loop 

for distributing prod u ct samples

Just as customer
relationship management
replaced the accepted
way of doing business in
the 90s, TrialCard has
developed a simple,
patented technology that
will transform the
sampling process,
changing the existing
supply chain, says David
C u n n i n g h a m .

C E Ci ty launches THOUGHT-LEADER 
CO M M U N I CATION TOOL to aid co m p l i a n ce 

B I O’S SIX PRINCIPLES FOR MEDICA R E

PRESCRIPTION DRUG COV E RAG E :

1 Rely on the pri vate marke t p l a ce and co m pe t i t i o n ,

not pri ce co nt rols that harm innovat i o n .

2 Include stop-loss pro te ction and pro te ction of 

those most in need first.

3 Expand be n e f i c i a ry choices among pri vate plans.

4 I m p rove pat i e nt ca re through innovations in 

b i o te c h n o l ogy.

5Ma i ntain Me d i ca re solve n cy.

6 Do no harm to curre nt cove rage and 

re i m b u r s e m e nt.

The Me d Co n ce rt Co m m u n i ty Co l l a bo ration Pl at-
fo rm , d eve l o ped by CECi ty. com Inc. , o f fers a secure,
I nte rnet-based channel
t h rough which pharm a ce u t i-
cal companies can elicit info r-
m ation fro m , and prov i d e
d ata to, key thought leaders.
The co m m u n i cation too l
a l l ows companies to tra c k
i n fo rm ation exchanges with
co n s u l t a nt s, key opinion lead-
e r s,and thought leaders.Ph a r-
m a ce u t i cal companies and
their medical co m m u n i cat i o n
p a rtners can inte ra ct with
co n s u l t a nts and, t h rough the
co m p a ny’s doc u m e nt at i o n
and re po rting ca p a b i l i t i e s,
t rack manuscript and co nte nt
d eve l o p m e nt.

Ac co rding to CECi ty exe c-
u t i ve s, the launch of its new
solution is especially timely in
l i g ht of the new code of ethics
released by the Ph a rm a ce u t i-
cal Re s e a rch and Ma n u f a ct u r-
ers of Am e ri ca and the Of f i ce of Inspe ctor Ge n e ra l’s
“ Dra ft OIG Co m p l i a n ce Prog ram Gu i d a n ce for Ph a rm a-
ce u t i cal Ma n u f a ct u re r s,”both of which address  appro-
p ri ate  co m m u n i cations be tween pharm a ce u t i ca l
companies and phys i c i a n s, including thought leaders.

“In light of the guidelines and code of ethics, p h a r-
m a ce u t i cal companies will need solutions to help them

with thought-leader deve l o p m e nt, i nte ra ct i o n ,co m m u-
n i cat i o n , and doc u m e nt at i o n ,” s ays Simone Ka rp, R . Ph . ,

co - founder and exe c u t i ve V P
of sales and marketing fo r
C E Ci ty. co m . “The new po rt a l
solution allows for doc u m e nt
t ra c ki n g, with version co nt ro l ,
which is especially impo rt a nt
as key opinion leaders deve l-
op abstra cts and manuscri p t s
for soc i e ty meetings and pub-
l i cation submission.

“As opinion leaders ofte n
h ave hectic schedules and
t ravel fre q u e nt l y, the po rt a l
p rovides an easy way to ce n-
t ra l i ze distribution of
a p p roved co l l ate ral mate ri a l s,
such as upd ated meeting
m ate ri a l s, to these key
t h o u g ht leaders,” M s. Ka rp
a d d s.“In addition,an auto m at-
ed e-mail subscription serv i ce
notifies users to re t u rn to the
po rtal to view upd ates and
other co m m u n i cat i o n s.”

The po rtal solution also provides a surveying too l
as a part of the plat fo rm that allows pharm a ce u t i ca l
companies to inte ra ct with pro s pe ct i ve thought lead-
ers as a means of doc u m e nting and re po rting on their
a reas of ex pe rt i s e. Me d Co n ce rt can fit seamlessly with
C E Ci ty’s e-learning plat fo rms to cre ate end-to - e n d
CME or co m m u n i ty education and training solutions.

M E D CO N C E RT CO M M U N I TY 
P O RTALS CAN BE CUSTOMIZED TO
P ROVIDE ACCESS TO :

• Calendar of eve nt s

• Discussion bo a rd s

• Sh a red doc u m e nt libra ri e s

• Web co n fe re n c i n g

• Links of inte re s t

• Su rveys

• Co nt a ct lists

• Fa c u l ty bios

• Doc u m e nt tra c king with 
version co nt ro l

• Task assignment s

• Vi rtual Powe r Po i nt slide libra ry

• Spe a ke r’s bure a u s

• E-detailing mod u l e s

• L i te rat u re rev i ews

• E - l e a rning mod u l e s
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I n d u s t ry ve te ran FORMS MARKETING
CO M M U N I CATIONS CO M PA N Y

A new marketing co m m u n i cations co m p a ny,Tau Co m m u n i cations Pa rt n e r s
I n c. , has been launched to provide client - focused strategic and tact i cal serv i ce s
designed to help pharm a ce u t i cal and biotech prod u ct managers achieve their
m a rketing and sales goals.

TC P, launched by Ma rcie Ta u, who has 10 years of diverse industry ex pe ri-
e n ce, o f fers custo m i zed serv i ce s, i n c l u d i n g :s t rategic planning and co n s u l t i n g ;
multi-media education and pro m o t i o n ;d eveloping and implementing accre d-
i ted CME prog ra m s, s ate l l i te sympo s i a , and enduring mate ri a l s ; re c ru i t m e nt and
m a n a g e m e nt of thought-leader netwo rks and adv i s o ry bo a rd s ;f a c u l ty tra i n i n g ;
and pro fe s s i o n a l ,a s s oc i at i o n , and public re l at i o n s.

“Tod ay’s prod u ct managers are ext remely pressed to reach and sustain the
sales po te ntial of both their new and mat u re prod u cts with limited financial and
staffing re s o u rce s,” s ays Ms.Ta u, p re s i d e nt of TC P.“The pri m a ry mission of TCP is
to help those clients maximize their sales po te ntial throughout the prod u ct’s life
cycle by providing innovat i ve,t i m e l y,and co s t - e f fe ct i ve solutions to co m pe t i t i ve
and marke t p l a ce challenges. By applying our in-depth ex pe ri e n ce and ex pe r-
tise in co n s u l t i n g, m a n a g e m e nt, and online and offline co m m u n i cations te c h-
n o l ogy, we manage each pro j e ct so that all mate rials and delive rables are accu-
rate, c l e a r, co n s i s te nt, a u d i e n ce - foc u s e d, and on strate gy.”

Tau Co m m u n i cations Pa rtners uses a netwo rk of highly spe c i a l i zed and
ex pe ri e n ced industry pro fessionals to provide clients with a wide range of ser-
v i ce s, p roblem solving, and strategic thinki n g. M s.Tau combines 10 years of her
own industry ex pe ri e n ce with more than 50 years of combined pharm a ce u t i-
cal ex pe ri e n ce of her part n e r s. Be fo re founding TC P, she served in senior man-
a g e m e nt positions at a number of major accre d i ted healthca re educat i o n ,m a r-
ke t i n g, and public-re l ations agencies serving the pharm a ce u t i cal and biote c h
i n d u s t ri e s. She re ce ntly served as a management supe rvisor at Me d i cal Ed u ca-
tion Group and as a VP at Joel Tau Co m m u n i cat i o n s.

Ted Thomas As s oc i ates LAUNCHES 
MARKET RESEARCH DIVISION 

nPO!NT St rategic Ma rket Re s e a rch has been fo rmed to offer a broad range of custo m i zed quant i t at i ve and
q u a l i t at i ve market re s e a rch prod u cts and serv i ces for pharm a ce u t i ca l , b i o te c h n o l ogy, s pe c i a l ty healthca re,
m e d i cal dev i ce,health insura n ce,and healthca re info rm ation te c h n o l ogy co m p a n i e s.Launched by Ted Th o m a s
As s oc i ate s, a subsidiary of Vox Me d i ca , the new co m p a ny also offers serv i ces for the financial institutions that
s u p po rt the healthca re marke t p l a ce.

n P O ! N T, which draws on the te c h n i ca l ,s c i e nt i f i c,and cre at i ve re s o u rces of the ent i re Vox Me d i ca org a n i z at i o n ,
can address its client s’ i n fo rm ational needs through simple and hy b rid proce s s e s, including personal and te l e-
phone inte rv i ews,Web-based sys te m s,d i re ct mail, and fax questionnaire s.

“Whether the client is loo king for a strategic assessment of a specific marke t p l a ce prior to deve l o p m e nt or
i nt rod u ction of a new prod u ct or serv i ce, or that
c l i e nt is inte re s ted in tra c king awa re n e s s, at t i-
t u d e s,and usage of a prod u ct alre a dy on the mar-
ke t, we wa nt to be able to offer a strate gy - b a s e d
p rocess that will deliver the ve ry best kn ow l e d g e
u pd ate for the client,”s ays Tim Ga rd e, senior VP of
c l i e nt serv i ces at Ted Thomas As s oc i ate s.“And we
wa nt to be able to provide those serv i ces all
t h rough the life cycle of the bra n d.”

nPO!NT St rategic Ma rket Re s e a rch initially will
o pe rate as a division of TTA ,h oweve r, the ca p a b i l-
ities of the division will be deve l o ped to add va l u e
to the capabilities of all the ope rating subsidiari e s
of Vox Me d i ca . The division is headed up by Mr.
Ga rde and Neil Wa s s e r s te i n , senior dire ctor of
m a rket re s e a rch at Ted Thomas As s oc i ate s.

“ We understand the 
significant competitive and
regulatory hurdles facing
t o d a y ’s pharmaceutical 
m a r k e t e r. Because of the 
significant experience and
successful track record of our
partners, in all levels and
facets of healthcare marketing,
we are uniquely positioned to
help a client meet and exceed
marketing goals — at a 
reasonable cost,” says 
Marcie Ta u .

Double Gene ‘ Kn oc k - o u t’
Piglets Prod u ce d

The Ju l y / August issue of Ph a rm a VO I C E
a d d ressed the issue of xe n o t ra n s p l a nt at i o n
— the use of animal cells and organs fo r
human tra n s p l a nt ation — in the art i c l e
“Animal Fa rm .” Xe n o t ra n s p l a nt ation is
v i ewed as one answer to the cri t i cal short-
age of human organs for tra n s p l a nt at i o n .
Howeve r, one of the biggest challenges fo r
re s e a rchers has been to co nt rol the human
re s ponse to tra n s p l a nted animal org a n s.To
co m b at that, wo rk has been ongoing to
b reed animals,p a rt i c u l a rly pigs,with org a n s
t h at the human body wo n’t re j e ct.

In a re ce nt deve l o p m e nt, PPL Th e ra-
peutics Pl c. has prod u ced the wo rl d’s first
double-gene “kn oc k - o u t” p i g l e t s, w h i c h
we re bo rn as a result of PPL’s pro p ri e t a ry
g e n e - t a rgeting te c h n o l ogy and nuclear
t ra n s fer (cloning). Four healthy piglets we re
bo rn at PPL in Bl a c k s b u rg,Va . , July 25, 2 0 0 2 .
A fifth piglet died shortly after birth of
u n kn own ca u s e s. The gene that has be e n
double “kn oc ke d - o u t” in these pigs, a l p h a
1,3 galactosyl tra n s fe rase (GT) , is re s po n s i-
ble for making an enzyme that adds a
sugar to the surf a ce of pig ce l l s, which tri g-
gers an immune re s ponse in the human
p at i e nt, leading to hy pe ra c u te re j e ction of
the tra n s p l a nted organ or cell within min-
u te s. The ability to delete or “kn oc k - o u t”
both copies of the gene,t h e re fo re,p rov i d e s
a vital step in producing pigs with org a n s
and cells which can be used in humans.
Be cause both copies of the gene have
been inact i vate d, tissues from these pigs
h ave been shown to be devoid of the pig
sugar that causes the hy pe ra c u te re j e ct i o n .

Ea rlier this ye a r, PPL announced the
b i rth of pigs in which a single co py of the
GT gene had been kn oc ked out — the
single “kn oc k - o u t” p i g s. This deve l o p m e nt
is an extension of that wo rk .

“This could well prove the biggest
a dva n ce in xe n o t ra n s p l a nt ation re s e a rch to
d ate,” s ays Dr. David K.C. Coo pe r, a s s oc i ate
p ro fessor of surg e ry at Ha rva rd Me d i ca l
S c h ool and head of the xe n o t ra n s p l a nt a-
tion gro u p, Tra n s p l a nt ation Bi o l ogy
Re s e a rch Ce nter at Massachusetts Ge n e ra l
Ho s p i t a l .“ It is like l y,h oweve r,t h at this will not
p rovide the ent i re answe r, and that furt h e r
gene ‘kn oc ko u t’ p roce d u res may be nece s-
s a ry. Neve rt h e l e s s, a big step fo rwa rd at this
stage would be gre atly enco u raging to
re s e a rc h e r s, and would indicate that the
o rgan shortage will be re s o l ved by the use
of pig organs within the fo reseeable future.”

I N D U S T RY SNAPSHOT

Tim Garde and Neil Wasserstein want to offer a strategy-based
process that will deliver the very best knowledge update for the client.
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New co m p a ny links T H E
MARKETING OF
SCIENCE WITH T H E
SCIENCE OF MAR-
K E T I N G

Nexus Co m m u n i cations Inc.
has been fo rmed to offer cre at i ve
e d u cational solutions to addre s s
the marketing challenges in the
b i o p h a rm a ce u t i cal industry.

“ ‘ Nex u s’ is defined as a link,
connection, or liaison,” says
Michael Ca s o, p re s i d e nt of Nex u s.
“As such, our mission is to opti-
mize the vital connection
be tween science and marke t i n g,
which is cri t i cally impo rt a nt in
a c complishing a prod u ct’s objec-
t i ves throughout its life cyc l e. Th i s
goal of linking the marketing of
s c i e n ce with the science of mar-
keting will be re a l i zed through the
ex pe rtise of the senior manage-
ment of Nexus, who possess
i n d u s t ry ex pe ri e n ce in healthca re,
adult educat i o n , co m m u n i cat i o n ,
m a n a g e m e nt, and strategic mar-
ke t i n g.”

The new co m p a ny is led by Mr.
Caso and Ka ren Ove r s t re e t, Ed. D. ,
R . Ph . , FAC M E, exe c u t i ve VP of ope r-
at i o n s. M r. Caso wo rked for more
than 20 years in the pharm a ce u t i-
cal industry, both in sales and pro-
fessional educat i o n ,be fo re mov i n g
i nto co m m u n i cat i o n s. Dr. Ove r-
s t re e t, a re g i s te red pharmacist with
a docto rate in adult educat i o n ,h a s
wo rked in medical education fo r
m o re than 11 ye a r s. She is on the
bo a rd of dire ctors and a fe l l ow of
the Al l i a n ce for Co ntinuing Ed u ca-
t i o n , on the bo a rd and pre s i d e nt -
e l e ct of the No rth Am e ri can As s o-

c i ation of Me d i cal Ed u cation and Co m m u n i cat i o n
co m p a n i e s, and is a site surveyor for the Ac c re d i t at i o n
Council for Co ntinuing Me d i cal Ed u cat i o n .

The co m p a ny re po rts that pharm a ce u t i cal co m-
panies spe nt more than $18.5 billion on pro m o t i o n-
al and educational prog rams to market their prod-
u cts in the U.S. in 2000.

“This spend has raised intense re g u l ato ry and
public scru t i ny during the past ye a r,” Dr. Ove r s t re e t
s ays. “With the heavy financial inve s t m e nt re q u i re d
for successful marke t i n g,and the high visibility of the
a s s oc i ated promotional and educational ca m p a i g n s,
s e l e cting a strategic partner to plan and implement
m a rketing initiat i ves is now, m o re than eve r, a cri t i-
cally impo rt a nt decision.”

B I OT E C H N O LOGY INDUSTRY 

O RG A N I ZAT I O N,Wa s h i n g to n , D. C . ,

re p re s e nts more than 1,000 biotech 

co m p a n i e s, a cademic institutions, s t ate

b i o te c h n o l ogy ce nte r s, and re l ated 

o rg a n i z ations in all 50 U.S. s t ates and 33

other nat i o n s. For more info rm at i o n ,v i s i t

b i o. o rg.

C E C I TY. COM INC., Pi t t s b u rg h , Pa . ,

founded in 1997, is a leading provider of

online healthca re education e-learn i n g

solutions and serv i ce s. For more 

i n fo rm at i o n , visit ce c i ty. co m .

NEXUS CO M M U N I CATIONS INC.,No rt h

Wa l e s, Pa . ,o f fers cre at i ve educational 

solutions to marketing challenges in 

the biopharm a ce u t i cal industry. For 

m o re info rm at i o n ,e - m a i l

m i c h a e l . ca s o @ n ex u s co m i n c. com or

ka re n . ove r s t re e t @ n ex u s co m i n c. co m .

NPO!NT STRATEGIC MARKET

R E S E A RC H, Ph i l a d e l p h i a , is a division of

Ted Thomas As s oc i ates that offers 

m a rket re s e a rch prod u cts and 

s e rv i ces for pharm a ce u t i ca l ,

b i o te c h n o l ogy, s pe c i a l ty healthca re,

m e d i ca l - d ev i ce, health insura n ce,

and healthca re info rm ation te c h n o l ogy

co m p a n i e s. For more 

i n fo rm at i o n , visit tthomas. co m .

PPL T H E RAPEUTICS PLC ., Ro s l i n ,

Ed i n b u rg h ,U . K . , is a leading co m p a ny in

the application of transgenic 

te c h n o l ogy to the prod u ction of human

p ro teins and pe p t i d e s.The U.S. division 

of PPL is located in Bl a c k s b u rg,Va .

For more info rm at i o n , visit 

p p l - t h e ra pe u t i c s. co m .

TAU CO M M U N I CATIONS 

PA RTNERS INC., Ra l e i g h ,N . C . , is a 

m a rketing co m m u n i cations 

co m p a ny providing client - focused 

s t rategic and tact i cal 

s e rv i ces designed to help 

b i o te c h n o l ogy and pharm a ce u t i cal 

p rod u ct managers achieve their 

m a rketing and sales goals. For more 

i n fo rm at i o n , visit tauco m . co m .

THE PENNSYLVANIA TO BACCO 

S E TTLEMENT INVESTMENT BOA R D,

Ha rri s b u rg, Pa . , is an 11-member 

i nve s t m e nt bo a rd cre ated to oversee 

the inve s t m e nt of $11.3 billion in 

s e t t l e m e nt funds that Pe n n s y l vania will

re ce i ve during the next 25 years 

f rom the national to b a c co settlement.

For more info rm at i o n , visit state. p a . u s.

T R I A LCA R D, Ra l e i g h ,N . C . , is a tra n s a ct i o n

s e rv i ces co m p a ny specializing in 

i m p roving drug distribution marke t i n g

p rog ra m s. For more info rm at i o n , visit 

t ri a l ca rd. co m .

Follow up

P E N N S Y LVANIA INVESTMENT BOA R D
SEEKS PA RTNER to ident i f y

l i fe - s c i e n ce companies 
The Pe n n s y l vania To b a c co Se t t l e m e nt Inve s t m e nt Bo a rd has issued a request for qualifications (RFQ) for a

g e n e ral partner or group of ve nt u re capital firms to invest in the Health Ve nt u re Ac co u nt po rtion of the Co m-
m o n wealth of Pe n n s y l va n i a’s to b a c co - s e t t l e m e nt funds.

“The release of this RFQ is the next step in the Co m m o n we a l t h’s $2 billion strate gy to stimulate the co m-
m e rc i a l i z ation of innovat i ve re s e a rch in Pe n n s y l vania in the areas of life sciences and biote c h n o l ogy,”s ays Pe n n-
s y l vania Gov. Ma rk Schwe i ke r.“We are seeking ex pe ri e n ce d, kn owledgeable partners who will be able to help
us invest these funds wisely in Pe n n s y l vania companies with early-stage but proven te c h n o l ogy.”

The gro u p’s vision is that the Health Ve nt u re Ac co u nt will serve as a cat a l yst to raise at least $400 million that
can be used to stimulate the deve l o p m e nt of earl y - s t a g e, l i fe sciences-based companies in Pe n n s y l vania and
i n f l u e n ce the cre ation or expansion of about 80 new early-stage life - s c i e n ces companies during  the next 10 ye a r s.

The general partner or group of ve nt u re capital firms selected through the RFQ process will invest funds
f rom the $60 million Health Ve nt u re Ac co u nt to suppo rt the vision for Pe n n s y l va n i a .

The 11-member inve s t m e nt bo a rd oversees inve s t m e nt of the $11.3 billion settlement funds that Pe n n s y l-
vania will re ce i ve during the next 25 years from the national to b a c co settlement.

At Nexus, Dr. Karen Overstreet
and Michael Caso lead an
experienced team possessing
capabilities in adult education,
communication, management,
and strategic marketing.


