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Adva n s t a r
He a l t h ca re De b u t s

Magazine on
WO M E N ’ S

H E A LT H CA R E
Advanstar He a l t h ca re Co m m u n i cations has

launched M odern Health for Wo m e n, a dire ct -
to - p at i e nt publication addressing wo m e n’s health
i s s u e s. The magazine has been made available in the
waiting rooms of more than 24,000 obste t ri c i a n s,
gy n e co l og i s t s, and re p rod u ct i ve endoc ri n o l og i s t s
t h roughout the Un i ted St ate s.

M odern Health for Wo m e nfocuses on health issues
t h at co n ce rn women of all ages.The publication offe r s
d i f fe re nt pe r s pe ct i ves on tre at m e nt options; p rov i d e s
roadmaps for distinguishing be tween normal and
abnormal changes of the health cycle; clarifies
a p p roaches to preve ntion and diagnosis; and re po rt s
on adva n ces that may affe ct all wo m e n .

The pre m i e re issue, released in Ju l y, cove red such
topics as oste o po ro s i s, sleep pro b l e m s, seasonal aller-
g i e s, u ri n a ry inco nt i n e n ce, and the impo rt a n ce of
being sun sav vy. A second issue is planned for the fall
of 2003, and six issues are slated for 2004.

“I am co n f i d e nt women across the co u nt ry will find
M odern Health for Wo m e nto co ntain timely, c re d i b l e,
and reliable info rm at i o n ,”s ays Mat t h ew J.Ho l l a n d, p u b-
l i s h e r. " Getting the suppo rt from adve rtisers such as the
Me rck Ma n u a l ,Ad ez a ,Ge n zy m e,Ak Ph a rm a ,and Et h i co n
En d o - Su rg e ry justifies such a state m e nt.We also be l i eve
M odern Health for Wo m e nwill play an impo rt a nt role in
o pening the lines of co m m u n i cation be tween wo m e n
consumers and their healthca re prov i d e r s.”

Adva n ced Writing & Ed i to rial Se rv i ces 
S U P P O RTS PHARMAC E U T I CAL MARKETERS

Adva n ced Writing & Ed i to rial Se rv i ces Inc. has been launched as an inde-
pe n d e nt pro fessional serv i ces firm specializing in strategic marke t i n g, p at i e nt
e d u cat i o n ,e m p l oyee co m m u n i cat i o n s, and public affairs.

Adva n ced Writing & Ed i to rial Se rv i ces wo rks with pharm a ce u t i cal co m p a-
n i e s, m e d i cal publishers, n o n p rofit org a n i z at i o n s, and healthca re agencies
t h roughout the Un i ted St ate s. The firm’s areas of ex pe rtise include strate g i c
planning and co py deve l o p m e nt for employee publicat i o n s, p at i e nt info rm a-
t i o n / e d u cation mate ri a l s, b roc h u re s, n ews re l e a s e s, Web co nte nt, exe c u t i ve
co m m u n i cat i o n s, p re s e nt at i o n s, m a rketing mate ri a l s, and more.

“Whether a co m p a ny needs to info rm employe e s, g e n e rate a po s i t i ve pub-
lic image, or pro m o te prod u cts and serv i ce s, l ook to Adva n ced Writing & Ed i to-
rial Se rv i ces for business co m m u n i cations that are on time and on targ e t,” s ays
Ch ristine Ca rd e l l i n o, the firm’s founder and strate g i s t / w ri te r.

M s. Ca rdellino is a business wri ter and co rpo rate co m m u n i cations spe c i a l i s t
with more than 12 years of pro fessional ex pe ri e n ce and nine years of ex pe ri-
e n ce in healthca re and pharm a ce u t i cal marke t i n g, co m m u n i cat i o n s, and pub-
lic re l at i o n s.

Be fo re launching Adva n ced Writing & Ed i to rial Se rv i ce s, M s. Ca rd e l l i n o
s e rved as dire ctor of co m m u n i ty re l ations for Wa rm i n s ter Ho s p i t a l ,p a rt of Te n e t
He a l t h Sys te m .

“In many org a n i z at i o n s, co rpo rate co m m u n i cators and brand managers
must juggle multiple pro j e cts and pri o rities in a co u nte rp rod u ct i ve climate of increasing wo rkloads and shri n k-
ing staffs,” she says.“Th at’s when an outside re s o u rce such as Adva n ced Writing & Ed i to rial Se rv i ces can be of
a s s i s t a n ce. We can step ri g ht in and help with a wide range of pro j e cts and tasks at any stage in the cre at i ve
p roce s s.”

Considering the high cost of
recruiting, hiring, and 
maintaining a full-time staff
position, using an 
independent writing and 
communications firm can
be a cost-effective solution,
says Christine Cardellino.

The human-re s o u rces consulting co m p a ny now offers re s e a rc h , re c ru i t i n g,
and custo m i zed co m pe t i t i ve inte l l i g e n ce as well as co nt a ct lists and re po rts 

t h rough separate business units.

Sheila Gre co As s oc i ates 
R E O RGANIZES INTO THREE DIVISIONS

Sheila Greco Associates
L LC has re o rg a n i zed into thre e
s e p a rate ope rating divisions:
The May Consulting Gro u p s
I n c. , the firm’s co re re s e a rc h
and custo m i zed co m pe t i t i ve
i nte l l i g e n ce business; S G R E CO

As s oc i ates Inc. , the firm’s re c ru i t-
ing and staffing business; and SGA

Lists LLC , the firm’s lists business.
The May Consulting Group is

d e d i cated to providing re s e a rch and
c u s to m i zed co m pe t i t i ve - i nte l l i g e n ce
s e rv i ces to co rpo rat i o n s, s e a rc h ,a n d
research firms. Clients include
recruiters, business-development
p ro fe s s i o n a l s,sales pro fe s s i o n a l s,a n a-
l ys t s, co m pe t i t i ve - i nte l l i g e n ce pro-
fe s s i o n a l s, and co rpo rate libra ri a n s.

S G R E CO As s oc i ates has more than 10 years of
ex pe ri e n ce and a ca n d i d ate database in the tens of
thousands to provide clients with re c ruiting serv i ce s.

SGA Lists, a provider of business inte l l i g e n ce lists
and re po rt s, is offe ring a new serv i ce line — an online

m a rke t p l a ce cove ring many of the
Fo rtune 500 to 1,000 co m p a n i e s,
focusing on industries such as phar-
maceutical/biotech, healthcare,
re t a i l , financial serv i ce s, m a n u f a ct u r-
ing, consumer products, and
te l e co m m u n i cat i o n s.

“The co n cept and success of
these three groups have ex i s ted in
va rious fo rms for more than 14 ye a r s,
and I am pleased with our evo l u t i o n
i nto separate divisions to once again
o f fer our clients the appro p ri ate ser-
v i ces that are impo rt a nt to them at
a ny given time,” s ays Sheila Gre co,
p re s i d e nt and CEO of Sheila Gre co
Associates. “Quality, service, and
c l i e nt sat i s f a ction are still under the

same tru s ted name — Sheila Gre co As s oc i ates LLC .
Now each division can co ntinue to focus on its indi-
vidual strength and spe c i a l t i e s, while still delive ri n g
only high-quality re s u l t s.”

Sheila Gre co As s oc i ates also has launched a new
co rpo rate We b s i te at sheilagre co. co m .

Sheila Greco believes her
c o m p a n y ’s evolution into
separate divisions offers its
clients the appropriate services
that are important to them at
any given time.
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PPD Cre ate s
I nte g rated Po rt fo l i o

of MARKET- 
D EV E LO P M E N T

S E RV I C E S
PPD Inc. has launched a po rt folio of inte g rate d

c l i n i cal and marketing prog rams for market deve l o p-
m e nt. I n co rpo rating pharm a ce u t i cal and biote c h n o l o-
gy client fe e d b a c k , PPD has cre ated a dedicated te a m
of clinica l ,m a rke t i n g, and health-outcomes ex pe rts to
help companies with prelaunch and po s t m a rket pro-
g ra m s, including health outco m e s, l a rg e - volume late -
stage tri a l s, m e d i cal co m m u n i cat i o n s, and co n s u m e r-
health education. In addition, programs help
companies develop markets for new prod u cts and
extend market value of existing prod u ct s.

“The industry is re cognizing that inte g rating mar-
ke t - d eve l o p m e nt prog rams with prod u ct deve l o p-
m e nt pro m o te a stronger fo u n d ation to maximize
p rod u ct life cyc l e s,” s ays Fred Es h e l m a n , CEO of PPD.
“Combining our ex pe rtise and ex pe ri e n ce in these
a reas strate g i cally aligns us with what our clients tell us
t h ey need, and enables us to broaden our market to
include marketing and prod u ct managers loo king to
m a x i m i ze the pro per use and acce p t a n ce of their
p rod u ct s.”

Applying adva n ced te c h n o l ogies and ex pe ri e n ce,
the PPD market development experts combine
health outco m e s, such as epidemiology, p s yc h o m e t-
ri c s, and eco n o m i c s, with clinical re s e a rch to measure
and co m p a re ri s k s, be n e f i t s, e co n o m i c, and quality - o f -
l i fe impact of drug thera p i e s.The resulting data help to
d e m o n s t rate value of the prod u ct and provide insight
on needs to optimize user acce p t a n ce upon prod u ct
l a u n c h . Late-stage tri a l s, such as Phase IIIb to Phase IV
s t u d i e s, p rod u ce valuable safe ty and effica cy dat a
a n a l ysis and can provide info rm ation for the marke t-
ing plat fo rm . Po s t m a rket observational studies, re g-
i s t ri e s, and co m p l i a n ce and pe r s i s te n cy prog ra m s
o p t i m i ze re a l - wo rld outcomes and help enhance
p hysician and pat i e nt pro per use of the dru g. Co n-
sumer-health prog rams provide prod u ct life exte n-
sion through ove r - t h e - co u nter prog ra m s.

Wood Ma c ke n z i e,a strategic analysis and co n s u l t i n g
co m p a ny in the energy and life - s c i e n ces secto r s,has ini-
t i ated plans to expand its pre s e n ce in the U.S.m a rke t.

James Hall has been appo i nted to head the life - s c i-
e n ces business for Wood Ma c ke n z i e’s wo rl dwide busi-
ness and Mat t h ew Calish has been appo i nted to head
l i fe - s c i e n ces consulting for No rth Am e ri ca .M r. Hall and
M r.Calish are based in the co m p a ny’s Bo s ton office.

Wood Ma c kenzie 
P R E PARES FOR EXPA N S I O N of U.S. L i fe - S c i e n ces Bu s i n e s s

The appo i nt m e nts are ex pe cted to provide the
fo u n d ation for the co m p a ny’s planned expansion of its
Bo s ton te a m .No rth Am e ri ca has been identified as a key
g rowth market for the co m p a ny. Wood Ma c kenzie has
h e a d q u a rters in Ed i n b u rg h ,S co t l a n d,and offices in Lo n-
d o n ,Ho u s to n ,Syd n ey,To kyo,and Mo s cow.

“We are co m m i t ted to providing solutions to the life -
s c i e n ces industries for a broad range of strate gy and

o pe rational challenges,”s ays Paul Gre g o ry, CEO of Wood
Ma c ke n z i e.“At Wood Ma c ke n z i e, we define our co n s u l t-
ing adv i ce as simply strate gy with substance. The sub-
s t a n ce is founded on ri g o rous co m m e rcial re s e a rch and
a n a l ysis together with deep industry ex pe ri e n ce. Wi t h
this unique, in-depth kn owledge of companies and
m a rke t s,we can wo rk together with our clients to deve l-
op strategies that are act i o n a b l e.”

A DVANCED WRITING & EDITORIAL 

S E RVICES INC., Ya rd l ey, Pa . , is an

i n d e pe n d e nt pro fessional serv i ces 

co m p a ny specializing in strategic 

m a rke t i n g, p at i e nt educat i o n ,e m p l oye e

co m m u n i cat i o n s, and public affairs.

For more info rm at i o n ,v i s i t

mys i te. ve ri zo n . n e t / x i n e / a dva n ce dw ri t i n g s vc s.

A DVA N S TAR HEALT H CA R E

CO M M U N I CAT I O N S, Bo s to n ,p a rt of

Advanstar Co m m u n i cations Inc. , is a 

leader in the field of medical publishing 

and physician educat i o n . For more

i n fo rm at i o n ,visit adva n s t a r. co m .

PPD INC.,Wi l m i n g to n ,N . C . , a global

p rovider of discove ry and deve l o p m e nt 

s e rv i ces and prod u cts for pharm a ce u t i ca l ,

b i o te c h n o l ogy, and medica l - d ev i ce 

co m p a n i e s, applies innovat i ve te c h n o l og i e s,

t h e ra peutic ex pe rt i s e, and a co m m i t m e nt to

q u a l i ty to help clients maximize the re t u rn

on their R&D inve s t m e nt s. For more

i n fo rm at i o n , visit ppd i . co m .

S H E I LA GRECO ASSOCIATES LLC,

Am s te rd a m ,N . Y. , which consists of The May

Consulting Group Inc. ,S G R E CO As s oc i ate s

I n c. ,and SGA Lists LLC , is a human-

re s o u rces consulting co m p a ny 

o f fe ring re s e a rc h , re c ru i t i n g,

c u s to m i zed co m pe t i t i ve inte l l i g e n ce, a n d

co nt a ct lists and re po rts through its three 

d i v i s i o n s. For more info rm at i o n , visit 

s h e i l a g re co. co m .

WOOD MAC K E N Z I E, Ed i n b u rg h ,S co t l a n d,

p rovides co n s u l t a n cy serv i ces and re s e a rc h

p rod u cts to the energy and life - s c i e n ce s

i n d u s t ri e s. For more info rm at i o n ,v i s i t

wood m a c. co m .

Follow up

The team at Wood Mackenzie has its sights set on expanding its presence in North America (from left to right):
Matthew Calish, James Hall, and Paul Gregory.


