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Dr. Alan BREIER 
Dr. Michael C LAY M A N
Dr.Tim F RA N S O N
Lilly An n o u n ces Pe r s o n n e l
Ch a n g e s

Eli Lilly recently announced personnel
changes. 

Alan Bre i e r, M.D., has
been promoted to the ro l e
of VP for medical and
chief medical off i c e r. Pre-
v i o u s l y, Dr. Breier was a
Lilly clinical re s e a rch fel-
low and leader of the
Zyprexa product team.
He is replacing Michael

McDonald, M.D., who has left Lilly to pursue
other opportunities. 

D r. Breier joined Lilly in 1997 as a Lilly clin-
ical re s e a rch fellow and member of the Zypre x a
p roduct team. He was promoted to Zypre x a
p roduct team leader at the end of 1998. 

B e f o re joining Lilly, Dr. Breier completed a
t h ree-year re s e a rch fellowship at the National
Institute of Mental Health Intramural Researc h
P rogram and then became chief of the outpa-
tient re s e a rch program at the Maryland Psychi-
atric Research Center and associate professor of
p s y c h i a t ry at the University of Maryland School
of Medicine. Dr. Breier received a bachelor of
a rts degree from the University of To l e d o
(Ohio) in 1975 and a doctor of medicine degre e
in 1980 from the University of Cincinnati
School of Medicine. He served as a resident in
p s y c h i a t ry from 1980 to 1984 at Yale Universi-
ty School of Medicine.

In addition, Tim Fran-
son, M.D., has been pro-
moted to the role of VP of
global re g u l a t o ry aff a i r s .
Dr. Franson previously
was VP of clinical re s e a rc h
and U.S. re g u l a t o ry aff a i r s
and policy. 

D r. Franson curre n t l y
s e rves on the board of the National Patient
Safety Foundation and was cochair of the
PhRMA/FDA/BIO Prescription Drug User
Fee Act-3 steering committee. He also serv e s
as chair of PhRMA’s FDA committee staff
work group and PhRMA’s good manufactur-
ing practices steering committee.

D r. Franson received a bachelor of science
d e g ree in pharmacy from Drake University in
1974 and a doctor of medicine degree in 1978
f rom the University of Illinois College of
Medicine. He served his internship and re s i-
dency at the University of Iowa Hospital and
a fellowship in infectious diseases at the Med-
ical College of Wisconsin where he was a full-
time faculty member and NIH-funded inves-
tigator before joining Lilly in 1986 as an
associate clinical investigator. 

He replaces Michael Clayman, M.D., who
has been appointed to the role of VP of Lilly
R e s e a rch Laboratories. In this new role, Dr.
Clayman works on special drug development
and re g u l a t o ry pro j e c t s .

Dr.Ch a rl e s K U N S C H
Dr. James A. S I KO R S K I
Dr.Cy nthia L. SUNDELL 
At h e ro Genics An n o u n ce s
Promotions in Di s cove ry Re s e a rch 

A t h e roGenics, a Alpharetta, Ga.-based
p h a rmaceutical company focused on the tre a t-

ment of chronic inflam-
m a t o ry diseases, has pro-
moted Charles Kunsch,
Ph.D., to senior dire c t o r
of biological research,
James A. Sikorski, Ph.D.,
to senior director of dis-
c o v e ry medicinal chem-
i s t ry, and Cynthia L. Sun-
dell, Ph.D., to director of
p h a rm a c o l o g y.

In his new role, Dr.
Kunsch, pre v i o u s l y

d i rector of biologi-
cal re s e a rch, over-
sees a range of early-

d i s c o v e ry re s e a rc h
activities for the compa-
n y ’s v-protectant technol-
ogy and kinase-inhibitor
p rograms. Dr. Kunsch is
responsible for imple-
menting and overseeing
e a r l y - d i s c o v e ry technolo-
gy to identify and vali-
date new anti-inflamma-
t o r y d ru g t a rg e t s ,
c o o rdinating biomolecular screening activities
of the company’s small-molecule inhibitors
against these targets, and biological character-
ization of lead molecules.

B e f o re joining AtheroGenics in 1997, Dr.
Kunsch served as re s e a rch scientist in the
d e p a rtment of exploratory re s e a rch at Human
Genome Sciences. Dr. Kunsch is author or coau-
thor of more than 45 publications and inventor
or coinventor of 10 patents. He received his
Ph.D. in microbiology and immunology fro m
Pennsylvania State University.

D r. Sikorski, previously director of discov-
e ry medicinal chemistry, oversees all new dis-
c o v e ry chemistry eff o rts supporting the com-
p a n y ’s v-protectant and kinase-technology
p l a t f o rms, including all exploratory chemistry,
scale up, and outsourcing. In addition to his
d i s c o v e ry chemistry responsibilities, Dr. Siko-
rski also leads a clinical-development team
that is developing a new, oral rh e u m a t o i d
a rthritis therapy. 

B e f o re joining AtheroGenics in 2001, Dr.
Sikorski served as science fellow in medicinal
c h e m i s t ry for Pharmacia and Searle, where he
identified novel lead molecules for several car-
diovascular and anti-inflammatory pro g r a m s .
D r. Sikorski has authored or coauthored more
than 100 re s e a rch publications, reviews, and
book chapters and is an inventor or coinventor
of more than 75 U.S. and foreign patents. He
e a rned his Ph.D. in organic chemistry fro m
P u rdue University. 

In her new role as director of pharm a c o l o-
g y, Dr. Sundell oversees the pharm a c o l o g i c a l
characterization of lead molecules arising fro m
the company’s discovery re s e a rch. Dr. Sundell,
who previously was associate director of phar-
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m a c o l o g y, also is responsible for developing
and implementing in vivo models of disease in
the areas of athero s c l e rosis, rheumatoid art h r i-
tis, and asthma.

D r. Sundell, an AtheroGenics employee
since 1995, formerly was a senior re s e a rc h
associate in the department of medicine at
E m o ry University School of Medicine where
she worked in the areas of vascular and pul-
m o n a ry biology. Dr. Sundell is author or coau-
thor of 12 publications and is a coinventor of
one patent. She received her Ph.D. in biology
f rom the University of Pennsylvania.

Bi o p h a rm a ce u t i cal P O O L

Dr. Joseph B O L E N
Thomas C RAW F O R D
Dr. Ro be rt T E P P E R
Millennium An n o u n ce s
Changes in R&D Ma n a g e m e nt 

Julian Adams, Ph.D., senior VP of
d rug discovery and development has
decided to leave Millennium Pharm a-
ceuticals Inc. to accept a new role as
chief scientific officer at Infinity Phar-
maceuticals. Millennium is a biophar-
maceutical company based in Cam-
bridge, Mass.

Joseph Bolen, Ph.D., senior VP of
d i s c o v e ry re s e a rch, and Robert Te p p e r,
M.D., president of re s e a rch and develop-
ment, assume Dr. Adams’ line re s p o n s i-
bilities on an interim basis. Thomas
C r a w f o rd, formerly global head of the
chemical research and development
g roup at Pfizer, continues in his role as
VP of strategic development, also
re p o rting to Dr. Te p p e r. Company exec-
utives are seeking to re c ruit a VP of dru g
d i s c o v e ry and development. 

David H OWA R D
Daniel O. W I L D S
S colr Expands 
Ma n a g e m e nt Team 

Scolr has appointed Daniel O. Wi l d s
to the positions of president and CEO
and a member of its board of dire c t o r s .
Based in Redmond, Wash., Scolr is a
b i o p h a rmaceutical company form e r l y

known as Nutraceutix and is leveraging spe-
cialized knowledge, pro p r i e t a ry and patented
p roducts, and technologies for OTC pro d u c t s ,
p rescription drugs, and dietary supplements.

M r. Wilds’ 30 years of healthcare industry
experience includes 24 years at Baxter Inter-
national where he served as VP of corporate
alliances and as president of two divisions. Mr.
Wilds also has served as president and CEO of
t h ree early stage healthcare companies. 

In addition, David Howard, former pre s i-
dent and CEO of Scolr, is assisting the compa-
ny by heading a new advisory task force for the
scientific and commercial advancement of the
c o m p a n y ’s contro l l e d - release delivery plat-
f o rm. Mr. Howard remains a member of the
c o m p a n y ’s board of directors. 

The appointment of Mr. Wilds and the
establishment of a task force for the company’s
c o n t ro l l e d - d e l i v e ry technology (CDT) come as
Scolr accelerates its licensing and part n e r i n g
activities in the contro l l e d - release of both phar-
maceuticals and nonprescription supplements.

Dr.William J.M A RTO N E
Cubist Ap po i nts 
Me d i cal Affairs He a d

Cubist Pharm a c e u t i-
cals has appointed
William J. Martone,
M.D., as executive dire c-
tor of medical affairs.
Cubist, Lexington, Mass.,
is a biopharmaceutical
company focused on the
research, development,

and commercialization of anti-infective drugs. 
D r. Martone has more than 25 years of

infectious-disease experience and has joined
Cubist to establish the company’s medical
a ffairs department. The medical affairs depart-
ment is a liaison between the medical commu-
nity and Cubist and is responsible for pharm a-
covigilence, drug information, and Phase IIIb,
Phase IV, and pharmacoeconomic studies.

Dr. Edwa rd M. S CO L N I C K
The Edward M. Scolnick Prize in Neuro s c i e n c e

R e s e a rch, created recently by Merck and MIT’s
M c G o v e rn Institute, is named in honor of the for-
mer president of Merck Research Laboratories. The
annual re s e a rch prize, which will begin in 2004,
will recognize an outstanding discovery or signifi-
cant advance in the field of neuroscience. 

“This award will honor Dr. Scolnick’s outstand-
ing leadership in pharmaceutical science and ser-
vice to humanity, as well as his commitment to the
advancement of neuroscience and alleviation of
mental diseases,” says Dr. Phillip A. Sharp, dire c-
tor of the McGovern Institute at MIT. “The Scol-
nick Prize will bring greater visibility to the field
of neuroscience, attracting young scientists to the
field and encouraging increased support of this
i m p o rtant re s e a rc h . ”

E d w a rd M. Scolnick, M.D., stepped down as
p resident of Merck Research Laboratories in
December 2002, after holding Merck’s top
re s e a rch post for 17 years. During his tenure, Dr.
Scolnick led the discovery, development, and
i n t roduction of 29 new medicines and vaccines.
While many of the medicines and vaccines have
contributed to improving patient health, some
have revolutionized the ways in which certain dis-
eases are treated. 

“ E d ’s re s e a rch interests and eff o rts in the field of
s e v e re mental disorders have increased over the
years, and he is now pursuing this scientifically
and socially complex disease area on a full-time
basis,” says Dr. Peter S. Kim, current president of

M e rck Research Laborato-
ries. “I’m pleased that
M I T ’s McGovern Institute
and Merck were able to
c reate what we hope to be
the premier neuro s c i e n c e
re s e a rch award to re c o g-
nize one of the true scien-
tific leaders of our time.” 

The Edward M. Scol-
nick Prize is supported by
a grant from The Merc k
Company Foundation. The
annual prize provides an
important focus for the
i n t e rnational neuro s c i e n c e
community, building
bridges that will promote future collabora-
tions and an accelerated pace of neuro s c i e n c e
re s e a rch. It consists of an award equal to
$50,000 and will be awarded each year to one
recipient, starting in fiscal year 2004. The
prize will be memorialized in an inscribed gift
p resented to the annual Edward M. Scolnick
Prize recipient. 

The McGovern Institute will be re s p o n s i-
ble for the selection process, announcement of
the award, and management of the cere m o n i e s
associated with the annual award. 

The director of the McGovern Institute
will establish a selection committee consisting
of at least seven members, including a com-
mittee chair. All members will be re c o g n i z e d
n e u roscientists. 

N EW RESEARCH PRIZE HONORS FORMER PRESIDENT OF
M E RCK RESEARCH LA B O RATO R I E S

M I T ’s McGovern Institute has
instituted an annual international
neuroscience research prize in
honor of former Merck Research
Laboratories President Dr. Edward
M. Scolnick.
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Most re c e n t l y, Dr. Martone was senior execu-
tive director of the National Foundation for
Infectious Diseases, a position held since 1995.

He has served as clinical associate pro f e s s o r
of medicine at Emory University School of
Medicine and as attending physician, Division
of Infectious Diseases at the Washington, D.C.,
Veterans Administration Medical Center.

Spe c i a l ty P O O L

Rob BU RG E S S
Te rry CO N RA D
Me rz Ap po i nts New Pre s i d e nt,CEO 

M e rz Inc., the Gre e n s b o ro, N.C.-based
U.S. subsidiary of the Frankfurt, Germ a n y -
based Merz Group, a leading pharm a c e u t i c a l
and writing instruments company, has
announced changes that enhance the strategic
position of its largest subsidiary.

Merz Pharmaceuti-
cals-US president Te rry
Conrad has been appoint-
ed president and CEO of
M e rz Inc. Mr. Conrad
now oversees all Merz ’
i n t e rests in the United
States, which include
Merz Pharmaceuticals-

US and the gro u p ’s U.S. writing instru m e n t s
c o m p a n y, Senator USA, as well as the U.S.
real-estate holdings of Merz Gro u p .

M e rz Pharmaceuticals-US chief financial
o ff i c e r, Rob Burgess, was named chief financial
o fficer and VP of administration for Merz Inc.

Dr.Ca m e ron D U R RANT 
Fo rmer Ph a rmacia Exe c u t i ve He a d s
Pe d i at ric Ph a rma Co m p a ny

C a m e ro n D u rr a n t ,
M.D., has been appointed
p resident of PediaMed, a
p h a rmaceutical company
devoted to the health of
c h i l d ren. PediaMed, Flo-
rence, Ky., is a member of
the Union Springs Port f o-
lio of companies.

D r. Durrant formerly served as VP and
head of global business planning and opera-
tions with Pharmacia. He led the global
antibiotic marketing team and contributed to
the launch of Zyvox.

D r. Durrant also has practiced as a physi-

cian and been involved in a number of
e n t re p reneurial businesses in the United
States, United Kingdom, and Australia.

A graduate of the Welsh National School of
Medicine, Card i ff, Dr. Durrant earned a bache-
lor of medicine, bachelor of surg e ry, and a mas-
t e r’s in business administration from Henley
Management College, Oxford. He serves as an
a ffiliate volunteer for the American Heart Asso-
ciation and as nonexecutive director for health-
technology company Medusus and oncology-
re s e a rch company NEXTherapeutics.

Mi c h a e l S E M B E R
Women First He a l t h Ca re 
Names Pre s i d e nt and 
Chief Ope rating Of f i ce r

Women First HealthCare has named
Michael Sember president and chief operating
o ff i c e r. Women First HealthCare is a San
Diego-based specialty pharmaceutical compa-
ny that provides pharmaceutical and lifestyle
p roducts to meet the needs of midlife women.

M r. Sember served on the company’s board
of directors from July 2001 through Septem-
ber 2002. He has 30 years of experience in the
p h a rmaceutical industry, most recently with
Deltagen and Elan.

M r. Sember has board experience at several
public and private companies and is pre s e n t l y
s e rving on the board of publicly traded Iomed.
He has a MBA from Rockhurst College and a
B.S. from the University of Pittsburgh. 

Nelson M. SIMS 
Novavax Ap po i nts Fo rmer Lilly
Exe c u t i ve as Pre s i d e nt and CEO

Novavax has named Nelson M. Sims pre s-
ident and CEO succeeding Mitchell J. Kelly,
who has served as president and CEO since
September 2002. Novavax, Columbia, Md., is
a specialty pharmaceutical company engaged
in the re s e a rch, development, and commer-
cialization of pro p r i e t a ry products focused on
w o m e n ’s health and infectious diseases. 

M r. Sims also was elected to the company’s
b o a rd of directors. Mr. Kelly, who also is CEO
of Anaconda Capital Management, continues
to serve as a dire c t o r.

M r. Sims, 56, joins Novavax with more
than 30 years of pharmaceutical industry expe-
rience. He re t i red from Lilly in 2001, follow-
ing 28 years of service. During his tenure with
L i l l y, Mr. Sims held numerous executive man-
agement assignments, including president of
Eli Lilly Canada.

While in Canada, Mr. Sims also served as
c h a i rman of the board of directors for the Phar-
maceutical Manufacturers Association of Canada. 

M r. Sims has a bachelor of science in phar-
macy from Southwestern Oklahoma State
U n i v e r s i t y. He also is active on several bio-
p h a rmaceutical and life-sciences company
b o a rds, including chairman of the board of
GlycoDesign and director of MDS and
H e m o s o l .

Michael J. VA L E N T I N O
Adams La bo rato ries Ap po i nts 
Pre s i d e nt and CEO 

Adams Laboratories, a provider of specialty
pharmaceuticals for respiratory care, has
named Michael J. Valentino as pre s i d e n t ,
CEO, and dire c t o r. Mr. Valentino, 49, suc-
ceeds Mark J. Gainor, a member of the board
of directors who has served as interim CEO of
F o rt Wo rth, Texas-based Adams since May 1.
M r. Gainor remains with the company as a
d i re c t o r. 

M r. Valentino has 25 years of industry expe-
rience and has held a broad range of critical
leadership positions in domestic and global
general management, operations, strategic
management, and marketing and sales at
major pharmaceutical companies. Mr. Va l e n t i-
no joins Adams Laboratories from Alpharma, a
global generics and specialty pharm a c e u t i c a l
c o m p a n y, where he was president and chief
operating officer of global human pharm a c e u-
t i c a l s .

Drug De l i ve ry P O O L

Linda R. A LT E M U S
William J. F E D E R I C I
West Ph a rm a ce u t i cal Cre ates 
Co m p l i a n ce Of f i ce and Ap po i nt s
Chief Financial Of f i ce r

West Pharmaceutical Services has appoint-
ed Linda R. Altemus to the newly cre a t e d
position of VP and chief compliance off i c e r.
West Pharmaceutical, Lionville, Pa., is a glob-
al dru g - d e l i v e ry technology company.

In her new position, Ms. Altemus oversees
the company’s corporate compliance pro g r a m ,
reviewing and evaluating compliance
i s s u e s / c o n c e rns within the organization. Mrs.
Altemus directs corporate compliance activi-
ties, monitors compliance trends, measure s
the effectiveness of policies and training,
s h a res best practices, and manages compli-
a n c e - related communications. 

The position ensures the board of dire c t o r s ,
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management, and employees are in compli-
ance with the rules and regulations of re g u l a-
t o ry agencies, company policies, and the com-
p a n y ’s standards of conduct.  Ms. Altemus also
retains responsibility for internal audit, corpo-
rate information technology, and business pro-
cess impro v e m e n t .

Ms. Altemus joined West Pharm a c e u t i c a l
in 1997 as director of global business inform a-
tion management. In 2001, she was pro m o t e d
to her most recent position of VP and chief
financial off i c e r, responsible for financial and
accounting activities as well as inform a t i o n
s y s t e m s .

In addition, West Pharmaceutical has hire d
William J. Federici, 44, as the company’s VP
and chief financial off i c e r.

M r. Federici has responsibility for the com-
p a n y ’s corporate finance and accounting func-
tions. He joins West with more than 20 years
of experience in public accounting for the
p h a rmaceutical industry. Most re c e n t l y, Mr.
Federici served as practice leader for the phar-
maceuticals industry in the Americas and
engagement partner for several pharm a c e u t i-
cal companies at KPMG LLP.

M r. Federici holds a B.A. in economics and
a MBA in professional accounting from Rut-
gers University and is a certified public
accountant. 

M r. Federici also is an advisory - b o a rd
member of the Rutgers University School of
Business and the president of the board of
t rustees at Cancer Care of New Jersey.

Thomas B. K I N G
Al exza Molecular De l i ve ry
Ap po i nts Pre s i d e nt and CEO 

Thomas B. King has
joined Alexza Molecular
Delivery as president,
CEO, and dire c t o r. Alexza
MDC, Palo Alto, Calif., is
a dru g - d e l i v e ry specialty
p h a rmaceutical company
developing products with
faster onset of therapeutic

e ffect. 
M r. King, a 25-year industry veteran, pre-

viously was president, CEO, and a director of
Cognetix and held similar positions with
Anesta until 2001, when Anesta was acquire d
by Cephalon.

“ We are very pleased that Tom King has
joined the team,” says Dr. Alejandro Zaff a-
roni, founder of Alexza MDC and a re n o w n e d
biotechnology pioneer and investor. “To m ’s
experience in successfully leading both pri-
vate and public companies through clinical
trials and commercialization will be invalu-
able as Alexza MDC moves its pro d u c t s
a h e a d . ”

Genomic P O O L

Dr. Ri c h a rd S. JUDSON 
Ge n a i s s a n ce An n o u n ce s
Ma n a g e m e nt Changes 

Richard S. Judson,
Ph.D., has been named
chief scientific officer of
Genaissance Pharm a c e u-
t i c a l s , N e w H a v e n ,
Conn., a leader in the
discovery and use of
human gene variation for
the development of per-

sonalized medicines and DNA-based diagnos-
tics. He assumes the post after the re s i g n a t i o n
of Gualberto Ruano, M.D., Ph.D., as chief sci-
entific officer and a director of the company.

D r. Judson, 44, joined Genaissance in 1999.
Since August 2000, he has served as senior VP
of medical affairs and informatics, re s p o n s i b l e
for leading the development and application of
the company’s HAP Te c h n o l o g y. Before joining
Genaissance, Dr. Judson was affiliated with
CuraGen where he managed the development
of software for pro t e i n - p rotein interactions and
DNA sequence analysis. 

D r. Judson received a B.A. in chemistry
and physics from Rice University and a M.A.
and Ph.D. in chemistry from Princeton Uni-
v e r s i t y.

Em e rging P O O L

Ro be rt TOWARNICKI 
Nucleonics Names CEO 

Nucleonics, a developer of novel therapies
based on expressed, interfering RNA based in
M a l v e rn, Pa., has appointed Robert J. To w a r-
nicki as president and CEO. Mr. To w a rn i c k i
was president and CEO of Cell Pathways
b e f o re that company’s merger in June 2003
with OSI Pharmaceuticals. 

During Mr. To w a rn i c k i ’s six-year tenure at
Cell Pathways, he led the growth of the compa-
ny from a virtual organization to a fully inte-
grated, publicly traded, emerging pharm a c e u t i-
cal company with two products in advanced
clinical development. Before joining Cell Path-
ways, he was president and chief operating off i-
cer of Integra LifeSciences, which he built fro m
a 12-person R&D organization into a publicly
traded, medical-device company.

Se rv i ce P O O L

Michael P. ANCHARSKI 
Ad - Tech Adds Senior 
Co pyw ri ter to St a f f

A d - Tech Communica-
tions has added Michael
P. Ancharski to its staff as
a senior copywriter. Ad-
Tech Communications,
Hollywood, Fla., is a full-
s e rvice marketing, con-
sulting and communica-
t i o n s f i r m s e rv i n g

national and international medical accounts.
M r. Ancharski has worked in both the clin-

ical and re s e a rch laboratory areas and has expe-
rience in developing, writing, and integrating
medical-educational programs and pro m o-
tional materials. His clinical and writing expe-
rience spans the diagnostic, device, and phar-
maceutical arenas, having been involved in
p rojects and programs for traditional print and
e l e c t ronic media.

M r. Ancharski is a magna cum laude grad-
uate of Rowan University, holding a bachelor
of biological science degree. In addition, he
holds a degree in medical technology fro m
Cooper Hospital University Medical Center
and is certified by the American Society of
Clinical Pathologists.

Sa m a ntha B RA D L EY 
He at h e r B R I TT 
Je n n i fer FANNING 
Ro be rt GALIMIDI 
Susan KAV E TT 
He ather M AU R I E L LO 
Ma ry M I T ROS 
Tina RYMAN 
H i res and Promotions An n o u n ce d
at Xchange Gro u p

The Xchange Group, a re l a t i o n s h i p - m a r-
keting company in Parsippany, N.J., has
announced seven additions to its staff and one
p romotion. The Xchange Group is a unit of
CommonHealth, a healthcare - c o m m u n i c a-
tions re s o u rce and a WPP Group company. 

Susan Kavett has joined The Xchange
G ro u p ’s senior management team as a VP,
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management superv i s o r.
In this role, Ms. Kavett
leads the company’s re l a-
tionship-marketing ini-
tiatives. Before working
for Xchange, she was a
senior VP, account dire c-
tor at DVC Worldwide. 

R o b e rt Galimidi has
been hired as an account
s u p e rvisor and oversees
the development and
implementation of inte-
grated re l a t i o n s h i p - m a r-
keting materials. Mr. Gal-
imidi previously worked
for The Sawtooth Gro u p
as an account superv i s o r. 

Heather Mauriello, a
recently hired senior
account executive, is
responsible for the man-
agement and coord i n a t i o n
of all re l a t i o n s h i p - m a r k e t-
ing programs for her
assigned accounts. Pre v i-
o u s l y, Ms. Mauriello was

employed as an account executive, project man-
ager for Minolta.

Samantha Bradley has
been hired as a senior pro-
gram manager and over-
sees databases, teleser-
vices, and analytics for her
brands. Before joining
Xchange, Ms. Bradley
was a strategic marketing
manager at Cingular

Wi reless. 
Mary Mitros has

joined The Xchange
Group as a senior art
d i re c t o r. In this capacity,
Ms. Mitros supervises the
conception and execution
of creative marketing
strategies for a number of
the agency’s clients. Pre-

viously she spent five years freelancing for a
number of healthcare industry-focused agen-
cies. 

Tina Ryman has joined
the company as a senior
c o p y w r i t e r, w o r k i n g
closely with the account
management group to
c reate copy for the agen-
c y ’s re l a t i o n s h i p - m a r k e t-
ing materials. Before join-
ing Xchange, Ms. Ry m a n

was a creative group head and senior copy-
writer at DVC Worldwide. 

Jennifer Fanning, The Xchange Gro u p ’s
newly hired traffic coord i n a t o r, is in charge of
developing schedules for her team’s jobs, as

patent attorney who holds a master of science
d e g ree from Johns Hopkins University and
has experience in oncology, drug delivery, and
infectious-disease technology.

Chuck Proby has joined the organization as
VP of sales and marketing. Mr. Pro b y ’s pre v i-
ous experience includes serving as VP of sales
and marketing for Chesapeake Biological Lab-
oratories. He earned a master’s degree in
m i c robiology from the University of Dayton
and a bachelor’s in biology from St. Norbert

C o l l e g e .
Mico Holguin, MBA,

has been named associate
d i re c t o r, sales and market-
ing. Pre v i o u s l y, he was
m a n a g e r, c o m m e rc i a l
development, and senior
contract analyst at Abbott
L a b o r a t o r i e s .

Jim F O L L E TT
NOP Wo rld Ap po i nts 
Chief Ope rating Of f i ce r

NOP World, the market re s e a rch division
of United Business Media, has appointed Jim
Follett as chief operating off i c e r. Mr. Follett
joins the New York-based group from Infor-
mation Resources where he most re c e n t l y
s e rved as president of U.S. client services and
c o n s u l t i n g .

M r. Follett started his career at Procter &
Gamble, subsequently serving in key senior
marketing positions at General Foods, Mott’s
USA, and Perrier North America before join-
ing Information Resources in 1988. While at
I n f o rmation Resources, he held a number of
s e n i o r-executive positions, culminating in his
post as president of U.S. client services and
c o n s u l t i n g .

He holds a B.A. in history from Wi l l i a m s
College and a MBA in marketing fro m
Columbia University Graduate School of
B u s i n e s s .

Me d i cal Ed u cation P O O L

Ne ftali BOSQUE 
Sh i rl ey JONES 
Health Le a rning Sys tems Ad d s
New Staff Me m bers 

Health Learning Systems (HLS), Common-
H e a l t h ’s founding medical-education unit in
Wayne, Pa., has added two employees to its

well as helping to ensure
that active projects are
completed within the
allotted time frames and
budgets. Pre v i o u s l y, Ms.
Fanning worked as a mar-
keting coordinator at the
Manor/Highlawn Pavil-
ion. 

Heather Britt has been
p romoted to assistant
account executive fro m
t r a ffic coord i n a t o r. In her
new position, she works
with the account team in
the tactical implementa-
tion of strategies and is
responsible for her team’s

submissions to client legal and re g u l a t o ry
re v i e w.

Tom B RYA 
Ma rk HANKINS 
Mi co H O LGUIN 
Chuck P RO B Y
Ca rdinal Health Adds Exe c u t i ves to
Lead Bi o te c h n o l ogy and Ste ri l e
L i fe - S c i e n ces Un i t

C a rdinal Health, a provider of pro d u c t s
and services supporting the healthcare indus-
t ry, has announced the addition of four senior-
level executives. The new hires assume sales
and marketing, business development, and
management positions within Cardinal
H e a l t h ’s recently aligned biotechnology and
sterile life-sciences business unit, based in
Woodstock, Ill.

Tom Brya serves as VP
and general manager of
the business unit. His
experience includes a 15-
year tenure with Pharm a-
cia/Searle. He has exten-
sive experience with
m e rgers and acquisitions,
a background in finance,
and holds a MBA fro m
the Kellogg School of
Management at Nort h-
w e s t e rn University.

Mark Hankins has
been hired as VP, busi-
ness development. Before
joining Cardinal Health,
M r. Hankins was VP of
business development for

CIMA Labs and provided consulting serv i c e s
to several biotechnology and emerging phar-
maceutical companies. He is a nonpracticing
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s t a ff. CommonHealth a healthcare - c o m m u n i-
cations re s o u rce and a WPP Group company. 

Shirley Jones has been
h i red as a dire c t o r, pro-
gram planning and devel-
opment, with re s p o n s i b i l-
ity for the development of
all educational and pro-
motional content for her
assigned accounts. Pre v i-
o u s l y, Ms. Jones was a

p rogram manager at the Center for BioMedi-
cal Communication.

Neftali Bosque has
accepted the position of
audiovisual coordinator
for HLS. He works with
the director of multime-
dia services to negotiate,
c o o rdinate, and pre p a re
audiovisual vendors for
upcoming events, as well

as operate the unit’s new Audience Response
System. Before joining HLS, Mr. Bosque was a
s y s t e m - s u p p o rt engineer for RadVi s i o n .

Co u rt n ey FORD 
Anne J ACOBSON 
Lynn ZIMMERMAN 
Columbia Me d Com Group 
H i res Th ree People 

Columbia MedCom Group has hired Ly n n
Z i m m e rman as business development special-
ist. She will work with new and pro s p e c t i v e
clients to identify medical communications
needs. The Columbia MedCom Group,
Columbia, Md., comprises two wholly owned
subsidiaries: Innovia Education Institute and
M e d i c a l l i a n c e .

B e f o re joining CMG,
Ms. Zimmerman serv e d
as senior hepatitis sales
re p resentative with the
oncology/biotech division
of Schering-Plough. Her
p rofessional backgro u n d
includes more than 14
years of progressively

responsible experience in primary care and
specialty sales with two of the nation’s top
p h a rmaceutical companies. She is also experi-

enced in business devel-
opment, field sales train-
ing, and team leadership.

In addition, CMG has
h i red Anne Jacobson as a
medical writer. Ms. Jacob-
son is responsible for
re s e a rching, writing, and
editing a variety of medi-

cal-education materials, serving as liaison with
authors and speakers, assisting speakers with
p reparation for events, and assuring scientific
integrity in writing projects. 

P re v i o u s l y, Ms. Jacobson was a fre e l a n c e r
who wrote, edited, and coordinated the pro-
duction of continuing medical-education
materials and promotional publications with
faculty members and guest authors. 

A Duke University graduate, Ms. Jacobson
also earned her masters of public health at
E m o ry University School of Public Health.

Also joining CMG is
C o u rtney Ford, as account
coordinator for the
AstraZeneca team. Ms.
Ford supports the
AstraZeneca team by
tracking project logistics,
drafting status re p o rts to
ensure timely project

completions, and coordinating various aspects
of financial re p o rting. She also provides onsite
logistical support as needed.

P re v i o u s l y, Ms. Ford was the manager of
the Constituent Service Center for the Associ-
ation of American Medical Colleges. 

Pi e ro M E LC H I O R R I
The Cu rry Roc ke feller Gro u p
Names V P, Prog ram Ope rat i o n s

The Curry Rockefeller
Group has appointed
P i e ro Melchiorri as VP of
p rogram operations. The
C u rry Rockefeller Gro u p
of Companies, Ta rry t o w n ,
N.Y., is dedicated to
thought-leader focused
medical education.

P re v i o u s l y, Mr. Melchiorri was CME dire c-
tor of AAF-MED, an ACCME-accredited sub-
s i d i a ry. Before his affiliation with the Curry
Rockefeller Group, he was president and
owner of Logical Communications. Before
that he was VP and general manager of Health
Education Technologies, a division of BBDO.

Te c h n o l ogy / Web P O O L

Dr.Fa rkad EZZET 
Ph a r s i g ht Names Senior Scient i s t

Pharsight, a provider of science and infor-
mation technology-based software and con-
sulting services to optimize clinical dru g

development, has named
Farkad Ezzet, Ph.D.,
senior scientist for the
c o m p a n y ’s Strategic Con-
sulting Gro u p .

D r. Ezzet works with
the company’s clients to
apply Pharsight’s model-
ing and simulation

methodology within its organizations to help
optimize decision-making in the dru g - d e v e l-
opment pro c e s s .

B e f o re joining Pharsight, Mountain Vi e w,
Calif., Dr. Ezzet spent four years at Schering-
Plough Research Institute, where he was head
of the pharmacometric group in the depart-
ment of pharmacokinetics. 

D r. Ezzet holds a Ph.D. in statistics fro m
the University of Nottingham’s department of
mathematics in the United Kingdom and a
master of science in statistics from Bru n e l
U n i v e r s i t y ’s department of statistics in the
United Kingdom. He held postdoctoral
re s e a rch fellowships at the University of Read-
ing and the University of Lancaster, both in
the United Kingdom.

Media P O O L

Dr. Edwa rd F OTSCH 
Dr. I ra KATZ 
I nte l l i s p h e re Se l e cts 
Two Physician Ed i to r s

I n t e l l i s p h e re, Plainsboro, N.J., publisher of
the MD Net Guide j o u rnal series, has added
two new physician editors to its staff. MD Net
G u i d e is a peer- reviewed, contro l l e d - c i rc u l a-
tion print journal series reaching 250,000
physicians across nine specialties.

E d w a rd Fotsch, M.D.,
has joined the MD Net
G u i d e editorial board with
professional experience
spanning healthcare,
i n f o rmation technology,
and business start-up and
executive management.
D r. Fotsch has more than

10 years of experience in the clinical practice
of medicine, and is CEO of Medem, which was
founded in 1999 by the American Medical
Association to deliver a secure, online physi-
cian-communications network.

Ira Katz, M.D., Ph.D., comes to MD Net
G u i d e as an adjunct professor in the Depart-
ment of Psychiatry at the Medical College of
Pennsylvania and a Professor of Psychiatry at
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the University of Pennsyl-
vania. Dr. Katz is the
d i rector of the section of
geriatric psychiatry at the
University of Pennsylva-
nia and director of geri-
atric psychiatry at the
Philadelphia VA Medical
C e n t e r. 

Ag e n cy P O O L

Kristal BABBS 
1 Health Co m m u n i cations Em p l oys
Ac co u nt Group Su pe rv i s o r

Kristal Babbs has been
named account group
supervisor at 1Health
communications, a full-
s e rvice medical/healthcare
marketing communica-
tions agency based in
I rvine, Calif., and a part of
Omnicom Group. 

Ms. Babbs works with the company’s medi-
cal device, diagnostics, and pharm a c e u t i c a l
accounts. With more than 12 years of experi-
ence in advertising agencies working with med-
ical, healthcare, business-to-business, and con-
sumer accounts, she previously was account
s u p e rvisor at Pacific Communications. M s .
Babbs holds a B.A. in journalism from San
Diego State University, San Diego.

Ja c kie BUDD 
Ann CUNNINGHAM 
Annie ELEOSIDA 
Seth FRIEDMAN 
Pam 

KO M A N - P O D O LAK 
Je n n i fer S A N TO R S O LA 
St a cey STEARN 
Va l e rie WERNICK 
Adva n ce m e nt s, New Hires 
within Qu a ntum 

The Quantum Group, Parsippany, N.J.,
C o m m o n H e a l t h ’s agency dedicated to build-

ing consumer healthcare brands, has
announced five promotions among its man-
agement staff and three new hires. Common-
Health is a healthcare-communications agen-
cy and a WPP Group company. 

Jackie Budd has been
p romoted to senior VP,
management superv i s o r,
f rom VP, management
s u p e rv i s o r. 

Ms. Budd is a Quan-
tum veteran of five years
and is responsible for
overseeing the manage-

ment of all direct-to-consumer marketing
strategies for her assigned accounts. 

Annie Eleosida has
been promoted to VP,
associate creative dire c t o r,
from VP, group copy
s u p e rv i s o r. 

Ms. Eleosida oversees
c reative campaign devel-
opment on a number of
the advertising agency’s

key accounts. 
Pam Koman-Podolak

has been promoted to
V P, account superv i s o r.
She previously held the
title of account superv i-
s o r. 

Ms. Koman-Podolak
is responsible for super-
vising her team’s market-

ing initiatives. 
Stacey Stearn has been

promoted to senior
account executive fro m
account executive. 

Ms. Stearn is re s p o n s i-
ble for managing her
a c c o u n t ’s daily activities
and overseeing the suc-
cessful implementation of
the brand’s marketing
initiatives. 

Ann Cunningham has
been promoted to man-
ager of print and pro d u c-
tion, from senior business
m a n a g e r. 

In her new role, Ms.
Cunningham oversees the
p roduction of print mate-
rials for the agency. 

Valerie We rnick has
been hired as VP, account
g roup superv i s o r. In this
role, she manages mar-
keting activities and
client relationships for a
number of agency brand

accounts. Pre v i o u s l y, Ms. We rnick was an
account director at I’mpossible. 

Seth Friedman has been
named strategic planner for
Quantum. Mr. Friedman
uses key consumer insights
to develop brand commu-
nication strategies. Before
joining Quantum, Mr.
Friedman was employed at
Modem Media.

Jennifer Santorsola, a
newly hired traffic coord i-
nator at The Quantum
G roup, is responsible for
planning meetings and
ensuring that all of her
t e a m ’s projects are execut-
ed on time and within
budget. 

Ms. Santorsola graduated from Marist Col-
lege in May 2002 with a degree in communi-
cation and business with an emphasis in adver-
tising and human relations. 

Ed CA P PA RU CCI 
Ad a i r - Greene Names V P,
Ma n a g e m e nt Su pe rv i s o r

A d a i r- G reene Health-
c a re Communications has
appointed Ed Capparu c c i
as VP, management
supervisor. Based in
Atlanta, Adair- G reene is a
h e a l t h c a re agency and a
division of McCann
Erickson Wo r l d G roup. 

In the newly created position, Mr. Cap-
p a rucci, who is a 15-year agency veteran,
re p o rts to Mark Perlotto, executive VP and
general manager of the agency. 

M r. C a p p a rucci is charged with overseeing
the Natrecor account for Scios, a biopharm a-
ceutical company that was recently acquired by
Johnson & Johnson. Natrecor is a re c o m b i n a n t
f o rm of hBNP, a natural protein found in the
b o d y. Launched in 2001, it was the first new
t reatment for acute congestive heart failure in
m o re than a decade.

B e f o re joining Adair- G reene, Mr. Cap-
p a rucci was VP, account supervisor at Inte-
grated Communications, where he handled
p romotion and medical education for drugs in
the central nervous system categories, includ-
ing Alzheimer’s disease and epilepsy. 

P revious to his Integrated tenure, he was an
account supervisor for Adient, a Common-
Health agency, where he worked on choles-
t e rol-lowering and ulcers drugs for the pro f e s-
sional and OTC markets.

M r. Capparucci is a Gold Effie Aw a rd win-
n e r. A graduate of Rutgers University, Mr.
Caparucci received a M.S. in healthcare
administration from Kean College.
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Ma rtha COW L EY
Melissa D O L FAY
Michael EICKER 
Ryan F RO N EY B E RG E R
Usha M E H TA
Tu i s h a M U K H E R J I
Ta ra PAC E L LA
Dr. Steven SINGER 
Th e resa V E RA
Alicia V I G L I O N E

H i res and Promotions An n o u n ce d
at Do n a h oe Pu rohit Mi l l e r

Donahoe Purohit Miller, a Chicago-based
f u l l - s e rvice healthcare marketing and commu-
nications company, has announced a round of
new hires and pro m o t i o n s .

Michael Eicker has
joined the agency as pro-
ject manager, interactive.
He has spent the past five
years building the interac-
tive departments of mid-
size business-to-business
a d v e rtising agencies.

Tara Pacella has joined
DPM as a senior traffic manager, bringing to
the agency eight years of traff i c - m a n a g e m e n t
e x p e r i e n c e .

Ryan Fro n e y b e rger has joined the company
as facilities manager, responsible for the daily
functions within the off i c e - s e rvices depart-
ment. 

T h e resa Vera, previously senior medical
w r i t e r, has been promoted to manager of clin-
ical communications. In this role, she focuses
on ensuring scientific accuracy of materials, in
addition to developing scientific re s o u rc e s ,
unified re f e rence re s o u rces, and internal educa-
tion programs for clients.

Usha Mehta has been promoted to senior
accounting coord i n a t o r.

Tuisha Mukherji has been promoted fro m
assistant graphic designer to associate art
d i re c t o r.

Melissa Dolfay has been promoted fro m
c reative coordinator to assistant account exec-
utive, advertising. Her new re s p o n s i b i l i t i e s
include keeping the creative team within bud-
get and on strategy, meeting client needs, and
keeping on top of trends in the pharm a c e u t i-
cal industry.

At CPE Communications (CPE), the med-
ical-education division of DPM, Alicia

Viglione has been added as associate pro j e c t
m a n a g e r. She previously was at Thomson
Physicians Wo r l d .

Steven Singer, Ph.D.,
has joined CPE as senior
medical writer. He has a
Ph.D. in molecular neu-
ro p h a rmacology and pre-
viously was the life-sci-
ences strategist at
T h i n k t a n k .

At Fact Flow Researc h
(FFR), the market-re s e a rch division of DPM
specializing in quantitative and qualitative
analysis, Martha Cowley has been hired as a
project coordinator. She recently was at
BioSonics, where she provided support to the
biotech firm ’s marketing, sales, management,
and scientific/R&D depart m e n t s .

Michele B OX L EY
He ather D E R E N T H A L
Michelle F E L LOWS 
David G OTT L I E B
Ma ri a n n e K I N G
Ryan LA S H WAY
Eri ca LATT E
Wi l l i a m LU CA S
Jill LYO N S
Ch ri s ty P LO S S
Michele S TA ATS
Palio Co m m u n i cations 
An n o u n ces Staff Ap po i nt m e nt s

Palio Communications, a full-spectru m
a d v e rtising and commu-
nications agency located
in Saratoga Springs, N.Y. ,
has announced staff
appointments. Palio is a
subsidiary of inChord
C o m m u n i c a t i o n s .

Michele Boxley has
joined Palio as an assistant
account executive. She
previously was a cus-
t o m e r- s e rvice specialist at
General Electric Silicones.
Ms. Boxley holds a bache-
l o r’s degree from Mary-
mount College.

Heather Derenthal has
been named assistant

account executive. Ms. Derenthal has joined
Palio with six years of marketing experience,
most recently serving as marketing and tech-
nology consultant for Mazzone Management,
where she designed and implemented a
database-driven sales and marketing tool and
conducted a direct-mail pro g r a m .

She received her master’s degree in business
administration from the State University of
New York at Albany and a bachelor’s degre e
f rom the State University of New York at
B i n g h a m t o n .

Michelle Fellows has
been named human-
re s o u rces coord i n a t o r. Ms.
Fellows has joined Palio
with more than 10 years
of human re s o u rces expe-
r i e n c e . A s s e n i o r
re c ruiter/assistant VP at
KeyCorp, she managed

re c ruiting for the eastern region of KeyBank.
Ms. Fellows received her bachelor’s degre e
f rom the University of Rochester and is a
graduate of the Albany-Colonie Regional
Chamber of Commerce Capital Leadership
p ro g r a m .

David Gottlieb has
been hired as VP, educa-
tional services. He has
m o re than 15 years of
management and educa-
tion experience within
the healthcare marketing
i n d u s t ry, most re c e n t l y
s e rving as VP of pro g r a m

planning at ACCESS Medical Group. He
holds a bachelor’s degree from We s t e rn Illinois

U n i v e r s i t y. 
Marianne King has

joined the agency as
account coord i n a t o r. She
is a recent graduate of
Syracuse University’s S.I.
Newhouse School of Pub-
lic Communications. She
has held a number of
a g e n c y i n t e rn s h i p s ,
including a public-re l a-
tions position at IPR.

Ryan Lashway has
been hired as a technolo-
gy coord i n a t o r. Pre v i o u s-
ly he was a computer
technology assistant for
the Town of Queensbury.
M r. Lashway received his
associate’s degree from
the State University of
New York at Cobleskill.

Erica Latte, who has
been named as account
c o o rd i n a t o r, is a re c e n t
graduate of Hobart and
William Smith Colleges,
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w h e re she received her bachelor’s degree in
p s y c h o l o g y. Before joining Palio she was a
tutor for America Reads, a national literacy
campaign. 

William Lucas has
joined the agency as VP,
account director. Mr.
Lucas has more than 12
years of pharm a c e u t i c a l
sales and marketing expe-
rience. Previously, he
held several positions at
P h a rmacia, most re c e n t l y

as product manager for the critical-care divi-
sion in North America. He holds a bachelor’s
d e g ree from Adrian College. 

Jill Lyons has been
h i red as an assistant
a c c o u n t e x e c u t i v e .
B e f o re joining Palio, she
was a human-re s o u rc e s
assistant at Dorm i t o ry
Authority of the State of
New York. She holds a
b a c h e l o r’s degree fro m

Ithaca College.
C h r i s t y P l o s s h a s

joined the company as
administrative assistant
f rom Alfred University,
w h e re she served as assis-
tant to the director of
alumni relations. Ms.
Ploss is a graduate of
A d i rondack Community

C o l l e g e .
Michele Staats has

been hired as VP, events
s e rvices. Ms. Staats has
m o re than 10 years of spe-
cial events and marketing
experience. As manager of
event marketing at Fideli-
ty Investments’ corporate
a ffairs division, she devel-

oped and coordinated programs for dire c t - t o -
consumer products and services, including
tradeshows and prospect-acquisition pro g r a m s .
Ms. Staats holds a bachelor’s degree from Indi-
ana University.

Eileen H A LAS 
Al yssa RO S T
i n Ch o rd An n o u n ces 
Two New Hire s

i n C h o rd Communications, an independent
marketing-communications organization, has
announced two additions to its staff .

Eileen Halas has been named re s e a rch man-
a g e r. In this role, she manages re s e a rch pro j e c t s
and assists in day-to-day primary and secondary

re s e a rch for teams and companies thro u g h o u t
i n C h o rd, Columbus, Ohio. Ms. Halas most
recently served as senior project director at Har-
ris Interactive, where she was responsible for
marketing and managing traditional and online
m a r k e t - re s e a rch programs to financial serv i c e s
clients across the United States. 

She holds a master’s degree in marketing
and statistics from The University of Texas and
a bachelor’s degree in management and admin-
istration from Louisiana State University.

Alyssa Rost has been named business-
development coord i n a t o r. She is re s p o n s i b l e
for assembling pitch teams and facilitating
re s e a rch. Before joining inChord, Ms. Rost
s e rved as an event-planning intern at the
American Cancer Society. She holds a bache-
l o r’s degree in organizational communications
f rom Cedarville University.

Je n n i fer H A RT N EY
Ve ro n i ca KA R I N G A D A
Adam R E I N S T E I N
Michele 

S P R I N G - M O O R E
Am a n d a VO G T
Rya n WO L F E RT
GSW An n o u n ces New Hire s

Gerbig, Snell/Weisheimer (GSW), an
independent healthcare advertising agency
and subsidiary of inChord Communications,
has announced additions to its staff .

Adam Reinstein has been named associate
c reative dire c t o r. In this role, he manages the
overall day-to-day creative work for several phar-
maceutical accounts. Mr. Reinstein joins GSW,
Columbus, Ohio, from Synerg y, where he serv e d
as principal/executive creative dire c t o r. He holds
a bachelor’s degree in advertising communica-
tions from New York University’s School of
Visual Arts and a bachelor’s degree in psycholo-
gy from Washington and Lee University.

Ve ronica Karingada has been named editor.
She reviews materials to help ensure accuracy,
completeness, and compliance with editorial
s t a n d a rds for two pharmaceutical accounts.
B e f o re GSW, Ms. Karingada served as adminis-
trative assistant at Sequent. She holds a bache-
l o r’s degree in English from Otterbein College.

Jennifer Hartney has been named account
d i re c t o r. She oversees all aspects of one of
G S W ’s accounts, from managing the client-
agency relationship to the development of the
c l i e n t ’s tactical plan. Ms. Hartney comes to
GSW from Wu n d e rman, where she most
recently served as account superv i s o r. She

holds a bachelor’s degree in advertising fro m
Kent State University.

Ryan Wo l f e rt has been named multimedia
d e s i g n e r. He acts as a creative brand keeper and
is responsible for details from concept to execu-
tion for all assigned projects. Before GSW, Mr.
Wo l f e rt was owner/operator of Kokyu. He
holds a bachelor’s degree in visual communica-
tion design from The Ohio State University.

Michele Spring-Moore has been named edi-
t o r. She reviews materials to help ensure accura-
c y, completeness, and compliance with editori-
al standards for one of GSW’s pharm a c e u t i c a l
accounts. She joins GSW from Ohio Domini-
can University. She holds a master’s degree in
c reative writing from the University of Col-
orado and a bachelor’s degree in communica-
t i o n / j o u rnalism from St. John Fisher College.

Amanda Vogt has been named account
executive. She is responsible for managing the
day-to-day tasks for one of GSW’s accounts.
B e f o re GSW, Ms. Vogt served as account exec-
utive at a Columbus-based communications
f i rm. She holds a bachelor’s degree in journ a l-
ism with a public-relations concentration
f rom Ohio University.

Dr. Russell J. R I CC I
He a l t h S TAR Ap po i nts 
Chief Me d i cal and St rate gy Of f i ce r

H e a l t h S TAR Communications has added
Russell J. Ricci, M.D., to its executive manage-
ment team as chief medical and strategy off i c e r.
H e a l t h S TAR Communications, Wo o d b r i d g e ,
N.J., is a healthcare marketing services network.

D r. Ricci most recently was the general
manager of IBM’s Healthcare Industry, where
he provided leadership to a diverse team that
o ffers information-technology solutions to pay-
ers, providers, and pharmaceutical companies. 

D r. Ricci also is the chair of the eHealth
Initiative, a membership organization, com-
prised of more than 100 leading healthcare
o rganizations that was created to provide a
unified voice for the healthcare industry on
t e c h n o l o g y - related issues. 

D r. Ricci also has extensive experience in
working with emerging technology compa-
nies and with Vo l u n t a ry Hospitals of America
(VHA), where he provided leadership to sever-
al of the VHA’s ambulatory services companies
in psychiatry, home healthcare, mobile diag-
nostics, and physician services. 

D r. Ricci received his medical training in
child psychiatry at Harv a rd University and is a
f o rmer associate chairman and assistant clinical
p rofessor at Boston University School of
Medicine. 

Please send your personnel announce m e nt s

to fe e d b a c k @ p h a rm avo i ce. co m .


