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g ove rn m e nt inve s t i g ations and the explosion of
I nte rnet sales of pre s c ription dru g s. A new survey
f rom the National Consumers League (NCL) shows
t h at consumers are unable to identify suspe ct dru g s.

Consumers are turning to the Inte rnet for their
p re s c ription drug needs, and the survey found most
d o n’t kn ow how to tell whether the drugs sold are
l e g i t i m ate. The online survey of 1,013 adults — 18
years of age and older — co n d u cted by Opinion
Re s e a rch Co rp. in May, revealed that more than half
of the re s po n d e nts be l i eve there is no way to tell if a
p re s c ription drug sold online is real or co u nte rfe i t,

such as ant h rax or smallpox , as well as the deve l o p-
m e nt of va c c i n e s, diagnostic te s t s, and therapies to
d e te ct and co u nter the effe cts of a biote rro rist at t a c k .

The re po rt, Ma rket Oppo rtunities in Bi od e fe n s e
Re s e a rc h , finds that biod e fense re s e a rch is ra rely the
exc l u s i ve focus of a scient i s t’s lab.This finding furt h e r

s u p po rts the notion that po te ntial new biod e fe n s e
b u yers can be found across the spe ct rum of a sup-
p l i e r’s existing customer base as re s e a rchers are
at t ra cted to the field be cause of the ava i l a b i l i ty of
funding and the urg e n cy of the mission.

Online Hispanic 
Po p u l at i o n :

AN OPPORT U N I TY
FOR HEALT H CARE 
CO M PA N I E S

U . S . Hispanics re p re s e nt one of the few re m a i n-
ing online growth oppo rtunities for health and phar-
m a ce u t i cal co m p a n i e s, a c co rding to a re ce nt re po rt
f rom Ma n h attan Re s e a rc h .Almost 10 million Hispan-
ic adults use the Inte rnet for health in some ca p a c i-
ty. The youngest segment, those be tween the ages
of 18 and 34, a re three times more likely than those
older than 55 to use the Inte rnet on a regular basis.

Re s e a rchers find that younger Hispanics are the
least likely to rely on a personal physician for health
i n fo rm at i o n , which pre s e nts an oppo rt u n i ty for co m-
panies to use the Inte rnet to build a re l ationship with
this audience.

“Th e re is a significa nt unt a p ped po te ntial within
this are n a ,”s ays Eri ka S. Fi s h m a n , a senior analyst at
Ma n h attan Re s e a rc h .“Si n ce Hispanic re l i a n ce on the
I nte rnet for health and drug info rm ation will only
i n c rease over the next few ye a r s, companies must
i nvest now in innovat i ve techniques to cater to the
c u l t u ral needs of this segment or risk being left
behind in an evolving marke t.”

The re s e a rch also revealed that despite findings
t h at U.S. Hispanics are less likely to re call adve rt i s e-
m e nts for pharm a ce u t i cal prod u cts (re l at i ve to U.S.
n o n - H i s p a n i c s ) , the Hispanic po p u l ation is act u a l l y
much more likely to use the Inte rnet to find addi-
tional info rm ation about a prod u ct.

Although a few companies have embra ced this
m a rket segment with targ e ted online info rm at i o n ,
re s e a rchers say many companies fail to grasp the re l-
at i ve impo rt a n ce of the Inte rnet to the Hispanic
po p u l ation seeking pre s c ription info rm at i o n .

Am e ri cans 
V U L N E RABLE TO
COUNTERFEIT DRU G S

Am e ri can co n s u m e r s’v u l n e ra b i l i ty to co u nte rfe i t
d rugs is a growing problem given the re ce nt rise in

The Bi od e fense Ma rke t
TO GROW

Bi od e fense re s e a rch is one of
the fastest growing markets for sup-
pliers of life - s c i e n ces prod u cts and
i n s t ru m e nt at i o n . When the budget
a l l ocated to the De p a rt m e nt of
Health and Human Se rv i ce s, as we l l
as the ex pe n d i t u res of other agen-
c i e s, p ri vate institutions, and co rpo-
rations re l ated to biod e fense are
co n s i d e re d, the total market co u l d
reach $50 billion within the next
few ye a r s, a c co rding to a re ce nt
re po rt by Bi o I n fo rm atics LLC .

“The biod e fense market is larg e-
ly dri ven by the U.S. g ove rn m e nt,”
s ays Bill Ke l l y, p re s i d e nt of Bi o I n fo r-
m at i c s.“Ove ra l l , $47 billion has be e n
p ro posed for homeland securi ty
p rog rams in 2005. This includes
s pending on homeland securi ty ini-

t i at i ves across a wide va ri e ty of depart m e nt s, a g e n-
c i e s, and prog ra m s. Of that amount, we’ve ident i f i e d
t h at about $9.6 billion will be spe nt on biod e fe n s e
for fiscal year 2005.”

He says gove rn m e nt spending on biod e fe n s e
re s e a rch is likely to co ntinue to increase at a rate
exceeding inve s t m e nt in other areas of biolog i ca l
re s e a rch and deve l o p m e nt and is at t ra cting bo t h
s c i e ntists and co m p a n i e s.

Pre s i d e nt Bu s h’s authori z ation of the Pro j e ct
Bi o Shield Act in July is but one of many gove rn m e nt
i n i t i at i ves to improve the co u nt ry’s defenses against
b i o te rro ri s m .About $1.6 billion was allocated in 2004
to the National Institutes of Health (NIH) to suppo rt
basic re s e a rch on po te ntial agents of biote rro ri s m ,

PHARMA TRAX
SALES, MARKETING,
AND R&D TRENDS AFFECTING
THE HEALTHCARE INDUSTRY 

Bill Kelly

The biodefense market for 
pharmaceutical companies is
completely unpredictable and 
is a completely different
paradigm, says Bill Kelly, 
President of BioInformatics.

The vast majori ty (93%) of those 

s u rveye d said they had never purc h a s e d

a drug they suspe cted was co u nte rfe i t ;

4% said they had. Of those, o n e - t h i rd did

nothing about it; 40% told their 

p h a rm a c i s t, and 34% told their docto r.

Ne a rly one in five re s po n d e nts said i f

t h ey suspe cted a drug was co u nte rfe i t

t h ey would do nothing about it; 6 9 %

t h o u g ht telling the pharmacist who 

d i s pensed the drug would be the be s t

t h i n g, 46% would re po rt it to the po l i ce,

46% to their docto r, and 43% to the FDA.

O n e - t h i rd would re po rt it to the pharm a-

ce u t i cal manufact u re r.

15% of the re s po n d e nts said t h ey had

p u rchased a drug online, and more than

one in four (26%) of those 55 years of

age and older have purchased dru g s

o n l i n e.

30% of those who have purchased 

p re s c ription medications online s a i d

t h ey we re not asked for a pre s c ri p t i o n

be fo re making the purc h a s e. Only half

(46%) disagreed with the state m e nt “if I

p u rchase my pre s c riptions from an

online drug seller, I do not have to see

my own doctor to obtain a pre s c ri p t i o n .”

When asked about judging the 

l e g i t i m a cy of online pharm a c i e s,

re s po n d e nts seemed to wa nt gre ate r

g ove rn m e ntal invo l ve m e nt.Most agre e d

t h at the FDA should approve all locat i o n s

w h e re pre s c riptions are sold (60%) and

t h at state health depart m e nts should 

p rovide a list of legitimate sites (56%).

So u rce : National Consumers Le a g u e,
Wa s h i n g to n , D. C . For more info rm at i o n , visit 
n c l n e t. o rg.

CONSUMERS AND COUNTERFEIT DRU G S
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focus on how leaders in this industry develop inno-
vat i ve strate g i e s.

Visiting the Docto r
MAKES PEOPLE FEEL
B E TT E R

Th e re is a health benefit to visiting the docto r,
even if no tre at m e nt is give n , a c co rding to NOP

Wo rld He a l t h’s new Pat i e nt Dri ve r
St u dy.

The re s e a rch shows that
p at i e nts diagnosed by phys i c i a n s
h ave a be t ter emotional outloo k
than those who are self-diagnosed.
In addition, these pat i e nts are
h e a l t h i e r, m o re optimistic, m o re
p rod u ct i ve, and are less likely to let
their conditions inte rfe re with their
e n j oy m e nt of life.

“Th e re is value to pat i e nts seeing
their doctors and being engaged in
the healthca re sys te m , even when
t h ey don’t re ce i ve a pre s c ri p t i o n ,”
s ays Sue Ra m s p a c h e r, senior VP of
the healthca re consumer pra ct i ce at
NOP Wo rld He a l t h .“Those who don’t
visit their doctors and simply diag-
nose and tre at themselves ofte n
ex pe ri e n ce serious problems co n-
t rolling their sympto m s.”

Not only does visiting the docto r
d e l i ver be n e f i t s, but those be n e f i t s
improve over time. As patients
m ove up the tre at m e nt co nt i n u u m ,
their re l ationships with their phys i-
cians stre n g t h e n .

Pat i e nts who see their physicians re g u l a rly —
p a rt i c u l a rly those who have prog ressed to re ce i v i n g
p re s c ription thera py — have far higher pe rce p t i o n s
of their doctors than their self-diagnosed co u nte r-
p a rt s, M s.Ramspacher says.

Re s e a rch additionally indicates that pat i e nt s
h ave more trust in their docto r s’ a dv i ce, u n d e r s t a n d
p hys i c i a n s’ i n s t ru ctions more co m p l e te l y, feel more
co m fo rtable asking questions, and are more sat i s-
fied with the answers they re ce i ve.

and among those who have bo u g ht drugs online,
n e a rly one-third said they we re not re q u i red to have
a pre s c ription to make the purc h a s e.

“ Un fo rt u n ate l y, this is a bad time for co n s u m e r s
to be unawa re of how to identify co u nte rfeit dru g s
and the po te ntial dangers they po s e,” s ays Linda
Go l od n e r, p re s i d e nt of NCL.

I n c i d e nts of co u nte rfeit drugs have incre a s e d
s i n ce the 1990s, when the Food and Drug Ad m i n i s-
t ration (FDA) inve s t i g ated an ave rage of five cases a
year to more than 20 inve s t i g ations per year since
2 0 0 0 . The FDA is calling for stri cter licensing agre e-
m e nt s, i m p roved re po rting sys te m s, i n c reased inte r-
n ational co l l a bo rat i o n , and education for co n s u m e r s
and health pro fe s s i o n a l s. In re s po n s e, the Nat i o n a l
Consumers League has initiated a partnership with
the FDA to provide alerts and info rm ation to co n-
sumers about co u nte rfeit dru g s.

Cl i n i ca l - Trial 
O U TS O U RC I N G
POISED FOR GROWT H

The wo rl dwide clinica l - t ri a l s
o u t s o u rcing market is po i s e d
for ste a dy grow t h , a new
re s e a rch study from Life Sci-
e n ce Insights reve a l s. Dri ven by
i ntensifying co m petition and
p rod u ct i v i ty pre s s u re s, a grow-
ing number of pharm a ce u t i ca l
and biote c h n o l ogy co m p a n i e s
a re outsourcing the manage-
m e nt of clinical trials to co n-
t ra ct re s e a rch org a n i z at i o n s
( C ROs) to maximize sca rce
re s o u rces and cut co s t s.

Fu rther findings from the
study, Today’s CRO, Under-
standing Changing Re q u i re-
m e nts for Cl i n i cal Trials Out-
sourcing, indicate that
p h a rm a ce u t i cal and biote c h-
n o l ogy companies will seek
CROs that minimize staff
turnover, excel at pro gram
m a n a g e m e nt, o f fer te c h n o l o-
gy expertise, and improve
q u a l i ty in re pe at business.Th ey
will avoid CROs that do not

d e l i ver on ex pe ct ations or that ove r s t ate their ca p a-
bilities in specific are a s.

Sav vy players in the CRO market are alre a dy
a c q u i ring or shoring up partnerships with cate g o ry -
leading vendors to give customers a more co m p l e te
set of prod u cts and serv i ce s.It’s only a mat ter of time,
re s e a rchers say, be fo re the majori ty of top-tier CRO s
team with business process outsourcing (BPO)
p roviders that offer process re d e s i g n , change man-
a g e m e nt, and te c h n o l ogy assessment. Ad d i t i o n a l l y,
with the increasing trend towa rd process improve-
m e nt to cre ate shareholder va l u e, t h e re will be more

Th e re will be MORE CO L LA B O RAT I O N

be tween U.S. and Eu ro pean co nt ra ct

re s e a rch providers and offs h o re serv i ce

p rov i d e r s. C ROs will develop more ro b u s t

capabilities to track and measure clinical out-

s o u rcing so that sponsors can learn from their

ex pe ri e n ces and improve their proce s s e s.

Th e re will be MORE EMPHASIS p l a ced on

s h a red goals and ince nt i ves and the  

co n cept of risk shari n g.

Th e re will be INCREASED ATT E N T I O N g i ve n

to selling te c h n o l ogy and serv i ces to CRO s.

As both a channel and user of te c h n o l og i e s

to auto m ate and improve proce s s e s, C RO s

re p re s e nt a gold mine for the IT industry.

So u rce : L i fe Science Insight s, Fra m i n g h a m , Ma s s. Fo r
m o re info rm at i o n , visit life - s c i e n ce - i n s i g ht s. co m .

NEAR-TERM CRO T R E N D S

Ellen Julian

Savvy pharmaceutical and
biotechnology companies are
now taking a closer look at
improving their outsourcing
strategies and are redesigning
their clinical processes to get a
leg up on the competition and
align these decisions with 
drug-development strategy at the
enterprise level, says Ellen
Julian, a research director at 
Life Science Insights. 

Sue Ramspacher

Many self-diagnosed patients
rate their illnesses as moderate
to severe and have symptoms
that are interfering with the 
quality of their lives. They are
simply suffering in silence. It 
is important to find ways to 
motivate these people to seek the
treatment they need, says Sue
R a m s p a c h e r, Senior VP of the
Healthcare Consumer Practice at
NOP World Health.

o p po rtunities in the netwo rked 

e co n o my. For more info rm at i o n , visit 

m a n h at t a n re s e a rc h . co m .

N ATIONAL CONSUMERS LEAG U E,

Wa s h i n g to n , D. C . , is a pri vate, n o n p ro f i t

m e m bership org a n i z ation whose mission is

to ident i f y, p ro te ct, re p re s e nt, and adva n ce

the economic and social inte rests of 

consumers and wo rke r s. For more 

i n fo rm at i o n ,visit nclnet. o rg.

NOP WORLD HEALT H, East Ha n ove r, N . J . ,

is a leading supplier of pri m a ry re s e a rch 

to the global healthca re co m m u n i ty 

and is the health-focused arm of NOP

Wo rl d, which is a wholly owned 

s u b s i d i a ry of U.K.-based Un i ted Bu s i n e s s

Media Pl c. For more info rm at i o n ,visit 

n o pwo rl d. co m .

B I O I N F O R M ATICS LLC, Arl i n g to n ,Va . , is a

m a rke t - re s e a rch firm that suppo rts 

m a rke t i n g, s a l e s, and R&D exe c u t i ves in

the life - s c i e n ce s, m e d i ca l - d ev i ce, and 

p h a rm a ce u t i cal industries through 

published re s e a rch re po rt s, c u s to m

re s e a rc h , and co n s u l t i n g. For more 

i n fo rm at i o n , visit gene2dru g. co m .

LIFE SCIENCE INSIGHTS, Fra m i n g h a m ,

Ma s s. , an IDC co m p a ny, p rovides marke t

re s e a rc h , a n a l ys i s, and consulting serv i ce s

to decision makers in the life - s c i e n ces 

m a rke t s. For more info rm at i o n ,visit 

l i fe - s c i e n ce - i n s i g ht s. co m .

M A N H ATTAN RESEARCH LLC, New Yo rk , i s

a marketing info rm ation and serv i ces firm

t h at helps healthca re and life - s c i e n ce s

o rg a n i z ations adapt, p ro s pe r, and ex p l o re

Follow up


