7™ ANNUAL PHARMALINX CHARITY GOLF OUTING

We Extend Thanks to
These Companies for
Their Contributions

GOLD CORPORATE SPONSORS
Gallagher Benefits Services Inc.

J. Knipper and Company Inc.

SILVER CORPORATE SPONSORS
D. Anderson & Co.
InfoMedics Inc.

BRONZE CORPORATE SPONSORS
CommonHealth

Proprint

HOLE AND PRIZE SPONSORS
BPG Properties Ltd.
Formedic
Liquent, A Thomson Scientific business
PDI Inc.

Peruzzi Automotives

The Uehling Group at Smith Barney

ADVERTISERS AND OTHER SUPPORT
Advanstar
Alpha Scientific
American Express — Travelink
Antheil Maslow MacMinn LLP
Bucks Digital
Criterium Inc.
Davis & Gilbert LLP
etrials
Ingenix
Interlink Healthcare Communications
IPS
K McCoy Insurance Inc.

The Learning Key
Morgan, Lewis & Bockius LLP
NxLevel Solutions
Office Environments Inc.
Omni Hotels
Palio
The People Source Group
PHT Corp.

Qforma
ReMemories
The Ritz-Carlton
Small Luxury Hotels of the World

Triune Color

Raising More than $15,000 for the Lankenau Institute for Medical Research
Hosted by PharmaVOICE Magazine and AXIS Healthcare Communications LLC

1. Sandra Vose from Celgene wins Closest to the Pin for Women. 2. Three guests from the Interlink Healthcare Communications team — John Weinberg and
David Cousins from Novartis Pharmaceuticals Corp.and Andrew Jenkins from Bristol-Myers Squibb Co. — enjoy a chat after 18 holes. 3. Mike Brown from
AXIS Healthcare Communications wins Straightest Drive for Men. 4. Laura Mandik-Nayak, Ph.D., and Todd Abrams, Ph.D. from Lankenau Institute for Medical
Research discuss important research around the triggering mechanism of rheumatoid arthritis. 5. Rick Schneider from Citizens Bank takes a practice putt.

6. etrials teammate Robert Sammis congratulates Bob Troeller on his lucky raffle win of a Golf Weekend in Orlando. 7. The winning team from J. Knipper

and Company Inc. (Mark Baer, Jim Knipper, Corey Krusa, and Steve Clarfield) take a moment for our photographer after having a superb round. 8. Jim Welsh

from Clinical Connexion accepts his prize for Men’s Longest Drive.
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Anxious your
contract performance
won’t measure up to
your strategy?

Give yourself an edge over competitors by predicting the outcome of
contract variables before entering into negotiations. Learn how to set con-
tract terms and performance measures based on your historical sales data and contracting data.

Attend FREE Web Seminar
Register now for October 23 Web Seminar
www.pharmavoice.com/weblinx/precontract

Speakers
e Bill Stevens, Associate VP, Life Sciences, Cognos
¢ Tony Romito, Partner, Accenture

This is a must attend event for those in big Pharma—especially those responsible for managed-
care sales and marketing, contract management and finance.

To register, go to www.pharmavoice.com/weblinx/precontract today.
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