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Nove m ber 18-20,2 0 0 3 ,
Westin Co p l ey Pl a ce — Bo s to n
Log i Ph a rma 2003

This is an oppo rt u n i ty for at tendees to hear how co m pe t i-
tors and peers are maximizing eve ry facet of their supply-chain strate gy. Th e
eve nt provides the oppo rt u n i ty to hear more than 25 co n f i rmed case studies
d e l i ve red by senior-leve l , fo rwa rd thinking supply-chain exe c u t i ves from the
p h a rm a ce u t i cal industry.

For more info rm at i o n , co nt a ct Ahmad Sa h a r,Wo rl dwide Business Re s e a rc h ,
at 212-885-2662, e-mail asahar@wbre s e a rc h . co m , or visit wbre s e a rc h . co m .

Nove m ber 19-20, 2 0 0 3 ,
Loews L’ En f a nt Plaza Ho tel — Wa s h i n g to n , D. C .
3 rd Annual Fo rum on Ge n e ric Dru g s

The co n fe re n ce will give at tendees a co m p re h e n s i ve loo k
at the impo rt a nt issues affe cting tod ay’s generic industry and pre s e nt
i n s i g hts from industry leaders, re g u l ato ry ex pe rt s, and Co n g ressional re p re-
s e nt at i ve s.

For more info rm at i o n , co nt a ct The Ce nter for Business Inte l l i g e n ce at 800-
8 1 7 - 8 6 0 1 , e-mail cbire g @ c b i n e t. co m ,or visit cbinet. co m .

Nove m ber 19-21, 2 0 0 3 ,Re n a i s s a n ce
Philadelphia Ai rpo rt — Ph i l a d e l p h i a
Rx to OTC Sw i tc h

This prog ram has been custom-designed for global and
domestic pharm a ce u t i cal marke te r s, re s e a rc h e r s, and re g u l ato ry exe c u t i ves as
well as Rx-to - OTC switch te a m s. The mission of the eve nt is to bring tog e t h e r
top exe c u t i ves and industry ex pe rts to pre s e nt invaluable strategies for ove r-
coming the co m p l ex challenges facing tod ay’s switch marke t p l a ce while
o f fe ring methods for growth and pro f i t a b i l i ty within future switch business
m od e l s.

For more info rm at i o n , co nt a ct Kim Ri v i e l l e, I n s t i t u te for Inte rn at i o n a l
Re s e a rc h , at 212-661-3500, e-mail kri v i e l l e @ i i ru s a . co m , or visit iiru s a . co m / o tc-
s w i tc h .

De ce m ber 1-2,2 0 0 3 ,H i l ton Wa s h i n g ton 
Embassy Row — Wa s h i n g to n , D. C .
2nd We i g ht Loss and Obe s i ty Ma rketing and Risk Ed u cat i o n

Fo ru m
This second annual co n fe re n ce will outline the most curre nt FDA/FTC

d eve l o p m e nts re l ating to claims, l a be l i n g, and enfo rce m e nt actions for we i g ht
loss prod u ct s. Ideal for food s, f a s t - food s, p h a rm a ce u t i ca l s, f u n ctional food s,
d i e t a ry supplement s, and nutra ce u t i cal firms that are loo king at we i g ht - l o s s
re l ated prod u cts and co m m e rcial we i g ht loss prog ram ce nte r s.

For more info rm at i o n , co nt a ct Rupa Ra n g a n at h a n , St rategic Re s e a rch Insti-
t u te, at 212-967-0095 x252, e-mail rra n g a n at h a n @ s ri n s t i t u te. co m , or visit sri n s t i-
t u te. co m .

De ce m ber 1-2, 2 0 0 3 ,
Re n a i s s a n ce Orlando Re s o rt at Se awo rld — 
O rl a n d o, Fl a .

Proving Outcomes Me t ri c s, Re s e a rc h ,and Re s u l t s
This prog ram will focus on the gove rn m e nt outlook on clinical outcomes of

Me d i ca re De m o n s t ration pro j e ct s ; pe r s pe ct i ves on outcome metri c s, i n c l u d i n g
the purchaser view; and proving value with outco m e s / co s t s.Ad d i t i o n a l l y, i nte r-
a ct i ve co n c u rre nt wo rkshops on outcomes re s e a rch and analysis will be held.
Case studies pre s e nted by pharm a ce u t i cal companies provide live examples of
po s i t i ve outco m e s.

For more info rm at i o n , co nt a ct St rategic Re s e a rch Institute, 2 1 2 - 9 6 7 - 0 0 9 5 ,e -
mail info @ s ri n s t i t u te. co m , or visit sri n s t i t u te. co m .

De ce m ber 3-5,2 0 0 3 ,The We s t i n
Pri n ce ton at Fo rrestal Village —
Pri n ce to n ,N . J .

2nd Annual Inhalation Drug De l i ve ry: An Inte rn ational Sy m po s i u m
This 2nd annual eve nt is dedicated to the curre nt cri t i cal issues in inhalat i o n

d rug delive ry.The eve nt will cover pra ct i ca l , co m m e rc i a l , and re g u l ato ry issues,
and offers a fo rum for part i c i p a nts to hear from a faculty of wo rl d - re n ow n e d
ex pe rt s.

For more info rm at i o n , co nt a ct Lesly At l a s, Ph a rm a ce u t i cal Ed u cation As s oc i-
ates, at 800-686-2276, e-mail latlas@pharmedassociates.com, or visit
p h a rm e d a s s oc i ate s. co m .

De ce m ber 3-5, 2 0 0 3 ,
Crowne Plaza Ce nter Ci ty — Ph i l a d e l p h i a
L i fe cycle Ma n a g e m e nt for Ph a rm a ce u t i cals 

The goal of this eve nt is to help marke t i n g, p rod u ct, and brand exe c u t i ve s
within the pharm a ce u t i cal industry uncover the po te ntial of eve ry prod u ct in
their pipeline through innovat i ve life cyc l e - m a n a g e m e nt strate g i e s.

For more info rm at i o n , co nt a ct Kim Ri v i e l l e, I n s t i t u te for Inte rn at i o n a l
Re s e a rc h , at 212-661-3500, e-mail kri v i e l l e @ i i ru s a . co m , or visit iiru s a . co m / l i fe-
cyc l e.

De ce m ber 4-5, 2 0 0 3 , Crowne Plaza — Ph i l a d e l p h i a
2nd Annual Ph a rm a ce u t i cal Prod u ct La u n c h e s

This co n fe re n ce will provide at tendees with the oppo rt u n i ty to
hear case studies from industry leaders on challenges they’ve face d, s o l u t i o n s
t h ey’ve deve l o pe d,and successes they’ve had for cre ating prelaunch strate g i e s
to achieve rapid sales uptake. Ad d i t i o n a l l y, at tendees can netwo rk with indus-
t ry exe c u t i ves and launch teams who can share valuable ex pe ri e n ce s.

For more info rm at i o n , co nt a ct The Ce nter for Business Inte l l i g e n ce at 800-
8 1 7 - 8 6 0 1 , e-mail at cbire g @ c b i n e t. co m ,or visit cbinet. co m .

De ce m ber 8-9, 2 0 0 3 ,
Radisson Plaza - Wa rwick Ho tel — Ph i l a d e l p h i a
2nd Annual eLe a rn i n g

At tendees will gain insight from industry pro fessionals who are wo rking to
re d u ce training co s t s. The co n fe re n ce will provide up-to - d ate info rm ation on
i nte g rating e-learning into traditional training prog ra m s.

For more info rm at i o n , co nt a ct The Ce nter for Business Inte l l i g e n ce at 800-
8 1 7 - 8 6 0 1 , e-mail at cbire g @ c b i n e t. co m ,or visit cbinet. co m .

De ce m ber 8-9,2003 — Re s e a rch Triangle Pa rk ,N . C .
Optimizing Cro s s - Fu n ctional and Vi rtual Teams in
Ph a rm a ce u t i ca l s

St ate - o f - t h e - a rt techniques for tod ay’s pharm a ce u t i cal R&D teams will be
p re s e nted to at tendees of this IIR seminar.Course leaders will demonstrate new
techniques for how to start up a state - o f - t h e - a rt pharm a ce u t i cal R&D team and
get it running quickl y; h ow to pick the ri g ht te a m ;h ow to keep the team ru n-
ning smoo t h l y; h ow to diagnose and tre at common pro b l e m s ; and how to
co m m u n i cate effe ct i vely in the new wo rld of global R&D te a m s.

For more info rm at i o n , co nt a ct La u rel Cro n i n , I n s t i t u te for Inte rn at i o n a l
Re s e a rc h , at 800-345-8016, e-mail lcro n i n @ i i ru s a . co m , or visit iiru s a . co m / p h a r-
m ate a m s.

De ce m ber 8-9, 2 0 0 3 ,
The Four Po i nts by Sh e raton — Wa s h i n g to n , D. C .
Ca n cer Va c c i n e s :I d e ntifying and Ad d ressing 

the Latest Deve l o p m e nt s
Ph a rm a ce u t i cal Ed u cation As s oc i ate s’ eve nt brings together re n ow n e d

ex pe rts re p re s e nting industry, a ca d e m i a , and gove rn m e nt. The leaders will
a d d ress cri t i cal issues, including understanding the design and deve l o p m e nt of
re co m b i n a nt vaccines for ca n cer thera py; i m p l e m e nting the deve l o p m e nt and
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a ct i vation of immunopo te nt i ators in ca n cer va c c i n e s ; re cognizing curre nt
t rends and future possibilities for immunothera py and ca n ce r; d e te rm i n i n g
the best plat fo rm in delive ring antigens to the immune sys tem for a thera-
peutic ca n ce r; and co m p rehending viral thera peutics as a new plat fo rm of
ca n cer tre at m e nt and preve nt i o n .

I n d u s t ry exe c u t i ves also will address ways in which companies can use
the best tools to lead in to m o rrow’s wo rld of immunothera py deve l o p m e nt
and stay ahead of the co m pe t i t i o n .

For more info rm at i o n , co nt a ct Lesly At l a s, Ph a rm a ce u t i cal Ed u cat i o n
As s oc i ate s, at 800-686-2276, e-mail lat l a s @ p h a rm e d a s s oc i ate s. co m , or visit
p h a rm e d a s s oc i ate s. co m .

De ce m ber 8-9, 2 0 0 3 ,
The Pa rk Hyatt at the Be l l evue — Ph i l a d e l p h i a
2nd Annual Ph a rm a ce u t i cal Risk Ma n a g e m e nt : A Ho l i s t i c

Ap p roach To Ph a rm a cov i g i l a n ce and Risk Ma n a g e m e nt
This 2nd annual co n fe re n ce provides strategies for pat i e nt - focused ri s k -

m a n a g e m e nt prog ra m s. Th rough state - o f - t h e - a rt, c l i n i cally based pre s e nt a-
t i o n s, this eve nt takes a holistic approach to pharm a cov i g i l a n ce and ri s k
m a n a g e m e nt in examining cri t i cal issues pe rtaining to drug deve l o p m e nt,
po s t - m a rketing surve i l l a n ce, re g u l ato ry co m p l i a n ce, and org a n - s pecific seri-
ous adverse eve nt s.

For more info rm at i o n , co nt a ct Lesly At l a s, Ph a rm a ce u t i cal Ed u cat i o n
As s oc i ate s, at 800-686-2276, e-mail lat l a s @ p h a rm e d a s s oc i ate s. co m , or visit
p h a rm e d a s s oc i ate s. co m .

De ce m ber 10-11,2 0 0 3 , Hyatt Re g e n cy — Bo s to n
Rebuild Ph a rm a ce u t i cal and Bi o te c h n o l gy 
I nve s tor Co n f i d e n ce

This co n fe re n ce will fe at u re spe a kers from biopharm a ce u t i cal co m p a-
nies who will discuss the unique issues facing life - s c i e n ces companies and
shed insights into best pra ct i ce s.

The eve nt also will address innovat i ve ways to use inve s tor re l ations in a
challenging eco n o my and how to build long-lasting, h i g h - value re l at i o n-
ships with inve s to r s.

For more info rm at i o n , co nt a ct The Ce nter for Business Inte l l i g e n ce at
8 0 0 - 8 1 7 - 8 6 0 1 , e-mail cbire g @ c b i n e t. co m ,or visit cbinet. co m .

De ce m ber 11-12,2 0 0 3 ,The We s t i n
Pri n ce ton at Fo rrestal Village —
Pri n ce to n ,N . J .

Develop and Optimize Co - Promotion & Co - Ma rketing Al l i a n ces to
Boost Drug Prod u ct Sa l e s : Jo i nt Ma rketing Pa rtnerships Co n fe re n ce

This co n fe re n ce is designed to provide pharm a ce u t i cal and biotech pro-
fessionals with the latest insights when seeking marketing part n e r s. It
a d d resses the curre nt needs and emerging strategic issues in co m b i n e d
d rug co m m e rc i a l i z at i o n .

For more info rm at i o n , co nt a ct Kim Ri v i e l l e, I n s t i t u te for Inte rn at i o n a l
Research, at 212-661-3500, e-mail krivielle@iirusa.com, or visit
i i ru s a . co m / j o i nt m a rke t i n g.

De ce m ber 15-16, 2 0 0 3 ,
The Pa rk Hyatt at the Be l l evue — Ph i l a d e l p h i a
St rategic Al l i a n ce s : Building a Su c cessful Ph a rm a ce u t i ca l

Pi pe l i n e
This fo rum is designed to facilitate discussion about the co m p l exities of

bo l s te ring dru g - d eve l o p m e nt pipelines through lice n s i n g,p a rt n e r s h i p s, a n d
j o i nt - ve nt u re agre e m e nt s. Ex pe rts reveal specifics on how to wo rk with
b i o te c h ,a ca d e m i a ,g ove rn m e nt agencies, and ve nt u re - capital firm s.

For more info rm at i o n , co nt a ct Lesly At l a s, Ph a rm a ce u t i cal Ed u cat i o n
As s oc i ate s, at 800-686-2276, e-mail lat l a s @ p h a rm e d a s s oc i ate s. co m , or visit
p h a rm e d a s s oc i ate s. co m .

De ce m ber 15-16, 2 0 0 3 ,
The Pa rk Hyatt at the Be l l evue — Ph i l a d e l p h i a
Developing a Pre c l i n i cal Outsourcing St rate gy

This eve nt addresses cri t i cal to p i c s, including dete rmining the outsourc-
ing need; the impo rt a n ce of bridging pre c l i n i cal and clinical deve l o p m e nt ;
s e l e cting a CRO ; co nt ra ctual issues; and the outsourcing re l at i o n s h i p.

For more info rm at i o n , co nt a ct Lesly At l a s, Ph a rm a ce u t i cal Ed u cat i o n
As s oc i ate s, at 800-686-2276, e-mail lat l a s @ p h a rm e d a s s oc i ate s. co m , or visit
p h a rm e d a s s oc i ate s. co m .

For a co m p l e te listing of industry eve nts throughout the ye a r, p l e a s e
visit pharm avo i ce. co m / co n fe re n ce s. ht m l .
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