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W H AT’S NEW
NEW HEALT H C A R E - R E L ATED 
PRODUCTS, SERVICES, AND
C O M PANIES 

GSW Opens 
N EW YORK OFFICE

New location solidifies inCh o rd’s pre s e n ce in the No rtheast pharm a ce u t i cal co rridor 
and facilitates inte ra ction be tween other East Coast co rpo rate ent i t i e s.

Ge r b i g, Sn e l l / Weisheimer (GSW)
has re ce ntly expanded its ope rat i o n s
by opening an office in New Yo rk . Th e
n ew office enhances the ca p a c i ty of
GSW and its pare nt co m p a ny, i n Ch o rd
Communications Inc., and allows
g re ater access to its client s.

“GSW has ex pe ri e n ced fant a s t i c
s u c cess in re ce nt ye a r s, g rowing by
m o re than 500% since 1997,” s ays
Blane Wa l te r, c h a i rman and CEO of
i n Ch o rd. “This growth has re s u l te d
f rom a client - focused approach and
co m m i t m e nt to providing libe rat i n g
ideas that help our client s’ b rands win
in the marke t p l a ce. Now we’re taki n g
t h at same model that has been so
s u c cessful for GSW in Columbus and
London and bringing it to New Yo rk .”

The New Yo rk office serv i ces a
n u m ber of new client s, including the
global marketing acco u nt for Bi og e n’s
Avo n ex .Th e re are no immediate plans
to tra n s fer any existing acco u nts fro m
G S W’s Columbus office.

G S W’s New Yo rk office is located at
1180 Avenue of the Am e ri ca s, w h e re inCh o rd ' s
b randing co m p a ny, Y, also is housed. The office is
headed by Vi n ce Pa rry, p re s i d e nt of inCh o rd’s New
Yo rk ope rat i o n s, who provides strategic ove r s i g ht.

I nte l l i s p h e re LLC ,publisher of the MD Net Gu i d ej o u rnal seri e s,has launched a new medica l - e d u cation division
a n c h o red by the hiring of Lisa Ba ez and Je ronimo Ca re e n o, fo rm e rly of TV Inte ra ct i ve (TVI) of Boca Rato n ,Fl a .

“The launch of this new division co m p l e tes the full spe ct rum of media channels available to our clients fo r
d i s t ribution of their prog ra m s,” s ays Michael J. He n n e s s y, c h a i rman and CEO of Inte l l i s p h e re.

“Our powe rful pri nt and We b - d eve l o p m e nt capabilities now include bro a d cast prod u ction for ca b l e, n e t-
wo rk te l ev i s i o n , and Inte rnet view i n g.”

M s. Ba ez prod u ced “ He a l t hy So l u t i o n s”for seven seasons, which is hosted by Em my - awa rd winning act re s s
Ma ri e t te Ha rt l ey. M s. Ba ez’s prod u ction talent s, i n c l u d-
ing wri t i n g, e d i t i n g, and prod u ction deve l o p m e nt, a re
ex pe cted to pro pel the execution of multiple media
p ro j e cts for Inte l l i s p h e re’s newest division.

M r. Ca reeno is re s ponsible for the artistic dire ct i o n
of the medica l - e d u cation division, co n ce p t u a l i z i n g
and designing te l evision prog ramming for pat i e nt s
and their phys i c i a n s.

I nte l l i s p h e re’s re ce ntly launched Fa m i ly Medicine
Net Gu i d e, t a rg e ted to the pat i e nt marke t p l a ce in
p ri nt, is now moving fo rwa rd to offer bro a d cast co n-
te nt through te l evision and the Inte rnet for pat i e nt s
and phys i c i a n s.

Thomson PDR
I nt rod u ces 
C L I N I CAL 

HANDBOOKS 
Thomson PDR, publisher of the Phys i c i a n’s De s k

Re fe re n ce, is launching PDR Cl i n i cal Ha n d boo k s,
po rtable mini-text books for clinicians. This serv i ce
enables pharm a ce u t i cal companies to provide the
most up-to - d ate info rm ation on disease states and
t re at m e nt options in a po rtable fo rm at.

“ Ph a rm a ce u t i cal companies have a broad array
of educational re s o u rces for physicians they ca n
s po n s o r,” s ays Dik Ba r s a m i a n , Thomson PDR VP of
sales and marke t i n g. “Wh at distinguishes PDR’s
re s o u rce s, such as PDR Cl i n i cal Ha n d boo k s, a re the
i n s t a nt brand re cognition and high level of cre d i b i l i-
ty PDR enjoys in the medical co m m u n i ty.”

The pra ct i ce - o ri e nted co nte nt of each PDR Cl i n i ca l
Ha n d book co ntains a detailed discussion of disease
m a n a g e m e nt guidelines,including pharm a co t h e ra py
o p t i o n s, as well as a summary of the latest clinical tri-
als in a thera peutic are a . Re l eva nt charts and tables
also are included. In addition, c l i e nts can elect to pro-
vide CME accre d i t ation of spo n s o red handboo k s.

PDR Cl i n i cal Ha n d books are wri t ten by thought
leaders re n owned in their re s pe ct i ve fields. The PDR
Cl i n i cal Ha n d book for Hy pe rl i p i d e m i a , which has
been suppo rted by an educational gra nt from Ab bo t t
La bo rato ri e s, was wri t ten by Scott M. Gru n dy, M . D. ,
Ph . D. Other handbooks available for sponsorship are
c u rre ntly being cre ated for depre s s i o n ,d i a be te s,co m-
m u n i ty - a c q u i red pneumonia, and asthma. PDR Cl i n i-
cal Ha n d books can be delive red to physicians dur-
ing rep detail visits or at medical co nve ntion boo t h s.

Lisa Baez and Jeronimo Careeno lead Intellisphere’s
recently established medical-education division.

I nte l l i s p h e re Launches 
M E D I CA L - E D U CATION DIVISION

Mr. Parry, who joined inChord in
Nove m ber 2001, also serves as the
founder and pre s i d e nt of Y.

Elisa Coo pe r - Bro s ki serves as senior
V P, c re at i ve dire cto r, and Diane Pe n ce k
s e rves as senior V P, d i re ctor of client
s e rv i ce s.

“We are ext remely fo rt u n ate to be
launching this ope ration with such an
ex pe ri e n ced and talented te a m ,” M r.
Pa rry says.“ Elisa and Diane bring tre m e n-
dous strategic and cre at i ve ski l l s, a l o n g
with an unmatched understanding of
the pharm a ce u t i cal marketing industry.
Their kn ow - h ow, combined with our
a b i l i ty to tap into the vast re s o u rces of
i n Ch o rd, has enabled us to launch the
n ew office and begin serving client s
with ve ry little ramp-up time.”

GSW's three offices — Co l u m b u s,
Lo n d o n , and New Yo rk — wo rk in co l-
l a bo ration under the guidance of the
GSW Leadership Co u n c i l , led by Ph i l
De s c h a m p s, p re s i d e nt of GSW. Th e
Leadership Council is re s ponsible for all
s t rategic decisions re l ated to the agen-

cy's business and bra n d. Other members of the
council include Bru ce Roo ke, GSW's chief cre at i ve
o f f i ce r, Daniel Te pe r, GSW's chief global office r, a n d
M r. Pa rry.

Vince Parry, president 
of inChord’s New Yo r k
operations, heads up
G S W ’s new office in
New Yo r k .
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De n d ri te E S TA B L I S H E S Ph a rm a ce u t i cal 
CRM EFFECTIVENESS BUSINESS UNIT

Nova rtis and Pfizer Ta ke Top Honors 
in Awa rd for Exce l l e n ce in 

M E D I CAL JOURNAL ADV E RT I S I N G

Follow up
A S S O C I ATION OF MEDICAL 

P U B L I CAT I O N S, We s t f i e l d, N . J . ,i n c l u d e s

240 medical publications in addition 

to serv i ce companies assoc i ated with

the medical field. For more info rm at i o n ,

visit ampo n l i n e. o rg.

D E N D R I T E, Mo rri s tow n ,N . J . ,d eve l o p s

and delivers solutions that increase 

the prod u ct i v i ty of sales, m a rke t i n g,

and clinical processes fo r

p h a rm a ce u t i cal and other life - s c i e n ce s

c l i e nt s. For more info rm at i o n , visit 

d e n d ri te. co m .

G E R B I G ,S N E L L / W E I S H E I M E R,

Co l u m b u s, Oh i o, a subsidiary of 

i n Ch o rd Co m m u n i cations Inc. , is a 

f u l l - s e rv i ce marketing and adve rt i s i n g

a g e n cy. For more info rm at i o n ,v i s i t

g s wa . co m .

INTELLISPHERE LLC, Pl a i n s bo ro, N . J . ,

is a young media co m p a ny, built upo n

its fe at u red brand for phys i c i a n s, M D

Net Gu i d e. For more info rm at i o n ,visit 

m d n e tg u i d e. co m .

NOESIS HEALT H CARE INTERAC T I O N S,

Pa r s i p p a ny, N . J , is a full-serv i ce health-

ca re co m m u n i cations co m p a ny and a 

division of Co m m o n He a l t h . For more

i n fo rm at i o n , visit co m m o n h e a l t h . co m .

N OVA RTIS PHARMAC E U T I CALS CO R P.,

East Ha n ove r, N . J . ,an affiliate of Nova rt i s

AG , is a wo rld leader in pharm a ce u t i ca l s

and consumer health. For more

i n fo rm at i o n ,v i s i t, n ova rt i s. co m .

PFIZER INC., New Yo rk ,d i s cove r s,

d eve l o p s, m a n u f a ct u re s, and marke t s

leading pre s c ription medicines fo r

humans and animals. For more 

i n fo rm at i o n , visit pfize r. co m .

THOMSON PDR, Mo nt va l e, N . J , is the

publisher of The Phys i c i a n s’ De s k

Re fe re n ce and a division of Th e

Thomson Co rp. , a leader in prov i d i n g

i n fo rm ation solutions to business and

p ro fessional customers in healthca re

and scientific re s e a rc h , financial 

s e rv i ce s, re fe re n ce info rm at i o n ,a n d

co rpo rate tra i n i n g. For more 

i n fo rm at i o n , visit pd r. n e t.

Sheli Gupta (left) serves as VP and general manager of
the new center. According to Paul Zaffaroni (right),
D e n d r i t e ’s goal was to develop a world-class service
facility for customers regardless of which software
applications they use.

Nova rtis and Pfizer we re the winners in the first annual Docto r s’ Ch o i ce
Awa rds from the As s oc i ation of Me d i cal Pu b l i cations (AMP).The awa rds honori n g
exce l l e n ce in medical journal adve rtising we re pre s e nted during a ce rm o ny in
Octo ber that drew more than 300 industry exe c u t i ves to the New Yo rk eve nt.

The winners — including pharm a ce u t i cal manufact u rers and their adve rt i s-
ing agencies — we re selected from 288 ads that appe a red in 2002, with awa rd s
going to both the co m p a ny and the agency. Awa rds we re pre s e nted in 12 med-
i cal specialties from allergy to psyc h i at ry and four size cate g o ri e s.

Nova rt i s’ four-page ad for Elidel for eczema was the highest-sco ring ad and
also won top honors in the pe d i at rics and four-page unit cate g o ri e s. The ad wa s
c re ated by Noesis He a l t h ca re Inte ra ct i o n s, a division of Co m m o n He a l t h . The ad
was headlined,“ Loo king for ste ro i d - f ree eczema co nt ro l ? ”and announced a major
a dva n ce in the tre at m e nt of a pe r s i s te nt skin co n d i t i o n .

P f i zer won top honors in four cate g o ri e s : a nt i - a rt h ritics (Bext ra for art h ri t i s
p a i n ) ,a nt i - i n fe ct i ves (Zi t h romax for re s p i rato ry infe ct i o n s ) , ca rd i ovasculars (Lipito r
for lowe ring choleste ro l ) , and neuro l og i cals (Ne u ro ntin for epilepsy).

Gl a xo Sm i t h Kline won two awa rds for Va l t rax (for genital herpes) and Sa n o f i -
Sy nt h e l a bo won two awa rds for Ambien (for insomnia).

Un l i ke other awa rd prog ra m s, this one is eva l u ated by the doctors them-
s e l ve s.Using an e-mail survey of pra cticing phys i c i a n s, d octors we re asked to rate
m o re than 288 re p re s e nt at i ve ads that appe a red in 2002. Mo re than 6,800 phys i-
cians re s po n d e d, each one eva l u ating 10 ads.The ads we re judged on their abil-
i ty to co m m u n i cate, p rovide info rm at i o n ,g e n e rate exc i te m e nt, and enco u ra g e
a ct i o n .

“ T h e r e ’s nothing more
rewarding than to see
our work recognized by
physicians and to provide
them with compelling
communications that
help make Elidel an
important part of their
practice. This award is a
testament to the 
collaborative efforts of
Noesis and Novartis,”
says Bruce Epstein, 
president of Noesis.

De n d ri te Inte rn ational Inc. has established a fully
d e d i cated pharm a ce u t i cal CRM effe ct i veness busi-
ness unit, p roviding the global pharm a ce u t i ca l
i n d u s t ry with ex pe rt, f l exible business process out-
s o u rcing serv i ces to improve management of its
c u s tomer re l ationships and to maximize CRM soft-
wa re inve s t m e nt s.

The new unit includes De n d ri te’s re ce ntly estab-
lished CRM Ce nter of Exce l l e n ce, which is located in
No rc ro s s,Ga . ,and is dedicated to providing serv i ces to
p h a rm a ce u t i cal companies using softwa re applica-

tions deve l o ped inte rnally by De n d ri te or have
d e p l oyed non-De n d ri te - d eve l o ped softwa re, i n c l u d-
ing pro p ri e t a ry solutions and those deve l o ped by
t h i rd parties such as Ora c l e, Si e be l , and SAP. The ISO
9 0 0 1 :2 0 0 0 - ce rtified facility, which includes dedicate d
re s o u rces for inte rn ational client s, also provides man-
aged hosting, h a rdwa re serv i ce s, help-desk serv i ce s,
a p p l i cation consulting and suppo rt serv i ce s, co l l a bo-
rat i ve learning serv i ce s, 21 CFR Pa rt 11 re g u l ato ry va l i-
d ation serv i ce s, t ra i n i n g, a c co u nt management, a n d
o pe ration suppo rt and prog ram management.

De n d ri te Group Pre s i d e nt Sheli Gupta serves as
VP and general manager of the new ce nte r.

“To provide the deploy m e nt and serv i ce flex i b i l i-
ty and ex pe rtise that is increasingly being demand-
ed by the global pharm a ce u t i cal industry,De n d ri te is
co m m i t ted to developing a wo rld-class serv i ce facil-
i ty for customers re g a rdless of which softwa re appli-
cations they use,” s ays Paul Za f f a ro n i , De n d ri te pre s i-
d e nt and chief ope rating office r.

De n d ri te’s CRM effe ct i veness business unit also
supports the company’s new CRM Software
En h a n ce m e nt Kit offe ri n g, which provides industry -
s pecific softwa re and serv i ce solutions.The softwa re
o f fe ring blends De n d ri te’s info rm ation manage-
m e nt, business inte l l i g e n ce and analytics, co m m e r-
cial ope rations solutions,and CRM channel solutions.


