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The Association of Clinical
Re s e a rch Org a n i z ations (AC RO ) ,
re p re s e nting companies that are
key part i c i p a nts in the clinica l
d eve l o p m e nt of new medicinal
p rod u ct s, is consulting re g u l a rl y
with Eu ro pean Union (EU) re g u l a-
tors and po l i cy m a kers about the
i m p a ct of the Cl i n i cal Trials Di re c-
t i ve on clinical re s e a rch within an
e n l a rged Eu ro pean Un i o n .

Fo l l owing a re ce nt meeting
be tween AC RO member co m p a-
nies and the leadership of the
European Medicines Agency
( E M E A ) , the assoc i ation submitte d
formal input to that agency’s
w h i te pape r, Road Map to 2010:
Preparing the Ground for the
Fu t u re.As part of ongoing co n s u l-
t at i o n s, re p re s e nt at i ves of AC RO member co m p a-
nies are set to meet with the pharm a ce u t i cals unit of
the Eu ro pean Commission in Brussels next mont h .

“While we ent h u s i a s t i cally suppo rt the goals of
e n s u ring a co n s i s te nt re g u l ato ry env i ro n m e nt and
f a c i l i t ating innovation in the deve l o p m e nt of new
medicinal prod u ct s, our members have ex p re s s e d
co n ce rn that the curre nt lack of harm o n i z ation in
i m p l e m e nting the dire ct i ve is leading to co n f u s i o n
among spo n s o r s, i nve s t i g ato r s, and others, and this is

c re ating an adverse pe rce p t i o n
of the Eu ro pean Union as a desir-
able place in which to co n d u ct
c l i n i cal re s e a rc h ,” s ays Do u g l a s
Pe d d i co rd, Ph . D. , exe c u t i ve dire c-
tor of the assoc i at i o n . “AC RO is
co m m i t ted to co l l a bo rating with
Eu ro pean authorities to provide a
b road pe r s pe ct i ve on the clinica l
re s e a rch ente rp rise and to help
e n h a n ce the Eu ro pean co m m u-
n i ty’s role in inte rn ational clinica l
re s e a rc h .”

Some of the highlights of the
a s s oc i at i o n’s input to the EMEA
and the Eu ro pean Co m m i s s i o n
include providing an object i ve
and cross-cutting view on a wide
range of co m p l i a n ce issues in
re l ation to the Cl i n i cal Trials Di re c-

t i ve, g i ven widely va rying inte rp re t ations of the
re q u i re m e nts of the dire ct i ve being enco u nte red in
EU co u nt ri e s.

In its meetings with re g u l ato r s, AC RO has offe re d
to be both a source of “n e u t ra l” ( a c ross stake h o l d e r )
ex pe rtise and a partner in initiat i ves for the educa-
tion and training of stakeholders in such areas as
pharmacovigilance planning, risk management,
n ovel approaches to clinical studies, and the deve l-
o p m e nt of innovat i ve prod u ct s.

W H AT’S NEW
NEW HEALT H C A R E - R E L ATED 
PRODUCTS, SERVICES, AND
C O M PANIES 

CMP He a l t h ca re Media is re a dying for the launch of the news m a g a z i n e
g ro u p’s latest publicat i o n , Applied Ne u ro l ogy.

The new publication will provide an offe ring of clinical info rm ation pre s e nt-
ed in the co ntext of day - to - d ay pra ct i ce.

Ac co rding to PERQ / H C I ,n e u ro l ogy is curre ntly the faste s t - g rowing mar-
ket ove rall in healthca re. An a l ysts are pre d i cting 12% annual growth for the
n e u ro l ogy market through 2008, and it is estimated that one in three Am e r-
i cans can ex pe ct to suffer from conditions such as Al z h e i m e r’s disease,
which is curre ntly the fo u rth leading cause of deat h .

“CMP He a l t h ca re Media re s e a rched the neuro l ogy market and fo u n d
t h at many pra ct i t i o n e r s’ i n fo rm ational needs we re not being met by ex i s t i n g
c l i n i cal publicat i o n s,”s ays Ma rcy Ho l e to n ,g roup publisher of CMP He a l t h ca re
Me d i a’s Newsmagazine Gro u p.“ Ne u ro l ogists told us they needed more pra c-
t i cal applications and a gre ater balance be tween clinical studies and pra ct i ce
m a n a g e m e nt.”

Applied Ne u ro l ogy e d i to rial fe at u res staff and clinician wri t ten co nte nt with
a focus on clinical medicine, including rev i ews of scientific re s e a rch and its clin-
i cal applicat i o n s, p ro fessional deve l o p m e nt and pra ct i ce re co m m e n d at i o n s,
n ews and meeting cove ra g e, discipline pe r s pe ct i ve s, case studies, and pharm a-
co l ogy ove rv i ews, f rom a pra ct i cal pe r s pe ct i ve.

Neurologists need a clinical 

publication that offers practical

applications and a balance

between clinical studies and 

practice management, says Marcy

Holeton, Group Publisher of CMP

Healthcare Media’s 

Newsmagazine Group.

As our membership and influence grow,

the association will play a significant role

to advance and promote the highest 

standards for clinical-trial outsourcing to 

policymakers and regulators around the

world, says Chris Kuebler, Chairman and

CEO of Covance Inc., and Chairman of the

ACRO Board of Directors.

AC RO Establishes G LO BAL INFLUENCE 

CMP He a l t h ca re Media to 
Launch Co m p re h e n s i ve

N E U RO LOGY PUBLICATION 
The first issue of Applied Ne u ro l ogyto be published in Ja n u a ry 2005.

El s ev i e r / I nte rn at i o n a l
Me d i cal News

Group La u n c h e s
C L I N I CAL 

N E U RO LO G Y
N EWS

Elsevier/International Medical News Group
(IMNG) is set to launch Cl i n i cal Ne u ro l ogy News i n
Ja n u a ry 2005.

Cl i n i cal Ne u ro l ogy News, a monthly publicat i o n ,
will include the latest medical news, pe rt i n e nt clini-
cal deve l o p m e nt s, and pra ct i ce trends in the field of
n e u ro l ogy. The publicat i o n’s circ u l ation of 15,807
e n compasses neuro l ogists and neuro l ogy sub-spe-
c i a l i s t s.

“We’re ve ry exc i ted about the launch of Cl i n i ca l
Ne u ro l ogy News,” s ays Alan J. I m h o f f, g roup publisher
and general manager.“ Ne u ro l ogy is a dynamic mar-
ke t, and there have been tremendous adva n ces in
the field during the past few ye a r s, which have led to
t h e rapies for conditions that previously had ve ry few
o p t i o n s.”

Cat hy Mc Gi l l ,n ational acco u nt manager of Cl i n i -
cal Ps yc h i a t ry News, also will handle the sales and
m e d i ca l - e d u cation re s ponsibilities for Cl i n i cal Ne u ro l-
ogy News.
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Pa radigm Genetics Un d e rg oes Ch a n g e, RENAMED ICO R I A
I co ria Inc. is the new co rpo-

rate ident i ty for Pa radigm Ge n e t-
i c s.

“This change in our ident i ty
co m m u n i cates two tra n s fo rm i n g
d eve l o p m e nts in the life of the
co m p a ny,” s ays He i n rich Gu g g e r,
Ph . D. ,p re s i d e nt and CEO of Ico ri a .
“The first is our evolution to an
i nte g rated sys tems biology co m-
p a ny, p roviding access to larg e
m a rkets in both healthca re and
a g ri c u l t u re.The second is the co n-
tinued asce n d a n ce of our health-
ca re business, aided by the re ce nt
acquisition and successful inte-
g ration of Ti s s u e I n fo rm atics Inc.”

In healthca re, I co ri a’s serv i ce offe rings include
g e n e - ex p ression analysis serv i ces (Pa radigm Array

La b s ) ,tissue analysis for tox i co l o-
gy te s t i n g, and biomarke r -
enabled drug discove ry. I co ri a
engages in R&D co l l a bo rat i o n s
with the pharm a ce u t i cal and
b i o te c h n o l ogy industri e s. I n
a d d i t i o n , I co ria is applying its
s ys tems biology plat fo rm to the
d i s cove ry of pro p ri e t a ry thera-
peutics in the areas of liver injury
and metabolic disord e r s, e s pe-
cially as assoc i ated with dia-
be tes and obe s i ty.

I co ri a’s pro p ri e t a ry sys te m s
b i o l ogy plat fo rm was bo l-
s te red by the acquisition of 
Ti s s u e I n fo rm at i c s’a b i l i ty to dig-

itally measure tissue phenoty pe.
“The co rpo rate ident i ty change re p re s e nts a

The identity change to Icoria communicates

our evolution to an integrated systems biolo-

gy company and the continued ascendance

of our healthcare business, says Dr. Heinrich

G u g g e r, President and CEO of Icoria.

Follow up
THE ASSOCIATION OF CLINICA L

R E S E A RCH ORG A N I ZATIONS (AC RO ),

Wa s h i n g to n , D. C . , re p re s e nts the 

c l i n i cal outsourcing industry to 

c u s to m e r s, re g u l ato r s, l e g i s l ato r s,

and the public and fo s ters co nt i n u e d

a dva n ce m e nt of medical prod u ct 

d eve l o p m e nt. For more 

i n fo rm at i o n , visit acro h e a l t h . o rg.

CMP HEALT H CARE MEDIA,

San Fra n c i s co, d e l i vers info rm ation 

to healthca re pro fessionals via 

a diverse range of marketing and 

co m m u n i cation ve h i c l e s, including 

p u b l i cat i o n s, We b s i te s, and special 

p ro j e ct s. For more info rm at i o n ,v i s i t

c m p h e a l t h . co m .

E L S EV I E R / I N T E R N ATIONAL MEDICA L

N EWS GRO U P, Mo rri s tow n ,N . J . , is a 

publisher of scient i f i c, te c h n i ca l ,and 

m e d i cal info rm ation prod u cts and 

s e rv i ce s. For more info rm at i o n ,v i s i t

i m n g. co m .

I CORIA INC., Re s e a rch Triangle Pa rk ,

N . C . , is a biote c h n o l ogy co m p a ny 

t h at applies pro p ri e t a ry sys tems 

b i o l ogy plat fo rms to the discove ry 

and deve l o p m e nt of safe r,

m o re effe ct i ve drugs and 

a g ri c h e m i ca l s. For more info rm at i o n ,

visit ico ri a . co m .

PHOENIX GROUP HOLDINGS,Wa rre n ,

N . J . , is the holding co m p a ny for Ph oe n i x

Ma rketing Solutions LLC and Di Me d i x ,

which spe c i a l i ze in developing and

executing promotional medica l -

e d u cation tactics and prov i d e

i nte g rated marketing solutions and

c u s to m i zed tactics that maximize

s a l e s fo rce effe ct i ve n e s s. For more info r-

m at i o n , visit phoe n i x m s o l u t i o n s. co m .

The Ph oenix Group 
Re s t ru ct u res to Fo rm

PHOENIX GROUP HOLDINGS
Phoenix Marketing Solutions,

which was founded two years ago,
and Di Me d i x , which was established
e i g ht months ago, a re now under a
n ew umbrella org a n i z at i o n : Ph oe n i x
Group Holdings. This restructuring
s e rves to co m p l e te the co rpo rate tri-
angle and keeps the existing co m p a-
nies separate.

“ Re s t ru ct u ring the co m p a ny —
and cre ating two separate entities —
is our way of making sure that eve ry-
thing we do for our clients is in to t a l
co m p l i a n ce with the latest fe d e ra l
and industry guidelines,” s ays Tra cy
Doy l e, p re s i d e nt and CEO of the par-
e nt co m p a ny. “ Re g a rdless of which
co m p a ny is invo l ve d, our clients will
get the benefit of a focused team of
ex pe rt s, using dedicated re s o u rce s
t h at re f l e ct the wo rld of co nt i n u i n g

m e d i cal education (CME) for Di Me d i x .”
Under the new stru ct u re, Ge o rge Ma m m e n , Ph . D. , be comes senior VP and general manager of Di Me d i x .Dr.

Mammen heads up the co m p a ny’s scientific te a m , consisting of Ja c kie Ru ka ,V P; Ch e ryl Ja c k s o n ,a c co u nt dire c-
to r; and Matt Fre s e, CME alliance manager.

The group wo rks hand in hand with unive r s i t i e s, i d e ntifying cutting-edge topics and co n d u cting assess-
m e nts to dete rmine co ntinuing educational needs. Di Medix also develops strategic approaches for diffe re nt
disease state s.

“The universities love the idea of wo rking with a fe l l ow aca d e m i c,”M s. Doyle says, who po i nted out that the
s e p a ration of staff had generated a high trust level for the firm on the part of both the re s e a rch co m m u n i ty and
the medical assoc i at i o n s.

Both Ms. Doyle and Angela Fi o rd i l i n o, exe c u t i ve V P, remain invo l ved on the promotional side, m a n a g i n g
s t rate gy and clients re s pe ct i ve l y, as well as wo rking on new business for Ph oenix Ma rketing So l u t i o n s.

The three women who founded Phoenix Marketing Solutions two years ago —

and DiMedix eight months ago — have restructured the operation by forming

Phoenix Group Holdings, an umbrella organization that serves to complete the

corporate triangle and keep the existing companies separate. Angela Fiordilino

(left), Executive VP, Michelle Cicchini (center), Chief Financial Officer, and Tr a c y

Doyle, President and CEO, of Phoenix Group Holdings. 

s t rategic change from a functional genomics co m-
p a ny serving the agri c h e m i cal sector to a sys te m s
b i o l ogy co m p a ny co n d u cting  prod u ct - focused dis-
cove ry and deve l o p m e nt re s e a rch in both health-
ca re and agri c u l t u re,” s ays G. Steven Bu rri l l ,c h a i rm a n
of Ico ri a’s bo a rd.


