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L i fe - S c i e n ces R E C RUITING SITE IS AVA I LA B L E
The Scientist and Bi o Med Ce nt ra l ,s c i e ntific pub-

l i s h e r s, h ave launched adsumo. co m , a new We b s i te
focused on ca reers and re c ruiting in the life - s c i e n ce s
i n d u s t ry.

The We b s i te offers re c ru i te r s
a c cess to an audience of more than 1
million wo rl dwide users via its media
p a rt n e r s.

The site includes job listings,
resume co n s u l t at i o n s, ca reer co a c h-
i n g, and fe at u re co nte nt for ca n d i-
d ates in the biote c h ,p h a rm a ce u t i ca l ,
m e d i c i n e, and academia secto r s.

“We be l i eve there is a need for a co m p re h e n s i ve
s e rv i ce dedicated to serving the global bioscience
and medical industri e s,” s ays Ian D. Ki n g, CEO of
Adsumo LLC .“ By offe ring tools and info rm ation to

AXIS He a l t h ca re Co m m u n i cations LLC co m m e m o rated its five - ye a r
a n n i ve r s a ry by launching a new We b s i te, a x i s - h e a l t h ca re. co m . Deve l o pe d
co m p l e tely in-house by the AXIS cre at i ve design and digital serv i ces gro u p s,
AXIS 360° and Digital AX I S , the We b s i te fe at u res info rm ation on AXIS life - cyc l e
s e rv i ce s, links to all eight AXIS co m p a n i e s, and details about NUCLEUS, t h e
L i fe cycle Re s o u rce Ce nte r.

“When we started the group as Apo t h e Com As s oc i ates in 1999, o u r
vision was to offer a full range of life - cycle serv i ces through ce nters of exce l-

l e n ce that employ the ve ry best strategic and scientific people in the indus-
t ry,” s ays Neil Mat h e s o n , CEO of AXIS He a l t h ca re Co m m u n i cat i o n s. “ Du ri n g
the past five ye a r s, we have established seven new healthca re co m m u n i ca-
tions companies and launched NUCLEUS, our online life - cycle re s o u rce
ce nte r.We are now ve ry close to realizing our vision.”

AXIS He a l t h ca re Launches N EW WEBSITE 

AXIS Healthcare Communications
commemorated its five-year 
anniversary by launching a new
Website, axis-healthcare.com, says
Neil Matheson, CEO of AXIS 
Healthcare Communications.

Mc Graw-Hill Me d i cal 
Re l e a s e s ONLINE HEALT H

R E F E R E N C E
Mc Graw-Hill Me d i cal Pu b l i s h-

i n g, a unit of Mc Graw-Hill Ed u ca-
t i o n , has released CMDT Online, a
co ntinually upd ated online ser-
v i ce fe at u ring the annual text-
book of medicine, Cu rre nt Me d i-
cal Diagnosis & Tre at m e nt, a l s o
kn own as CMDT.

Deve l o ped through a joint
venture with Silverchair Sci-

e n ce + Co m m u n i cat i o n s, a deve l o per of health re fe r-
e n ce info rm ation solutions for healthca re publishers,
this digital application provides answers to co m m o n
questions in clinical pra ct i ce, d e l i ve red through the
u s e r’s desktop or handheld dev i ce. Users also have
the ability to instantly download topics from CMDT
Online to their handheld dev i ce.

“CMDT Online is filled with the fe at u res and too l s
t h at are pe rfe ct for tod ay’s fast-paced clinical env i-
ro n m e nt,”s ays Jack Fa rre l l ,VP and publisher of Online
and Digital Prod u cts for Mc Graw-Hill Me d i cal Pu b-
l i s h i n g.“Most impo rt a nt l y, the clinical info rm ation in
CMDT Online is suppo rted with one-click access to
the curre nt lite rat u re in a fully ev i d e n ce-based syn-
thesis for students and pra ct i t i o n e r s.”

CMDT Online fe at u re s : q u a rte rly upd ates for all
the latest diagnostic and tre at m e nt pro toco l s ; a
topic-based pre s e nt ation of more than 1,000 dis-
eases and disord e r s ;m o re than 1,200 images, i n c l u d-
ing X-rays, E CG s, p h o to m i c rog ra p h s, e n d o s co p i c
i m a g e s, s c i nt i g ra m s, h e a rt and lung sounds; links to
the latest pra ct i ce guidelines; an A-Z topic index ;
a c cess to a co ntinually upd ated drug dat a b a s e, Cl i n-
i cal Ph a rm a co l ogy; n ext - g e n e ration searc h i n g ; re fe r-
e n ces linked to Pu b Me d ; and more.

CMDT Online is filled

with fe at u res and

tools that are ideal

for tod ay’s 

f a s t - p a ced clinical 

e nv i ro n m e nt.

E - M E D I A
NEW ELECTRONIC AND 
WEB-BASED APPLICATIONS, 
SITES, AND TECHNOLOGIES 

both ca n d i d ates and employe r s, Adsumo can play a
p i votal role in reducing the time that people spe n d

l oo king for jobs and the time
and money companies spe n d
filling open po s i t i o n s.”

Adsumo has part n e red with
the Ma c kenzie Group to prov i d e
s e rv i ces such as resume wri t i n g,
ca reer co a c h i n g, and outsourc-
ing assistance.

The We b s i te also fe at u re s
o riginal articles on job-hunt i n g

in the life science s, as well as re l ocation guides, s a l a ry
s u rveys, and regional profiles that cat a l og life - s c i-
e n ces act i v i ty in areas around the globe.

Model N Inc. has a new addi-
tion to its Revenue Ma n a g e-
m e nt Su i te for the pharm a ce u t i-
cal industry. The Me d i ca i d
Claims Processing Ap p l i cat i o n
o f fers managers and claims and
p ricing analysts a co m p re h e n-
s i ve sys tem for administe ri n g
the ent i re Me d i caid claims life
cyc l e, f rom va l i d ating and pro-
cessing invo i ces to handling dis-
p u te s, p ay m e nt s, re s u b m i s s i o n s,
re f i l i n g s, and re po rt i n g.

It provides all of the func-
t i o n a l i ty and re po rting ca p a b i l i-
ties re q u i red to be in co m p l i-
a n ce with all Me d i caid dru g
re b ate prog ra m s.

In addition, the sys te m’s flex i-
b i l i ty enables pharm a ce u t i cal companies to manage

changing fe d e ral and state gov-
e rn m e nt re q u i re m e nt s. St ates are
launching new supplemental pro-
g rams at an increasing rate, a n d
m a n u f a ct u rers need to have a sys-
tem flexible enough to keep up
with these changes.

“The inte g ration of Me d i ca i d
claims processing and gove rn m e nt
p ricing applications helps innova-
t i ve pharm a ce u t i cal companies to
build the te c h n o l og i cal infra s t ru c-
t u re to auto m ate the management
of their end-to-end revenue life
cycle that can maximize co m p l i-
a n ce and minimize revenue leak-
age ri s k s, while suppo rting change
in business process and ra p i d
g row t h ,” s ays Zack Ri n at, fo u n d e r

and CEO for Model N.

Model N Of fers M E D I CAID 
C LAIMS PROCESSING APPLICAT I O N

The company’s goal is to provide a 
comprehensive revenue 
management suite for the 
pharmaceutical industry, says 
Zack Rinat, Founder and CEO 
for Model N.

a d s u m o. co m

is a new We b s i te

focused on ca re e r s

and re c ruiting in the

l i fe - s c i e n ces industry.
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E -m e d i a

ADSUMO LLC, Ph i l a d e l p h i a , is a 

l i fe - s c i e n ces ca reers We b s i te from the 

publishers of The Scientist and Bi o Me d

Ce nt ra l . For more info rm at i o n ,v i s i t

a d s u m o. co m .

AXIS HEALT H CARE CO M M U N I CAT I O N S

L LC, Ya rd l ey, Pa . ,p rovides a spe ct rum of 

s e rv i ces to suppo rt the life cycle of 

p h a rm a ce u t i cal prod u ct s, f rom Phase II to

p ate nt ex p i rat i o n . For more info rm at i o n ,

visit axis-healthca re. co m .

M CG RAW-HILL MEDICAL PUBLISHING,

New Yo rk , is a leading global prov i d e r

of pri nt and digital re fe re n ce and 

Follow up
e d u cational co nte nt for the healthca re industry.

For more info rm at i o n ,visit mcgraw - h i l l . co m .

MODEL N INC., South San Fra n c i s co, Ca l i f. ,

o f fers an inte g rated suite of applications 

for pri c i n g, co nt ra ct s, co m p l i a n ce, re b ate s,

fe e s, and charge backs optimized for 

the industry pra ct i ces of life - s c i e n ces 

co m p a n i e s. For more info rm at i o n ,

visit mod e l n . co m .

RXPEDITE LLC, Co l u m b u s, Oh i o, a joint 

ve nt u re co m p a ny cre ated by Ca rdinal He a l t h

I n c. and inCh o rd Co m m u n i cations Inc. ,

p rovides outsourced co m m e rc i a l i z ation 

solutions to pharm a ce u t i cal and biotech 

co m p a n i e s. For more info rm at i o n ,visit 

rx pe d i te. co m .

S K YS CAPE INC.,H u d s o n ,Ma s s. ,p rovides 

i nte ra ct i ve,mobile solutions that improve the

q u a l i ty and efficiency of pat i e nt ca re and

help re d u ce medical erro r s. For more 

i n fo rm at i o n ,visit skys ca pe. co m .

V2 GFK, Blue Be l l ,Pa . ,p rovides pri m a ry

p h a rm a ce u t i cal marketing re s e a rch serv i ce s.

For more info rm at i o n , visit v2gf k . co m .

VENTIV HEALTH INC., So m e r s e t, N . J . ,

p rovides sales, m a rke t i n g,and co m p l i a n ce

solutions to pharm a ce u t i cal co m p a n i e s. Fo r

m o re info rm at i o n , visit ve nt i v. co m .

Ve ntiv Health Launches TOTAL DATA 
S O LUTIONS DIVISION 

Ventiv Health Inc. has
launched Total Data Solutions
Division (T D S ) , an indepe n d e nt
s e rv i ce that provides clients with
a co m p l e te package for data co l-
l e ction and management of sales
activity and performance. This
division co m p l e m e nts Ve nt i v’s full
s u i te of custo m i zed sales, m a rke t-
i n g, and co m p l i a n ce solutions.

“Th rough T D S , we can assess a

c l i e nt’s business needs and dev i s e
a solution that best meets the cur-
re nt needs of a sales te a m ,” s ays
Te rrell He rri n g,p re s i d e nt and chief
o pe rating office r, Ve ntiv Ph a rm a
Se rv i ce s. “Our ability to co m b i n e
field data with sales data on a near
real-time basis can expedite
changes in execution strategy,
which is essential to a prod u ct
l a u n c h .”

This division 

co m p l e m e nts Ve nt i v’s

full suite of 

c u s to m i zed sales,

m a rke t i n g,and 

co m p l i a n ce solutions.

V2 GfK has launched Qu i c k Gro u p s, an inte ra ct i ve re m o te solution fo r
c l i e nts that are increasingly in need of fast-turn a round focus group re s u l t s.
Qu i c k Groups enables clients to stay inte ra ct i vely engaged with the re s e a rc h
p ro j e ct without traveling to re s e a rch facilities.

Re cognizing the limitations of other re m o te video-based re s e a rch offe r-
ings that provide clients with only a one-way, p a s s i ve viewing ex pe ri e n ce, V 2
GfK wo rked with the video streaming specialists at Act i ve Group to cre ate
Qu i c k Gro u p s.

“The fo u n d ation of Qu i c k Groups is a powe rful video streaming plat fo rm that enables almost instant re po rt-
i n g, but the real magic of the prod u ct is that we can engage clients in the re s e a rch from their desktop by
staffing each pro j e ct with two re s e a rchers — one to pe rfo rm the traditional role as the on-site focus gro u p
m od e rator and the second as a virtual back-room facilitato r,”s ays Ri c h a rd B. Va n d e rve e r, Ph . D. , CEO of V2 GfK.
“The back-room facilitator inte ra cts with clients online through instant-messenger chat bo a rd s, while synt h e-
sizing and organizing incoming co m m e nts or questions.The mod e rator then re l ates any actionable items and
g u i d a n ce to the fro nt - room mod e rator through the use of a Bl a c k Be rry dev i ce.”

Ad d ressing the need for clients to co m m u n i cate focus group results to their inte rnal customers as quickl y
as po s s i b l e, Qu i c k Gro u p s’ re po rting tools arm clients with almost instant summary results at each step of the
p ro j e ct.

Fi r s t, with Re a l Ti m e Re po rt s, c l i e nts re ce i ve summary notes of the discussions 30 minutes after the co n c l u-
sion of each focus gro u p.

Se co n d, each morn i n g, c l i e nts re ce i ve a top-line summary re po rt with Qu i c k Clips video highlights of the
p revious day’s key findings to distri b u te to co l l e a g u e s, enabling them to see and hear custo m e r s’ re a ctions as
o p posed to simply reading them ve r b at i m .

By 8 a.m. on the day fo l l owing the last gro u p, c l i e nts re ce i ve the final Qu i c k Groups Exe c u t i ve Su m m a ry
re po rt with object i ve analysis and suppo rting video clips.

V2 GfK Unveils R E M OTE RESEARCH SOLUTION 

Skyscape Inc.
has launched Cl i n i-
cal Constellation,
an int u i t i ve, a l l - i n -
one solution pro-
viding detailed
cove rage of cri t i ca l
i n fo rm ation abo u t
drugs, diseases,
interactions, lab
i n fo rm at i o n , t re at-
m e nt options, a n d
g u i d e l i n e s.

Cl i n i cal Co n s te l-
l ation provides an
i nte g rated re po s i-
to ry for easy acce s s
to disease, d ru g,
and diagnostic
i n fo rm ation co n-

tained in the va rious re fe re n ce s.By int u i t i ve nav i g at i o n
on the handheld,users can quickly move from disease
to drug to inte ra ction info rm at i o n , and move fro m
re s o u rce to re s o u rce using the smARTlink ca p a b i l i ty.

Skys ca pe Of fers R E F E R E N C E
R E S O U RCE FOR 

H A N D H E L D S

Skyscape believes in providing a
comprehensive portfolio of 
information resources through 
partnerships with the world’s 
leading publishers and 
associations, says Sandeep Shah,
Founder and CEO of Skyscape.

R x Pe d i te LLC has launched a new co rpo rate We b-
s i te, rx pe d i te. co m , which highlights the co m p a ny’s
capabilities and solutions as well as provides adv i ce
on selecting the ri g ht co m m e rc i a l i z ation partner and
an ove rv i ew of launch pre p a ration act i v i t i e s.

“ It is a new avenue to reach po te ntial custo m e r s
and brings gre ater awa reness to our co m p a ny’s phi-
l o s o p hy and ca p a b i l i t i e s,”s ays Don We t h e rh o l d,p re s-
i d e nt of RxPe d i te.

R x Pe d i te Launches 
N EW CO R P O RATE W E B S I T E

Qu i c k Groups allows fo r

the co n d u ct and re po rt i n g

of focus group results in a

ve ry short timefra m e.


