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Once again, PharmaVOICE appreciates
the time that so many industry executives
took out of their busy schedules to comment
on the trends that will shape the industry in
the next year. In this Year in Preview issue
we give ink to more than a dozen issues, as
identified by you, our readers, that are
expected to significantly impact the industry
in 2007 and beyond. 

Our experts took on subjects ranging
from discovery to the state of the industry’s
reputation. This wide-ranging and multidis-
ciplinary approach to examining strategies
and market factors once again illustrates the
publication’s recognition that the life-sci-
ences industry is a fluid and multifacted
enterprise attended to by serious and dedi-
cated individuals who share a common goal:
improving the health and lives of millions of
people. 

While PharmaVOICE traditionally looks
forward, we thought it would be an interest-
ing twist to review some of the predictions
that were made in last year’s issue. Several of
our esteemed industry thought leaders gra-
ciously consented to review their predictions
and evaluate their veracity. Not surprisingly,
what these experts predicted, whether it was
on the topic of DTC advertising, e-detailing,
or funding, has come to fruition or will
shortly. I believe Paul Freiman, president and
CEO of Neurobiological Technologies Inc.,
summed it up best: “I may not be a Nos-
tradamus, but certainly a Karnak.”

We also asked industry insiders to pro-
vide us with their thoughts on the biggest
challenges on what they and their companies
will face in the coming year. In general, the
common theme of the responses centered on
patient-centric issues, such as improving the
flow of information, leveraging global solu-
tions for better clinical trials, reducing the
cost of bringing new medicines to market,
driving better security measures, and har-
nessing innovation.

Ravi Kiron, Ph.D., formerly with Alza
Corp., aptly captures the mood for most:
“The coming year will be, as I term it, the

year of reinnovation and globalization. Rein-
novation signifies a resurgence of a better
understanding of the building blocks of life.
The industry’s ability to harness this knowl-
edge in designing new therapeutics will have
a major positive impact on the health of peo-
ple. Globalization will ensure that medical
treatments will benefit everyone on the
planet.”

In the coming months, every sector of
the industry will face tough choices and
new opportunities for growth.

And even though the market will be
absorbing changes that have defined a new
economic reality, as Murray Aitken, senior
VP, corporate strategy at IMS Health says,
there will be areas in which growth is shift-
ing from mature markets to emerging
ones; situations where new product adop-
tion is not keeping pace with the loss of
patent protection by established products;
cases in which specialty and niche products
are playing a larger role; and an environ-
ment in which regulators, payers, and con-
sumers are more carefully weighing the
risk/benefit factors of pharmaceuticals. 

As with any prospective evaluation, there
is no way to cover all of the trends that will
impact the industry in the coming year or
review all of the events from the past year in
one issue, which is why we urge you to keep
reading, thinking, and participating in —
and in some cases listening to — Pharma-
VOICE. Please take a moment to review the
growing list of experts who are quite literal-
ly raising their voices on the important
issues of today and tomorrow as part of
our newly launched WebCast Network
(www.pharmavoice.com/podcasts).

On behalf of everyone at PharmaVOICE,
we wish you a healthy and happy new year.

Taren Grom
Editor

The entire PharmaVOICE family wishes you,

our readers,a healthy,prosperous,and safe

new year.
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Send your letters to feedback@pharma-
voice.com. Please include your name, title,
company, and business phone number. Let-
ters chosen for publication may be edited for
length and clarity. All submissions become
the property of PharmaLinx LLC.
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