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PHARMACEUTICAL POOL

Stuart ARBUCKLE

FORMER AMGEN VP JOINS VERTEX
Vertex Pharmaceuticals has appointed Stuart Ar-
buckle as executive VP and chief commercial offi-
cer. Mr. Arbuckle most recently served as Amgen’s
VP and regional general manager, leading efforts
to expand the biotech company’s presence in
Japan and emerging markets in Asia, the Middle
East, and Africa.

Dr. Jonathan ISAACSOHN

TEVA APPOINTS MEDICAL CHIEF
Israeli pharmaceutical company Teva Pharmaceu-
tical Industries has appointed Jonathan Isaacsohn,
MBChB, chief medical officer. Dr. Isaacsohn pro-
vides medical perspective and input to Teva’s
generic R&D activities, branded development
strategy, and business development efforts. He is
also responsible for Teva’s respiratory R&D, phar-
macovigilance group global health initiatives, and
health economics.

Dr. Isaacsohn was most recently executive VP
and head of medical and regulatory affairs at Med-
pace. He received an MBChB from the University of
Cape Town Medical School in South Africa.

Dr. Glenn NORONHA

SUCAMPO APPOINTS R&D VP
Sucampo Pharmaceuticals, a global
pharmaceutical company focused on
discovery, development, and com-
mercialization of proprietary drugs
based on prostones, has named

Glenn Noronha, Ph.D., VP of research and develop-
ment for Sucampo Pharma Americas.

Dr. Noronha was chief scientific officer for JW
Theriac. He received a Ph.D. in organometallic
chemistry from Loyola University Chicago.

BIOTECHNOLOGY POOL

Katalin ABRAHAM
Christine MAYER
VAXINNATE ADDS VPS

VaxInnate, a biotechnology firm pio-
neering breakthrough technology for
the development of novel vaccines,
has expanded its executive manage-
ment team.

Katalin Abraham has joined VaxInnate as VP of
regulatory affairs. Ms. Abraham was most recently

tions across the global biotech company, including
internal and external communications, issues
management, and philanthropy. Mr. Jordan previ-
ously served as communications leader at John-
son & Johnson.

BIOPHARMACEUTICAL POOL

Dr. Matthew PLUNKETT

CELL THERAPEUTICS APPOINTS 
CORPORATE DEVELOPMENT VP
Cell Therapeutics (CTI), a biopharma company fo-
cused on translating science into novel cancer
therapies, has named Matthew Plunkett, Ph.D., ex-
ecutive VP, corporate development. Dr. Plunkett
leads CTI’s partnering strategy, including develop-
ment collaborations, licensing agreements, and
strategic alliances.

Most recently, Dr. Plunkett was chief financial
officer for the California Institute for Regenerative
Medicine. Dr. Plunkett received a doctorate in or-
ganic chemistry from the University of California,
Berkeley.

Seth SHAW

IMMUNOVATIVE NAMES CHIEF EXECUTIVE
Immunovative Inc., the U.S.-based commercial arm
of private Israeli biopharmaceutical company Im-
munovative Therapies Ltd., has named Seth Shaw
to succeed Antonio Treminio as chairman and CEO.
Mr. Shaw has experience building companies and
securing financing from a broad range of both do-
mestic and international institutional investors.

Dr. Harold SHLEVIN

GALECTIN THERAPEUTICS SELECTS 
OPERATING CHIEF
Galectin Therapeutics, a developer of therapeutics
that target galectin proteins to treat fibrosis and
cancer, has appointed Harold Shlevin, Ph.D., chief
operating officer. An executive with 25 years of
senior management experience in the develop-
ment and commercialization of pharmaceuticals,
diagnostics, and vaccines, Dr. Shlevin most recently
led Georgia Institute of Technology’s Advanced
Technology Development Center (ATDC) as princi-
ple and manager of bioscience commercialization
efforts. He earned an M.S. and a Ph.D. in physiology
from the University of Rochester Medical School.

Jack TALLEY

ACTINIUM PHARMACEUTICALS 
STRENGTHENS MANAGEMENT TEAM
Actinium Pharmaceuticals (API), a private biophar-

Talent Pool
EXECUTIVE APPOINTMENTS 
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HEALTHCARE INDUSTRY

By Carolyn Gretton

director of regulatory affairs at Glaxo-
SmithKline.

VaxInnate has appointed Christine
Mayer VP of business development,
where she is using her experience in

collaborations and partnerships to help VaxInnate
achieve its strategic vision. Ms. Mayer was previ-
ously senior VP of business development at Biovail
Pharmaceuticals. She holds a master’s degree from
Rutgers University.

Dr. Ernest BUSH
Dr. Elliot GOLDSTEIN
Eugene WILLIAMS

DART THERAPEUTICS UNVEILS 
EXECUTIVE TEAM
Dart Therapeutics, a new-model biotechnology
firm focused on developing therapies for
Duchenne Muscular Dystrophy (DMD), has an-
nounced the appointment of its executive team.

Ernest Bush, Ph.D., has joined Dart as chief sci-
entific officer. Dr. Bush has more than 30 years of ex-
perience in biomedical R&D for major pharmaceu-
tical companies, including Roche, where he was
responsible for the preclinical safety department.

Dart has named Dr. Elliot Goldstein chief med-
ical officer. Dr. Goldstein’s more than 25 years of ex-
ecutive-level pharmaceutical and biotechnology
expertise include senior management roles at San-
doz, Novartis, SmithKline Beecham, and Maxygen.

Dart Co-Founder and Executive Chairman Eu-
gene Williams has transitioned to a full-time role as
CEO. Mr. Williams has more than 25 years of experi-
ence as a senior manager at major biotech firms, in-
cluding Genzyme, and brings to Dart experience
and accomplishment in pediatric rare diseases,
global development, business development, port-
folio management, and entrepreneurship.

Dr. Robert CLARKE

PULMATRIX PROMOTES SCIENTIFIC 
CHIEF TO CEO
Pulmatrix, a clinical-stage biotechnology company
creating novel inhaled therapeutics, has promoted
Robert Clarke, Ph.D., to CEO, succeeding Robert
Connelly, who left the company to lead a startup.
Dr. Clarke was previously chief scientific officer and
VP of research and development. He received a
Ph.D. in physiology from Johns Hopkins University.

Ray JORDAN

AMGEN SELECTS CORPORATE 
AFFAIRS VP
Amgen has appointed Ray Jordan senior VP, corpo-
rate affairs, responsible for strategic communica-
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maceutical company that develops innovative tar-
geted radioimmunotherapeutics, has appointed
Jack Talley president and CEO as the company pre-
pares to take its stock public.

An industry veteran with more than three
decades of experience, Mr. Talley is responsible for
guiding two companies through the transition to
becoming public reporting entities, Penwest Phar-
maceuticals and EpiCept, the latter of which he re-
cently served as president and CEO.

Dr. Patrick VINK

CUBIST TAPS FORMER MYLAN VP AS
INTERNATIONAL BUSINESS MANAGER

Cubist Pharmaceuticals, a biopharma-
ceutical company focused on the re-
search, development, and commercial-
ization of pharmaceutical products
that address significant unmet medical

needs in the acute care environment, has named
Patrick Vink, M.D., senior VP and general manager
of its international business. Based in Switzerland,
Dr. Vink is responsible for overseeing Cubist’s com-
mercial opportunities across Europe and in select
developing markets. Dr. Vink most recently served
as Mylan’s senior VP, global head of its hospital
business and global head of biologics. He received
a doctorate of medicine from the University of Lei-
den in the Netherlands and an MBA from Erasmus
University in Rotterdam, the Netherlands.

SPECIALTY POOL

Dr. Jeff ENEJOSA
Mark MENNING
TOBIRA THERAPEUTICS COMPLETES 
SENIOR MANAGEMENT TEAM
Tobira Therapeutics, a privately held developer of
antiretroviral therapies for HIV, has added two ex-
ecutives to its clinical and pharmaceutical sciences
functions. Jeff Enejosa, M.D., has joined Tobira as
senior director, clinical research. A board-certified
internal medicine physician with specialty in HIV
medicine, Dr. Enejosa was previously director, clini-
cal research, at Gilead Sciences.

Mark Menning has been named director, phar-
maceutical sciences. Mr. Menning most recently
served as senior research scientist, formulation
and process development, for Gilead Sciences.

Patrick (Pat) GALLAGHER

KINEX PHARMACEUTICALS APPOINTS 
BUSINESS DEVELOPMENT VP
Kinex Pharmaceuticals, a specialty pharmaceutical
company focused on the development and com-

mercialization of next-generation therapies for
cancer and immunomodulatory diseases, has ap-
pointed Patrick (Pat) Gallagher VP, business devel-
opment and investor relations. Mr. Gallagher has
almost two decades of experience as a capital
markets executive, advisor, and investor in both
the public and private markets.

Dr. Thomas PITLER

A.P. PHARMA NAMES BUSINESS 
DEVELOPMENT VP
A.P. Pharma, a specialty pharmaceutical company
developing products using its proprietary
Biochronomer polymer-based drug delivery plat-
form, has named Thomas Pitler, Ph.D., VP of busi-
ness development. Dr. Pitler was previously VP of
business development at Chimerix. He received a
Ph.D. in physiology from Wake Forest University.

EMERGING POOL

Dr. Hubert CHEN

AILERON PREPARES TO ADVANCE 
FIRST DRUG CANDIDATE
Aileron Therapeutics has appointed Hubert Chen,
M.D., VP of clinical development, endocrine and
metabolic disease. The appointment comes as
Aileron prepares to initiate clinical development in
early 2013 of its first stapled peptide drug candi-
date, ALRN-5281, a proprietary, long-acting
growth-hormone-releasing hormone (GHRH) ago-
nist for treating orphan disorders, including adult
growth hormone (GH) deficiency and HIV lipodys-
trophy, as well as broader patient populations
such as GH-deficient abdominal obesity.

Dr. Chen joins Aileron from Regulus Therapeu-
tics, where he served as VP of translational medi-
cine. He holds an M.D. from Columbia University.

Dr. Thomas PARR

FEDORA PHARMACEUTICALS NAMES 
SCIENTIFIC CHIEF
Fedora Pharmaceuticals has named Thomas Parr,
Ph.D., to the newly created position of chief scien-
tific officer. Dr. Parr was most recently chief scien-
tific officer at Targanta Therapeutics. He received a
Ph.D. in microbiology and infectious diseases from
the University of Calgary. 

Fedora Pharmaceuticals is a private biotech-
nology company developing a portfolio of beta
lactamase inhibitors that have the unique ability
to resensitize resistant bacteria to currently used
beta lactam antibiotics. The company is in the lead
optimization stage of preclinical development
with multiple beta lactamase inhibitor molecules.

Dr. Rob SARISKY

FORMA THERAPEUTICS SELECTS 
FORMER JANSSEN VP AS BUSINESS CHIEF
Forma Therapeutics has named Rob Sarisky, Ph.D.,
chief business officer. Dr. Sarisky was most recently
VP of oncology business development and licens-
ing within Janssen Pharmaceuticals, a Johnson &
Johnson company. He received a Ph.D. in genetics
from the Pennsylvania State University College of
Medicine and an MBA in marketing from Lehigh
University.

Forma Therapeutics is building a robust
pipeline of cancer therapies in areas such as tumor
metabolism, protein-protein interactions, and epi-
genetics using an approach that targets essential
cancer pathways to create transformative small
molecule cancer therapies.

AGENCY POOL

Matt BALOGH
Max DIVAK
Nelson FIGUEIREDO
Carissa KEPPEL
Kathie MARSHALL
Ryan OLESON
Fred PETITO
OGILVY COMMONHEALTH BOLSTERS
INTERACTIVE MARKETING AGENCY

Ogilvy CommonHealth Worldwide, the
health behavior experts of Ogilvy &
Mather and a WPP company, has an-
nounced additions and promotions to
its Ogilvy CommonHealth Interactive
Marketing team.

Matt Balogh has been promoted to
senior VP, director of technology, from
VP, director of technology. Mr. Balogh’s
responsibilities include overseeing all
of the interactive development and
quality assurance teams.

Max Divak has been promoted to
interactive development manager,
from associate interactive develop-
ment manager. Mr. Divak’s responsibili-
ties include mentoring the develop-
ment team, brainstorming and
estimating project scopes, and suc-

cessfully deploying assets for his assigned brands.
Nelson Figueiredo has been elevated to VP, as-

sociate director of technology, from associate inter-
active development manager. His responsibilities
include analyzing client business needs and form-
ing solutions and digital strategies for their brands.
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Carissa Keppel has advanced to in-
teractive art director, from associate
interactive designer, working directly
with the group’s creative directors to
aid in the design and execution of var-
ious interactive projects from concep-
tion to completion.
Kathie Marshall has been pro-

moted to senior VP, director of project
management, from VP, associate director of project
management. Ms. Marshall’s responsibilities in-
clude contributing to new business development
initiatives and supervising her team of project
managers to ensure clients’ needs and deadlines
are met in a successful and timely manner.
Ryan Oleson has joined Ogilvy CommonHealth

Interactive Marketing as VP, management supervi-
sor, overseeing all interactive client deliverables on
his assigned accounts and acting as the main liai-
son between the agency and its clients. Mr. Oleson
was most recently VP, director of marketing, at Dig-
itas Health.
Fred Petito has been appointed senior VP, man-

aging director. Mr. Petito is responsible for develop-
ing strategic digital marketing plans, managing
client relations, and lending his digital expertise for
client engagements to other Ogilvy Common-
Health groups. Mr. Petito was previously group di-
rector of digital marketing at G2.

Florence BASKIN
David MANEVITZ
Scott MONTGOMERY
Hollister ROBINSON
Lee WILLIAMS
Helen WONG

CENTRON ANNOUNCES STAFF ADDITIONS
Full-service medical communications
agency Centron, a HealthSTAR Com-
munications company, has added a
number of new staff members to its
accounts management team.
Florence Baskin has joined Cen-

tron as an account group supervisor.
Ms. Baskin was previously account su-
pervisor at Draft FCB Healthcare.
David Manevitz has been named a

senior account executive. Mr.
Manevitz was most recently an ac-
count executive with CDM.
Scott Montgomery has been ap-

pointed a VP, account supervisor, on
Centron’s medical education team. Mr.
Montgomery joins Centron from As-
ante Communications, where he was
an account supervisor.

Centron has named Hollister Robinson a VP, ac-
count group supervisor, on the medical education
team. Ms. Robinson was previously a VP, account su-
pervisor, for CDM.

Lee Williams has joined Centron as
an account supervisor, from the same
position at LLNS.
Helen Wong has been appointed

senior VP, management supervisor. Ms.
Wong was most recently senior VP with The Falk
Group.

Liz BRYAN
Lauren FULK
Mary Ellen HACKETT
Megan LUSTIG
Darby PEARSON
Amanda SELLERS

ACCOUNTS TEAM PROMOTIONS AT 
SPECTRUM
Spectrum, a communications counseling firm spe-
cializing in health and science, has made a number
of promotions among its accounts staff members.
Liz Bryan, who has been with Spectrum since

2007, has been promoted to account director. Ms.
Bryan is responsible for supporting public relations
initiatives for several clients and specializing in
strategic planning, advocacy relations, securing
media placements, and multimedia asset produc-
tion. She received an M.S. in public relations from
the S.I. Newhouse School of Public Communication
at Syracuse University.
Lauren Fulk has been appointed account direc-

tor, managing scientific communications efforts for
a consumer products company and leading day-
to-day activities for a novel biotech company by
supporting digital and traditional media cam-
paigns. Ms. Fulk first joined Spectrum in 2005.
Mary Ellen Hackett has been promoted to VP.

Ms. Hackett offers more than 20 years of experience
in healthcare communications, as a journalist and
as an adviser to health-related organizations and
enterprises. She received an M.S. in communica-
tions management from the S.I. Newhouse School
of Public Communications at Syracuse University.
Megan Lustig has been named account direc-

tor, supporting public relations activities for several
clients and focusing on strategic planning, media
relations, and scientific credentialing. Ms. Lustig first
joined Spectrum in 2005.
Darby Pearson has been promoted to VP, super-

vising international and domestic U.S. scientific
communications efforts for a major consumer
products company. Ms. Pearson also directs the
day-to-day activities for GLOBALHealthPR, a world-
wide partnership of independent communications
agencies dedicated exclusively to healthcare and
chaired by Spectrum. She has been with Spectrum
since 2007.
Eight-year Spectrum veteran Amanda Sellers

has been promoted to senior VP, client service. Ms.
Sellers has agency-wide responsibility for ensuring
the highest levels of service, as well as overseeing
the profitability and growth of current accounts.

Matt COPPOLA

MCS ANNOUNCES PROMOTION
Global communications agency MCS Healthcare
Public Relations has promoted Matt Coppola to ac-
count executive, from account representative. Mr.
Coppola provides support in the development and
execution of various professional and consumer
media campaigns for his clients, which include
Merck, BD, CSL Behring, Genentech, and MannKind
Corporation. In addition, Mr. Coppola is actively in-
volved in the implementation of specialty trade
and social media campaigns that enhance clients’
brand recognition and reputation among target
audiences.

Ben DAVIES

HAVAS WORLDWIDE HEALTH APPOINTS 
EUROPEAN CEO
Havas Worldwide Health, a health and wellness
communications agency, has named Ben Davies
CEO of its European division. Mr. Davies succeeds
Ed Stapor, who has assumed a new challenge
within the network. He joins Havas from PAN Ad-
vertising, where he was most recently CEO. 

Brian KELLEY
Paul RODRIGUES
David SCHEMELIA

SIGNATURE BRAND FACTORY 
STRENGTHENS ITS TEAM
Signature Brand Factory has made a number of
promotions and additions to its team. Brian Kelley
has been promoted to manager of interactive serv-
ices from interactive designer. Mr. Kelley has been
with Signature for almost four years, using his wide
range of talents to execute campaigns for enter-
tainment, corporate, healthcare, and consumer
projects.
Paul Rodrigues has been promoted to VP of cre-

ative services, from associate creative director. With
nearly a decade at Signature, Mr. Rodrigues has
been crucial in providing the creative oversight of
all the agency’s campaigns.
David Schemelia has joined Signature as direc-

tor of public relations after running his own con-
sulting firm. Before that, Mr. Schemelia spent more
than 15 years working in PR and more than 20
years as a journalist.

Greg NIEMCZYK

NAVICOR APPOINTS CLIENT SERVICES 
DIRECTOR
The Navicor Group, an inVentiv Health company
and full-service advertising agency specializing in
oncology and immunology brands, has named
Greg Niemczyk senior VP, director of client services.
Mr. Niemczyk’s responsibilities include overseeing
agency teams and provide strategic guidance for
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several of the agency’s top accounts, as well as de-
veloping and leading client service solutions for the
entire agency. Before joining Navicor, Mr. Niemczyk
served as VP, account director, for AbelsonTaylor.

CONSULTING POOL

Brad DAWSON

HURON STRENGTHENS LIFE SCIENCES
PRACTICE
Huron Consulting Group has appointed Brad Daw-
son a managing director in its Huron Life Sciences
practice. Mr. Dawson will be focused on advising
pharmaceutical and medical device companies in
the area of research and development process
transformation to improve operational efficiencies,
address regulatory compliance vulnerabilities, and
enhance the overall value of the development
pipeline.
Mr. Dawson was previously with Quintiles Con-

sulting, where he served as the principal and prac-
tice leader for R&D process optimization.

Graeme JACOMBS

KANTAR HEALTH ANNOUNCES PROMOTION
Kantar Health, a healthcare-focused global consul-
tancy and marketing insights company, has pro-
moted Graeme Jacombs to managing director of
the Asia Pacific, Middle East, and Africa (APMEA) re-
gion, from deputy managing director, APMEA. Mr.
Jacombs is responsible for Kantar Health’s regional
strategy, local business planning, and client support
in Asia, Australia/New Zealand, India, the Middle
East, and Africa.

Anne MCCORMICK

CIS ADVANCES GLOBAL CLINICAL 
COMPLIANCE SOLUTIONS
Compliance Implementation Services (CIS) has
named Anne McCormick director, clinical consult-
ing and quality assurance. Ms. McCormick leads the
strategy and growth of CIS’ clinical business area to
effectively help clients analyze business processes,
evaluate inspection-readiness, and understand
GCP regulatory requirements.
Ms. McCormick was most recently director at

Pharmaceutical Excel Consulting. She received an
M.A. from California State University, Sacramento.

CRO POOL

Dr. Alexandra ADAMS
Dr. Dieter SEITZ-TUTTER

CHILTERN STRENGTHENS EUROPEAN 
EXECUTIVE TEAM
Alexandra Adams, Ph.D., has joined global CRO

Chiltern International as director, late phase, Eu-
rope. Based in the United Kingdom, Dr. Adams
leads the global late phase group in Europe, which
is focused on implementing tailored solutions for
late-phase studies and registries in a cost-effective
way.
Dr. Adams has 25 years of experience in both

pharma and CRO. She received a Ph.D. in biochem-
istry/pharmacology from the Cardiothoracic Insti-
tute at the University of London.
In other moves, Chiltern has appointed Dieter

Seitz-Tutter, Ph.D., VP, global clinical development,
Europe. Dr. Seitz-Tutter is based in Munich and is re-
sponsible for leading Chiltern’s global clinical de-
velopment business, comprising clinical operations
and project management, across Europe.
Dr. Seitz-Tutter has more than 22 years of expe-

rience in the clinical research field for both pharma
and CROs, most recently serving as VP, Europe, with
a global corporation. He holds a master’s degree
and a doctorate in biology from the University of
Munich.

Susan AKERS-SMITH
Neil FERGUSON
Alastair MACDONALD
Jamie MACDONALD
LEADERSHIP SUCCESSION AT INC RESEARCH
INC Research, a therapeutically focused CRO, has in-
stituted a succession plan that includes a number
of additions and promotions among its top execu-
tives.
Susan Akers-Smith has been promoted to VP,

early phase oncology development, from executive
director of clinical development. Ms. Akers-Smith
provides global leadership for delivery of advanced
clinical development solutions to meet the diverse
early phase needs of INC Research’s oncology cus-
tomers.
Neil Ferguson has joined INC Research as exec-

utive VP, business development, with global re-
sponsibility for business development, marketing,
proposals, and strategic alliance development. Mr.
Ferguson previously served as VP and head of com-
mercial sales for North America at Quintiles.
INC has promoted Alistair Macdonald to chief

operating officer, from president, clinical develop-
ment services. Alistair Macdonald has almost 20
years of experience in the CRO industry, including a
decade with INC Research.
Alistair Macdonald succeeds Jamie Macdonald,

who has been promoted to president and CEO. As
CEO of INC Research, Jamie Macdonald succeeds
James Ogle, who remains chairman of the com-
pany.

Daniel CONLON

AMRI PROMOTES BUSINESS DEVELOPMENT
DIRECTOR
Albany Molecular Research (AMRI) has promoted

Daniel Conlon to senior director, business develop-
ment, leading the global contract research and
manufacturing organization’s development and
manufacturing services sales team for North Amer-
ica. Mr. Conlon’s responsibilities include assisting
with the strategic direction for generating sales in
the North American territory and the execution of
revenue goals for his team. He first joined AMRI in
2010.

Dr. Jim ESINHART 
Glenn KERKOH
CHILTERN ANNOUNCES CEO SUCCESSION
Chiltern International has announced a CEO suc-
cession with Glenn Kerkhof stepping down and
Jim Esinhart, Ph.D., appointed. After six years in the
post, Mr. Kerkhof steps down as CEO and joins
Chiltern’s owner Czura Thornton as a partner, as
well as the 
Chiltern’s board of directors. Mr. Kerkhof has also re-
located to his native Australia and leads Czura
Thornton’s growth in the Asia Pacific region.
Dr. Eisinhart was previously Chiltern’s senior ex-

ecutive VP, global scientific services and has served
with the company for six years. He has more than
24 years of industry experience.

Stephen KASAY

RPS NAMES INFORMATION CHIEF
ReSearch Pharmaceutical Services (RPS), a next-
generation CRO that provides comprehensive
global Phase I-IV clinical development solutions to
the biopharmaceutical and medical device indus-
tries, has appointed Stephen Kasay chief informa-
tion officer. Mr. Kasay has responsibility for the
global information technology function of RPS, in-
cluding IT strategy development and optimization
of technology infrastructure, software systems, and
enterprise data assets.
Mr. Kasay has more than three decades of

healthcare experience, including more than 20
years providing leadership to information technol-
ogy departments in global pharmaceutical compa-
nies and clinical research organizations.

Joanne MASHBURN

CRA NAMES QUALITY ASSURANCE VP
Research services provider Clinical Research Ad-
vantage (CRA) has added Joanne Mashburn as VP
of quality assurance. 
Ms. Mashburn is responsible for the overall

planning and implementation of quality assurance
initiatives within CRA’s 34 clinical research sites in
Arizona, California, Colorado, Indiana, Iowa, Ne-
braska, and Nevada.
Ms. Mashburn has more than 12 years of expe-

rience in clinical research, most recently as the as-
sociate director of integrated site services for Quin-
tiles. She holds an MSN from Grand Canyon
University.
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Timothy Casatelli was previously
director, business development, for
Catalina Health, and holds an MBA
from Saint Joseph’s University. Curt
Meyer joins Rx Edge from Infomedics.
Mr. Casatelli and Mr. Meyer are re-

sponsible for supporting all elements
of the sales process for Rx Edge retail
pharmacy-based products and serv-
ices, including Solutions at the Shelf,

which is focused on patient acquisition; and
HealthTrack, the company’s digital adherence pro-
gram.

Adam CHASSE

RXTRIALS PROMOTES OPERATING CHIEF
Adam Chasse has been promoted to chief operat-
ing officer at RxTrials, a network of clinical research
sites and a consulting firm. Mr. Chasse’s duties in-
clude overseeing operational delivery within the
site network and consulting divisions, as well as
corporate strategy and planning.
Mr. Chasse joined RxTrials in 2011 as VP of cor-

porate development. He holds a master of health-
care administration from the Gillings School of
Global Public Health at the University of North Car-
olina at Chapel Hill.

Mike COYNE
NEW PRESIDENT AT QUANTIAMD

QuantiaMD has named Mike Coyne president as
the service company scales its physician commu-
nity and leverages its unique engagement model
to expand into new markets. Mr. Coyne joins Quan-
tiaMD after serving as CEO for Verisk Health. He re-
ceived an MBA from Fordham University and a J.D.
from St. John’s University.

Shubhra KOCHAR

MODALITY SOLUTIONS BOLSTERS 
ENGINEERING EXPERTISE
Modality Solutions, a privately held company that
delivers integrated cold-chain management solu-
tions for highly regulated industries, has hired
Shubhra Kochar as a consulting engineer. Ms.
Kochar’s duties include helping the company de-
liver its integrated cold-chain management solu-
tions utilizing quality engineering/logistics consult-
ing, systems integration, and simulation laboratory
services.

Nigel PRATT

SYMPHONY HEALTH EXPANDS 
LEADERSHIP TEAM
Nigel Pratt has joined Symphony Health Solutions
as chief technology officer. Mr. Pratt has more than

Talent Pool
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Andrea BURDETT
Michael SHEFFIELD
EMRON EXPANDS STAFF
Andrea Burnett has joined Emron as a medical
writer. Ms. Burdett spent more than five years at
Klick Communications as a medical writer and edi-
tor. She holds an MPH from Emory University.
Emron also has hired Michael Sheffield as exec-

utive VP of sales and marketing. Most recently, Mr.
Sheffield was director of business development
with LeapFrog Rx. He has an MBA from the Univer-
sity of St. Thomas.
Emron is a managed markets agency specializ-

ing in market research, marketing communications,
and sales training.

David MAREK

FORMER PUBLICIS GROUPE 
EXECUTIVE JOINS WEBMD
WebMD Health Corp., an online provider of health
information, has appointed David Marek executive
VP, consumer services. Mr. Marek is responsible for
WebMD’s leading consumer sites, including con-
tent, editorial, programming, product develop-
ment, marketing, and other aspects of the user and
advertiser experience.
Mr. Marek has more than 20 years of healthcare

industry and agency experience, including more
than a decade within Publicis Groupe, where he most
recently served as worldwide business director.

SERVICE POOL

Paul ALLEN
Miina RAFINSKI
OLSON RESEARCH APPOINTS VP TO 
OVERSEE R&D

Olson Research Group has appointed
Paul Allen executive VP responsible for
overseeing the company’s research
and development efforts. Mr. Allen
was previously president of Genactis.
In other moves, Miina Rafinski has
been promoted to director of client
services, from manager of support
services.

Timothy CASATELLI
Curt MEYER
SALES DIRECTORS ADDED AT RX EDGE
Rx Edge Pharmacy Networks has added two exec-
utive directors, sales, to its team.

27 years of software engineering experience in the
United States and United Kingdom, including stints
as senior VP of software development for market
research firm Symphony IRI and VP of engineering
at Symphony RPM.
Symphony Health Solutions provides multidi-

mensional understanding of relevant information
necessary to measure performance and inform
strategies for optimal business decision-making.

TECHNOLOGY POOL

Jigish AVALANI
APPATURE ADDS GLOBAL MARKETING VP

Appature, a software-as-a-service
(SaaS) provider for life-sciences mar-
keters, has appointed Jigish Avalani ex-
ecutive VP, global marketing and al-
liances. Mr. Avalani’s duties include

bringing products to market and building effective
alliances with leading life-sciences-focused agen-
cies and IT consulting firms.
Before joining Appature, Mr. Avalani served in a

variety of sales, marketing, and product manage-
ment roles at Microsoft, most recently leading
global market development for enterprise archi-
tecture services. He received a master’s degree in
electrical engineering from Rutgers University.

Dr. Christine GARNETT

FORMER FDA TEAM LEADER JOINS CERTARA
Certara, a provider of scientific software and con-
sulting services to improve productivity and deci-
sion-making from drug discovery through drug de-
velopment, has appointed Christine Garnett,
Pharm.D., principal scientist. Dr. Garnett leads de-
velopment of next-generation cardiac safety mod-
eling tools on the Phoenix software platform and
also works closely with Pharsight’s global consult-
ing services team on predictive modeling engage-
ments that leverage early clinical study data to as-
sess the cardiac proarrhythmic risk of new drug
candidates.
Dr. Garnett was team leader in the Division of

Pharmacometrics, Office of Clinical Pharmacology,
at the U.S. Food and Drug Administration.

Jay ROTHE

SITROF TECHNOLOGIES APPOINTS 
BUSINESS DEVELOPMENT VP
Sitrof Technologies, a provider of IT, consulting, and
technology solutions for life-sciences companies,
has named Jay Rothe VP of business development.
Mr. Rothe was previously president of Vital Path, a
GE company specializing in data and information
migration and ECM solutions. PV



   

 
  

 
 

 

   

 

 

 

    

 

            

      
  

 

 

 

   

 

 

  

 

  

 
  

Time and again, the critics have spoken, and their message is always the same: For all your Fleet Vehicle needs, you can’t  
beat a Toyota. Call 1-800-732-2798 or visit fleet.toyota.com for more information.

Best overall brand value of any full-line manufacturer on the road today.1
IntelliChoice

Longest lasting vehicles2 and most fuel-efficient full-line automotive manufacturer.3
 Polk

Awarded more Vincentric Best Fleet Value in America awards than any other manufacturer.4
 Vincentric

More vehicles named to the American-Made Index’s Top 10 than any other brand.5
                   Cars.com

Best retained value of any full-line car manufacturer on the road today.1
IntelliChoice

#1 selling brand of hybrid vehicles in America.6
MotorIntelligence

But it sure feels like it around here.

Praise like this
doesn’t come around
every day. 

Options shown. 1. 2012 IntelliChoice, www.IntelliChoice.com; Popular Brand. Based on 2012 model year study. 2. Longevity based on Polk U.S. Vehicles in Operation registration statistics MY 1987-2011 as of 
July 2011. Full-line manufacturer based on car, SUV, minivan, compact and full-size pickup. 3. Fuel efficiency based on NHTSA Final Industry MY10 CAFE data for Toyota Motor Sales. 4. Based on Vincentric Best 
Fleet Value in America awards from 2006-2012. 5. For more information about the 2012 American-Made Index, visit Cars.com 6. MotorIntelligence.com, CY 2011 sales. ©2012 Toyota Motor Sales, U.S.A., Inc.
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 ©2012 T.e information about the 2012 American-Made Index, visit Cars.com 6. MotorIntelligence.com, CY 2011 sales
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What will the 
next wave 

bring?

It’s a crustacean-eat-crustacean world out there. To thrive you have to 
adapt to a constantly changing environment – something that comes 
naturally to us at Palio. We’re up on digital content creation and � uent 
in all aspects of social media marketing. Evolution is happening at a 
furious pace. Your brand either adapts or gets swept away.

palio.com




