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THOUGHT LEADERS
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MEREDITH ABREU. VP of Research, Manhattan Research
LLC, New York; Manhattan Research is a provider of health
and pharmaceutical marketing research and strategic analy-
sis. For more information, visit manhattanresearch.com.

A.N. ADITYA. Research Analyst, Frost & Sullivan, New York;
Frost & Sullivan is a global growth consulting company that
has been partnering with clients to support the development
of innovative strategies for more than 40 years. For more
information, visit frost.com.

MURRAY AITKEN. Senior VP, Corporate Strategy, IMS Health,
Fairfield, Conn.; IMS Health is a leading provider of informa-
tion solutions to the pharmaceutical and healthcare indus-
tries. For more information, visit imshealth.com.

PAUL W. ALLEN. Managing Partner, Life Sciences Practice,
Clarkston Consulting, Durham, N.C,; Clarkston Consulting is a
global management and technology consulting firm that
provides strategic business solutions for clients within the
life-sciences and consumer products industries worldwide.
For more information, visit clarkstonconsulting.com.

RICK ANGELLO. Senior VP, General Manager, i3 DLN, Basking
Ridge,N.J,;i3 DLN, a business unit of i3, is a full-service, accred-
ited provider of certified medical education. For more infor-
mation, visit i3dIn.com.

JACK ARMSTRONG. CEO, The Genaera Corp., Plymouth
Meeting, Pa,; Genaera is a biopharmaceutical company com-
mitted to developing medicines to address substantial
unmet medical needs in major pharmaceutical markets,
including treatments of eye, cancer,and respiratory disorders.
For more information, visit genaera.com.

BARRY ARNOLD, M.B., B.CH. VP, Clinical Drug Safety,
AstraZeneca, Alderly Park, United Kingdom; AstraZeneca is a
leading, global pharmaceutical company. For more informa-
tion, visit astrazeneca.com.

CECILIA ARRADAZA. Chandler Chicco Agency, Washington,
D.C.;Chandler Chicco, with headquarters in New York, is a full-
service healthcare public-relations firm specializing in global
and country-specific corporate campaigns. For more infor-
mation, visit ccapr.com.

RUDY BAKALOV, CISSP. Senior Manager, Ernst & Young LLP,
Security and Technology Solutions, New York; Ernst & Young
helps organizations form the right alliances, access funding,
and gain insight into the market and regulatory environment
of today’s dynamic health-sciences market. For more infor-
mation, visit ey.com.

JILL BALDERSON. VP, Strategic Marketing Services,
HealthEd, Clark, N.J,; HealthEd develops patient-education
programs for pharmaceutical and healthcare marketers. For
more information, visit healthed.com.

MARK BARD. President, Manhattan Research LLC, New York;
Manhattan Research is provider of health and pharmaceuti-
cal marketing research and strategic analysis. For more infor-
mation, visit manhattanresearch.com.

ELLEN BARROSSE. CEO, Synchrogenix Information Strate-
gies Inc,, Wilmington, Del.; Synchrogenix delivers science and
marketing communication strategies and services to busi-
ness sectors from pharmaceuticals and agriculture to energy
and banking in U.S. and global markets. For more informa-
tion, visit synchrogenix.com.

CHARLES BLENNER, R.PH., M.P.A. Senior Project Manager,
Interactive Voice Response Services, Covance Inc., Princeton,
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N.J,; Covance is one of the world’s largest and most compre-
hensive drug-development services companies. For more
information, visit covance.com.

ERIC BOLESH. Research Team Leader, Cutting Edge Informa-
tion, Research Triangle Park, N.C.; Cutting Edge Information
provides innovative, implementable research and consulting
to the pharmaceutical and the financial services industries.
For more information, visit cuttingedgeinfo.com.

BRIAN BOLLWAGE. Executive Director, Regulatory Affairs, i3
Research, Basking Ridge, N.J.;i3 Research, a business unit of i3,
is a full-service, global CRO specializing in oncology, central
nervous system, and respiratory and infectious diseases. For
more information, visit i3research.com.

JEFF BRADY. President of Advanced Health Media, Union,
N.J,; Advanced Health Media provides a fully integrated suite
of hosted technology solutions and sales-support services
designed to address the diverse operational and compliance
management needs of clients. For more information, visit
ahmdirect.com.

MELANIE A.BRUNO, PH.D., MBA. VP, Regulatory Affairs and
Quality, Kendle, Cincinnati; Kendle is among the world’s lead-
ing global clinical research organizations, delivering innova-
tive and robust clinical development solutions to biopharma-
ceutical companies. For more information, visit kendle.com.
CHARLES BUCKWELL. Chief Executive, Complete Medical
Group, Cheshire, United Kingdom,and New York; CMG, includ-
ing Complete Medical Communications, is a global medical
communications agency and a division of Torre Lazur
McCann Healthcare Worldwide. For more information, visit
complete-grp.com.

G. STEVEN BURRILL. CEO, Burrill & Company, San Francisco;
Burrill is a global leader in life sciences whose principal activ-
ities are in venture capital, merchant banking, and media. For
more information, visit burrillandco.com.

JOE CAROFANO. CCA Advertising, New York; CCA Advertis-
ing is a full-service advertising company specializing in health-
care communications. For more information, visit ccaad.com.
DANIEL B.CARR, M.D. CEO and Chief Medical Officer, Javelin
Pharmaceuticals Inc., New York; Javelin is a specialty phar-
maceutical company committed to the development of
drugs to treat intense, moderate-to-severe pain. For more
information, visit javelinpharmaceuticals.com.

JAY CARTER. Senior VP, Director of Client Services, Abelson-
Taylor Inc., Chicago, Abelson-Taylor is a full-service health-
care advertising agency. For more information, visit abelson-
taylor.com.

ARNOLD CHAN, M.D., SC.D. Senior Scientist, i3 Drug Safety,
Basking Ridge, N.J; i3 Drug Safety, a business unit of i3, pro-
vides epidemiology and drug-safety services. For more infor-
mation, visit i3global.com.

MANI CHIDAMBARAM. Director, Learning and Develop-
ment, Esprit Pharma Inc,, East Brunswick, N.J; Esprit Pharma is
a niche-oriented, forward-thinking pharmaceutical company
committed to improving patient outcomes and well-being
within the genito-urinary and women'’s healthcare fields. For
more information, visit espritpharma.com.

MARK CHRISTMYER. Managing Director, inRx Medical Edu-
cation, Philadelphia; inRx,a wholly owned independent med-
ical-education subsidiary of Dorland Global Corp., provides a
broad range of clinical, educational, continuing medical edu-
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cation, and third-party initiatives. For more information, visit
inrx.com.

WILLIAM CLAYPOOL, M.D. CEO and Chairman, Phoenix
Data Systems Inc., King of Prussia, Pa.; Phoenix Data Systems
delivers cost-effective EDC and data management services.
For more information, visit phoenixdatasystems.net.
SHABBIR DAHOD. CEO, SupplyScape Corp., Cambridge,
Mass.; SupplyScape provides electronic pedigree software
and expertise to safeguard and secure the pharmaceutical
supply chain. For more information, visit supplyscape.com.
CHARLES R. DELOACH. VP, Sales, Nabi Biopharmaceuticals,
Boca Raton, Fla.; Nabi leverages its experience and knowl-
edge in powering the immune system to develop and mar-
ket products that fight serious medical conditions. For more
information, visit nabi.com.

GLEN DE VRIES. Chief Technology Officer, Medidata Solu-
tions Worldwide, New York; Medidata Solutions offers flexi-
ble, enterprise-class workflow and Web-based technology
that assists global life-sciences and research organizations
to accelerate the process of bringing life-enhancing
treatments to market. For more information, visit medidata-
solutions.com.

SEAN DOUGHERTY. Senior Director, Medicare Strategy and
Patient Assistance Programs, AstraZeneca, Wilmington, Del.;
AstraZeneca is a leading, global pharmaceutical company. For
more information, visit astrazeneca.com.

CLAIRE DRISCOLL. Founder and President, Claire Driscoll &
Associates Inc., Saint John, New Brunswick, Canada; Claire
Driscoll is a call center providing a wide range of marketing
services to the clinical-research industry by integrating data
collection and patient recruitment.For more information, visit
clairedriscollassociates.com.

DAVID S. DUPLAY. Senior VP, Marketing, MedManage Sys-
tems Inc., Bothell, Wash.; MedManage provides prescription
drug sampling solutions. For more information, visit
medmanagesystems.com.

CAMERON DURRANT, M.D., MBA. President and CEO,
PediaMed - The Pediatrics Company, Florence, Ky.; PediaMed
specializes in the health and well-being of children. For more
information, visit pediamedpharma.com.

HAKAN S.EDSTROM. President, Chief Operating Officer,and
Director, MannKind Corp., Valencia, Calif,; MannKind is a bio-
pharmaceutical company focused on the discovery, develop-
ment,and commercialization of therapeutic products for dis-
eases such as diabetes and cancer. For more information, visit
mannkindcorp.com.

FRANK EECKMAN, M.D., PH.D. Editor, The Centient Biotech
Investor, published by Centient Consulting Inc., San Diego;
Centient is a newsletter and Website providing professional
investors and investment advisors with analysis on public
and private biotechnology companies. For more information,
visit biotechinvestor.com.

MARIO EHLERS, M.D., PH.D. Chief Medical Officer, Pacific
Biometrics Inc., Seattle; PBI is a dedicated applied-research
facility providing comprehensive central laboratory services
for clinical research in support of pharmaceutical, biotech,
and laboratory diagnostic manufacturers. For more informa-
tion, visit pacbio.com.

MONICA ENGLISH. Project Manager, Interactive Voice
Response Services, Covance Inc., Princeton, N.J,; Covance is
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one of the world’s largest and most comprehensive drug-
development services companies. For more information, visit
covance.com.

ELIO EVANGELISTA. Senior Analyst, Cutting Edge Informa-
tion, Research Triangle Park, N.C,; Cutting Edge Information
provides innovative, implementable research and consulting
to the pharmaceutical and the financial services industries.
For more information, visit cuttingedgeinfo.com.

DAVID A. EVANS. Chief Information Officer, Octagon
Research Solutions Inc., Wayne, Pa.; Octagon Research Solu-
tions offers a comprehensive suite of regulatory, clinical, pro-
cess, and information-technology solutions to the life-sci-
ences industry.  For more information,  visit
octagonresearch.com.

JAMES FEATHERSTONE. Global Head of Consulting, Wood
Mackenzie, Boston;Wood Mackenzie provides a range of con-
sulting services and research products to the life-sciences
and energy industries. For more information, visit
woodmac.com.

SHELLI FIELD. President, TVG Marketing Research & Consult-
ing, Dresher, Pa,; TVG is a global brand knowledge, marketing,
consulting, and training company dedicated to providing
strategic insights that drive brand growth. For more informa-
tion, visit tvg-inc.com.

HEATHER FRASER. Global Life Sciences/Pharma Lead, IBM
Institute for Business Value, White Plains, N.Y.;The IBM Institute
for Business Value provides senior executives with strategic
insights and recommendations that address critical business
challenges and capitalize on new opportunities, all with an
eye on creating value. For more information, visit
ibm.com/iibv.

SCOTT FREEDMAN. President, Monitorforhire.com, Con-
shohocken, Pa.; Monitorforhire.com is a Web-enabled
resource management company providing qualified, region-
al independent clinical monitors to the pharmaceutical,
biotechnology, medical-device, and contract research indus-
tries. For more information, visit monitorforhire.com.

PAUL E.FREIMAN. President and CEO, Neurobiological Tech-
nologies Inc., Emeryville, Calif.,; Neurobiological Technologies
is a drug-development company focused on the clinical eval-
uation and regulatory approval of neuroscience drugs. For
more information, visit ntii.com.

STEVE GALLOPO. Director, Marketing, New Product Plan-
ning, Stiefel Laboratories Inc., Duluth, Ga; Stiefel Laborato-
ries is a specialized pharmaceutical company that focuses
on the advancement of dermatology and skin care around
the world. For more information, visit stiefel.com.

TIM R. GARDE. Executive VP and General Manager, Vox
Medica, Philadelphia; Vox Medica is an independent health-
care communications company. For more information, visit
voxmedica.com.

PHILIP GEORGE. Managing Partner, Health & Life Sciences
Practice, Accenture, New York; Accenture is a global manage-
ment consulting, technology services, and outsourcing com-
pany. For more information, visit accenture.com.

MARK D. GESSLER. CEO and President, Gene Logic Inc.,
Gaithersburg, Md.; Gene Logic is leading the transformation
of pharmaceutical research and development with its exten-
sive gene expression databases, pioneering efforts in toxi-
cogenomics, sophisticated bioinformatics expertise, special-
ty nonclinical testing capabilities, and cutting-edge

technology programs for drug repositioning. For more infor-
mation, visit genelogic.com.

MATT GIEGERICH. President and CEO, CommonHealth, Par-
sippany, N.J., CommonHealth is a leading healthcare commu-
nications resource and a WPP Group company. For more
information, visit commonhealth.com.

MARK A. GOLDBERG, M.D. President, Clinical Research Ser-
vices and Perceptive Informatics, Parexel International,
Waltham, Mass.; Parexel is a global bio/pharmaceutical ser-
vices organization, providing a broad range of knowledge-
based contract research, medical marketing, consulting ser-
vices, and technology products and services to the
worldwide pharmaceutical, biotechnology, and medical-
device industries. For more information, visit parexel.com.
MARK GOLDSTONE. CEO, Interbrand Wood, New York;
Interbrand Wood is a full-service brand consultancy, dedi-
cated to the healthcare industry that partners with pharma-
ceutical, biotech, medical-device, and animal-health compa-
nies to develop and manage some of their most valuable
assets — their brands. For more information, visit interbrand-
wood.com.

MARITA GOMEZ. Partner, Healthinfo Direct LLC, Schaum-
burg, lll; Healthinfo Direct is a marketing/communications
agency that specializes in public relations and direct market-
ing. For more information, visit healthinfodirect.com.

ANNE GOODRICH. Director of Research, The Pri-Med Insti-
tute, Boston; Pri-Med is the clinical-education division of M|C
Communications LLC and is structured to provide credited
continuing education programs. For more information, visit
pri-medinstitute.org.

THOMAS GOSS. VP, Covance Market Access Services, Cov-
ance Inc,, Gaithersburg, Md.; Covance is one of the world’s
largest and most comprehensive drug-development services
companies. For more information, visit covance.com.
DANIEL E. GREENLEAF. President and CEO, VioQuest Phar-
maceuticals Inc, Monmouth Junction, N.J,; VioQuest Phar-
maceuticals’ strategy is to acquire, develop,and commercial-
ize targeted late preclinical and early clinical stage therapies
with unique mechanisms of action for oncology, and viral
and autoimmune disorders. For more information, visit vio-
questpharm.com.

RICHARD GREIF. Project Director, Opinion Dynamics Corp.,
Cambridge, Mass.; Opinion Dynamics is a market research
and consulting company.For more information, visit opinion-
dynamics.com.

CORT GREY. Director, Sales and Marketing, Dendrite Clinical,
Bedminster, N.J.; Dendrite Clinical, a division of Dendrite Inter-
national, offers a set of solutions to benefit conductors of clin-
ical trials in effectively initiating studies, identifying potential
investigators and patients, providing ongoing training and
support to trial sites, conducting pre- and post-marketing risk
assessments, facilitating safety reporting, and providing data
analysis of trial and competitive drugs. For more informa-
tion, visit dendrite.com.

JON HESS. Project Team Leader, Cutting Edge Information,
Research Triangle Park, N.C; Cutting Edge Information pro-
vides innovative, implementable research and consulting to
the pharmaceutical and the financial services industries. For
more information, visit cuttingedgeinfo.com.

SIMON S. HIGGINBOTHAM. VP and Chief Marketing Officer,
Kendle, Cincinnati; Kendle is among the world’s leading glob-
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al clinical research organizations, delivering innovative and
robust clinical-development solutions to biopharmaceutical
companies. For more information, visit kendle.com.

TRAVIS HOLLINGSWORTH. Senior Manager, Life Sciences
Solutions, Clarkston Consulting, Durham, N.C; Clarkston Con-
sulting is a global management and technology consulting
firm that provides strategic business solutions for clients with-
in the life-sciences and consumer products industries world-
wide. For more information, visit clarkstonconsulting.com.
MARYSASSER HOLLOWAY. Director, Data and Analytical
Services, ClinForce, Research Triangle Park, N.C,; ClinForce
delivers outsourcing and staffing solutions to companies in
the pharmaceutical, biotechnology,and device industries. For
more information, visit clinforce.com.

CHRIS HOLT. VP, UPS Supply Chain Solutions, Alpharetta, Ga.;
UPS synchronizes the flow of goods, funds, and information
for business. For more information, visit ups-scs.com.
PATRICK HUGHES. Director, Marketing and Strategic Busi-
ness Development, ClinPhone Group Ltd., Nottingham, United
Kingdom; ClinPhone is a global provider of clinical-trial tech-
nology solutions. For more information, visit clinphone.com.
R.DOUGLAS HULSE. President and Chief Operating Officer,
Hemispherx Biopharma Inc., Philadelphia; Hemispherx is a
biopharmaceutical company engaged in the manufacture
and clinical development of new drug entities for the treat-
ment of chronic viral and immune-based disorders. For more
information, visit hemispherx.net.

ELLEN JULIAN. Research Director, Pharmaceutical Outsourc-
ing Markets, Life Science Insights (LSI), Framingham, Mass.; LSI,
an IDC Company, provides market research, analysis,and con-
sulting services to decision makers in life-sciences markets.
For more information, visit lifescience-insights.com.
KENNETH I. KAITIN. Director, Tufts Center for the Study of
Drug Development, Boston; Tufts CSDD provides strategic
information to help drug developers, regulators, and policy
makers improve the quality and efficiency of pharmaceutical
development, review, and use. For more information, visit
csdd.tufts.edu.

HOLLY KNIGHTON, CPHIT, CPEHR. Healthcare Payer Sales
Executive, Worldwide, IBM Healthcare & Life Sciences Industry,
White Plains, N.Y; IBM provides senior executives with strategic
insights and recommendations that address critical business
challenges and capitalize on new opportunities, all with an
eye on creating value. For more information, visit ibm.com.
RON KOPROWSKI. Head Sales Training Practice, The Forum
Corp., Boston; The Forum Corp. is a global organizational
learning consultant serving medium- and large-sized compa-
nies. For more information,visit forum.com.

MARY LAFLEUR. Creative Director, DVC HealthCare, Yardley,
Pa.; DVC HealthCare fuses scientific expertise with strategic
and creative marketing solutions to improve brand speed to
market, accelerate brand uptake, and increase brand loyalty
for clients in North America and Europe. For more informa-
tion, visit dvchealthcare.com.

ERIC LANGER. President and Managing Partner, BioPlan
Associates Inc., Rockville, Md,; BioPlan Associates provides
market assessment and research to biopharmaceutical,
biotechnology,and healthcare companies. For more informa-
tion, visit bioplanassociates.com.

PIERRE LAURIN. Chairman, President, and CEO, ProMetic
Life Sciences Inc., Montreal, Canada; ProMetic is a biophar-
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maceutical company specializing in the research, develop-
ment, manufacture, and marketing of a variety of commer-
cial applications derived from its proprietary Mimetic Ligand
enabling technology. For more information,
prometic.com.

JAY LEVY. President, Adair-Greene Healthcare Communica-
tions, Atlanta; Adair-Greene offers a full range of services
geared toward successful product introduction or the cre-
ation and maintenance of a competitive advantage for prod-
ucts already on the market. For more information, visit
aghealthcare.com.

WARREN LEVY. Chief Strategy Officer and Senior VP, Vox
Medica, Philadelphia; Vox Medica is an independent health-
care communications company. For more information, visit
voxmedica.com.

ANNE M. LOOMIS. Executive VP, Torre Lazur McCann West,
San Diego; Torre Lazur McCann West is part of Torre Lazur
McCann Healthcare Worldwide, a global full-service health-
care communications agency. For more information, visit
torrelazur.com.

ALAN LOTVIN, M.D. President and Chief Operating Officer,
M|C Communications LLC, Boston; M|C Communications is a
provider of continuing education for physicians and other
healthcare professionals and produces the Pri-Med network
of more than 140 medical conferences in 70 cities across the
country. For more information, visit mc-comm.com.

ALAN LOUIE. Research Director, Life Science Insights (LSI),
Framingham, Mass.; LS|, an IDC Company, provides market
research, analysis, and consulting services to decision makers
in life-sciences markets. For more information, visit
lifescience-insights.com.

MIKE LUBY. CEO, TargetRx Inc., Horsham, Pa,; TargetRx is a
pharmaceutical marketing information services company
that delivers actionable insights to improve brand perfor-
mance. For more information, visit targetrx.com.

CAROLYN BUCK LUCE. Leader, Metro New York Pharmaceu-
tical Sector, Ernst & Young LLP, New York; Ernst & Young helps
organizations form the right alliances, access funding, and
gain insight into the market and regulatory environment of
today’s dynamic health-sciences market. For more informa-
tion, visit ey.com.

TERRI MADISON, PH.D., MPH. President, i3 Drug Safety,
Basking Ridge, N.J,; i3 Drug Safety, a business unit of i3, pro-
vides epidemiology and drug safety services. For more infor-
mation, visit i3global.com.

MAUREEN MANGIAVAS. Senior Director, Business Develop-
ment, The Hal Lewis Group Inc., Philadelphia; Hal Lewis is a
full-service healthcare communications and advertising
agency. For more information, hig.com.

ELIZABETH MANN, PH.D. Director, Medical Affairs, Esprit
Pharma Inc,, East Brunswick, N.J,; Esprit Pharma is a niche-ori-
ented, forward-thinking pharmaceutical company commit-
ted to improving patient outcomes and well-being within the
genito-urinary and women'’s healthcare fields. For more infor-
mation, visit espritpharma.com.

JAY W. MASON, M.D. Medical Director, Chair, Cardiovascular
Sciences Group, Covance Cardiac Safety Services, Reno, Nev.;
Covance is one of the world’s largest and most comprehen-
sive drug-development services companies. For more infor-
mation, visit covance.com.

CHRIS MATTINGLY. Director, Life Sciences, Clarkston Con-
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sulting, Durham, N.C;; Clarkston Consulting is a global man-
agement and technology consulting firm that provides
strategic business solutions for clients within the life-sciences
and consumer products industries worldwide. For more infor-
mation, visit clarkstonconsulting.com.

JOHN MCDERMOTT. VP, Covance Market Access Services,
Covance Inc,, Gaithersburg, Md.; Covance is one of the world’s
largest and most comprehensive drug-development services
companies. For more information, visit covance.com.

DAVID MCGIRR, MBA. Senior VP, Chief Financial Officer,
Cubist Pharmaceuticals Inc., Lexington, Mass.; Cubist is a bio-
pharmaceutical company focused on the research, develop-
ment,and commercialization of products that address unmet
medical needs in the acute-care environment. For more infor-
mation, visit cubist.com.

KEVIN MCNELLY. VP, Supply Chain Operations, Medlmmune
Inc.,, Gaithersburg, Md.; Medimmune is dedicated to advanc-
ing science and medicine to help people live better lives; the
company is focused on the areas of infectious diseases, can-
cer, and inflammatory diseases For more information, visit
medimmune.com.

LAWRENCE A. MEINERT, M.D., MPH. VP, Medical and Scien-
tific Affairs, Late Stage Development Services, Covance Inc.,,
Princeton, N.J,; Covance is one of the world’s largest and most
comprehensive drug-development services companies. For
more information, visit covance.com.

GEOFF MELICK. VP, Managing Director, Kinect, Chicago;
Kinect, a business unit of Corbett Accel Healthcare Group, pro-
vides a full range of digital marketing services that assist clients
to build strong relationships with customers through dynam-
ic communications. For more information, visit kinect.com.
DONNA L. MENDRICK, PH.D. Scientific Fellow and VP, Toxi-
cogenomics, Gene Logic Inc., Gaithersburg, Md.; Gene Logic is
leading the transformation of pharmaceutical research and
development with its extensive gene expression databases,
pioneering efforts in toxicogenomics, sophisticated bioinfor-
matics expertise, specialty nonclinical testing capabilities,and
cutting-edge technology program for drug repositioning. For
more information, visit genelogic.com.

MARSHA MEYER, R.PH. Senior VP, Clinical Information, CME
LLC, Irvine, Calif,; CME provider of fully accredited continuing
medical education programs and offers a wide range of infor-
mational and educational resources for healthcare profes-
sionals. For more information, visit cmellc.com.

ELLEN G. MILLER. Biosector 2, New York; Biosector 2 drives
communications for clients that are leading scientific discov-
ery and development and who need support in reaching key
stakeholders. For more information, visit biosector2.com.
STEVE MILLER, M.D. VP, Research, Express Scripts Inc.,, St.
Louis; Express Scripts is one of the largest pharmacy benefit
management (PBM) companies in North America, providing
PBM services to more than 55 million patients through facili-
ties in 13 states and Canada. For more information, visit
express-scripts.com.

MICHAEL G. MINOR. VP, Late Phase Services, ICON Clinical
Research, New York; ICON Clinical Research is a full-service
clinical research organization providing a comprehensive
range of clinical services in Phase I-IV clinical trials to the phar-
maceutical, biotechnology, and device industries. For more
information, visit iconclinical.com.

WILLIAM MOFFITT. President and CEO, Nanosphere Inc,,
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Northbrook, lll; Nanosphere’s mission is to create new stan-
dards in discovery, medical care, and public safety through
the application of proprietary nanotechnology. For more
information, visit nanosphere-inc.com.

CELESTE MOSBY. VP of Industry Marketing, Pharmaceutical,
Biotech & Medical Devices, Wilson Learning Worldwide, Edina,
Minn.; Wilson Learning is a global leader in human perfor-
mance improvement solutions for Fortune 500 and emerg-
ing organizations, with operations in the United States and 30
other countries worldwide. For more information, visit
wilsonlearning.com.

MICHAEL MURPHY, M.SC. President and CEO, Gentris Corp.,
Morrisville,N.C.; Gentris is a leading global provider of applied
clinical pharmacogenomic services and diagnostic product
solutions. For more information, visit gentris.com.

TIM NOFFKE. VP, Life Sciences, Integrated Project Manage-
ment Co. Inc,, Burr Ridge, Ill; IPM provides project-manage-
ment leadership to the life-sciences and other industries. For
more information, visit ipmcinc.com.

SEAN NOLAN. VP, Sales and CNS Marketing, Ovation Phar-
maceuticals, Deerfield, Ill.; Ovation is a fully intergrated, global
pharmaceutical company that acquires, develops, manufac-
tures,and markets branded prescription products that satisfy
unmet medical needs in severely ill patient populations. For
more information, visit ovationpharma.com.

PAUL NOWAK. Executive VP and Chief Operating Officer,
Symyx Technologies Inc; Santa Clara, Calif,; Symyx is dedicat-
ed to helping customers maximize the effectiveness and suc-
cess of their research and development programs. For more
information, visit symyx.com.

MARK PERLOTTO. Executive VP, Chief Marketing Officer,
Adair-Greene Healthcare Communications, Atlanta; Adair-
Greene offers a full range of services geared toward success-
ful product introduction or the creation and maintenance of
a competitive advantage for products already on the market.
For more information, visit aghealthcare.com.

DONALD J. M. PHILLIPS, PHARM.D. Principal and CEO,Vox
Medica, Philadelphia; Vox Medica is an independent health-
care communications company. For more information, visit
voxmedica.com.

BERNARD POUSSOT. President, Wyeth Pharmaceuticals,
Madison, N.J,; Wyeth is one of the world’s largest research-
driven pharmaceutical and healthcare products companies
and a leader in the discovery, development, manufacturing,
and marketing of pharmaceuticals, vaccines, biotechnology
products, and nonprescription medicines that improve the
quality of life for people worldwide. For more information,
visit wyeth.com.

CHARLENE PROUNIS. Copresident, Flashpoint Medica, New
York; Flashpoint Medica’s lead strategy is to help brand man-
agers identify — and ignite — these critical moments for
change. For more information, visit flashpointmedica.com.
CHARANYA RAMACHANDRAN. Healthcare Analyst, Frost &
Sullivan, New York; Frost & Sullivan publishes market consult-
ing information and intelligence on emerging high-technolo-
gy and industrial markets. For more information,
healthcare frost.com.

DR. KEITH REDPATH. Head Life Sciences Research, Wood
Mackenzie, Boston; Wood Mackenzie provides a range of con-
sulting services and research products to the life-sciences and
energy industries. For more information, visit woodmac.com.
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AMANDA C.RHODES, MPH, CHES. VP, Behavioral Solutions,
MicroMass Communications Inc., Cary, N.C.; MicroMass Com-
munications is a full-service relationship marketing agency
that brings behavioral science to the design,implementation,
and measurement of acquisition and loyalty programs. For
more information, visit micromass.com.

JOHN RHODES. U.S. & Global Managing Partner, Life Sci-
ences, Life Sciences & Health Care Practice, Deloitte & Touche
USA LLP, New York; Deloitte delivers services in four profes-
sional areas — audit, tax, consulting,and financial adviso-
ry services. For more information, visit deloitte.com.

JOHN RIABOV. President, Windwood Consulting LLC, Lan-
denberg, Pa; Windwood uses quality improvement tools,
including Six Sigma Methodology, to increase customer satis-
faction and improve the bottom line. For more information,
visit windwoodconsulting.com.

NICK RICHARDS. Chief Operating Officer, DataLabs Inc.,
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