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The Ekeza product makes up the foundation of any prudent 

financial plan, the product appeal lies in the generous rate of 

bonus in addition to the survival proceeds being available at 

regular intervals during the term of the policy. 

This means that one can plan his/her savings and anticipated 

expenditures such as children’s education, marriages, investing 

in a shamba or buying a car while ensuring that the dependants 

are protected in case of an unfortunate event.  

Benefits 

Policy terms of 12,15,18 and 21 available to the policy 

holder 

The contract pays the sum assured in three installments. 

The first installment of 50% is paid after the comple-

tion of the first third of the policy term, the second 

installment of 50% after the completion of two thirds 

of the term, whilst 100% of the Sum assured is paid 

at full maturity inclusive of the accrued reversionary 

bonuses. 

Simple reversionary benefits are payable on death or sur-

vival to maturity. 

On death of the life insured, the full sum assured together 

with accrued bonuses is payable without deduction 

earlier paid survival benefits. 

Potential for additional personal income tax relief hence addi-

tional savings  

E K E Z A  P L A N  

Policy holders can choose to pay premiums either annually, half 

yearly, quarterly or monthly. Various premium payment modes are also 

available such as employer salary check-off, direct debit, personal 

cheques or mobile money payment such as M-pesa. 

The table below illustrates the premiums the client will pay in 

comparison to the benefits that he/she will receive if they survive to the 

end of term. The bonus computation assumes that 2.5% bonus will be 

declared annually throughout the policy term 

P R E M I U M  B E N E F I T  

C O M P A R I S O N  



The most important information is in-

cluded here on the inside panels. Use 

these panels to introduce your organi-

zation and describe specific products or 

services. This text should be brief and 

should entice the reader to want to 

know more about the product or ser-

vice. 

You can use secondary headings to 

organize your text to make it more 

scannable for the reader. 

Lorem ipsum dolor sit amet, consecte-

tuer adipiscing elit, sed diem nonummy 

nibh euismod tincidunt ut lacreet dolor 

et accumsan et iusto odio dignissim qui 

mmy nibh euismod tincidunt ut lacreet 

dolore magna 

aliguam erat volut-

pat. 

M A I N  I N S I D E  H E A D I N G  

S E C O N D A R Y  H E A D I N G  

Lorem ipsum dolor sit amet, consectetuer 

adipiscing elit, sed diem nonummy nibh euis-

mod tincidunt ut lacreet dolore magna 

aliguam erat volutpat. Ut wisis enim ad minim 

veniam, consequat, vel illum dolore eu feugiat 

nulla facilisis at vero eros et accumsan et iu-

sto odio dignissim qui blandit praesent lupta-

tum. Lorem ipsum dolor sit amet, consecte-

tuer adipiscing elit, sed diem nonummy nibh 

euismod tincidunt ut lacreet dolore magna 

aliguam erat volutpat. Ut wisis enim ad minim 

veniam, consequat, vel illum dolore eu feugiat 

nulla facilisis at vero eros et accumsan. 

S E C O N D A R Y  H E A D I N G  

Lorem ipsum dolor sit amet, consectetuer 

adipiscing elit, sed diem nonummy nibh euis-

mod tincidunt ut lacreet dolore magna 

aliguam erat volutpat. Ut wisis enim ad minim 

veniam, quis nostrud exerci tution ullamcorper 

suscipit lobortis nisl ut aliquip ex ea commodo 

consequat. Duis te feugifacilisi. Duis autem 

dolor in hendrerit in vulputate velit esse mo-

lestie consequat, vel illum dolore eu feugiat 

nulla facilisis at vero eros et accumsan et iu-

sto odio dignissim qui blandit praesent lupta-

tum zzril delenit au gue duis dolore te feugat 

nulla facilisi. Ut wisi enim ad minim veniam, 

quis nostrud exerci taion ullamcorper susci-

pit lobortis nisl ut aliquip ex en commodo 

consequat. Duis te feugifacilisi per suscipit 

lobortis nisl ut aliquip ex en commodo conse-

quat. Lorem ipsum dolor sit amet, consecte-

tuer adipiscing elit, sed diem nonummy nibh 

euismod tincidunt ut lacreet dolore magna 

aliguam erat volutpat. 
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Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

B U S I N E S S  N A M E  

Caption describing 

picture or graphic. 

Caption describing 

picture or graphic. 


