
A new currency for brand growth

@clear_global/ #experiencegap



THE RULES OF 
ENGAGEMENT HAVE 
CHANGED.

CONSUMERS HAVE 
HIGHER EXPECTATIONS 
THAN EVER BEFORE.



EXPERIENCE IS EVERYWHERE



FOR BRAND GROWTH, 
THE BRAND MESSAGE 
AND EXPERIENCE ARE 
NOW EQUALLY 
IMPORTANT



MAXIMISING             
THE RELATIONSHIP 
BETWEEN YOUR 
MESSAGE AND YOUR 
EXPERIENCE CAN 
DELIVER UNTAPPED 
COMPETITIVE 
ADVANTAGE



Whether consumers believe that the 
experience delivers on marketing promises

Whether brands are working                 
hard enough to align the two

Whether brands are consistent in 
delivering the experience across              
an array of touchpoints

To size the 
gap, we 
measuredé



34,000
CONSUMERS



225
BRANDS



8 CATEGORIES



4
MARKETS



THE 
RANKINGS



# BRAND GAP SCORE

1 23 45 64

2 23 46 68

3 23 46 69

4 26 48 70

4 27 49 71

6 28 50 72

7 29 51 72

8 30 52 74

8 30 53 74

10 30 53 76

11 33 53 77

12 34 56 78

12 34 56 78

14 34 56 80

14 37 59 81

16 38 59 82

16 38 61 83

18 40 62 84

19 41 63 85

20 42 64 86

21 42 64

22 42 64



USARANKING
DETAIL

1 Jim Beam

2 Toyota

3 Absolut Vodka

4 State Farm

5 Jack Daniel's

6 Geico

7 Honda

=8 Miller

=8 Bacardi 

10 Southwest

77 BMW

78 Uber

79 KLM

80 Walmart

81 Comcast

82 United

83 Facebook

84 American

85 ABC

86 Huawei

TOP BOTTOM



CATEGORY GAPS

WORST PERFORMER

WORST PERFORMER

Average gap score:40

Average gap score:35

Gap Score:29.0

Gap Score:44.8Gap Score:33.5

Gap Score:38.4



THE EXPERIENCE GAP COST

$460 - 860M
In the US, the experience gap 
costs each brand between

on average in lost 
revenue every year



CLICK TO 
EDIT 
MASTER 
TITLE STYLE

IT MIGHT COST 
EVEN MOREIN 
THE FUTURE

Believe gap 

between promise 

and reality is 

getting bigger

32%


