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A Play-Based Behavioral
P Ilay L\T Approach to Unlock

s Prospective Thinking

“Too often, in this

age of technology overload, we

think of innovative research methods

To influence—and potentially change—consumer behavior, companies need to fully understand as tech driven, rather than creativity driven.
target moments, the goals and motivations in those moments, and the hopes, fears and PlayFULL Insights® is a great example of
aspirations that impact decision making. how looking at research from a different

angle, utilizing tools as simple as LEGO®

PlayFULL Insights® (PFI), a play-based behavioral research methodology, is a powerful way to bricks along with storytelling skills, can
unlock the prospective thinking behind key consumer decisions. Prospective thinking is an innate lead to breakthrough innovation.”

way of remembering the past to anticipate and imagine future outcomes. PFI makes accessible
— Kristin Luck, Growth Strategist,

consumers’ imaginations and client teams’ collective knowledge, providing an innovative way to ® i uck Collective

inform product development, marketing strategies and brand positioning.

Energize Your Qualitative Research with PlayFULL Insights
PFl is an application of the LEGO® SERIOUS PLAY® methodology—a facilitated thinking, communication and problem-solving technique

where participants use LEGO® bricks to build a story in response to carefully-crafted questions. This “hands-on” method focuses on the
building of 3-D models using metaphorical thinking and incorporates authentic storytelling and deliberate reflection. This allows participants

to share inner, subconscious truths that, in turn, deliver comprehensive and insightful answers to research questions.

The Benefits of PlayFULL Insights

o Participants feel relaxed and playful, so they are comfortable going deep and taking risks

to answer your research questions.

e The group questions the model not the participant, enhancing trust and communication,

which in turn provides more candid insights for you.

e People’s hands become a search engine for their whole brains, tapping into their
subconscious for thoughts and feelings below the surface—and by uncovering the

subconscious, innovation is informed in a whole new way.

e Research teams also get “hands-on” by using PFI to bring new perspectives to on-site

conversations and debriefs, with equal airtime and mutual respect.

Uncovering Subconscious Prospective Thinking for Greater Depth of Insight

How are the insights found through PFI different from those gained in other qualitative methods? By using PFI to delve into “prospective
thinking”, you can deeply explore one of three ways to make decisions identified by cognitive psychologists as “System 3” thinking.

Prospective—System 3—is decision-making where consumers imagine their desire to possess, hope for a positive outcome or fear for a

negative one, and intrigue about what might or might not happen. PFI goes beyond System 1 (fast decision-making using intuitive,
more impulsive mental processes) and System 2 (slower decision-making using cognitive, rational processes) thinking to

unlock System 3 thinking for greater depth of insight.

Recipient of the NGMR By uncovering prospective thinking, you gain a deeper level of understanding to apply to your
Disruptive Innovator Award— business challenges, direct from the consumer’s mind. The best way to experience this unique
recognizing the demonstration of approach is to actually do it. Call us to learn more!
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