
Steve Seiferheld
Director, Market Research

Getting To Know You
Alternate Stakeholders In Your Organization



2

2018



3



Versatility à Influence
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Engineering 
Finance
Human Resources
IT
Legal
Marketing & Brand Management

Manufacturing
Operations
Public Relations
Regulatory
Research & Development
Sales
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Research & Development
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Commercial Application
§ Cost reduction
§ Competitive assessment
§ Ingredient modifications
§ Packaging change.
§ Etc.
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Sensory Testing Applications

Dr. Bruce W. Zoecklein, Virginia Tech University. Adapted from Cowey and Travis (2008).

Triangle A, A, B.  Identify B.

Duo-Trio.
Reference, A, B.
Determine if ref. is A or B.

Paired Comparison. A, B. Which is more ____?

Same/Different. A, B. Same, or different?

Paired Preference.
A, B. Forced choice 
preference.
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Regulatory (and/or Legal)
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Regulatory (and/or Legal)

Pro
ve it
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Commercial Application
§ Competitive claims
§ FDA compliance
§ Litigation
§ Patent protection
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What differentiates market research from 
social science research?

Topic Market Research Social Science

Sample size What can I afford?
N=XXX per cohort to ensure 
enough statistical power.

Sample type Cheapest bid?
Probabilistic sample, census 
balanced.

Statistical significance Test everything v. 0.05.
Multiple comparisons? Tukey 
or Holm adjustment?

Statistical analysis plan Let’s see what the data says.
Pre-determined set of 
analyses to be run.

Study protocol Figure it out as we go…
Pre-determined 
methodology.

Protection of human subjects What’s that?
Institutional review board to 
ensure all is appropriate.
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Pricing
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Finance Applications (with a 
twist of sales)

§ Pricing
§ Pricing
§ Pricing
§ Pricing
§ (you get the idea)

Von Westendorp Pricing Model
Conjoint Analysis
Gabor-Granger
Etc.
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Public Relations
§ Crisis management
§ Influencer marketing
§ Community relations
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Human Resources
§ Employee satisfaction
§ Group moderation
§ Workforce management
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Thank You!


