
Hey There Good Lookin’
A new approach to innovation screening



Reinventing the language 
of research



Radical Simplicity
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Context
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Speaking the language of 
Business
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Responding to a Competitive Price Increase
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Relaunching a Brand
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Adding a Size
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New Product Launch
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Portfolio Optimization

$56.7 $53.6 $51.1 $49.6

$12.2 $11.7 $11.5 $11.4

$13.5 $20.9 $26.0

2019 Planned Portfolio Best One Innovation Best Two Innovations Best Three Innovations

Brand A Brand B Innovation

+14.3% +21.3% +26.3%
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Behavioural 
simulation > 

attitudinal reaction

2

If you need to ask 
attitudes, be 

radically simple

1

Integrate internal 
data

3



Thanks!


