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“I want you to say – ‘That’s amazing!’ ”

1.
Amazing 
Research

2.
Amazing 

Clients



“InsightFarm is a Collaborative.”

InsightFarm
Publicist

Product 
Illustrator

Graphic 
Designer
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Sticky Insights in Slippery Times
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RFP+

Interview the Floaters
Testimonial Videos

Value Add Analyses

Infographics

Illustration
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Customer Acquisition

Loyalty

Ticket/Check

Traffic
Count Awareness

Mature or 
Start-up

Share or 
Category 
Growth

Innovator or Fast Follower
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“Frequency of Dining Out Declines as 
People Change Life Stage”

Used by Permission of YUM! Brands,                                        
Larry Dykstra, Vice President Consumer Insights 2003
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“Marriage and Kids                        
are Killing Our Business

-50%

-66%
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Consumer Complaint Calls are 
up 100%.

Verbatim Comments:

“I am so disappointed that 
you changed this product.”

“This new formula smells 
like a cheap perfume.”

“I can’t rinse the soap from 
my skin.”

“It’s so slippery and slimy,   
I feel like I’ll fall in the tub.”

“Where can I find the old 
soap.  I don’t want to buy 
this new one.”Expected Monthly Call 

Volume 10 - 20 calls.
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Beyond Measure:

Dynamic Insight for 
Uncertain Times
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Book Signing:  11:30 – 1:00

Bookstore Booth
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