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QUIRK’S LONDON 2019

Applying Behavioural 
Science for Profitable Sales 
in the OmniShopper World
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Challenges

CART 
ABANDONMENT
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Why E-commerce?

Online retailing accounts 
for 20% of total retailing

+

Digital & Physical are 
connected

+

+ Average person in the UK 
spends 24h a week online
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How can B.E. help?
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EMOTION
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Most popular with runners: this running 
shirt
----------------------------------------------------
Most popular with households of 2: these 
weekday recipes

NORMS
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www.prs-invivo.com

LOSS AVERSION
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EASINESS
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www.prs-invivo.com

TRANSMITTER
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RECIPROCITY
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How can WE help?
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How can WE help?
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Giulia Berna 
PROJECT DIRECTOR 

O: +44 207 842 4915

M: +447387268434 

Giulia.Berna@prs-invivo.com 

Ted Utoft 
SENIOR QUALITATIVE 
BUSINESS DIRECTOR

O: +44 207 842 4940

M: +44 738 726 8435 

Ted.Utoft@prs-invivo.com 


