
CUTTING 
THROUGH
MEASURING MAIL’S EFFECTIVENESS WITH NEUROSCIENCE



MARKETERS HAVE ENDLESS CHOICES



NEW WAYS TO TAP INTO OLD MECHANISMS



MEMORY AND EMOTION ARE KEY



LONG-TERM MEMORY ENCODING



OUR LEFT BRAINS CONTROL WHAT WE SAY



RIGHT BRAIN IS KEY TO OUR DECISION MAKING



VIOLET



MEMORIES ARE COLOURED BY EMOTIONS



WHY NEUROSCIENCE?





MAIL MAKES A LASTING IMPRESSION



MAIL IS ENGAGING



MAIL BOOSTS MEMORY RESPONSE



MAIL DRIVES COMMERCIAL ACTIONS







VIDEO



THANK
YOU

Shazia Ginai
Head of Business Development

Neuro-Insight UK Ltd
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Royal Mail MarketReach


