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The Future of Brewing…
…is in the balance
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Our history helps to 
shape our future.



Delighting the world’s beer drinkers (in the future…)



…in an ever more complicated 
landscape



…requires an ability to see 
the wood for the trees



It’s all in the 
interpretation… 

headwinds or 
opportunities?



Understanding our consumers is key



Who are the future consumers?
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We need to understand the consumer and then 
balance the range to meet their needs



LOOK TO THE PAST

TALK TO CUSTOMERS TALK TO CONSUMERS

LOOK AT FUTURE TRENDS



So what?

…what are their occasions 
(who, what, when, why, where, 
with…) 

Relax, Connect and Socialise



RELEVANT. PERSONALISED 
& TRUSTED

SELF IDENTITIY THROUGH 
EXPERIENCES

UNPRECEDENTED DEMAND FOR 
SERVICE & CONVENIENCE…

HUMAN NEED TO ‘STAY REAL’ 
IN AN INCREASINGLY VIRTUAL 

EXISTENCE…

AWARENESS AND DISCIPLINE 
TO GET, AND GIVE THE MOST 

OUT OF LIFE

...with many of 
the same 

needs



…but knowing this is 
only the start. 
Different consumers 
across these occasions 
require many solutions



…and executed in an 
inspirational and relevant way
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How?...a growth 
mindset









Cheers!


