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Petrokimia Gresik, a member of the Pupuk Indonesia Agroindustrial Solutions holding 
company, has received the Raksa Nugraha award from the National Consumer Protection 
Agency of the Republic of Indonesia (BPKN-RI). The award was presented directly by 
Lasminingsih, a member of BPKN-RI, representing the Chairman of BPKN-RI, Rizal E. Halim 
to Dwi Satriyo Annurogo, President Director of Petrokimia Gresik, at the "BPKN Award" in 
Jakarta earlier this week. 
 
Dwi Satriyo said that consumer protection is the top priority because the products and services 
of Petrokimia Gresik are directly related to the well-being of farmers, the advancement of 
Indonesian agriculture, and a joint effort to maintain national food security. 
 
"Alhamdulillah, the performance of Petrokimia Gresik in providing quality products and 
services has once again been appreciated by BPKN. This year we received the Raksa 
Nugraha Gold award. This award is a mandate for Petrokimia Gresik to continue to improve 
its efforts in protecting the rights of consumers, especially farmers," said Dwi Satriyo. 
 
Throughout 2022, Petrokimia Gresik has had several strategies and programs in its efforts to 
protect consumers. Firstly, the company has implemented several management systems to 
ensure the quality of products sold. One of the management systems that has been 
implemented is the Indonesian National Standard (SNI). 
 
Currently, there are eleven products from Petrokimia Gresik that have SNI certification, 
including seven fertilizers (Urea, ZA, NPK, SP-36, Natural Phosphate, ZK, Agricultural 
Gypsum) and four non-fertilizer products (Sulfuric Acid, Synthetic Gypsum Type 1, 2, and 3). 
 
Consumer protection in relation to SNI is also implemented by Petrokimia Gresik through its 
active role as the SNI conceptualizer of several fertilizers and non-fertilizers products, 
including SNI NPK Fertilizer (SNI 2803: 2012), SNI Synthetic Gypsum (SNI 0715: 2016), SNI 
Limestone for Agriculture (SNI 482: 2018), and the SNI Organic Fertilizer (SNI 7763: 2018) 
conceptualizer. 
 
Petrokimia Gresik has implemented several strategies to protect consumers. The first strategy 
is to standardize their products through the SNI (Indonesian National Standard) concept, 
which has become a guide for BSN (National Standardization Agency) to issue SNI certificates 
for four products that are available in the domestic market. Standardizing these products, will 
not harm the soil or plants, but instead will increase agricultural productivity and improve the 
well-being of farmers. 
 
The second strategy is to provide clear and honest information about the products and 
services offered. All information about the company and products is communicated through 
online media (website, Instagram, YouTube, Facebook), magazines, and sales 
representatives. 
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In addition, Petrokimia Gresik also conducts direct field socialization. As of August 2022, 
Petrokimia Gresik has conducted product and service socialization in 2,391 points in 149 
districts/cities and 19 provinces, involving approximately 49,100 consumers. 
 
In terms of information, Petrokimia Gresik also has a Customer Service Center with various 
channels that can be accessed by anyone to receive questions and complaints regarding the 
company's products, and they are obligated to respond. In addition, Petrokimia Gresik also 
has a compensation service for losses with applicable terms and conditions. 
 
Ease of access for consumers to obtain products is the third strategy implemented by 
Petrokimia Gresik to protect consumer rights. Petrokimia Gresik has eight Distribution Centers 
and employs 50 Regional Sales Representatives and 186 Regional Sales Personnel. With this 
network, Petrokimia Gresik guarantees the availability of subsidized fertilizers according to 
allocation, as well as the availability of non-subsidized fertilizers and other products according 
to the needs of farmers and agro-industry players. 
 
Lastly, Petrokimia Gresik also has a farmer education program as a form of commitment to 
consumer protection. This program consists of demonstration plots (demplot) to educate 
farmers on the application of products and to directly show the benefits of agricultural land in 
various regions. In addition to Demplot, fertilization education is also conducted through soil 
testing mobile facilities, which is a free service for farmers to consult on fertilizer dose 
recommendations according to the conditions of their agricultural land. 
 
"So, we are not just producing and distributing products, but also providing services and 
solutions for farmers and agro-industry players who use them," he concluded. 
 
Meanwhile, the BPKN Award Raksa Nugraha is an appreciation given by BPKN-RI to 
businesses and governments that are responsible for consumer protection in order to increase 
their commitment to consumer interests. During its participation since 2019, Petrokimia Gresik 
has consistently received the Raksa Nugraha. 
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