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The Rise of Artificial Intelligence
and the Need for Data Quality

The rise of artificial intelligence (Al) is transforming how businesses engage with

customers, optimize operations, and drive revenue. However, while Al’'s potential is vast,
its success depends on more than algorithms and processing power—it relies on the
quality of the data fueling it.

Data is the foundation of every Al-driven decision, and poor-
quality data leads to inaccurate insights, inefficient workflows,
and missed opportunities. Clean, reliable data ensures that Al
tools can perform at their best, helping businesses achieve
meaningful outcomes.
This is where Salesforce solutions like Data
Cloud and Agentforce come into play. By providing a framework
for consolidating, cleaning, and leveraging data in real time, these
tools bridge the gap between raw data and actionable Al insights.
Together, they enable businesses to harness Al with speed,
precision, and depth.

In this blog, we'll explore how clean data and Al can transform
sales, customer service, and revenue operations (RevOps).
Whether your goal is to improve customer satisfaction,
streamline processes, or drive revenue growth, the key to Al
success starts with high-quality data.

Al's Transformative Impact on Sales, Customer
Service, and RevOps Sales:

Al enables sales teams to make data-driven decisions with
unprecedented precision. For example, Al-powered lead scoring
evaluates leads based on historical data, behavioral patterns, and
even engagement trends. This helps prioritize efforts on high-
potential prospects without relying on guesswork.

Beyond lead scoring, Al tools can now analyze a lead’s job title,
company size, and past interactions to recommend specific
follow-ups, improving conversion rates. Additionally, predictive
analytics allows teams to forecast sales trends more accurately by
accounting for external factors like market conditions or seasonal
demand fluctuations.

A key enabler of these Al capabilities is Salesforce Data Cloud.

By consolidating data from multiple sources Data Cloud provides
sales teams with a real-time unified customer profile. Al tools
powered by Data Cloud can instantly surface insights like
customer preferences, past purchases, or even propensity scores,
enabling hyper-personalized sales interactions. This eliminates
blind spots and empowers sales teams with actionable insights.

Al is transforming customer service by enabling faster
resolutions, better resource allocation, and improved customer
satisfaction. One of the most visible examples is Al-powered
chatbots, which use natural language processing (NLP) to handle
basic queries efficiently. By automating these routine tasks, Al
frees up human agents to focus on more complex issues that
require personalized attention.

Building on these capabilities, Al can analyze incoming customer
queries and categorize them automatically based on urgency,
topic, or sentiment. This ensures high-priority cases are flagged
and routed to the right agents immediately, reducing response
times and ensuring that customers get the attention they need
when it matters most.

Salesforce Agentforce Integration takes this a step further by
equipping  customer  service agents with  Al-driven
recommendations during live interactions. These include next-
best-action suggestions, sentiment analysis, and pre-populated
responses based on historical data. For example, an agent
handling a complex case can use Agentforce to surface relevant
knowledge base articles or detect patterns in past interactions,
helping resolve issues faster and more accurately.

In addition to streamlining resolutions, Agentforce’'s Al tools
perform real-time sentiment analysis during customer chats. This
allows agents to adjust their approach dynamically, ensuring a
more empathetic and effective response. When combined
with Salesforce Data Cloud, which provides a unified view of
real-time customer data, these tools create a seamless and highly
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personalized customer experience.



RevOps thrives on accurate, unified data to make strategic
decisions. Al plays a crucial role here, acting as a data unifier that
consolidates information from disparate sources into a single,
actionable view. This unified approach allows teams to identify
patterns, uncover trends, and make data-driven decisions more
efficiently.

Building on this foundation, Al-powered dashboards can pinpoint
anomalies in revenue trends, enabling teams to address potential
bottlenecks before they impact business performance
proactively. For example, by identifying a sudden drop in key
metrics, RevOps teams can investigate and implement corrective

measures swiftly.

Churn prediction is another transformative application of Al in
RevOps. By analyzing historical customer data, Al models can
detect at-risk customers, allowing teams to implement retention
strategies before churn occurs. These insights empower teams to
take proactive measures, such as offering tailored incentives or
addressing specific concerns.

Salesforce Data Cloud for RevOps enhances these capabilities by
synchronizing all data streams in real time. With Data Cloud,
teams can track critical metrics like customer lifetime value (CLV)
and churn probability, ensuring they always have up-to-date
information to guide their strategies. By integrating Al into Data
Cloud, businesses gain access to predictive analytics that suggest
actionable steps to reduce churn or boost renewals.

In addition to predictive insights, Al-driven automated workflows
streamline repetitive tasks, such as updating CRM records. This
frees up RevOps professionals to focus on higher-value activities,
such as analyzing strategic opportunities or addressing flagged

issues that require human intervention.

For a moment, think of Al as an engine. This engine, crafted from
code rather than physical parts, has the potential to drive your
business into new opportunities and levels of innovation. But, like
any engine, it needs fuel to operate—and that fuel is data. Here’s
the catch: if this "data fuel" isn’t of the highest quality, the engine
sputters. It's like putting sand in your gas tank. Instead of running
smoothly, the engine grinds to a halt, unable to deliver on its
potential.

Data quality is what keeps this engine running efficiently. But
what do we mean by "data quality"? It's a measure of a dataset’s
fidelity, accuracy, and relevance. High-quality data is timely,
aligned with your organization’s goals, and free from errors,
inconsistencies, and duplicates. In today’s data-driven landscape,
clean data isn't a luxury—it's a necessity, regardless of industry,
location, or scale.

No great decision ever came from bad data. Al, no matter how
advanced, is only as reliable as the data it learns from. In simple
terms: garbage in, garbage out.

Imagine a sculptor working with a flawed, cracked block of
marble. No matter the sculptor’s skill, those imperfections will
inevitably show in the final piece. Similarly, Al relies on patterns
in the data it's trained on. Unlike humans, Al doesn’t have an
innate understanding of the world—it can only learn what the
data teaches it. Poor-quality data results in flawed predictions,
unreliable insights, and wasted resources.

On the other hand, when data is accurate, complete, and free of
duplicates, Al performs at its best. With high-quality data, Al can:

e Predict outcomes more reliably.
e Recommend actions with greater accuracy.
e Automate processes efficiently and effectively.

This direct relationship between data quality and Al performance
underscores the importance of clean data in enabling Al to meet
its potential.

Clean data isn't just about improving Al performance—it directly
impacts critical business outcomes. Poor-quality data in CRM
systems can lead to:

e |ncorrect Sales Forecasts: Resulting in missed opportunities
or wasted efforts.



e |neffective Personalization: Undermining customer
engagement and retention strategies.
e Operational Inefficiencies: Slowing workflows and creating

avoidable errors.

By focusing on data quality, businesses ensure that their Al
initiatives—and the decisions they drive—are reliable, actionable,
and aligned with their goals.

Clean CRM data allows Al to operate at its best:

e |In Sales: Ensures accurate lead scoring and predictive
analytics.

e |n Customer Service: Provides reliable triaging, sentiment
analysis, and personalized support through tools like
Agentforce.

e |In RevOps: Offers a complete and reliable view of revenue
streams with Salesforce Data Cloud.

Achieving clean data is not a one-time task but an ongoing
process of refinement and enhancement. Raw data, in its
unpurified state, is like an uncut gem—full of potential but not yet
usable. Through a series of processes, this raw data is
transformed into reliable sources of knowledge and truth.

One of the most critical techniques in this transformation is data
deduplication. Often referred to as "de-duping," this process
eliminates duplicate entries within datasets, enhancing data
accuracy while streamlining operations by reducing redundancy
and confusion. For example, removing duplicate customer
records ensures that sales and service teams operate with a

single, consistent view of each customer.

However, achieving truly clean data requires additional
processes, including:

e Data Validation and Verification: Ensures that data entries are
accurate, authentic, and up-to-date, reducing errors and
improving reliability.

e Data Standardization: Establishes consistent formats, units,
and structures across data fields, ensuring compatibility and
uniformity in how data is used and analyzed.

e Data Manipulation: Allows businesses to adjust, restructure,
or reformat data for specific use cases, ensuring it aligns with
operational goals and Al requirements.

Together, these techniques form the scaffolding upon which
clean data stands. Without them, even the most advanced Al
tools struggle to deliver meaningful insights or reliable outcomes.

Plauti’s data management solutions are designed to make these
processes seamless and efficient for Salesforce users. By
integrating tools for deduplication, validation, standardization,
and manipulation directly into your Salesforce environment,
Plauti ensures that your data is always clean, consistent, and
ready for Al applications.

With Plauti, businesses can:

e Eliminate data inconsistencies and errors with powerful
deduplication tools.

e Validate and verify data entries to maintain up-to-date and
accurate information.

e Standardize data formats for compatibility across systems and
workflows.

e Manipulate and restructure data as needed for specific
business or Al use cases.

By automating these critical processes, Plauti’s solutions save
time, reduce errors, and ensure your Salesforce environment is

Al-ready.




Conclusion

As businesses venture further into the realm of Al, the
importance of high-quality data becomes glaringly obvious.
Decisions—whether strategic or tactical—are only as reliable as
the data that drives them. When decisions based on Al-generated
insights can influence growth, profitability, and even the survival
of your business, ensuring your data quality is top-notch is no
longer optional—it's essential. After all, who would trust major
strategic moves if the underlying data is riddled with errors or
inconsistencies?

In a world that operates in real time and where the digital realm
never forgets, the consequences of unclean data are amplified.
Mistakes that once took weeks to materialize can now unfold in
hours, triggering costly chain reactions. Poor data leads to poor
decisions, and unlike a regrettable shopping trip where you leave
with junk food on an empty stomach, the impact of bad data
decisions can be far worse—damaging trust, growth, and
profitability.

To unlock Al's full potential, businesses must invest in data
quality management. Techniques like data deduplication,
validation, and standardization aren’t just helpful—they are critical
for building a robust data foundation. As Al becomes integral to
CRM systems, tools like Salesforce Data Cloud and Agentforce
enable companies to act on accurate, actionable insights.
Combined with powerful data cleansing solutions like Plauti’s
Data Action Platform, these tools ensure your organization is
prepared to leverage Al effectively.

The message is clear: clean data is the fuel that powers Al’s
engine. By prioritizing data quality today, you can ensure smarter
decisions, better outcomes, and a future where your business
thrives in the age of Al.
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