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Weights of hidden values on action-related factors.
[bookmark: _GoBack]As a sanity check, we estimated the amplitude of the impact that hidden values had on each action-related variable (choice, success and force produced) by computing the Bayesian Model Average of the posterior weight  and entered them into group-level random-effect analyses. As summarized in Table 1, , , and  were significantly positive, whichever the considered model family. This is consistent with the idea that updated hidden values drive all action-related variables. 
	
	Choice()
	Success()
	Force()

	H1
	+ 6.4 (0.2) ***
	+ 2.0 (0.2) ***
	+ 0.06 (0.02) ***

	H2
	+ 6.5 (0.2) ***
	+ 2.0 (0.2) ***
	+ 0.06 (0.01) ***

	H3
	+ 6.5 (0.2) ***
	+ 2.0 (0.2) ***
	+ 0.06 (0.01) ***



Supplementary Table 1: Weights of hidden values on action-related variables. 
Bayesian Model Average of the corresponding weight () parameter is computed for each hypothesis separately and given as mean ± inter-subject SEM. *** p<0.001, ** p<0.01, * p<0.05
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