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Section A.  Methods: data processing, transformation, and exploration.

We analyzed the metadata we obtained from the tweets to provide descriptive characteristics such as sentiment analysis, topic modeling, and emotion analysis. To do this, we used several natural language processing techniques to transform the tweets into plain text, which required the removal of hyperlinks, user mentions, user replies, and the removing the “#” symbol from the hashtags. We furthered transformed the plain text tweets by removing stop words (which are frequently used words the provide little to no semantic meaning words such as “it”, “the”, and “as”)[1].  For the sentiment analysis, we used the SentimentIntensityAnalyzer module of the VADERSentiment library in Python[2] using the plain text tweets. We then took the average weekly sentiment of all the tweets, separated by hashtag, starting the first week of April, 2020. 



























Table S1. Metadata associated with tweets

	user_id
	media_url 
	profile_url

	status_id
	media_type
	profile_background_url

	created_at
	ext_media_url
	account_created_at

	screen_name
	ext_media_type
	verified

	source
	user_mentions
	profile_image_url

	reply_to_status_id
	quoted_text
	name

	is_quote
	retweet_status_id
	location

	is_retweet
	place_name
	description

	favorite_count
	protected
	account_lang

	retweet_count
	followers_count
	profile_banner_url

	reply_count
	friends_count
	ang

	hashtags
	statuses_count
	

	urls_url
	favourites_count
	



Figure S1. Reporting misleading information on Twitter
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