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People believe that
IS more attractive than external looks
and that only increases with age.

L
-

Yet as they age, they increasingly
: believe that
i fuel success in life.




Age + Gender matters

H Beauty and Grooming

Gender and age play significant roles,
IN surprising ways, on perceptions
of Internal vs. External beauty
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62% of Attraction
comes from the Inside

©

o

38% of Attraction comes
from the Outside

beauty or
attractiveness

When you think about a “beautiful person”, how much
of their beauty or attractiveness do you think comes from
the inside (who they are) vs. the outside (how they look)?
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Women
Inside

Men
Inside

Outside

‘who
they are’

When you think about a “beautiful person”, how much
of their beauty or attractiveness do you think comes from
the inside (who they are) vs. the outside (how they look)?
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Women
Inside

Men
Inside

Outside

men

When you think about a “beautiful person”, how much
of their beauty or attractiveness do you think comes from
the inside (who they are) vs. the outside (how they look)?

The Sound 7




How we want
others to view us:

Internal

No matter the age,

most people prefer
to be

rather than 'how
they look'.

H Beauty and Grooming

F 60+

F 50-59

F 40-49

F 30-39

F 20-29

F 15-19

-70

This is particularly once we hit 50,

but we start to question that in our

40’s - often when people start to see
significant physical changes.

Internal External Internal External
beauty beauty beauty beauty

M 60+

M 50-59

M 40-49

M 20-29

M 15-19

0 70 -70 0 70

Women Men
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How we view :
ourselves:

Internal

Internal Beauty (avg. on 10 pt scale) . External Beauty (avg. on 10 pt scale)

It’s also 5

with an average
rating of 7 for oo b
i n te na I be adu ty an d though not on internal beauty

When you think about a “beautiful person”, how much

a 5 5 fo r eXte rn a I of their beauty or attractiveness do you think comes from
_

the inside (who they are) vs. the outside (how they look)?

H Beauty and Grooming
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Internal

Internal Beauty (avg. on 10 pt scale) . External Beauty (avg. on 10 pt scale)

Perceptions
of our

while self- ”m

perceptions of
eXte rn a I bea u ty The gap between self-perceptions

of internal and external beauty is greatest

ri s es a n d I eve Is among teenagers and those in their 50’s

When you think about a “beautiful person”, how much

m
O I I I n O u r 2 0 ,s of their beauty or attractiveness do you think comes from

the inside (who they are) vs. the outside (how they look)?

= Beauty and Grooming
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H Beauty and Grooming

Society val

Both men and women believe
physical beauty drive success in life.

Expectations are still more
unrealistic for women than men.
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External

Beauty and Grooming

While people place
more value on what’s
on the inside,
regardless of gender
and age they believe

This feeling peaks In
people’s 50’s, many of
whom may be in the
height of careers

75

70

65

60

95

50
15-19

“Physically beautiful women/men are often more succes

sful”
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No surprise, both
men and
feel women are

more likely to be
held to

External

The gap Is even
more pronounced
among women




Interestingly, as
people age, they
feel standards are
more

External

~ The biggest
. gender gaps exist
. among those 50+

Among teenagers, the unrealistic
expectations feel more balanced



H Beauty and Grooming
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Women feel most conflicted — |' -
feeling less self-conscious YET they | oy

"“*’A 1\

N

.

put more pressure on themselves |
to look good (likely related to theA
societal pressures they’re feelin.g)(




Women 15-39 Women 40+

yet feel the

Regardless of age, women are

p ressure to p Ut more self-conscious than men

“I am very self-conscious about my appearance”

.
I n m o re e I I O rt “I often feel like I should pay more attention

to my appearance and how I look™
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The industry

And the beauty
Industry wins,
regardless of
gender or age

“Beauty and
grooming products
make a positive
impact on my life”

59% 63% 66% 66%

Men Men Women Women
18-39 40+ 18-39 40+



d by both men and women of all'age w4
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Personality traits

H Beauty and Grooming

Both men and
women find
Internal beauty

Important —

but the definition
of internal
beauty depends
on your gender

Traditional gender roles remain

Attractive women = quiet, reserved
Attractive men = loud, outgoing

oQ Q

Lou
Outgoin
Extroverte ntroverte

Women What mak
a woman
beautiful
attractiv

Men the insid
What mak

Women 2 man
beautiful
attractive on

Men the inside?
-30 0 30

This holds true even
when women rate women

When it comes to personality traits that make
someone beautiful or attractive inside, which of
the following words do you associate with men,
and which do you associate with women?
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Personality traits

H Beauty and Grooming

For women,
that does not
change with age

At 50, people
begin to value
quiet, reserved,
Introverted men

Loud Quiet
Outgoing Reserved
Extroverted Introverted

This holds true even when
looking at age within gender

When it comes to personality traits that make
someone beautiful or attractive inside, which of
the following words do you associate with men,
and which do you associate with women?

What makes
awoman
beautiful or
attractive on
the inside?

What makes
aman
beautiful or
attractive on
the inside?
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Personality traits

H Beauty and Grooming

The top 3
personality traits
for each gender
further reinforce
what some may
have hoped was
changing

Top 3
Personality

Traits iIn Men

Intelligent,
Knowledgeable,
Wise

Funny,
Entertaining,

Reliable,
Approachable,
Friendly

Top 3
Personality

Traits in Women

Caring,
Compassionate,

Generous

Sincere,
Trusting,
Altruistic

Happy

Reliable,
Approachable,
Friendly

What makes a woman attractive 1s fairly

dependent on what she does for others — while
the most attractive qualities in a man are very

much about who they are.

When it comes to personality traits that make someon

e beautiful or attractive inside, which

of the following words do you associate with men, and which do you associate with women? The Sound 21




Personality traits

H Beauty and Grooming

Through the
eyes of women
at every age, the
top 3 personality
traits remain
fairly consistent

caring, compassionate, generous

Attractive ~ . ..
sincere, trusting, altruistic
WOImem = . reliable, approachable, friendly

15-19 20-29 30-39 40-49 50-59 60-73

#1 Intelligent, Caring, Intelligent, Caring, Reliable, Reliable,
Trait in Knowledgeabl, ~Compassionate, Knowledgeabl, ~Compassionate, Approachable, Approachable,
Women Wise Generous Wise Generous Friendly Friendly

#2 Caring, Sincere, Caring, Sincere, Caring, Caring,
Trait in Compassionate, Trusting, Compassionate, Trusting, Compassionate, Compassionate,
Women Generous Altruistic Generous Altruistic Generous Generous

#3 o Sincere, Independent, Reliable, Reliable, Sincere, Intelligent,
Trait in Trusting, Adventurous, Approachable, Approachable, Trusting, Knowledgeable,
Women Altruistic Freespirit Friendly Friendly Altruistic Wise

Attractive - intelligent, knowledgeable, wise
- funny, entertaining, happy

men = - reliable, approachable, friendly

15-19 20-29 30-39 40-49 50-59 60-73

#1 Funny, Intelligent, Reliable, Funny, Intelligent, Reliable,
Trait in entertaining, = Knowledgeable, Approachable, entertaining, = Knowledgeable, Approachable,
Men happy Wise Friendly happy Wise Friendly

#2 Reliable, Funny, Intelligent, Reliable, Intelligent,
Trait in Approachable, entertaining, fruisti Knowledgeable, Approachable, Knowledgeable,
Men Friendly happy atrurstic Wise Friendly Wise

Sincere, trusting,

#3 Caring, A leader, Ambitious, Caring,
Trait in Compassionate, Role Model, Focused, Compassionate,
Men Generous In Charge Powerful Generous

Funny,
entertaining,

happy

Sincere, Trusting,
Altruistic

Bold statements reflect those appearing across at least 4 age cohorts The Sound




Personality traits

H Beauty and Grooming

Mens’
perspective

of 'internal
beauty’ Is very
consistent no

matter their age

caring, compassionate, generous

Attractive ° | > S
sincere, trusting, altruistic
WOINEI = . reliable. approachable. friendly

15-19 20-29 30-39 40-49 50-59

#1 Caring, Caring, Intelligent, Caring, Caring,
Trait in Compassionate, Compassionate, Knowledgeable, Compassionate, Compassionate,
Women Generous Generous Wise Generous Generous

#2 Reliable, Reliable, Sincere, Sincere, Sincere,
Trait in Approachable,  Approachable, Trusting, Trusting, Trusting,
Women Friendly Friendly Altruistic Altruistic Altruistic

#3 L Sincere, Passionate, Caring, Reliable, Reliable,
Trait in Trusting, Seductive, Compassionate, Approachable, Approachable,
Women Altruistic Tempting Generous Friendly Friendly

Attractive - intelligent, knowledgeable, wise
- funny, entertaining, happy

men = - reliable, approachable, friendly

15-19 20-29 30-39 40-49 50-59

#1 A leader, Intelligent, Intelligent, Funny, Creative,
Trait in Role Model, Knowledgeable, Knowledgeable, Entertaining, Original,
Men In Charge Wise Wise Happy Innovative

#2 Funny, A leader, Creative, Reliable, Intelligent,
Trait in Entertaining, Role Model, Original, Approachable, Knowledgeable,
Men Happy In Charge Innovative Friendly Wise

#3 Intelligent, Ambitious, Funny, Intelligent, Funny,
Trait in Knowledgeable, Focused, Entertaining, = Knowledgeable, Entertaining,
Men Wise Powerful Happy Wise Happy

Bold statements reflect those appearing across at least 4 age cohorts

60-73

Caring,
Compassionate,
Generous

Reliable,
Approachable,
Friendly

Sincere,
Trusting,
Altruistic

60-73

Intelligent,
Knowledgeable,
Wise

Reliable,
Approachable,
Friendly

Caring,
Compassionate,
Generous

The Sound
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A perspective
that is shared by
thesaurus.com
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Attractive Attractive
in Men in Women

Teeth

te eth a n d eyes Overall Face
Eyes

Weight

Body Shape

Hair/Hairstyle

Voice

Mouth/Lips

Skin Complexion

Stomach
Height

teeth and eyes

Skin Tone
Waist
Arms

Hips
Thighs
Nose

skin complexion

and skin tone, =

When it comes to the physical traits that make people beautiful
on the outside, how important do you find each listed below?
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Regardless of age or gender, The opposite is true for men,
women who have ‘youthful’ skin where a mature complexion is
are seen as more attractive considered more attractive

Youthful Skin Mature Skin

Complexion Complexion

mature
skin complexion

fountain of youth

Freckles

15-19
Tattoos 15-19

No
Tattoos

freckles and tattoos

While we know that external beauty can be found in infinite ways,
we are curious to know physical traits you tend to find more
attractive. Looking at the pairs of physical traits below, use the slider
to indicate which o the two you generally find to be more attractive.
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H Beauty and Grooming
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Behaviors

H Beauty and Grooming

Women are caring for their physical and
mental health more often as they age

Thought into Clothes

Buy New Clothes

Buy New Pair of Shoes

Eat Good Food

Drink Reco Amount of Water

Take Vitamins/Supplements

Get a Full Night Sleep

Work Out / Physical Activity

Unwind to Musics/Books/etc.

Have a Good Laugh

Shut Off Tech to Unplug

Binge Watch TV

Take a Vacation

Take a vacation

Go to a New Restaurant

v oo ey el ol

Experience Culture / Arts

Experience culture or the arts

Take a Vacation

15-19 20-29 30-39 40-49

# times use per week (all category types weighted equally)Categories in order of most to least used overall

50-59

60+
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Behaviors

H Beauty and Grooming

Men also caring for their physical and mental health
more often as they age; also having a good laugh

Thought into Clothes

—— m Buy New Clothes
Buy New Pair of Shoes
‘: \‘ v\l:l_l I) ;‘l ,“:.r:.: ;:“; . ‘,:.-.;——.—'-.-1—?‘,-3;.-— F. ‘——;‘\" A U

Eat Good Food

Drink Reco Amount of Water

Take Vitamins/Supplements

Get a Full Night Sleep

Work Out / Physical Activity

Unwind to Musics/Books/etc.

Have a Good Laugh

Shut Off Tech to Unplug

Binge Watch TV

Take a Vacation

Go to a New Restaurant

Take a vacation

Experience Culture / Arts

Take a Vacation

15-19 20-29 30-39 40-49 50-59 60+

# times use per week (all category types weighted equally)Categories in order of most to least used overall The Sound 30



Behaviors

H Beauty and Grooming

Across men and
women, wellness
behaviors Increase

For men, professional

services and ‘extras’
like self-tanners,
teeth whiteners and
leave-in conditioners
decrease with age

As men age,
more likely to:

- Shave/wax/remove facial hair
* Clean your teeth
« Drink recommended

amount of water

- Take vitamins/supplements
- Get full night sleep
» Shut off mobile

phone/comp to unplug

As men age,
less likely to:

- Exfoliate skin

- Apply self-tanner

+ Use teeth whitening products
- Apply leave-in conditioner

- Get a spa treatment

- Get a haircut

+ Get your hair styled

» Get your hair colored

+ Get mani/pedi

As women age,
more likely to:

- Wash face with soap/
cleanser when not in shower

- Apply special eye cream /
anti-aging lotion

- Take vitamins/supplements

- Get a full night sleep

+ Pray or meditate

» Shut off mobile phone/
comp to unplug

As women age,
less likely to:

- Get a professional mani/pedi
* Buy new clothes

The Sound 31
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Meet The Sound

We are a
dedicated to engaging
brands with people

We don’t just tell you what is happening... we tell you why it
matters to your business and what you should do about it




Meet The Sound

H Beauty and Grooming

We’re passionate about building our own
understanding of the world around us

<

We have a strong
future-forward EDG THE EVOLUTION
. OF MODERN,
IP tO bUIld upon. AN EXHIBTION BY THE SOUND NEW YORK FATH ERHwDI -
s

N— /
Dadds, ' n Wputliuht 5 _

We are constantly
thinking about and
exploring what’s to come
and invest significant time
and energy into pursuing an
understanding of the world
before it’s come to pass—
whether that is anticipating
emerging generations,
Fringestream living, the
changing nature of

Home, luxury in China

or shifts in beauty.
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Meet The Sound

H Beauty and Grooming

We are lucky enough to partner with
some of the most forward-thinking,
people-centric brands on the planet

’ = & e gg @
LOPBREAL YETI VA _ ‘; Reckitt PANDORA A8 w lgn
Commalis Benckiser Do
Google (ohmonalohimon match O MillerCoors COTY @ ae
9 .. J Dinterest 1 (e
CHANEL CANADA GOOSE
/Reaen sunrox &Johnson &he New Pork Times Linked [T} NETFLIX @
PEPSICO
ALDO | /‘%;’d " Brightpgggs V

Mk
coop

AP ) YoulD) () airbnb Gl Uber  verizon’ :- KEA:
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THE

SOUND

Engaging brands with people.

www.thesoundhg.com | Vancouver | New York | London | Chicago | Mumbai



