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Social Media Guidelines

Social media have become powerful communications tools with significant advantages in
telling the University's story to both internal and external audiences. With such tools as
Facebook, Twitter, Instagram, YouTube, Vimeo, LinkedIn, and blogs, members of the
University community can provide instantaneous content on the internet to individuals
around the world.

With the power of social media come responsibilities. These guidelines provide best
practices under which members of the W&L community should operate when using these
tools. The basic principle is that members of the community are expected to
adhere to the same levels of civility in their online conversations as in their face-
to-face conversations. The same laws, University policies, guidelines, and
personal and professional expectations for interacting with all University
constituents apply online as in the real world. For example, posting hate speech or
confidential information about university students may constitute a violation of existing
university policies and would be handled as such.

Since social media are constantly changing and expanding, these best practices may be
updated frequently. The Communications Office is available to offer support and advice in
efforts to establish a social media presence and in exploring new social media tools.

Nothing in these guidelines prohibits employees from discussing the terms and conditions
of their employment as authorized by law.

Best Practices for All Social Media Users
Social media has the ability to send your message around the world
instantaneously. Consider these tips before getting started.

Best Practices for Individuals Posting on an Official

University Account
When you manage a social media presence for a department, office or
organization at Washington and Lee, you're no longer representing yourself, but
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the University. Consider these tips before getting started.



