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DOUBLE
AITCH

Addrers: 143 M

Straat, Curs, Egypt

Instagram comldoyblnniteh

14 September 2020
Stationery & Branding Mockup

Diear Human,

Cras venenatis, ex ut rhoncus semper, velit dolor finibus dul. eget
volutpat elit dui nec lectus. Suspendisse facilisis lacus ligula, et viverra
lectus lasreet val. Morbs ullamcerper urna semper, accumsan nulla eu,
iaculis lacus. Nunc jaculis arcu a scelerisque luctus. Lorem ipsum dalor
sit amet, consectetur adipiscing elit. Aliquam ut tempor dolor, id varius
ante. Sed interdum sit amet nulla venenatis suscipit. Nunc tellus ipsum,
Termentum quis interdum non, posuere imperdiet nibh, Vivamus avec
faucibus et dui ut laoreet. Aliquam scelerisque lectus metus, nec aue
interdum odie volutpat eget. Nullam a arcu ac ex volutpat tempus,

Phasellus at pharetra tortor, eu convallis mauris

Vestibulum dictum volutpat magna nen

ax, ac venenatis felis tincidunt id. 5

sed ullamcorper velit. Class aptent §
conubia nostra, par incaptos himel

egestas faucibus. Curabitur sollicit

Regards.

HOSSAM HEIKAL ?é;'{' Ha
1§ NOT
A WASTE HOSSAM HEIKAL
OF TIME DOUBLE PuBLIC TPEANTS
AITCH




BRAND IDENTHNE ART DIRECTION




BRAND IDENTITY

Theme 1: Professions

this theme aims at the professionals,

those who seek job advice, and professional

career consulting. the main color exist, black, white
and grey, in addition to the star color which is

dark navy blue, that suits the target group.

#FFFFFF

#ASASAS

#1D1D1B

#87B3CC

#0B4863
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Theme 2: Youth

#FFFFFF

#FFB357

#AD4B1A

#1D1D1B

this theme aims at the youth, the ones who
seek educational advice, who are young,
energetic, always on the move. the theme

has the main colors, in addition to the

vibrant orange hue, which represents liveliness
and energy.
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Theme 3: Relations

#FFFFFF

#E59F89

#722116

#ASAS5A5

#1D1D1B

this theme aims at the ones who seek
relationship advice, whether it be love relations,
family, friends, any types of relations that
envolve deep emotions. the theme has its

main colors, in addition to the deep red

as the significant color, with it's dark and

light shades that represent depth and creativity.
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Theme 4: Random

#FFFFFF

#AS5A5A5

#ACD8A7

#0B4905

#1D1D1B

this theme is completely random. it aims at those

who seek random life advice, who would like

to see random thought, advice, articles and

videos. the star color is vibrant green, which represents
movement, the element of the GO! the non-stoppable
color which both it's light and dark shades.
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#AskHossamHeikal

#FFFFFF

#1D1D1B

for the hashtag #askhossamheikal, we chose the color

yellow! yellow is a color that represents optimism, vibrance,
aliveness, creativity and hope. these are all values that everyone
who follows the hashtag #askhossamheikal is looking for.

the color is attractive to the eye, and in the same time is a

great contrast and addition to our black, white and grey base colors.



