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S| Assessment & LLabels
Simple & Formal LCA

Potential Focus Areas

1.Enable cleaner sourcing/manufacturing
2.Lower emissions in transit

3.Enable cleaner warehouse operations
4.Reduce transit distances

5.Remove nodes / legs

6.Reduce total volume and/or mass shipped
7.Consclidate movements

8.Contribute to reductions elsewhere
9.Increase recycling / re-use
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Shopping Centres Promoting Demand Reform
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