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co-CEO & Chief Creative Officer of Glamour Dolls Makeup

Once upon a time, Jessica�s mother was called into school by the principal. Five 
year old Jessica had brought an accessory to school: a purse, full of lipsticks.  It was 
obvious that even at a young age, Jessica was obsessed with all things beauty and 
makeup. Jessica went on to work for a company that inspired her, MAC cosmetics. It 
was there that she perfected her technique, and learned to listen to her customers. 
Jessica took a break from working behind the counter, to standing in front of the 
camera. In 2012, Jessica was cast on a Style Network show called Glam Fairy, which 
followed her journey as a makeup artist. This was a once in a lifetime adventure that 
sparked her vision of Glamour Dolls. Jessica had fans from all over the world, and 
the show connected her once again with her future customers. She realized that as a 
makeup artist and consumer, she wanted the same thing� great beauty products at 
great prices. So, Jessica built Glamour Dolls on exactly that foundation. Mixed with 
her signature girly�ness and glam, the line was an instant hit with beauty fanatics 
everywhere who shared the same passion as Jessica. Using her past experiences to 
bring her even closer to the dolls, Jessica plans to continue to grow the brand and 
stay hands�on with every aspect of Glamour Dolls.
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