
35 

 



Darko JOVANOVSKI

Marta JOVANOVSKA 

Association for research, education and development  

“Marketing Gate” 

Skopje, 2023  

YouABLE: 
mYouth Leaders 

for SDGs



2 



3 

1. Introduction ..… 05 

2. Social Responsibility ….. 07 

3. Sustainable Development Goals ….. 09 

4. European Green Deal ….. 27 

 Content



4 



5 

 

1. Introduction 

This Guide is developed in the framework of 

realization of the Erasmus+ Capacity building pro-

ject in the field of youth “mYouth Leaders for Sus-

tainABLE Development [YouABLE]”.  

The achieved results, experience and network, 

gained from YouMUST project (selected as a "Suc-

cess story" and “Good Practice”) encouraged the 

project consortia members (NGOs, Universities 

and Business sector) to develop the new CBY pro-

ject focused on providing the youth with the 

knowledge about digital marketing ‘8Ps’ and So-

cial media tools aimed to generate and increase 

the pressure on public authorities and business 

sector for the implementation of Sustainable De-

velopments Goals [SDGs]. 

The project offer opportunities to youth partici-

pants to enhance their skills in line with the new 

European Green Deal, respecting's Europe 2020 

Growth Strategy and the EU Youth Policy Cooper-

ation as “skills of the future”. Special focus will be 

done on exchanging ICT know-how about of the 

key elements, tools and methods of Digital market-

ing instruments, especially through using Social 

media, including Smartphones. 

YouABLE project has the purpose to produce a 

positive impact at local, national, European and 

international levels arising knowledge for three 

pillars of 17 SDGs: Economic, Social and Environ-

mental well-being for today and tomorrow, as a 

prerequisite for bridging the pathway from Ego to 

Eco humankind approach. 

YouABLE project gathers 11 partners from 10 

countries: Bulgaria; Finland; Greece; Hungary; It-

aly; Kazakhstan; Kyrgyzstan; Nepal; North Mace-

donia; and Uzbekistan.  

 

YouABLE number: [617687-EPP-1-2020-1-MK-

EPPKA2-CBY-ACPALA]. 
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2. Social Responsibility 

Social responsibility means that businesses, in ad-

dition to maximizing shareholder value, must act 

in a manner that benefits society. Social responsi-

bility has become increasingly important to inves-

tors and consumers who seek investments that are 

not just profitable but also contribute to the wel-

fare of society and the environment.  

The crux of Social responsibility theory is to enact 

policies that promote an ethical balance between 

the dual mandates of striving for profitability and 

benefiting society as a whole. These policies can be 

either ones of commission (philanthropy - dona-

tions of money, time, or resources) or omission (e.g. 

"go green" initiatives like reducing greenhouse 

gases or abiding by EPA regulations to limit pollu-

tion). Many companies, such as those with "green" 

policies, have made social responsibility an inte-

gral part of their business models, and they have 

done so without compromising profitability.  

Criticism of Social Responsibility 

Not everyone believes that businesses should have 

a social conscience. Economist M. Friedman stated 

that "social responsibilities of business are notable 

for their analytical looseness and lack of rigor." 

Friedman believed only individuals can have a 

sense of social responsibility. Businesses, by their 

very nature, cannot. Some experts believe that so-

cial responsibility defies the very point of being in 

business: profit above all else. 

KEY TAKEAWAYS 

 Social responsibility means that businesses, in 

addition to maximizing shareholder value, 

should act in a manner that benefits society. 

 Critics assert that being socially responsible is 

the opposite of why businesses exist. 

 Socially responsible companies should adopt 

policies that promote the well-being of society 

and the environment while lessening negative 

impacts on them. 

 Companies can act responsibly in many ways, 

such as promoting volunteering, making chang-

es that benefit the environment, and engaging 

in charitable. 
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3. Sustainable development goals

The sustainable development goals (SDGs) are a 

universal set of goals, targets and indicators that 

UN member states will be expected to use to frame 

their agendas and political policies in the period 

2015 –2030. 

This Agenda is a plan of action for people, planet 

and prosperity. It also seeks to strengthen univer-

sal peace in larger freedom. We recognise that 

eradicating poverty in all its forms and dimen-

sions, including extreme poverty, is the greatest 

global challenge and an indispensable requirement 

for sustainable development.  

They recognize that ending poverty and other dep-

rivations must go hand-in-hand with strategies 

that improve health and education, reduce ine-

quality, and spur economic growth – all while 

tackling climate change and working to preserve 

our oceans and forests.  

All countries and all stakeholders, acting in collab-

orative partnership, will implement this plan.  

At its heart are the 17 Sustainable Development 

Goals (SDGs), which are an urgent call for action 

by all countries - developed and developing - in a 

global partnership.  
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 Goal 

1 
End poverty in all its forms everywhere 

Goal 

2 

End hunger, achieve food security and improved 

nutrition and promote sustainable agriculture 

Goal 

3 

Ensure healthy lives and promote well-being for 

all at all ages 

Goal 

4 

Ensure inclusive and equitable quality education 

and promote lifelong learning opportunities for 

all 

Goal 

5 

Achieve gender equality and empower all women 

and girls 

Goal 

6 

Ensure availability and sustainable management 

of water and sanitation for all 

Goal 

7 

Ensure access to affordable, reliable, sustainable 

and modern energy for all 

Goal 

8 

Promote sustained, inclusive and sustainable 

economic growth, full and productive employ-

ment and decent work for all 

Goal 

9 

Build resilient infrastructure, promote inclusive 

and sustainable industrialization and foster in-

novation 

Goal 

10 
Reduce inequality within and among countries 

Goal 

11 

Make cities and human settlements inclusive, 

safe, resilient and sustainable 

Goal 

12 

Ensure sustainable consumption and production 

patterns 

Goal 

13 

Take urgent action to combat climate change and 

its impacts* 

Goal 

14 

Conserve and sustainably use the oceans, seas 

and marine resources for sustainable develop-

ment 

Goal 

15 

Protect, restore and promote sustainable use of 

terrestrial ecosystems, sustainably manage for-

ests, combat desertification, and halt and reverse 

land degradation and halt biodiversity loss 

Goal 

16 

Promote peaceful and inclusive societies for sus-

tainable development, provide access to justice 

for all and build effective, accountable and inclu-

sive institutions at all levels 

Goal 

17 

Strengthen the means of implementation and 

revitalize the global partnership for sustainable 

development 
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4. European Green Deal 

This Communication sets out a European Green 

Deal for the European Union (EU) and its citizens. 

It resets the Commission’s commitment to tackling 

climate and environmental-related challenges that 

is this generation’s defining task.  

The atmosphere is warming and the climate is 

changing with each passing year. One million of 

the eight million species on the planet are at risk 

of being lost. Forests and oceans are being polluted 

and destroyed.  

The European Green Deal is a response to these 

challenges. It is a new growth strategy that aims 

to transform the EU into a fair and prosperous so-

ciety, with a modern, resource-efficient and com-

petitive economy where there are no net emissions 

of greenhouse gases in 2050 and where economic 

growth is decoupled from resource use.  

 

 

 

 

 

 

 

 

 

 

 

 

The environmental ambition of the Green Deal 

will not be achieved by Europe acting alone.  

The drivers of climate change and biodiversity loss 

are global and are not limited by national borders. 

The EU can use its influence, expertise and finan-

cial resources to mobilise its neighbours and part-

ners to join it on a sustainable path. It also recog-

nises the need to maintain its security of supply 

and competitiveness even when others are unwill-

ing to act.  
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European Commission Priorities 

The Commission has focused on delivering con-

crete actions that will bring tangible progress in 

the areas of the Sustainable Development Goals 

(SDGs). The President’s political guidelines and 

the Commission’s annual work programmes con-

stitute this Commission’s strategy to implement 

the SDGs.. 
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The President’s political programme integrates the 

SDGs into all Commission proposals, policies and 

strategies. All of the 17 SDGs feature in one or 

more of the six headline ambitions announced in 

President von der Leyen’s Political Guidelines as 

depicted in the figure below. 
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 “This document has been prepared for the Euro-

pean Commission however it reflects the views only 

of the authors, and the Commission cannot be held 

responsible for any use which may be made of the 

information contained therein.”  
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