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 What does your town/district 

stand for? 

 

 What experience do you want 

customers to have? 

 

 Why would a visitor connect 

with your town? 
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“ Vermont sends the most athletes per capita to the 

Olympics.  They have year-round, non-try-out (open to 

everyone who wants to play) sports league. We have so 

much space for a community sports complex where we 

could form tight bonds with our neighbors and improve 

our health, joy, and tolerance. It is perhaps the single 

thing we could do to improve our community and bring 

us together during these times.”  
—Survey Respondent 
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WHO IS AND ISN’T 

RELATING TO LOOMIS? 

 



GOOD NEWS: EVERYONE LOVES THE SCHOOLS 
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“People who like having High School 

parades down the middle of main street in 

the middle of the day relate to Loomis 

because it is so unique and rare to stop 

the traffic and appreciate the kids.”  

—Survey Respondent 
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make them feel comfortable 

with all their prejudices.”  
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“The younger generation doesn't 

understand what made Loomis 

special in the past and therefore 

doesn't understand the resistance 

to change.”  
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“I have lived in Loomis 28 years and 

I have never felt more unwelcome 

than right now.  It makes me sad.”  
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“[Loomis is…] not good for those 

economically challenged or looking 

for a diverse population”  
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Welcome to Loomis 

The Garden Bowl of the Foothills

  —Workshop Participant and Loomis Resident
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