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Principles in Action: BREADCRUMBS






Office

Support Contingency Service

7% \ 2%
Total Operating Funds: $930,000

Income:

SID Assessment: $780,000
Projected Sponsorships: $40,000
Grants: $15,000

Fund Development: $30,000
Crowdfunding: $15,000

Carry-over:
Operating: $40,000
TRUST: $10,000
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Clean & Safe Program
Snhow Removal
Seasonal Plantings

Holiday Décor/Flags/Banners

Division Street Maintenance
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» 35+ Annual EventsIncluding
» Black History Month
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Restaurant Week

Girls” Night Out

Tour of Somervile

June Street Fair

Cruise Nights

Summer Stage

Starlit Cinema

Pride Festival

Artisan Markets

Hispanic Heritage Month
Spooktacular

Native American Heritage Month
Small Business Saturday

Holiday Jubiee




Digital

Nelelle!

Billboards

TV Commercials

Website

Social Media Management
Constant Contact/Email Marketing
Graphic Design

Video Production

Print Media
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Dues/Subscriptions

Accounting

Office Supplies

Professional Development

Rent

Contingency



» Questions
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