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Abstract
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Surveys are a commonly used method within HCI
research. While it initially appears easy and inexpensive
to conduct surveys, overlooking key considerations in
questionnaire design and the survey research process
can yield skewed, biased, or entirely invalid survey
results. Fortunately decades of academic research and
analysis exist on optimizing the validity and reliability of
survey data, from which this course will draw. To
enable the creation of unbiased surveys, this course
demonstrates questionnaire design biases and pitfalls,
provides best practices for minimizing these, and
reviews different uses of surveys within HCI.
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Course description
Attendees to this course will gain a practical
understanding of high-quality questionnaire design and
the potential negative consequences of lower-quality
surveys. The course will demonstrate common
questionnaire biases and pitfalls while providing best
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practices on how to minimize such biases [1, 2, 3, 4,
5]. This course also discusses the role of survey
research within HCI by highlighting common
applications and by examining frequently used
standardized questionnaires measure usability and
other aspects within HCI.
The course will combine lecture material with relevant
real-world examples; however, a major portion of the
course will be dedicated to a group activity during
which attendees will apply the learned material to
reviewing and revising example survey questions.
Attendees will come from a variety of roles in academia
and industry, either new to surveys or somewhat
experienced but interested in the latest advances, with
a common goal of creating unbiased and actionable
surveys themselves; however, no formal prerequisites
are required.
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