


Henry Ford

True progress is
that which places
technology in
everyone's hands.”



Re-fresh brand image





Alternative version



Logotype



Logo Usage

CONSTRUCTION A& PROPORTIONS

Respect the separation measures and propor-
tions between isotype and logo. Keep the 
"brand space" clear for its correct legibility.

*HORIZONTAL VERSION: Isotype scale to 30%



MINIMUM
RECOMMENDED SIZE

MINIMUM SIZE special cases
Only use it in an application on mer-
chandising, Eg: pens, or where its 
recognition is secondary: IG posts. 
Or specific under professional super-
vision eg: in Web or apps.

Logo Usage

ALTO 3,5cm

ALTO 1,5 a 1cm ALTO 0,5cm

ALTO 2cm



Restrictions

AVOID THE FOLLOWING EXAMPLES
Do not alter proportions, spaces and dimen-
sions. Avoid lack of reading due to low con-
trast. Do not use versions not contemplated 
in the manual/files.



Typography

AZONIX
Logotype

ABCDEFGHIJKLMNOPQRSTUVW

abcdefghijklmnopqrstuvw

1234567890!@#$%^&*()_+=”:?><

Readex Pro
Brand system

ABCDEFGHIJKLMNOPQRSTUVW
abcdefghijklmnopqrstuvw
1234567890!@#$%^&*()_+=”:?><



Colour palette

RED
Pantone warm red C
C:0 M:79,5 Y:60 K:0
R:255  G:80  B:80
#FF5050FF
H:0  S:68,63  B:100

GREY
Pantone 7546 C
C:84,5  M:62  Y:48,5 K:51
R:40  G:58  B:70
#283A46
H:204  S:42,861  B:27,45

BRAND MAIN COLOURS

C:0 M:83 Y:71 K:0
R:250  G:66  B:60

#FA423C

C:93 M:72 Y:53,5 K:65
R:20  G:37  B:48

C:50 M:36 Y:320 K:13
R:132  G:139  B:145

C:16 M:11 Y:12 K:2
R:220  G:220 B:220

C:5 M:4 Y:4 K:5
R:236  G:235  B:236

#142530 #848B91 #DCDCDC #ECEBEC
SECONDARY PALLETE
For use in the branding system, if needed.
Ex: Hierarchies of text, Web, social media,etc. 





APPLICATION EXAMPLES












