NEUROSGIENGE
SURVEY

Deep-Dive Into Your Key Neuroscience
Areas to Gain Greater Clarity

8 Surveys

focusing on a different
neuroscience theme so you can
dive deeper into your team’s
key drivers
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THE CHALLENGE

Understanding your team’s key drivers
isn't always enough - you need to dig
deeper under the bonnet to find actionable

insights into what's causing low (or high!)
scores within your feedback data.
“Bottled emotions hold organisations
back.” - Clive Hyland, Head of

Neuroscience.

l l Applying the neuroscience approach , ,

to the workplace and the way we
communicate it is without doubt, a future
fit enabler.

Richard Summerfield | Chief People Officer
| Hawksford
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COLLECT FEEDBACK

Engagement tndex

- Our 8 surveys help you collect
quantitative and qualitative
data.

- We use a 10-point ranking
scale plus open-text boxes for
additional context.
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Reflective

- Heatmaps.

10+ Questions

ANALYSE RESULTS

- Insightful online dashboard.
- Score average, trends and

- Sentiment analysis.
- Filter comparison.
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oo Insights
and endless realtime,
actionable insights to help you
support your people with what
they want and need

per survey, so you can truly
understand what's driving

happiness and engagement
within your organisation

OUR SOLUTION

® Our 8 neuroscience theme surveys have
been developed to give you the data you
need to build a thriving culture that
supports the unique needs of your team.
Each of these surveys can be used
individually or in combination to dive
deeper into the neuroscience drivers be-
hind your data.

We enable you to...
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DRIVE ACTION

- Dig deep into each
neuroscience theme separately.
- Drill down into where you're
performing well and where you
have room to grow.

- Celebrate wins!



