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Global responsibility grows

- The most exposedissues

Climate change
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Climate change
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Temperature change in Europe
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UN Sustainable Development Goals, Agenda 2030
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Atria In brief
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Atria iIn brief

A Atria is one of the leading meat and food companies in
the Nordic countries, Russia and Estonia. The company
Is 115 years old and is respected by its customers,
personnel and owners. Our company's development and
growth are based on excellent commercial expertise,
efficient operations and an operating method that
respects consistent, sustainable success.

A Our main product, Good Food, leads to a better mood
and sustainable value for all of our stakeholders. Our
good food is responsibly and ethically produced,
nutritious and safe. In 2017, our net sales exceeds EUR
1.44 billion and we employed approximately 4,449
meat and food experts in Finland, Sweden, Denmark,
Russia and Estonia. Atria Plc's shares have been listed
on Nasdaq Helsinki Ltd since 1991.




Group Structure 2017

Atria Plc
1.436 4.449 |
. . [ | [ |
EURmMillion people Atria Finland Atria Scandinavia Atria Russia Atria Baltic
net sales on average

in 2017 in 2017

Main product groups by businessarea

Ne? sales by Person_nel (4 449) Finland Scandinavia Russia Baltic
business area by business area Cold Cuts X X X X
S e Meat products, such as sausages X X X X
Fresh and consumerpacked meat X X
Poultry products X X
Convenience food X X X X
Delicacies X X
Fast Food X X X
o Primary production X X

M Atria Finland.......ccoooeoo..... 986.4 MEUR B Atria Finland................... 2,314

M Atria Scandinavia .......... 355.1 MEUR B Atria Scandinavia............ 996
B Atria Russia......ccoveconnee. 85.7 MEUR M Atria Russia.......coo.ccooun.nne. 860
Atria BaltiC.......cooooovevveeen. 37.9 MEUR Atria BaltiG:avmmn 279
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Atri1 a Pl cds Producti on P

Finland Sweden
A Sein&joki/Nurmo A Skollersta
A Forssa A Malmo
A Jyvaskyla A Tranéas
A Kuopio A Skene
A Kauhajoki A Moheda -~ Q.
A Sahalahti A Boras Kauhajok O
A Koskenkorva A Blekinge | .. o Cortoo
A Varkaus o @ st Petersourg
Denmark & Estonia
Russia A Horsens Denmark orze " @ e
A St. Petersburg A Give, Denmark - @ones
region: A Valga, Estonia 06" 1o ®
Sinyavino and ¥ ®
Gorelovo
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CSR In Atria



The chain of good food

Atria's corporate responsibility is visible throughout the chain, from primary production
to our plants, and all the way to customers and consumers.
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Atria Group's responsibility commitments

Financial responsibility

Environmental responsibility Social responsibility




