Master Terms & Conditions

Geely Auto South Africa “Win a Geely” Competition

Terms & Conditions

1. Promoter

This competition is conducted by Geely Auto South Africa (“the Promoter”).

2. Eligibility
Open to permanent South African residents aged 18+ with a valid South African ID and

Driver’s License. Employees of the Promoter, its agencies, and their immediate families are
excluded.

3. Competition Period

Runs from 19 March 2026 to 23:59 on 9 April 2026.

4. How to Enter

To enter: [Insert entry mechanic, e.g., Follow @GeelyAutoSA and comment on the post]
No entry fee is required. Standard data costs apply.

5. Prize
One (1) Geely Vehicle
e Includes: VAT, registration, initial licensing

e Excludes: Insurance, home charging installation (unless specified), electricity costs
e Non-transferable and not redeemable for cash.

6. Finalists & Winner Selection

e Ten (10) finalists will be shortlisted from all valid entries.



e The finalists will be invited to attend the launch event, where one (1) winner will be
drawn via a random draw conducted and verified by an independent auditor or
attorney on 14 April 2026.

e |f the winner drawn is not present at the event, the prize will pass to the next finalist
drawn who is present, who will then be declared the winner.

7. Winner Notification

The winner will be announced at the launch event.
If the initially drawn winner is not present, the next drawn finalist who is present will receive
the prize.

8. Data Privacy (POPIA)

By entering, participants consent to the processing of personal information for competition
purposes only. Marketing opt-in is optional and not required for entry.

9. Marketing & Publicity Rights

The winner may be requested to participate in marketing activities but has the right to
decline in accordance with applicable law.

10. Right to Amend or Cancel

The Promoter reserves the right to amend, suspend, postpone, or cancel the competition if
required due to technical issues, fraud, legal or regulatory requirements, or circumstances
beyond its reasonable control. Changes will be communicated via official channels where
possible.

11. Limitation of Liability

To the extent permitted by law, the Promoter shall not be liable for any loss, damage
or injury arising from participation in the competition or from the acceptance,
delivery, ownership or use of the prize. All entrants participate at their own risk and
indemnify the Promoter against any such claims.

Nothing in these terms limits any rights afforded under the Consumer Protection Act.

12. Platform Disclaimer



This promotion is not sponsored, endorsed, administered by, or associated with Meta
platforms (Facebook/Instagram).

13. General

These terms and conditions shall be governed by the laws of South Africa. If any provision of
these terms and conditions is found to be invalid or unenforceable by any court of competent
jurisdiction, then that provision shall be severed from these terms and conditions and shall
not affect the validity or enforceability of any remaining provisions. The Promoter’s decision
is final and no correspondence will be entered into. The Promoter’s decision is final and no
correspondence will be entered into.

Social Media Disclaimer

Caption:

T&Cs apply. Open to SA residents 18+ with valid driver’s license. Ends 9 April 2026. 10
finalists will be selected; 1 winner will receive the prize. Prize not transferable or redeemable
for cash. Winner selected via audited random draw. Full T&Cs: [Link]

Creative Fine Print:
SA 18+ only | Driver’s license required | Ends 9 April | 10 finalists will be chosen, 1 winner
will receive the car | Prize not redeemable for cash. | T&Cs apply: [Link]
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