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trust
comes first

In this era of conflict and mistrust, Spirituality & Health: A Unity
Publication knows people increasingly turn to friends they trust
and to media sources that have earned their trust, especially
when they seek answers to health and happiness. Readers and
advertisers alike need the trust that has been built through our
magazine for more than a century.

Launched as a national magazine in 1891, Unity Magazine®
purchased Spirituality & Health magazine in 2024 and has
merged the two as a complete resource, including print and
digital versions of the bimonthly magazine, a robust website,
social media, and an array of e-newsletters.

Each issue of S&H includes:

* Anin-depth Q&A with one of the biggest names in the field
of spirituality or wellness

* Beloved columnists including Rabbi Rami Shapiro,
Jacquie Fernandez, and Ogun Holder

* Book reviews and excerpts
* Atoolbox section with curated products for a better life

* Articles and features on living a healthier, more joyful life
and deepening spirituality

Our readers trust
Spirituality & Health: A Unity Publication.

Our readers are trusted resources for
their family, friends, and colleagues.

Our readers are leaders who act as
influencers for our advertisers.

DEEPEN YOUR SPIRITUAL JOURNEY

[T MAGAZINE

. ¥ . ! JAN UARY/F EBRUARY 2024
52
U lrstrcnn il

on What
Harriet Tubman
Can Teach

PHILIP AMY
S\EGFS@"FW %%  GOLDBERG ~PATUREL
INITMEKZAE 08 DISSECTS ~ BENEFITS FROM DETAIIS ADIFFERENT
DHARMA BREATHWORK ~ WAY TO Pi

JANELLE HARRIS

MARK NEPO
ON FRIENDSHIP

JULY/AUGUST 2024

" NECOME & COMM " STEPS TE
EVE CREATES ADAM OF HOT SPRINGS SPIRITUAL BRAVERY

SPRITUALITY )
SHEALTH

THE NEUROSCIENCE
OF MANIFESTING

SPIRITUAL LESSONS
FROM THE BEATLES

A UNITY PUBLICATION

3
S
=)
=
=
=
o
L
=
=
=
=
=
=
=
T
@

Spirituality-Health

SPIRITUALITYHEALTH COM


http://spiritualityhealth.com

our mission

Our mission at Spirituality & Health:
A Unity Publication is to explore the
rituals, practices, beliefs, and ideas
that enhance the health of our mind,
body, and spirit, as well as the health
of our communities and of the earth
that supports us.
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our readers
are leaders

WHO WE REACH:

65% of our readers identify as female; 35% as male
Median age: 53

$82,000 average household income

80% have a college degree or higher

64% are asked “at least monthly for advice on
health, food and nutrition, or happiness matters”

48% attend a training at least once a year

50% attend a retreat or conference at least
once a year

25% are healthcare professionals

18% are amateur or professional fitness
instructors or mentors including yoga, tai-chi,
and other traditions

9% are spa or wellness center owners or workers

Sources: Spirituality & Health Subscriber Survey and Good
Harbor Media Health, Spirituality & Wellness Survey 3/2020.
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reader profile

WHO WE REACH:

TOPICS THEY'RE
MOST INTERESTED IN:

- Meditation 89%
* Practices 830/0
* Healthy Eating 790/0
* Prayer 700/0

They read voraciously—purchased
11 books in the past 12 months

THEY LIVE A
HEALTHY LIFESTYLE:

Purchase traditional vitamins

or minerals 810/0

Purchase natural supplements

like turmeric, fish oil, etc. 760/0

Purchase natural remedies like

special tea or melatonin 640/0

Purchase probiotic formula 550/0

Purchase natural immune

system booster 43% A
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Sources: Spirituality & Health Subscriber Survey and Good
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2024 editorial
calendar

January/February 2024

HEALING RETREATS
AD RESERVATIONS CLOSE: 11/22/2023
AD MATERIALS CLOSE: 11/30/2023

March/April 2024

FIND YOUR CALLING
AD RESERVATIONS CLOSE: 1/18/2024
AD MATERIALS CLOSE: 1/25/2024

May/June 2024

AD RESERVATIONS CLOSE: 3/14/2024
AD MATERIALS CLOSE: 3/21/2024

July/August 2024

FIND YOUR CALLING
AD RESERVATIONS CLOSE: 3/21/2024
AD MATERIALS CLOSE: 4/18/2024

September/October 2024

BOOKS WE LOVE
AD RESERVATIONS CLOSE: 5/20/2024
AD MATERIALS CLOSE: 6/18/2024

November/December 2024:

HOLIDAY GIFT GUIDE

AD RESERVATIONS CLOSE: 7/24/2024
AD MATERIALS CLOSE: 8/21/2024

Spirituality-Health
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print ad specs

MATERIAL SPECIFICATIONS

PDF/X-1A

PDF/X-1a is our preferred file format. Detailed
information about PDF/X-1a files can be found
at adobe.com.

Photoshop PDF files cannot be saved directly as
X-1a files and are not acceptable.

SIZE

The digital file must be 100% of the S&H adver-
tising size (see ad dimensions at top right).
COLORS

All images and colors must be specified as
CMYK process colors or grayscale. Pantone or
custom inks are not acceptable.

IMAGES AND GRAPHICS

All continuous tone art must be high-resolution
CMYK 100% at 300 dpi. Line art must be 100%
at 1,600 dpi.

FONTS
All fonts must be embedded in the PDF file.

CROP MARKS AND BLEED

Full Pages: All live text must be 1/4 inch from
trim edges. Crop marks and color bars must be
outside bleed. Offset for PDF/X-1a registration
marks should be set at 0.167".

Partial Ads: No bleed or crop marks for partial
ads; please send PDF at trim size.
OTHER FORMATS

Photoshop CMYK files are acceptable at 300 ppi
with all layers flattened. Photoshop files must
be saved as JPG with a quality of 12 or as PSD or
TIFF files.

TRAPPING
Do not apply trapping to PDF files.

Full-Page
Ad space:
8.375" x 10.875"
Bleed: 8.625" x 11.375"

Live Area:
76" x10.4075"

1/2-Page
Vertical
4" x10.15"

*

1/3-Page
Square

4.9244" x
4.9244"

1/2-Page

Horizontal

76" x 4.85"
¥*

1/3-
Page
Vertical
2.405" x
10.15"

Back Cover
Ad space: 8.375" x 8"
Bleed .25 on bottom,
left, right

% Bleeds are available on half-page ads.
Please contact your representative for

dimensions and prices.
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Bimonthly, see Editorial
Calendar and Closing Dates ~ READERSHIP
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DIGITAL DELIVERY s g |
SPIRITUALITY '
E-NEWSLETTERS HEALTH.COM
100,000+ 400,000+
E-NEWSLETTER PAGE VIEWS
SUBSCRIBERS; AVERAGES 176,000
depending on list NEW USERS PER
MONTH
SOCIAL MEDIA - -

288,000+ 24,000+
FACEBOOK PINTEREST

FOLLOWERS MONTHLY VIEWERS
35,000+ 14,400+
TWITTER INSTAGRAM
FOLLOWERS FOLLOWERS
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website

WHO WE REACH:

OVERVIEW
* 400,000+ page views per month

* 176,000 new visitors per month on average

DEMOGRAPHICS

* 65% of our readers identify as female;
35% as male.

* Age Breakdown

18-24:20%
25-34:25%
35-54:21%
45-54:15%
55-64:10%
65+: 7%

* 51% have a household income of $60,000+

* 74% have a bachelor’s or master’s degree

DEVICES

* Mobile: 75%
* Desktop: 24%
* Tablet: 1%

!
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digital advertising
opportunities

10 EXCLUSIVE SPONSORS EACH MONTH

WHAT'S INCLUDED:

- Estimated 100,000+ monthly
impressions per advertiser

- Reach S&H's web and e-newsletter
subscribers with digital display
advertising. Your banners will rotate
on every page of the website and
in our Monday and Wednesday
e-newsletters.

- Combines pervasive branding with
high-impact ad positions

WEB BANNER SIZES:

Wide billboard: 970 x 250 pixels
Medium rectangle: 300 x 250 pixels
Leaderboard: 728 x 90 pixels

Digital advertising is sold monthly as
exclusive sponsorships. Contact your
salesperson for a proposal.

ESSENTIAL INFO:

Digital File Specifications
JPG or GIF only—256K maximum size

Deadline

Files must be submitted one week
prior to publication.

CORE DIGITAL
CONTENT CONCEPTS:

- Managing Anxiety

- Moon Practices

- Sensuality and Sexuality
- Better Sleep

- Gut Health

- Healthy Aging

« Dealing with Chronic Pain

ADDITIONAL DIGITAL
ADVERTISING
OPPORTUNITIES

- Custom e-blasts
- Sponsored content

Send Materials to Your
Ad Representative:

Link Information
Every banner must have a URL.

tabetha@spiritualityhealth.com
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728x9

728x90

newsletters

MONDAY AND WEDNESDAY:
EDITORIAL E-NEWSLETTERS

WEEKLY: ADVERTISER E-BLASTS
MONTHLY: BOOKMARK E-NEWSLETTER

* Display Advertising: 728 x 90 banner(s)

* Native Ad Units: Highlighted partner
content in one of our weekly editorial
e-newsletters

» e-newsletter Takeover: Both display
banners, plus a native ad unit

Contact your sales rep for
additional specs, guidelines, and pricing.
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oet in touch

ADVERTISING SALES DIRECTOR
Tabetha Reed

231-492-4116
tabetha@spiritualityhealth.com

ADVERTISING SALES REPRESENTATIVE
Tina Williamson
WilliamsonT@unityonline.org

info@spiritualityhealth.com
SpiritualityHealth.com
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