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Is there any information available that I can reference so that my school can support sustainability as well? 
A good starting point is our website – sustain.wustl.edu.  It includes our academic and operational sustainability initiatives, so for example you can check out our strategic plan and look at what we are doing now in recycling.

How is everything going on campus now that there is no bottled water on campus? 
Banning the sale of bottled water on campus has gone well.  The campus community has been incredibly supportive of the use of reusable water bottles and we have received few complaints.  We have retrofitted at least one drinking fountain per building with spigots for refilling water bottles.  Obviously, people can buy bottled water and bring it onto campus, but it is unusual to see someone on campus with bottled water.

Are students happy with the outcome?  
Our students have been happy with this, and many of them are proud that we were the first campus in North America to ban the sale of bottled water.  

If there was a bottled water company that produced compostable containers, would you consider using this as a more sustainable option for your college campus?
I cannot speak for future leaders, but we banned the sale of bottled water not only for the incredible plastic waste, but also because we are fortunate as a country that in most places you can get safe water out of the tap and that buying it in bottles is unnecessary.
What alternatives are you using at sporting events? 
We did just install a bottle filling station at our football/soccer/track field that is also close to our tennis courts.  Before that we had nothing and had no complaints. If you ask for water at a concession stand in our basketball and volleyball arena, you will get a disposable cup filled with water.
What alternatives are you using at catered events?
Our caterers have been using either pitchers or urns depending on the size of the event.  They often are using disposable cups for the water, although reusable cups are also available.
There are a number of exceptions to the bottled water sale ban at large events; for example, we still use bottled water at Commencement.  This event includes about 14,000 attendees and the main ceremony takes place in the access- and space-constrained Brookings Quad, where it is difficult for attendees to get up and move around in case they need water.  We continue to work with the commencement committee to reduce the amount of bottled water used and identify alternatives at the various receptions. The bottled water we distribute does include a message providing some education for the user on our ban:

In 2009, Washington University was the first American university to stop selling bottled water on the Danforth campus as part of our efforts to reduce waste, greenhouse gas emissions and pollution. The change has resulted in annual reduction of nearly 400,000 plastic water bottles and handfuls of other institutions following suit. Nevertheless, in recognition of the potential for very warm weather and the length of our commencement ceremony, we offer this bottle to our guests today for your comfort and safety. Please recycle when finished.
What are the alternatives for student/staff use?

Our campus has really embraced reusable containers in place of bottled water.  Of course, some people still bring it onto campus. 
What steps did you take to end bottled water in vending machines? Was it a cost to the school or did it benefit the school financially?

Our Purchasing Department was great to work with to eliminate bottled water in vending machines.  Interestingly, our sales of sodas have also gone down, reflecting a general national trend, so the university is getting less money from vending.  Hopefully that is offset by money that the university is not spending on purchasing bottled water.  
Who started this initiative? 
The initiative was started by a former Special Assistant to our chief Administrative Officer Hank Webber, who pushed it through the administration. Our Chancellor Mark Wrighton is a scientist and expressed support for the measure, admitting that bottled water makes no sense on many levels, and this thinking helped us move the ban forward.  Our students had expressed interest in the initiative during Commencement of 2008. 
How did the ban gain institutional support? 
The ban gained support meeting by meeting.  Most campus partners had to be convinced that students would take this seriously and not complain or just go buy all their water off campus (and then maybe resell to other students).  In the summer of 2008, a Fellow working for the aforementioned Special Assistant, started to rally student support behind the ban. Our student government, Student Union, rallied around the initiative and started the “Tap That” campaign to bolster student support and engage the campus in education. Student Union began a pledge for student groups that they would not use water bottles at events, held bottled water taste tests and did a great deal of campus outreach, all of which showed the administration that our students wanted this. Once the student support was there, the Special Assistant moved forward and engaged the different administrative parties. The one thing that let us meet our deadline of January 1, 2009 was the strong student support.  

Any contractual issues with the bottled water companies? 
They were not happy, but accommodated our request; as a side note, it was the first they had ever received.  Our contract with our vendor permitted us to not sell an item so long as we were not using a competitor’s product. Coke, our vendor, continues to try to incentivize us back into selling bottled water, as it is a high-margin product for them.
What were the financial ramifications? Did your dining services feel this financial strain and how did they compensate for it? 
The ban resulted in financial losses of about $150,000 a year for our Dining Services. The university made a commitment to this ban, so we just absorbed this loss.
How did the ban, implemented January 2009, affect sales of bottled water on campus?

Dining Services Bottled Water Sales, Fiscal Year 2008 (July 1, 2007 – June 30, 2008):

	Size
	Quantity (bottles)

	1 Liter 
	21,823

	Individual 12 ounce 
	29,520

	Individual 20 ounce 
	117,072

	Catered 20 ounce (approximate)
	206,896


Vending Machine Bottled Water Sales, 2008-2009, All WUSTL Campuses:

In the first year after we implemented our ban, our vending machine sales went from 59,962 cases to 53,735 cases. Soda sales also went down, reflecting the national trend:

	Item
	Academic Year 2008-2009 (cases*)
	Academic Year 2009-2010 (cases*)

	Carbonated Beverages
	35,117
	32,461

	Juice
	9,171
	10,129

	Powerade
	3,880
	4,138

	Bottled Water 
	6,162
	1,318**

	Vitamin Water
	3,399
	3,541

	Tea
	1,116
	1,395

	Other
	1,117
	753

	Total (cases)
	59,962
	53,735


*One case is equal to 24 bottles
**Sold at the School of Medicine
2022 Updates
The global pandemic of COVID-19 led to many adaptations to address and adjust to public safety measures. As such, boxed water, which had been used for limited exemptions to the bottled water ban (like at our annual Commencement ceremony), became a more common offering at retail and dining location. As of early 2022, we are in the process of re-committing to our bottled water ban as an important part of our waste reduction strategy and phasing out single use items where ever possible. 
According to the Washington University COVID Medical Advisory Group, water bottle filling stations and water fountains are not a concern for COVID transmission and are safe to use. 
When tap water is not available, boxed water is recommended as an alternative to plastic single-use water bottles due to lifecycle analysis that demonstrates a smaller environmental impact. Boxed water containers are accepted in local recycling programs and made from over 90% plant-based materials.
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