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• Links together four distinct yet interconnected 
areas of focus: wellness, environment, supply chain 
and community. 

• Tagline it takes you challenges associates, clients, 
customers and suppliers to personally engage in 
the journey to a healthier state of being, healthier 
communities and a healthier planet.

• A commitment to sustainability and wellness is a 
collaborative effort.

Our sustainability and wellness platform 



What Compass Group Canada is 
doing regarding Sustainability 
and Wellness 

Read more…
http://issuu.com/tomtranmer/docs/sustreport_digital_layout_
english_f_c973f9e4197e58?e=4429010/5362033

http://issuu.com/tomtranmer/docs/sustreport_digital_layout_english_f_c973f9e4197e58?e=4429010/5362033
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400 kms radius from Sheridan College Oakville



Purchases by 400 kms Radius

Total Purchases 
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Analysis by country and province

Outside 400 kms 
Radius

41%

Within 400 kms 
Radius

59%

Eastern Canada
15%

International
4%

US
16%

Western Canada
6%

US Within 400 
kms Radius

1%

Ontario Within 
400 kms Radius

58%



Origin of Purchases by Category

Total Purchases for 2013

79% food sourced from Canada. 
58% source from the Province

* See basis  for data analysis full rationale….
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Breakdown of Purchase into Categories Grown 
in the Province 2013
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29% of the food made from items 
grown in the province



Sustainable Sourcing Highlights
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Sustainable Seafood

* MSC – Marine Stewardship Certification; MSC (CoC) – chain of custody 
certified; BAP – Best Aquaculture Practices – ranging from a 1 Star to 3 Star 
certification; FIP – fisheries in process of achieving certification

FIP
30%

In BAP 
assessment

12%

In MSC 
Assessment

15%

MSC (CoC 
confirmed)

8%

BAP - 1 to 3 
Star
12%

not  certified
23%

Egg Shell 
79%

Egg Fresh 
Free Run 

21%

Free Run Eggs



Basis for Data Analysis

1. DATA analysis is based on data collected for a twelve month period.
2. Includes purchases made through Sheridan Oakville, Davis and Mississauga. 
3. Data from external brands such as Tim Horton's and Starbucks is not included.
4. Product recorded through distributors  and tracked through the Foodbuy system are included in this analysis.  Any other 

local cash purchases from vendors are not included.
5. Product source is defined as the place the product is grown, raised or manufacturer; and tracked by location of facility 

provided by the manufacturer.  For example; eggs are listed by the location of the grading facility not  by the farm where 
eggs are actually laid.

6. Data represents over 95% of the purchases used for this analysis.
7. 500 km radius is determined using  Google Earth with Sheridan Oakville as the centre point.  Any products produced in the 

United States within the 400 km radius have been included as our data base incorporates US locations.
8. The bar graphs give a further breakdown by food categories to provide more information about the type of foods that are 

sourced within 400 kms.
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Sustainability and Wellness KPIs

Local Food?

Waste Management?

Water and Energy Reduction?

Community Engagement Activities?
Sustainable Seafood?

Availability of Healthy Foods?

Ethically Sourced Certified 
Foods?



How We Will Support Sustainability KPIs

Proposed Actions Meeting Notes


