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Locally Developed Instrument 
• No External Contracts 
• Response rate over 60% 
• More than 6000 respondents so far 
• Dashboard delivery of results 

Method 
• 45 questions 

• Quantitative, Multiple Choice, Likert scale 
• Qualitative, text-entry 

Survey Administration 
• 3 Week window to apply for graduation 
• Responses are collected for 3 weeks after application window closes 
• CITE generates survey invitation for each new person who applies for graduation 



Sharing Results  

 
 



Current Year Marketable Skills 



Topics Surveyed 

• General Questions 
• Why did you pursue a degree? 
• Why did you choose/stay with TAMUC? 

• Employment Information 
• Academic experience 

• Personal feeling about academic program, such as educational experience, sense of community, 
intellectual challenge. 

• Experience with students and faculty in the major. 
• Student Services 
• Advising and Success Coaches 
• Student perception of debt 
• Filter by standard demographics, majors, and departments. 
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Please tell us about your level of satisfaction with the following A&M-Commerce services: 
Percent who responded “Satisfied” of “Very Satisfied” 
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Current Year Marketable Skills   

Critical Thinking/Problem Solving - creative thinking, innovation, inquiry, analysis, evaluation, and synthesis of information. 
Writing Communication - effective development, interpretation, and expression of ideas through written communication. 
Oral Communication - effective development, interpretation, and expression of ideas through oral and visual communication. 
Empirical and Quantitative Skills - the manipulation and analysis of numerical data or observable facts in informed conclusions. 
Personal Responsibility - the ability to connect choices, actions, and consequences to ethical decision-making. 
Ethical and Social Responsibility - intercultural competence, knowledge of civic responsibility, the ability to engage effectively in regional, 
national, and global communities and the ability to identify and analyze social and ethical challenges, including possible resolutions. 
Discipline Specific Knowledge - mastery of the depth of knowledge required for my degree program. 
Integration of Broad Knowledge - synthesize knowledge from general and specialized studies. 
Globalization and Cultural Diversity - articulate the interconnectedness of diverse peoples in the global environment. 
Teamwork/Collaboration - the ability to work within a team structure; to negotiate and manage conflict. 
Digital Technology - leverage existing and emerging digital technologies ethically and efficiently to solve problems, complete tasks, and 
accomplish goals. 
Leadership - leverage the strengths of others to achieve common goals, and use interpersonal skills to coach and develop others. 
Professionalism/ Work Ethic - demonstrate personal accountability and effective work habits. 
Career Management - identify and articulate skills, strengths, knowledge, and experiences relevant to the position desired and career goals, 
and identify areas necessary for professional growth. 
 
http://www.naceweb.org/career-readiness/competencies/career-readiness-defined/ 
 
Reference: THECB, NACE 
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Hiring managers perception of recent graduates’ preparedness on key learning outcomes 
vs. graduates’ self-assessment. 
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 Hiring Managers that rate recent college grads well 
prepared (8/10 or better) 

 Texas A&M University-Commerce students that rank their skills 
“Very Good” or “Excellent” 

Critical thinking/analytical reasoning 

Applies knowledge/skills to real world 

Ethical judgment/decision-making 

Communicates effectively in writing 

Works effectively in teams 

Solve problems with people of different backgrounds 

Communicates effectively orally 

Able to work with numbers/stats 

Stay current on changing tech 
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Accessing Graduation Exit Survey Data 

• University-wide GES results are published publicly on the Institutional Research 
website. 

• Detailed GES data is kept behind security because of the sensitive nature of 
student-provided text entries. 

• For academic departments and colleges each department head and dean may gain 
direct access to GES results for students with majors under their respective areas 
of responsibility.  For access, contact IR. 

• For administrative units, please review the university-wide data available on our 
website and contact IR if you have any questions or requests for more specific 
information. 



Visit TAMUC.edu/IER 



Graduation Exit 
Survey 
LACEY HENDERSON – DIRECTOR OF CAREER DEVELOPMENT 
 



Use of data from GES 

Graduation Exit Survey Spring 2018 
A Total of 736 undergrad students out of 842 

completed - 87%  
A Total of 517 graduate students out of 609 

competed - 85% 



What is the most important reason 
for student’s pursuing a degree? 
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What are the 5 most important reasons 
for staying at A&M Commerce? 
  Undergraduate (%) 
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What is the student’s intent after 
graduating? 

Undergraduate (%) 
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While enrolled at A&M Commerce 
students worked: 
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While enrolled at A&M Commerce 
students were in enrolled in: 
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While enrolled at A&M Commerce 
students worked: 
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Current Situation of Student 
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Current position requires degree in 
students field of study? 

Undergraduate Graduate 
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Annual Salary of new/current 
position: 
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In closing…Use of data from GES 
 Promoting Departments 
 Answering questions for prospective students 
 Make decisions on direction of department/Programs: 

 Student Intent 
 Student Workload 
 Student Responsibility level 
 Student Experience  
 Student Satisfaction on programs and services      
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