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3	 ��Intro	

“�Moving away from the open-plan and 

transparent spaces that used to define  

luxury, Compact Luxury will embrace 

the private and the enclosed, creating 

areas that may be small, but are great  

in their impact on a consumer’s sense  

of well-being.”

—The Future Laboratory
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AXOR UNIVERSAL  
CIRCUL AR ACCESSORIES
Time less  in  Des ign ,  
Except iona l  in  Qual i t y

The new un iversa l  accessor y 
program des igned by Barber 
Osgerby br ings  a min imal i s t , 
c i rcu la r  des ign language to 
t he ba th room.

AXOR CITTERIO
A Contemporar y  Class ic

An ton io  Ci t te r io  d i scusses 
t he  la tes t  update  to  t he 
AXOR Ci t te r io  co l lec t ion . 
P ieces  are  presen ted in  
two d i s t i nc t i ve  ba th room 
concepts— for  Shanghai  
and London—tha t  exempl i fy 
Compact  Luxur y. 

STAIRWAY HOUSE, 
TOKYO

Demonstrat ing a key pr inciple 
o f  Compact  Luxur y,  des igner 
Ok i  Sa to no t  on ly  op t im izes 
space in this multi -generational 
Tokyo home bu t  enhances  i t 
w i t h  charac te r,  mean ing and 
sou l .
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COMPACT LUXURY
The Fu tu re  Labora tor y

Renowned consu l tancy The 
Fu tu re  Labora tor y  exp lores 
t he  t rend tha t  i s  shap ing 
u rban env i ronments  a round 
the wor ld . 

THE STEALTH BUILDING,
NEW YORK CIT Y 

With the Steal th Bui lding  
i n  down town  Manha t t an , 
WORKac  founde rs  
Amale Andrao and 
Dan Wood turn chal lenges 
in to  oppor tun i t ies  to  
exp lore  t he fu tu re  o f  
u rban l i v ing . 

AXOR ONE  
The Essence o f  S impl ic i t y

Barber  Osgerby d i scuss  
their new AXOR One  
collection and in tegra te 
p ieces  f rom i t  i n to  t h ree 
ba th room concepts— for  
New York ,  Copenhagen  
and Seou l— tha t  exempl i fy 
Compact  Luxur y. 

COMPACT LUXURY 
A Way o f  L i fe

Wi th  t he  Love2 House , 
a rch i tec t  Takesh i  Hosaka 
br ings  a persona l  v i s ion  
o f  luxu r y  to  l i fe  in  jus t  18 
square meters .
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essential for the luxury consumer. In  
response, compact spaces that embrace 
minimal design and multi-functionalism 
are newly desirable. Design is being  
refined to be perfectly sufficient, rather 
than egregiously excessive. Meanwhile, 
as we spend more time at home, small 
spaces will need to become multi-functional 
and multi-modal, serving many different 
purposes at once, all in the same space.

These needs and desires point to a 
new concept of Compact Luxury, one that 
favors the simple above the superfluous. 
As sleek and considered spaces enhance 
their occupants’ well-being, the home will 
become a private oasis and bathrooms a 
place for rest and sanctity. Peace, ease 
and comfort of living will predominate 
over size.

Especially in compact spaces, people 
are seeking ways to personalize and  
customize the available living area to suit 
their values and interests. They are favoring 
sustainable appliances that can be  
individualized. Increasingly, luxury is  
becoming aligned with concern for the 
planet, and many high-end consumers 
now link personal satisfaction with low- 
impact products that boost our collective 
and environmental well-being.

By harnessing technological innovation 
and cutting-edge design, Compact  
Luxury will grant consumers new levels of 
customization. Spaces will be endlessly 
recalibrated and reset, offering new  
environments of relaxation and recuperati-
on. Moving away from the open-plan 
and transparent spaces that used to  
define luxury, Compact Luxury will  
embrace the private and the enclosed, 
creating areas that, while small, greatly 
impact the consumer’s sense of comfort 
and enjoyment. 

AXOR is exploring these considerations 
in its approach to Compact Luxury. While 

the solutions are many, one thing is clear: 
The new urban luxury is not measured 
only in square meters. It is conveyed  
by archetypal designs that endure, ex- 
pressing one’s individuality while fulfilling 
the desire to live consciously, holistically, 
harmoniously. It is reflected in the quality 
of one’s private time, the satisfaction in 
performing one’s personal rituals, and the 
sense of well-being that ensues.
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COMPACT LUXURY:  

THE FUTURE OF  

URBAN L IV ING

Luxury living spaces are changing. 
Rapid urbanization has lifted consumers’ 
expectations higher than ever and left 
space at a premium. With apartment  
sizes shrinking and offices being rapidly 
redefined in an age of working remotely, 
there is a shift occurring in what luxury 
consumers are demanding.

According to the United Nations, 
more than two-thirds of the world’s  
population are projected to live in urban 
areas by 2050. City living will be a key 
and lasting influence on the new luxury 
mindset: Once defined by excess and 
materialism, the new high end prioritizes 
access and flexibility in a globalized 
world.

As we become more connected, 
being able to live a streamlined and no-
madic lifestyle—one in which we move 
seamlessly from city to city—is a new  

T H E  FU T U R E  L A B O R ATO RY 

Christopher Sanderson and Martin Raymond, 

co-founders of the Future Laboratory. One of 

the world’s leading consultancies on future 

thinking, The Future Laboratory uses aunique 

blend of foresight strategies to inspire  

organizations and help them envision the 

future.
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The architect Takeshi Hosaka 
doesn‘t only apply the princip-
les of Compact Luxury to his 
work—he lives them on a daily 
basis, together with his wife 
and “client”, at their celebrated 
Love2 House in Tokyo. The 
home is situated on a plot of 
land measuring just 31.4m 2. 
Hosaka, a professor at Tokyo’s 
prestigious Waseda University, 
originally conceived it as a 
two-story home with 36m 2  
of living space, but his wife had 
other ideas. Inspired by a book 
about Japan’s Edo period 
(1603 to 1868), when a home 
of 10m 2 was considered  
sufficient for a family of four, 
she decided that a one-story 
house of 18m 2 was more than 
enough for a couple.

The Love2 House offers its 
owners a sense of personal 
satisfaction that goes to the 
heart of Compact Luxury.  
According to Hosaka: “Luxury 

does not depend on the 
amount of floor space but on 
how a home meets the client’s 
needs and reflects his or her 
priorities.” Defining his own 
priorities as “feeling natural 
elements such as the wind, 
sunlight, people,” the architect 
artfully incorporated each of 
these into the tiny house. For 
example, while conducting 
sun simulations, he discovered 
that the Love2 site receives no 
direct sunlight for three months 
of the year. “This led me to 
sketch two curved rooftops that 
open to the sky,” he explains. 
“In the winter, the skylights 
allow a soft light into the 
house, as in Scandinavia. In 
the summer, the house is filled 
with brilliant sunshine, as in a 
tropical country. The skylights 
offer constant change—the  
colour of the sky, how the  
sunlight appears, the type of 
clouds.”

The Love2 House also  
features an outdoor bath and 
shower so that, as Hosaka 
says, “I can enjoy nature even 
during bath time.” And for  
interaction with people, another 
priority, the home is fronted by 
a floor-to-ceiling window. “I 
wasn’t sure we could protect 
our privacy,” the architect  
admits, “but to tell the truth, it was  
an excellent idea. It facilitated 
communication with neighbors 
as we settled down in the 
community. When we keep it 
fully open, people who walk 
by feel free to talk to us. 
They’re like longtime friends. 
And children put their hands 
on the floor and look inside. 
We even pat strolling dogs 
from the dining area.”

AN ARCHITECT  EMBR ACES  

COMPACT  LUXURY  AS  A  WAY OF  L I FE

—Takeshi Hosaka, architect and professor

“�Luxury does not depend on the amount of floor space but on how a 
home meets the client’s needs and reflects his or her priorities.”



 TA K ES H I  H OS A K A

Takeshi Hosaka is a renowned archi-

tect, artist and university professor 

based in Tokyo. Since establishing 

TAKESHI HOSAKA Architects in 2004, 

he and his practice have won count-

less awards and been featured in a 

wide range of  publications.
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From outdoor bath to sliding front window 

to double skylight, the Love2 House has 

been designed to facilitate a connection 

with nature and the surrounding community. 

In a living area of just 18m 2, architect  

Takeshi Hosaka has created the conditions 

for his wife and himself to live a life of 

fulfillment on their own terms.

Hosaka’s approach to 
Compact Luxury has been 
informed by influences ranging 
from the hut of Japanese poet 
Kamo no Chōmei (1155-1216) 
to the villas of Ancient Rome: 

“There were five components of 
living that the ideal villa should 
incorporate. These were study, 
bathing, drama, music and 
epicureanism. I decided to  
incorporate the same five  
components into this small 
house.” For the music component, 
he built a “nice concrete wall” 
to carry the sounds of his vinyl 
record collection. By bringing 
this same attention to detail to 
every square meter, if not 
millimeter, of the Love2 House, 
Hosaka has created the  
perfect conditions for his “client” 
and himself to live a life of  
fulfillment on their own terms. 
What could be more luxurious 
than that?

To learn more about Compact Luxury see axor-design.com
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T H E  B I RT H PL AC E 

O F  

V ERT I C A L  L I V I N G

N
Y
C

Manhattan has always had to 
make the most of available space, 
usually by building up. Some 130 
years since the first high-rise was 
constructed there, almost 6,500 
have been completed across the 
city, more than 300 of them taller 
than 100m. And the trend toward 
vertical living only continues. The 
last decade has seen a boom in 
super-tall, super-slender, ultra-luxuri- 
ous residential towers, including 
eight alone on Central Park South, 
otherwise known as Billionaires 
Row. But the New Yorker ethos of 
making the most of one’s space is 
hardly limited to skyscraper apart-
ments. From traditional brownstone 
homes to so-called railroad flats  
to contemporary loft residences 
like those of the Stealth Building, it  
extends to every residential typology 
in the city. 

The original ‘vertical city’, New York 
gave rise to a new way of life in the 20th 
century, pioneering the notion of compact 
luxury long before it had a name. The 
skyscraper may have been born in  
Chicago, but it found its true home  
on the New York  
island of Man-
hattan. An econo-
mic powerhouse 
with a land area 
of just 59 km², 
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THE STEALTH  

BUILDING,  

NEW YORK

those challenges as opportunities to  
explore the future of urban living,  
WORKac have made the Stealth Building 
a case study in Compact Luxury.  

“In our work, we’re always pushing 
this idea of what we can bring from  
nature or rural life into the city,” says 
Wood. Perhaps the most innovative  
integration of natural elements into the 
building’s design is facilitated by the  
so-called “third space” between the  
bedroom and living areas of each  
apartment. Situated at the top of the  

volumes that contain  
storage and bathrooms, 
the third spaces are less 
than 1.2m high but come  
outfitted with a futon,  
seating areas and an 
herb garden above the kit-
chen. Their standout fea-
ture, however, is a glass-
walled fern garden 
connected to the master 
shower below. Grow lights 
provide the ferns with a 
daylight-like light source, 
and steam from the shower 
collects on the glass to 
water the plants.

“Compact luxury is adding 
more when you have less,” says 
Wood. “Even though [the third 
space] is only a meter tall, we 
realized we could get a lot of 
world up there.” According to 
Andraos, “It’s using the extra 
height to create a difference—so 
really carving out these moments 
where something surprising  
happens. We do more with less 
if we are denser, if we use space 
in the section to increase the  
different experiences of living. 
That’s luxury,” she adds, “but  
in a compact way that is sustai-
nable spatially through design, 
not just technology.”

A CASE STUDY IN COMPACT  
LUXURY, THE STEALTH BUILDING 
REPRESENTS A COMPLETELY  
NEW CONSTRUCTION BEHIND 
ONE OF NEW YORK’S OLDEST  
AND MOST BEAUTIFUL CAST- 
IRON FACADES.

Amale Andraos and Dan Wood, 
founders of influential New York archi-
tecture firm WORKac, have gained  
international recognition for projects  
that reinvent the relationship between  
urban and natural environments. Among 
them is the outstanding Stealth Building  
in downtown Manhattan. ArchDaily’s  
Building of Year 2017, the Stealth Building 
entailed a complete gut renovation and 
new construction behind one of New 
York’s oldest (it dates to 1857) and most 
beautiful cast-iron facades. The project 
presented the architects with challenges 
ranging from stringent landmark protection 
laws to a long, narrow floor plan with 
scarce natural light. By reimagining  

14	 The Stealth Building
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The Stealth Building presented challenges ranging from 

stringent landmark protection laws to a long, narrow 

floor plan with scarce natural light. WORKac reimagined 

those challenges as opportunities to explore the future 

of urban living.

16	 The Stealth Building

A M A L E  A N D R AOS A N D DA N WO O D

Amale Andraos and Dan Wood, founders of 

award-winning New York architecture firm 

WORKac, have gained international recognition 

for projects that reinvent the relationship between 

urban and natural environments. 

Because bathrooms are at 
the heart of the Compact Luxury 
experience, Andraos and Wood 
have tried to reinvent elements of 
luxurious bathrooms—an outdoor 
shower, for example, or a large 
window streaming in natural 
light—in the dense urban setting 
of the Stealth Building. But their 
idea of Compact Luxury extends 
to the choice of bathroom fixtures 
as well: “It’s a small moment 
when you intersect with a detail 
that’s part of everyday life,” says 
Wood, “which is not true for most 
architectural details.” „When the 
fixture is well designed“, adds 
Andraos, “You can feel it. It’s the 
one thing that gets so much use. 
It needs to function perfectly. It 
needs to be durable. And it 
needs to feel really beautiful  
without overdoing it. And I think 
the AXOR Starck and AXOR Uno 
fixtures do that.”

The showpiece of the 
Stealth Building is its three-story 
penthouse, an exercise in 
Compact Luxury on a wholly 
different scale. The penthouse 
design required a careful  
approach to the blending of 
contemporary architecture with 
historic preservation. New York 
City’s Landmarks Commission 
prohibits any rooftop addition 
from being visible. The Stealth 
Building, however, is located 
near a highly-visible corner 
with a low, two-story building 
across the street. Tracing the 
cone of vision from the furthest 

point from which the building can be seen, 
WORKac utilized three rooftop projections—
of the pediment and abandoned elevator  
bulkhead of the Stealth Building and the pedi-
ment of the building next door—to mask the 
penthouse addition. The “shadow” created 

“We do more with less if we are denser,  
if we use space to increase the different  
experiences of living. That’s luxury— 
but in a compact way that’s sustainable  
spatially through design, not just  
technology.”

by these three projections pro-
vided the distinctive angled 
form for the new roof. The  
result is a sculptural form that, 
in the true spirit of Compact 
Luxury, makes more out of less.

—Amale Andraos and Dan Wood, WORKac
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AXOR One

The Essence of  S impl ic i t y



Edward Barber

Jay Osgerby
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BARBER  OSGERBY

Internationally acclaimed 

designers Edward Barber 

and Jay Osgerby founded 

their London-based studio 

in 1996. Their multidiscipli-

nary practice challenges 

the boundaries of industrial 

design, architecture and art. 

They have been working 

with AXOR since 2013. 

With AXOR One, Edward Barber and 
Jay Osgerby have reinvented familiar ar-
chetypes for greater clarity, enhanced 
function and superior control. The result is 
a collection of slender, elegant forms that 
embody the principles of Compact  
Luxury. 

AXOR: In the context of the bathroom, 
what is Compact Luxury for you?

—Jay Osgerby: Space is really  
important, and I think what‘s happened 
historically is that the bathroom has  
always been confined to a really tiny 
space. I think that, where possible, it’s 
great to be more generous with the  
footprint for that room, which is why, in 
our design concept for a New York loft  
bathroom, we apportioned a large share 
of the limited living space in the city for a 
bathroom as a recreation area. 

AXOR: What was the inspiration  
behind your design for the AXOR One 
collection, which seems to capture the 
essence of Compact Luxury?

—Jay Osgerby: AXOR One is the  
coming together of purity and sophistication 
with a really new interaction that gives 
you precision and control. We didn’t 
want a new object in the bathroom, but 
we did want to bring a new interaction 
and a new way of controlling water that 
is much more precise. 

—Edward Barber: We’ve gone into 
the precision of the control of the water, 
but the precision also goes into the body 
of the tap as well. At first glance, it looks 
like a tube, a simple bent tube, but actually 
the tube diminishes in size as it reaches the 
end. It feels just that little bit more light, a 
bit more crafted, a bit more elegant than 
just having the same standard section 
being bent round.

When you imagine AXOR One in a 
setting, what do you see?

—Jay Osgerby: If you can really distill 
the essence of an object and make it 
simple and beautiful, it can work in all 
sorts of different places. So our motivation 
for this was to create a collection that would 
work in many different environments.  
Because it’s so essential.

BA RBER  OSG ERBY  C A P TU RE  TH E  ESSEN C E O F  
COMPAC T  LUXU RY  W ITH TH E I R  N E W A XO R O N E 
CO L LEC T I O N A N D TH REE  OU TSTA N D I N G  
BATH ROOM CO N C EP TS .

“��AXOR One is the essence  
of simplicity — with a new  
interaction.”

—Edward Barber und Jay Osgerby
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Designed for both individual and sha-
red experiences, Barber Osgerby’s 
‘Contemporary Industrial’ bathroom is 
characterized by exposed steel and 
brick walls and an aesthetic that has 
emerged from forgotten factories left idle. 
Though spacious, the bathroom exemplifies 
the Compact Luxury concept: The resi-
dents have decided to apportion a large 
share of their limited living space in the 
city for a bathroom that is also a recreation 
area.

Entering the double-height room, one 
is immediately struck with the sense of 
awe synonymous with a New York loft 
apartment. Each frame of the industrial 
windows captures incredible views over 
the city. Exposed steel beams support 
the ceiling and mezzanine. A large  
signature rug and ceiling-mounted  
lighting soften the brickwork and tiled 
walls. Taking center stage are a modern 
free-standing bath and the elegant,  
archetypal form of a floor-standing bath 
faucet in Matt Black. Adjacent to the 
bath is a double wash basin area with 
countertop basins flanked by elegant 
AXOR One basin mixers 260 Select, all 
mounted on a long, vintage wooden  
cabinet. One steps down to a large double 
shower area under the mezzanine for a 
shower experience that maximizes views 
across the New York skyline.

T H E  R E S I D E N T S  D E C I D E D  T O  A P P O R T I O N  
A  L A R G E  S H A R E  O F  T H E I R  L I M I T E D  L I V I N G 
A R E A  F O R  A  B A T H R O O M  T H A T  I S  A  
R E C R E A T I O N  S P A C E .

24	 AXOR One

C O N T E M P O R A R Y  I N D U S T R I A L :  
E X P O S E D  S T E E L  A N D  B R I C K ,  A N D  A N 
A E S T H E T I C  O F  F O R G O T T E N  F A C T O R I E S 
L E F T  I D L E . 
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Using Select technology, the  
mechanical faucet handle enables 
precise, resource-saving water on/
off and temperature control. Simply 
press the all-in-one controller to start 
or stop the water.

AXOR One faucets ut i l ize a  
CoolStart function: The handle in  
resting position delivers cold water, 
while swiveling it clockwise increases 
the temperature. By starting in the 
‘cool’ position, the faucets conserve 
resources allowing users to increase 
the temperature easily and intuitively.

26	� AXOR One
	

AXOR One reinvents archetypal 
forms through radical innovation. 
Powered by advanced Select  
technology, the faucet establishes 
a new mode of interaction that is 
effortless, intuitive and precise. This 
same inventive design thinking led 
to another imaginative proposal:  
repositioning the cartridge directly 
underneath the wash basin. The  
result is a mixer of familiar shapes, 
realized in ultra-refined proportions.
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Timeless by design, the AXOR One 
wash basin faucets combine elemental 
forms with ultra-precise Select technology. 
Available in different heights, the mixers 
suit a wide range of bathroom styles and 
wash basins, including countertop wash 
bowls. The Select faucets seamlessly  
integrate a mechanical handle into the 
mixer base, which arcs in a beautiful  
parabolic shape before gently tapering 
into a curved spout. Distinguished by an 
elegant flat handle, the single-lever wash 
basin mixer shares the same visual  
language of slender silhouettes and  
balanced proportions, and the same  
exceptional quality of manufacture.
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With its slender contours, flat surfaces 
and soft corners, the single-lever faucet 
family expresses the distinctive visual  
language of the AXOR One collection. 
An innovative new cartridge facilitates 
the iconic flat handle, while the integrated 
aerator and slightly tapered spout reflect 
the high standard of quality. AXOR One 
single-lever faucets are available in two 
heights and in 3-hole and wall-mounted 
versions.
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—Barber Osgerby 

“�The AXOR One products are unique, made  
possible through our design thinking,  
and realized by the incredible engineering  
of AXOR.”

32	� AXOR One
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The AXOR One overhead showers 
and hand shower feature monolithic 
forms and an innovative organization  
of Rain and PowderRain spray types,  
reflected in the distinctive graphic  
language of the showerhead’s spray disc. 
Available in 1jet and 2jet versions, the 
overhead shower 280 offers both spray 
types. The AXOR One showerpipe is a 
perfect all-in-one combination—merging 
an overhead shower 280 1jet and hand 
shower 75 1jet with an integrated wall 
outlet—and can be paired with the 
AXOR One thermostatic module for a 
unified, clean, elegant visual statement.
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The floor-standing bathtub faucet 
catches the eye with a sleek, archetypal 
form, distinguished by a high parabolic 
spout. Accompanied by the hand  
shower 75 1jet, the faucet balances  
a radically reduced aesthetic with  
exceptional functionality. A diverter  
elegantly integrated into the spout  
allows for easy switching of water flow 
to the hand shower.

For more about the AXOR One collection, see axor-design.com
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Fifth largest metropolitan region in  
the world, the Seoul Capital Area is  
home to almost half of Korea’s total  
population of 51.3 million. Over the last 
40 years, the 600-year-old city at the 
region’s heart has undergone a breath- 
taking transformation, from traditional 
municipality to global powerhouse. Along 
the way, Jingyeoung Sansu, an ancient 
Korean aesthetic term denoting continuous 
observation of and harmony with nature, 
has been similarly transformed. Today, it 
stands for a beautification trend across 
the city involving the re-creation of natural 
landscapes. Most notably, realistic  
simulations of Korea’s sacred mountains 
have been incorporated into some of 
Seoul’s most prominent high-rise buildings. 
Far from ornamental, these elaborate 
representations are said to enhance  
residents’ sense of well-being profoundly. 
The integration of natural or traditional 
surroundings into the cityscape is also 
evident in Seoul’s urban farms, which 
have increased six-fold in the last seven 
years to occupy a staggering 17 hectares 
of precious land. In Seoul, it would seem, 
the future of urban living includes a  
healthy regard for the past. 

N A T U R E  A N D 

T R A D I T I O N  

A T  T H E  H E A R T 

O F  A  F U T U R E 

V I S I O N
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The international elegance bathroom 
concept considers the needs of the cos-
mopolitan traveler. A warm and refined 
space, it affords hotel guests seclusion 
and relaxation while offering an open 
plan layout that enables activities to  
merge seamlessly. The bathroom typifies 
Compact Luxury in its optimal use of 
space, considered choice of objects, 
and careful attention to quality and 
craftsmanship in every detail. 

T H E  O P E N  P L A N  L A Y O U T  A L L O W S  
A C T I V I T I E S  T O  M E R G E  S E A M L E S S L Y .

A glass partition provides a barrier 
between the shower area and wash  
basin, dividing the interior while directing  
one’s gaze to the metropolis beyond. The 
bathroom is lined in slatted teak, creating 
a warm and natural environment. The 
AXOR One fixtures and AXOR Universal 
Circular Accessories are finished in  
Polished Gold Optic. In the shower area, 
the AXOR One overhead shower 280 
2jet features a 600mm ceiling arm  
extension made to measure by  
AXOR Signature. At the wash basin, an 
AXOR One 1-hole basin mixer Select 
is wall-mounted above a handmade 
teak washstand with a worktop in dark 
natural stone. The faucet is also available 
in a 2-hole version with Select technology.

For more about the AXOR One collection, see axor-design.com
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I N T E R N AT I O N A L  E L E G A N C E : 
A  WA R M ,  R E L A X E D  A N D 
W E LC O M I N G  AT M O S P H E R E  
W I T H  L U X U R Y  TO U C H E S . 
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Copenhagen is regularly ranked 
among the world’s most livable cities, a 
fact that can be attributed, at least in part, 
to its long history of innovative, sustainable 
urban planning. Pressed into a mere 88km², 
the Danish capital approaches its compact 
dimensions with a creative mindset and  
a willingness to experiment. The old  
Nordhavn harbor, now the largest  
metropolitan development in Northern  
Europe, is being reinvented as an “urban 
archipelago”, a series of dense neighbor-
hoods on the water that will provide  
homes for 40,000 people and work-
places for 40,000 more. And the trend 
extends beyond the redevelopment of 
existing areas: The Copenhagen Islands, 
a planned network of small floating 
parks made from recycled materials, 
confirm the city’s grand vision of building 
out into the sea. But perhaps the most 
ambitious of these developments is the 
Holmene project. A group of nine artificial 
islands to be constructed by 2070,  
Holmene is expected to house some 
35,000 residents and 380 businesses, 
with one island devoted entirely to green 
tech solutions. 
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—Barber Osgerby 

Designed with the needs of a young 
family in mind, this concept for a  
Copenhagen bathroom explores the 
theme of ‘Modern Simplicity’. Warmer 
and less stark than a purely minimalist 
interior, yet understated and controlled, 
the design is characterized by a muted 
palette of cool greys and off-whites 
combined with light wood tones  
such as natural oak. The bathroom 
exemplifies Compact Luxury in the  
remarkable sense of spaciousness it 
creates, not only through thoughtful  
layout and well-chosen objects, colors 
and finishes, but through the generous 
use of natural light. 

Barber Osgerby’s bathroom design 
features a vaulted ceiling and a large, 
frameless skylight that, together, create 
impression of an opening up to the 
sky. On the left-hand side, a large  
wood-framed mirror amplifies the sense 
of spaciousness. Below it sits a large 
stone wash basin with two AXOR One 
3-hole basin mixers Select. The faucets, 
like all fixtures in the bathroom, are  
finished in luxurious but understated  

Brushed Nickel, one of a variety of  
exclusive AXOR FinishPlus surfaces.  
Beyond the wash basin, an open 
shower area of fers a versatile  
combination of showering options 
thanks to a  wall-mounted overhead 
shower, shoulder-height shower and 
hand shower. Light pools in from the tall 
slot window on the right-hand side, 
brightening the back wall, which is 
adorned with AXOR Universal Circular 
Accessories. The small wooden stool  
can be used around the bathroom,  
helping a child reach the wash basin, 
for example, or serving as a seat for a 
bathside conversation. Calm, tactile 
and organic, the wooden bathtub is 
large enough to enjoy alone or with 
another. Its placement below the  
dramatic skylight invites one to watch 
clouds drifting by or the stars at night. 

 

“Compact but generous, this bathroom  
feels larger due to the high vaulted ceiling 
with a central skylight as the focal point.”

48	 AXOR One

M O D E R N  S I M P L I C I T Y :  A  S T E P  
A W A Y  F R O M  M I N I M A L I S M ,  
W I T H  M O R E  O B J E C T S ,  W A R M  
T O N E S  A N D  A  F R I E N D L Y ,  
I N V I T I N G  S P I R I T .
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A striking interpretation of a familiar 
form, the AXOR One 3-hole basin mixer 
Select features soft-designed handles 
that are gentle and inviting to the touch. 
The right handle incorporates Select 
technology for greater precision and 
control; simply push it down to start or 
stop the water, and turn it to regulate  
water temperature. The left handle  
adjusts the water volume. Intuitive and 
versatile, this new mode of interaction also 
allows for the pre-setting of temperature 
and volume.
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For more about the AXOR One collection, see axor-design.com

52	 AXOR One

In Brushed Nickel, the AXOR One 
collection harmonizes with the  
surrounding neutral tones and light 
oak elements. Showcasing the  
collection’s versatility, the overhead 
shower 75 1jet is configured as a 
shoulder shower, while at the  
bathtub, the thermostatic module 
for two functions combines perfectly 
with a floor-standing bath spout in 
Brushed Nickel from the AXOR Uno 
collection. 
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56	�� Stairway House
	

B Y  O R G A N I Z I N G  T H E  H O M E 
A N D  G A R D E N  A R O U N D  A  S I N G L E , 
D Y N A M I C ,  S T A I R W A Y  S T R U C T U R E , 
O K I  S A T O  H A S  N O T  O N L Y  
O P T I M I Z E D  L I V I N G  S P A C E  B U T 
E N H A N C E D  I T  W I T H  C H A R A C T E R , 
M E A N I N G  A N D  S O U L . 

As the global population ages* , multi-generational 
living is making a comeback, and Japan—which 
tops the list of the world’s ‘oldest’ countries—leads 
the way. The Stairway House, by internationally 
acclaimed Japanese design studio Nendo, provi-
des just the sort of solutions one would expect of 
a well-conceived multi-generational home, from  
shared amenities to a thoughtful programming of 
spaces. But nendo founder and chief designer  

Oki Sato didn’t stop there. By organizing the home 
and garden around a single, dynamic, “stairway- 
like” structure, he demonstrated a key principle of  
Compact Luxury, not only optimizing space but  
enhancing it with character, meaning and soul.

The family that commissioned the Stairway 
House wanted a home in which to feel relaxed 
and free. Spanning three generations, they sought 
a connection with the garden and each other  
while still, says Oki Sato, “maintaining a comfortable 
distance.” Having seen how stairs served as a  
lively meeting place in two of his recent public  
projects, Oki conceived a stairway structure for the 
house that “gently connected the upper and lower 
floors along a diagonal line, creating a space 
where all three generations could take comfort in 
each other’s subtle presence.” 

	 By pushing the house to the North side of 
the lot and fronting it with a glass façade, the  

STAIRWAY HOUSE,  

TOKYO

* According to the United Nations, the global number of persons aged 65 or 
older is expected to double by 2050.

—Oki Sato, founder and chief designer of nendo

“I wanted to have a ‘stairway-like’ structure and 
greenery gently connecting the upper and lower 
floors along a diagonal line, creating a space 
where all three generations could take comfort 
in each other’s subtle presence.”
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The multi-generational Stairway House by Nendo uses 

a dynamic stairway-like structure to separate and con-

nect two households, with grandparents on the ground 

floor and parents and child on the top two floors. The 

structure, which houses bathrooms, storage and an ope-

rational staircase, also connects exterior to interior and 

serves as a kind of greenhouse on the upper level. 
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OKI  SATO

Named ‘Designer of the Year’ by numerous publications, inclu-

ding WallPaper and Elle Decor, Oki Sato has developed an 

international reputation for architecture and design that deploy 

nostalgia, humor, irony and surprise. His work is held in the 

collections of dozens of institutions worldwide, including 

MoMA, Centre Pompidou and the Victoria & Albert Museum. 

He is the founder of Tokyo-based design studio nendo.

designer ensured maximum sunlight, venti-
lation and views as well as maximum 
space for the garden. The stairway struc-
ture begins outdoors, in the garden itself, 
providing both families—grandparents on 
the first floor, parents and child on the 
second and third—with a common entry 
to the home. Penetrating the façade just 
below the second level, the structure uni-
tes exterior with interior, as well as house-
hold with household. ‘Accelerating’ up-
ward in ever narrower steps, it resolves 
into a large skylight that connects the 

home to the world above. In the other 
direction, it merges with the driveway in 
a single straight line that continues into 
the neighborhood.

Indoors and out, the stairway structure 
is dotted with potted plants. “I arranged 
100 flower pots randomly, as if they were 
sitting on the stairs,” says Oki. “It’s like a 
garden coming into the house from out-
side.” But bringing greenery into the 
home is just one of many roles the struc-
ture plays. “I wanted to design the stair-
way so that it was not just an object but 
had functions,” the designer explains. 
Other functions include housing bathrooms, 
storage spaces and an operational stair-
way. But perhaps the structure’s most im-
portant function of all is to give the house 
a narrative, one that brings continual 
poetry, wonder and joy to the lives of the 
inhabitants.
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China’s most cosmopolitan city, 
Shanghai is growing at an electrifying 
pace, not only in size but in prestige  
and global influence. Indeed, the city is 
positioned to become a, if not the, leading 
world metropolis by 2035. In pursuit of 
this ambition, the local government has 
created what may be the largest  
city-wide development plan ever  
implemented. Although it aims to cap 
population at current levels and limit 
overall construction, Shanghai Master 
Plan 2035 is not about constraining 
growth so much as creating new  
possibilities. With a focus on building “a 
place full of positive energy and vitality,” 
where people can “jog in green spaces 
close to their homes” and sit on the 
grass “to watch birds fly by”, the plan 
offers a roadmap to an innovative and 
sustainable metropolis that prioritizes 
quality of life. Shanghai has already  
developed a reputation for attracting the 
world’s leading architects and bringing 
their most ambitious ideas to fruition. 
With its new master plan in place,  
the world’s third largest city is destined  
to become a global epicenter of  
Compact Luxury.

T H E  C I T Y  O F 

T H E  F U T U R E ,  

I N  P R O G R E S S 

T O D A Y

S H A N G H A I
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AXOR Ci t te r io

A Contemporar y Class ic
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ANTONIO CITTERIO

Over the last five decades, Antonio Citterio has established himself as a 

leading figure in design at all scales, from skyscrapers across Asia to iconic 

furniture for the top manufacturers, to bathroom and kitchen fixtures for 

AXOR. 
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— Antonio Citterio

One of the world’s leading architects, 
Antonio Citterio has a keen understan-
ding of the trends shaping the future of 
urban living. In addition to discussing 
Compact Luxury in Asian and European 
contexts, he explains the new ‘floating’ 
lever handles that are the latest update 
to his iconic AXOR Citterio collection.

AXOR: From your point of view as an  
architect and designer, what is the future 
of urban living?

—Antonio Citterio: I see, especially 
in Asia an increasing number of high-
quality condominium developments with 
compact-sized apartment units offering 
generous common areas and amenities 
at the disposal of the residents. It’s a big 
change. Co-housing is an emerging 
trend as well, and communal spaces in 
residential buildings are now conceived 
for social interaction and tailored to the 
needs of the residents.

AXOR: What can architects do in  
order not just to optimize space in urban 
homes but to enhance it?

—Antonio Citterio: The efforts of the 
designer should be oriented towards  
minimizing the impact of corridors and 
circulation areas in order to perceive the 
space as if it were the widest possible. 
And then on adding details, such as those 
we are working on with AXOR in the  

bathroom area, that give a great sense 
of quality. At the end of the day, the  
designer and the architect are working 
for quality of life. Quality of life is our 
main question. 

AXOR: What have you learned from 
your urban clients about their evolving 
needs?

—Antonio Citterio: In many Asian 
countries, the tendency is to offer  

“compact” apartment units. Yet in Europe, 
the interest is toward outdoor spaces, 
whether they’re loggias, private gardens 
or terraces. This is partially due to the 
fact that in Europe we generally don’t 
build at the same building heights as in 
Asia, so there is more possibility to have 
access to private outdoor areas.

AXOR: Tell us about the main design 
characteristics of the new lever handles 
for the AXOR Citterio collection.

—Antonio Citterio: Firstly, we introduced 
a new cartridge, allowing us to reduce 
the dimensions of the new lever handle 
while creating a perfectly balanced  
movement. This function completely  
enhances the faucet’s ergonomics, but 
also retains the collection’s richness and 
quality. It celebrates an iconic shape 
through its own purpose.

TH E  ‘G EN TLEM A N O F  D ES I G N ’  O N EMERG I N G TREN DS  
I N  U RBA N L I V I N G A N D TH E  L ATEST  U PDATE  TO H IS  I CO N I C 
A XO R C I T TER I O CO L LEC T I O N .

“��At the end of the day, the designer and the 
architect are working for quality of life.”
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With its reduced but luxurious look 
and feel, the AXOR Citterio Shanghai  
bathroom design has cosmopolitan  
appeal. Conceptually, the bathroom is 
based on Antonio Citterio‘s philosophy  
of ‘Segmentation, Transparency and  
Material’, all three elements of which  
contribute to the Compact Luxury  
experience: First, the space has been  
carefully planned and segmented.  
Second, the transparent partitions and 
open wooden elements provide separa-
tion while maximizing the sense of spaci-
ousness. Third, a warm, dark palette of 
materials gives the bathroom the feeling 
of a calm retreat.

A floor-to-ceiling, wall-to-wall window 
amplif ies this bathroom‘s sense of  
openness. A natural stone monolith, into 
which two wash basins have been  
carved, seems to float along the side wall. 
Mounted at each basin is an AXOR Citterio 
single-lever faucet featuring the collection’s 
new lever handle. At the freestanding 
bathtub, crafted from precious palisander, 
the same handle design tops a floorstanding 
bath faucet. All three faucets, along with 
the AXOR products in the shower, are  
finished in Polished Black Chrome, an  
exclusive AXOR FinishPlus surface that 
harmonizes with the bathroom’s warm, 
dark palette.

A  D A R K ,  W A R M  P A L E T T E  O F  W O O D 
A N D  N A T U R A L  S T O N E  G I V E S  T H E  
B A T H R O O M  T H E  F E E L I N G  O F  A  C A L M 
R E T R E A T  F R O M  H E C T I C  C I T Y  L I F E .

68	 AXOR Citterio

I N T E R N A T I O N A L  E L E G A N C E :  
A N  A X O R  C I T T E R I O  B A T H R O M  W I T H  A 
R I C H  M A T E R I A L  M I X  A N D  A  W A R M ,  
W E L C O M I N G  A E S T H E T I C .
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The AXOR Citterio collection is now 
available with a new, ‘floating’ lever 
handle that is even more precise and 
easy to use. The base of the handle is 
reduced to the essential, providing effortless 
operability while emphasizing the lever’s 
characteristic wide surface. An elegant, 
machine-tooled rhombic-cut pattern is 
available as an option. Precise and  
tactile, the new handle design attests to 
the guiding principle of the collection: 
Those who enjoy celebrating the daily 
ritual of washing should do so with  
beautiful objects.
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With its flat, ‘floating’ form, the new 
lever handle makes a striking impression 
on a floorstanding bathtub faucet in  
Polished Black Chrome. A new cartridge 
enables the reduced handle dimensions 
while allowing for perfectly balanced 
movement. Complementary shower  
products, including an AXOR overhead 
shower 300 1jet with the cocooning 
PowderRain spray and a baton hand 
shower with gentle Rain and focused 
MonoRain spray types, ensure a consistent 
design language of timeless geometric 
elegance.

For more about the AXOR Citterio collection, see axor-design.com
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From finance to the arts and fashion, 
London’s center emits a vibrant pulse that 
has drawn newcomers for decades. This  
desirability, however, has resulted in  
significant housing shortages. According 
to one recent estimate, 66,000 homes 
per year must be built over the next 25 
years to solve Greater London’s current 
and projected housing crisis. With  
homes in the heart of the city increasingly 
available only to the super-rich, the affluent 
professional and creative classes are 
looking to London’s outer boroughs, 
where some 175 residential towers are 
planned for the coming decade. As 
Compact Luxury spreads out from the city 
center, many are working to ensure that it 
takes on an inclusive and community- 
oriented form. In the borough of Bromley, 
the local council is involving residents in 
the Bromley Town Action Plan to ensure 
that public spaces retain their individuality 
and communal purpose. In up-and-coming 
Croydon, meanwhile, One Lansdowne has 
been heralded as ‘the future’ of housing  
in London. Set to become Britain’s  
second tallest building, the development  
earmarks 21 percent of its units for  
affordable homes, reinforcing a trend 
that, like Compact Luxury itself, is only 
expected to grow. 

A N 

I N C L U S I V E  
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Cool white marble, richly hued 
European walnut and other luxurious 
touches give this London bathroom 
concept a light, airy, welcoming 
look and feel. In keeping with the 
principles of Compact Luxury, the 
design prioritizes relaxation, comfort 
and well-being. Carefully chosen  
artwork, fixtures and finishes add to 
the sense of the bathroom as a 
place of retreat and recreation. 

 

A f loor- to-ceil ing double 
window floods the bathroom with 
light. The white marble selected for 
the floor, back wall and side wall 
add to the impression of depth  
and spaciousness. Along with a  
f loating bathroom console in  
honey-colored walnut, it is the 

AXOR Citterio fixtures that provide 
the color. Finished in Polished Gold 
Optic, the fixtures offer a dazzling 
contrast to the white walls and cool 
marble. At the wash basin, a  
single-lever wall-mounted basin 
mixer adds a luxurious touch. The 
signature curve of the faucet spout, 
the precise machining of the wall 
plate, and the elegant look of the 
new lever handle design convey 
the reassuring sense of quality 
that is at the heart of Compact  
Luxury. F I N I S H E D  I N  P O L I S H E D  G O L D  

O P T I C ,  A X O R  C I T T E R I O  F I X T U R E S 
O F F E R  A  D A Z Z L I N G  C O N T R A S T  
T O  T H E  W H I T E  W A L L S  A N D  
C O O L  M A R B L E .
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L I G H T  L U X U R Y :  R E F I N E D  M A T E R I A L S 
A N D  A  B R I G H T  P A L E T T E  C O N V E Y  A N 
A I R Y ,  M O D E R N  E L E G A N C E .
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Understated yet unmistakably luxurious,  
the AXOR Citterio collection is characterized 
by elegant geometry, balanced proportions 
and distinctive flat surfaces that brilliantly 
reflect the light. At the bathtub, a 4-hole 
rim-mounted bath faucet features circular 
escutcheons and the collection’s original 
lever handles. In the shower, the AXOR 
Citterio showerpipe with single-lever  
mixer and overhead shower 180 1jet 
provides superior showering comfort. 
Especially suitable for renovations, the 
showerpipe offers total flexibility with  
regard to installation. A towel hook and 
shelf from AXOR Universal Circular  
Accessories complete the elegant look. 
All items are finished in Polished Gold  
Optic. For more about the AXOR Citterio collection, see axor-design.com
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AXOR Un iversa l  C i rcu la r  Accessor ies 

Timeless  in  Des ign ,  Except iona l  in  Qual i t y

84	 AXOR Universal Circular Accessories



BENJAMIN HOLZER

Benjamin Holzer, Head of AXOR 

Product Management, has been 

responsible for AXOR collections 

and product programs since 

2012. He joined the Hansgrohe 

Group in 2001.  

AXOR Universal Circular Accessories 
marks a new chapter in the success story of 
the AXOR Accessories program. Designed 
in collaboration with Barber Osgerby, 
the program reflects the passion of AXOR 
for highly functional, expertly crafted design 
objects in the bathroom. Benjamin Holzer, 
Head of AXOR Product Management, 
explains.

AXOR: What was the vision behind the 
AXOR Universal Circular Accessories? 

—Benjamin Holzer: We envisioned a 
high-quality accessories program that  
offers a consistent design language 
throughout the bathroom. The products 
had to be long-lasting, precisely formed 
and timeless in design—all at an attractive 
price point. Working with Barber Osgerby, 
we realized this vision exactly. The  
program is beautifully designed and  
minimalist in style, with a simplicity of 
form – derived from the circle, of course 

– that ensures a harmonic overall impression. 
The accessories can be combined with 
many different faucet and shower products.

AXOR: What range of products does 
the new program cover?

—Benjamin Holzer: The accessory 
program includes a wall mirror, a shaving 
mirror, towel hooks, and a single and 
double towel holder to be positioned 
next to the wash place. A towel rack and 
a tissue box, which are especially well 

suited for projects such as hotels, will 
also be available. In the shower area, 
we have a shelf for the shower as well 
as bath towel holders in different lengths. 
For the toilet area, the program includes 
items such as paper roll holders, toilet 
brush holders and a waste bin. 

AXOR: And what finishes do you plan 
to offer?

—Benjamin Holzer: Chrome and  
lacquered Matt Black will be available 
as standard finishes for all accessories, 
but the idea is to allow architects, interior 
designers and end consumers to achie-
ve a consistent look in every area of the 
bathroom. For that reason, the AXOR 
Universal Circular Accessories, like the 
AXOR collections themselves, will be 
available in the full range of exclusive 
AXOR FinishPlus PVD surfaces.

AXOR: Which AXOR collections pair 
best with the new accessories?

—Benjamin Holzer: Thanks to their  
timeless, circular design, the new AXOR 
Universal Circular Accessories can be 
combined with many different AXOR  
collections. In combination with AXOR 
Citterio, the accessories fit very well into 
the ‘International Elegance’ bathroom 
style. In Matt Black, meanwhile, they 
combine perfectly with our new AXOR 
One collection to support a ‘Contemporary 
Industrial’ look. 
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A  C O N S I S T E N T  D E S I G N  L A N G U A G E 
T H R O U G H O U T  T H E  B A T H R O O M
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The towel ring, soap dispenser and 

double hook are finished in Polished 

Gold Optic, one of up to 15 exclusive 

AXOR FinishPlus surfaces.

For more about the AXOR Universal Circular Accessories see axor-design.com
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Among its wide range of products, the 

program includes a bath towel holder, a 

shelf and a wall mirror, all available in 

the new lacquered Matt Black finish.
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HEADQUARTERS: AXOR / Hansgrohe SE / Auestraße 5–9 / 77761 Schiltach
Tel. +49 7836 51-0 / Fax +49 7836 51-1300 / info@axor-design.com / www.axor-design.com

AUSTRALIA: Hansgrohe Pty Ltd. / Unit 4 / 71 Victoria Crescent / Abbotsford /  Victoria 3067
Tel. +61 3 9811 9971 / info@hansgrohe.com.au / hansgrohe.com.au

BELGIUM: Hansgrohe N.V. – S.A. / Riverside Business Park / Blvd Internationalelaan 55 K / 1070 Anderlecht
Tel. +32 2 5430140 / Fax +32 2 5379486 / info@hansgrohe.be / axor-design.be

BRAZIL: Hansgrohe Brasil Metais Sanitarios Ltda / Rua Cristiano Viana, 401/10° andar cj 1001 / 
05411-000 Cerqueira César, São Paulo 
Tel. +55 11 3149-7070 / Fax +55 11 3149-7099 / info@hansgrohe.com.br / www.hansgrohe.com.br

CROATIA: Hansgrohe d.o.o. / Horvatova 82 / HR–10010 Zagreb
Tel. +385 -1-56 -30 -800 / Fax +385 -1-56 -30 -899 / info@hansgrohe.hr / hansgrohe.hr

DENMARK: Hansgrohe A/S / Jegstrupvej 6 / DK-8361 Hasselager
Tel. +45 86 287400 / Fax +45 86 287401 / info@hansgrohe.dk / www.hansgrohe.dk

DUBAI: Hansgrohe SE DMCC Branch / Swiss Tower, Cluster Y / Jumeirah Lakes Towers, Office 1904 / PO Box 34216
Tel. +971 4 448 0200 / Fax +971 4 448 0299 / customerservice.mea@hansgrohe.com / hansgrohe-middleeast.com

ESTONIA: Hansgrohe Eesti / Mäealuse 2 / 1 / 12618 Tallinn
Tel. +372 6826829 / info@hansgrohe.ee / hansgrohe.ee

FINLAND: Hansgrohe SE / Hansgrohe Suomi / Arabiankatu 12 / 00560 Helsinki
Tel. +358 207 931340 / info@hansgrohe.fi ⁄ hansgrohe.fi

GERMANY / Hansgrohe Deutschland Vertriebs GmbH / Postfach 1145 / 77757 Schiltach
Tel. +49 7836 51-0 ⁄ Fax +49 7836 51-1300 ⁄ info@axor-design.de ⁄ axor-design.de

HUNGARY: Hansgrohe Kf t. / Forgách utca 11–13 / 1139 Budapest
Tel. +36 1 2369090 / info@hansgrohe.hu / hansgrohe.hu

INDIA: Hansgrohe India (Pvt.) Ltd. / Office No. 701 / Lunkad Sky Station / Viman Nagar / Pune – 411014 Maharashtra 
Tel. +912066259500 / info@hansgrohe.in / hansgrohe.in

JAPAN: Hansgrohe Japan K.K. / Tennozu First Tower 2F / 2-2-4 Higashi Shinagawa / Shinagawa-ku / Tokyo 140 -0002
Tel. +81 3 5715 -3073 / Fax +81 3 5715 -3088 / info@hansgrohe.co.jp / hansgrohe.co.jp

LATVIA: Hansgrohe Latvijas pārstāvniecība / SIA Aqua Studio / Raiņa iela 14 / 3913 Iecava
Tel. +371 9229029 / info@hansgrohe.lv / hansgrohe.lv

LITHUANIA: Hansgrohe atstovybė / Santoza / Ulonų g. 5 / 08240 Vilnius
Tel. +370 5 2043291 / info@hansgrohe.lt / hansgrohe.lt

NETHERLANDS: Hansgrohe Nederland  ⁄  Naritaweg 126-130  ⁄  1043 CA Amsterdam
Tel. +31 20 60 624 00  ⁄  marketing@hansgrohe.nl  ⁄  www.axor-design.com

UNITED KINGDOM: Hansgrohe Limited / Units D1 and D2 / Sandown Park Trading Estate / Royal Mills / KT10 8BL Esher Surrey
Tel. +44 1372 472 001 / Fax +44 1372 470 670 / customerservice@hansgrohe.co.uk / pro.hansgrohe.co.uk

PORTUGAL: Hansgrohe / Riera Can Pahissa, 26 / 08750 Molins de Rei
Tel. +34 93 6803900 / Fax +34 93 6803909 / info@hansgrohe.pt / hansgrohe.pt

SINGAPORE: Hansgrohe Pte. Ltd. / 69 Mohamed Sultan Road / Singapore 239015
Tel. +65 6884 5060 / Fax +65 6884 5071 / info@hansgrohe.com.sg / hansgrohe.com.sg

SOUTH AFRICA: Hansgrohe South Africa (pty) Ltd. / 30 Archimedes Street / Kramerville / Johannesburg 2090
Tel. +27 11 445 0000 / Fax +27 11 445 0199 / sales@hansgrohe.co.za / hansgrohe.co.za

SWEDEN: Hansgrohe AB
Tel. +46 31-21 66 00 / Fax +46 31-19 01 03 / info@hansgrohe.se / hansgrohe.se

USA: Hansgrohe Inc. / 1490 Bluegrass Lakes Parkway / Alpharetta / GA 30004
Tel. +1 770 360 9880 / Fax +1 770 360 9887 / info@hansgrohe-usa.com / www.axor-design.com
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