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Media Impact Value® (MIV®)
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L.ondon Fashion Week® €35
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FW 26 $109.3M 26.7K $4.1K

Overview MIV® Placements Avg MIV
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London Fashion Week® €357
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London Fashion Week® &35
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L.ondon Fashion Week® €35
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By Total MIV®

By Owned MIV

Rank Brand MIV

L BURBERRY  $316M

7. HARRIS REED $258M
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10. EMILIAWICKSTEAD  $1.5M 100 c o N N ER 1V ESs $62K

et 2T S RORYFI—7

(] nsights RERE A BB BB T, ERNOMIE S A
_ ’ B2aZrld. BN TA—ITVRZEBR T3 LETROTE

gl
’T”:;'";S(“ > 4h BEEDTSYREE R EATEDESHUBICHZD
— D?2SANINIEDESIBIY—TTo VT B flf . Fvy=x
iyt v e JL. VoicesZ;Z L. RPEEZEDHDTVBDOTLLD

nnnnn YOY PLACEMENTS oY Voice Mix 73\ ?
by Media Impact Value®

)

SHIZELLY
A

REBEDE CHFEEDAIE. Launchmetrics InsightsDFRE
RYFI—F2TICDVWTELZTELE L,



https://launchmetrics.jp/insights?utm_source=gated-content&utm_medium=referral&utm_campaign=26-wp-fw26-insights
https://launchmetrics.jp/insights?utm_source=gated-content&utm_medium=referral&utm_campaign=26-wp-fw26-insights

LAUNCHM%E,'E,S, FW26 OV k2 T7yiarv4—4
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Rank Brand MIV Rank Brand MIV
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Elle US
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